
Explore More with CemAir

08.20SkyNews

KEEPING IT ETHICAL
Balance your CEO status with your core values

ADVENTURE-WORTHY FORTUNER
SA’s favourite SUV gets even more Epic

HOME-GROWN HEALTH
Cultivate your own medicinal plants to keep you healthier for longer

Johannesburg • Bloemfontein • Cape Town • George • Hoedspruit • Margate • Plettenberg Bay • Sishen

YourBliss
Taste Freedom along the iconic Garden Route

Follow



Africa’s first  Eco-Smart City

Call 086 100 2001
www.elan.co.za
www.blythedale.co.za

80% off Grid

•	 Solar	and	Gas	Power
•	 Desalination	Plant	
•	 FTTH	&	5G	Wi-Fi
•	 Holistic	Estate	Mobile	App
•	 Smart	Estate	Utility	Management

•	 Smart	Homes
•	 1000ha	Inclusive	Mixed-Use	
•	 Eco	Design	Guidelines
•	 6km	Beach	and	River	Frontage
•	 320ha	Indigenous	Forest

LAND	NOW	SELLING

BOOK YOUR SITE VISIT TODAY



 

Gerart is a true South African artist, capturing wildlife in a uniquely vibrant style. 
He is known for his bright and bold colour palette with confident yet exploring 

brush strokes, giving life to every canvas he touches.

Gerart Exclusive Art Gallery Franschhoek
Unit 6 & 7 Centre Du Village, Huguenot Road, Franschhoek, 7690
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BUILDING 
MATERIALS 
SCIENCE 
TESTING
LABORATORY
Building Materials Science (BMS) 
Testing laboratory is a professional 
laboratory that serves the Civil, 
Mechanical Engineering &
Construction industries in 
Botswana & the SADC Region. 

In addition to those, the laboratory has 
the competence to carry out the following:

•	 Concrete (Durability and Flexure) Testing
•	 Aggregate Testing
•	 Cement Testing

a. Civil Engineering – Compressive Strength (Concrete) Testing

b. Mechanical Engineering – Tensile Strength (Steel) Testing

HAS BEEN ACCREDITED (ISO 17025)

FOR TWO TESTING AREAS

Contact us at:
Plot 50654, Machel Drive, Gaborone, Botswana

(+267) 360 7500

(+267) 360 7624

communications@bitri.co.bw

www.bitri.co.bw
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From the top

T
hank you for joining us on this 
CemAir flight today, we are 
delighted to have you on board and 

hope you enjoy the all-new SkyNews in 
its COVID-19 friendly digital format.

South Africa remains in one of 
the longest lockdowns around the 
world, which comes with far-reaching 
economic effects. I commend you for 
making the choice to travel during this 
time. The lives of those lost and those 
suffering from COVID-19 should not be 
forgotten, but this must be balanced with 
the importance of protecting society 
from other perils. A vibrant economy 
creates employment that is necessary to 
feed and warm the nation, and the taxes 
therefrom fund health care and other 
social initiatives. Your trip to work today 
is helping ordinary South Africans survive 
the large number of mortal threats that 
they face daily, which can be more 
impactful for the average citizen than the 
virus itself.

Conceptualise the positive multiplier 
effect from the funds of your ticket 
purchase. Not only have these funds 
offered CemAir the opportunity to 
employ and pay its staff, but a multitude 
of downstream suppliers that CemAir 
procures, are each able to, in turn, 
pay its staff. The Jet-A1 fuel provider, 
two airports per flight, two ground 
and baggage handlers, air traffic and 

navigation services, snacks 
and beverage retailers, 
office stationers, computer 
administrators, to name only a few in 
the chain. Each one of these businesses 
employs South Africans whose families 
depend on their income, and who will 
spend their salaries at other South 
African companies. One purchase 
creates a cascading opportunity, and you 
are choosing to be part of the solution.

The short notice of the lockdown and 
its open-ended extension resulted in 
many South Africans becoming stranded 
abroad. Pockets of people have been 
stuck around the world, and when the 
national carrier cancelled its repatriation 
flights in Africa, CemAir stepped in and 
brought people home. Between April 
and July, CemAir has proudly repatriated 
more than 1,300 travellers on 18 missions 
to 24 countries and 26 cities in Africa 
and the Middle East. These flights are 
logistically challenging, and we thank the 
many who made these missions possible 
and offer the rescued a warm welcome 
home. We continue with this service as 
we learn more about new requirements.

As the South African Government 
varies the regulations imposed under the 
state of disaster, CemAir will be adding 
to our domestic flight destinations as 
well as increasing the frequency of 
flights. We look forward to connecting 

more communities and 
hopefully soon to welcoming 
foreign tourists back to South Africa. 

We realise there are diverging 
opinions regarding the extent of the 
COVID-19 pandemic as well as the 
practicality and reasonableness of the 
measures required to limit its spread. 
At CemAir, we remain committed to 
compliance and therefore, cannot 
allow anything that does not meet 
the minimum requirement of 
the Regulations. We ask for your 
cooperation in achieving this and assure 
you we will do all we can to minimise 
any inconvenience.

Thank you once again for flying 
CemAir. We encourage you to make 
contact with us through social media 
on Facebook, Instagram or Linkedin. 
Alternately, please send us an email to 
info@cemair.co.za.

CEO Cemair

Miles van der Molen
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BOOK ONLINE
 www.flycemair.co.za 

Email: tickets@cemair.co.za 
Call Centre: 0861 CemAir / 0861 236247

FlyCemAir  
to Bloem

SA’s city of roses
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T
he pandemic has drastically 
changed how South Africans 
perform their duties in the 

workplace – well, not in the workplace 
generally, but the fact remains that the 
working landscape of this country will 
probably never be identical to how it 
was in January and February of 2020. 
The government announcement of 
a countrywide lockdown meant that 
office spaces were to be abandoned 
and working in your pyjamas was the 
new norm for all of those individuals not 
working on the front line. Here we are 
four months later, and while companies 
are asking their employees to return to 
the office, some are doing so on a limited 
time per week schedule.

But what about those bosses 
who have now seen the benefits of a 
decentralised company? The benefits, 
of which there are many, are hard to 
ignore when productivity levels stay the 
same, and the financial burden of rent 
and utilities for an office space suddenly 
disappear from the monthly company 
cost sheet. 

There are obvious limitations to the 
working from home idea, and they 
primarily depend on the nature of your 
business. Retail shops have been forced 
to move their operations online, and 
restaurants are now running takeaway 
and delivery services out of necessity 
rather than an overwhelming desire. 
While the main activity of your business 
may require an official space, at least 
some of your workers could be moved 
to a remote working arrangement, even 
on a part-time basis. Not only does this 
reduce your costs, perhaps not in rent 
but utilities, internet packages, landline 
fees could all be reduced as an office 
team reduces in size. 

From an employee perspective, 
being able to work remotely, even for 
a couple of days per week shows me 
that my employer trusts me. If there are 

clear billables by which you can check 
your employees weekly output, then 
allowing them to work from home will, 
in all likelihood, improve their dedication 
to your company. Often, being able to 
work from home is a massive draw for 
new candidates and encourages existing 
employees to stay at the company for 
longer. Even after the events of March 
through July of 2020, permanent remote 
working schemes are still a rarity in South 
Africa and adopting one could be the 
change your company needs to grow 
even more reliable and more profitable. 

Implementing a remote working 
scheme can be daunting at first, but 
having the right team is half of the battle. 
Some people can work from home, and 
others don’t have the self-discipline and 
organisational skills. Sadly, the initial 
stages are trial and error. Start small by 
scheduling each employee one day at 
home per week, with clear guidelines 
about your expectations for their output 
on that given day. After a month or two, 
have a review and see if you can identify 
any hiccups or concerns. By this point, 
any gaps in productivity will be apparent, 
and you can manage them as you see 
fit, depending on both the seniority of 
the employee and the severity of the 
concern you have for their ability to work 
from home. 

Starting small is the safest way 
forward, and you never know how much 
such a minor change could transform 
your business’s success.
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Lifestyle

Your Personalised Beauty Map
The new Diego Dalla Palma professional line meets the specific 
needs of every area of the face. Ultra-personalised cell bio-
revitalisation targets the particular needs of each area of the face. 
Because each skin is unique and in constant evolution and the secret 
to beautiful, healthy skin lies in a targeted and personal skin code. 
The various areas of the face are anatomically and physiologically 
different (different skin thickness, sebaceous gland distribution, 
level of vascularisation, etc.). Therefore, each area is subject to 
different problems (localised spots, sagging, impurities, blemishes, 
expression lines) even in terms of intensity alone. SKIN CODE is the 
new beauty treatment that meets the needs and solves the problems 
of each area of the face with intense, targeted action. The range is 
now available at select spas and salons nationwide. 

With Modern, Spanish Style
Toro, meaning ‘bull’ in Spanish, is the latest product development 
from OKHA, the internationally-acclaimed furniture design and 
interior decorating firm. “I like to think that the chair has a powerful 
physical presence, like the bull it is loaded... charged with an assured 
power,” says Adam Court, Creative Director of OKHA. The carbon 
stained ash with its subtle satin finish and the dense, near black 
velvet, recall the glossy black hide of the animal, with daylight 
reflecting off flanks and haunches. When we conjure up an image 
of the animal, we etch a sharp, defined silhouette, a format once 
powerful and sensual and invariably dressed in black. The sculpted 
arms symbolise the bull’s horns; they are strong and assertive with 
intent as is the structure of the chair, which possesses a very physical 
and rigorous construction. The stance of the chair is very robust and 
firmly rooted, and as with the bull its kinetic forward power comes 
from its rear haunches which drive forwards. For more information, 
visit www.okha.com.

Investing in African Coffee
Last month, Nespresso introduced AMAHA awe UGANDA, ‘Hope of 
Uganda’, a new and seasonal coffee from the Rwenzori Mountains of 
Uganda. Launched in 2019, the Reviving Origins program aims to restore 
coffee production in regions where it is under threat. In Uganda, climate 
change, poor farming practices, and economic hardship has meant that 
the production of high-quality coffee has been a challenge over recent 
years. As part of the Reviving Origins program and in partnership with Agri 
Evolve, a young agribusiness dedicated to improving farmer productivity, 
Nespresso is working with more than 2,000 farmers, providing training and 
expertise to enhance the quality of coffee and productivity in addition to 
establishing sustainable farming practices. ‘Hope of Uganda’ in Lhukonzo, 
a local language in Uganda, is a single-origin coffee that carries rare 
sandalwood notes and elegant florals with medium acidity and body. An 
intensity eight espresso, AMAHA awe UGANDA grows in a unique terroir, 
where shade and nutrients provided by banana trees create a true Arabica 
dreamland. In a Latte Macchiato, the biscuit and discrete fruity notes 
come alive in a balanced and sweet cup. Available at Nespresso branches 
nationwide, and online at www.za.buynespresso.com.

B R U C E  L I T T L E
sculptor

Outdoor and Indoor Sculpture 

FOR MORE INFORMATION PLEASE CONTACT

KERYN DALEY          BRUCE LITTLE
M: +27 (0) 72 310 5377                   M: +27 (0) 83 507 8941
E: keryn@brucelittle.com                 E: bruce@brucelittle,com                

B R U C E  L I T T L E
sculptor

www.brucelittle.com
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Lifestyle
Wanderlust in a Bottle
The latest addition to the Collection Grands Crus by Berdoues, 
which hit stores in March of this year, transports you to the beautiful 
South American country of Costa Rica. A nation categorised by their 
entrancing landscape, bewitching rainforests, welcoming people 
and an orchestra of sensory stimulation, Costa Rica is admired for 
its beaches, biodiversity and vibrant culture. Rainforests occupy 
approximately a quarter of the country’s landmass, and this essence 
is what Berdoues has captured so authentically. Guaria Morada 
is the jewel in Costa Rica’s crown. This unique and iconic flower 
symbolises luck and good fortune and provides the perfect name 
for a fragrance inspired by the magic of Costa Rica. Guaria Morada 
the fragrance contains Amyris from Haiti, orange from Brazil and 
patchouli from Indonesia. Guaria Morada is a balance of floral 
sweetness and delicate fruitiness. This latest fragrance is just one in 
the Collection Grands Crus by Berdoues. Dedicated to authenticity, 
Berdoues sent their perfumers across the globe to discover the best 
ingredients for regionally inspired fragrances. Available at selected 
Foschini & Truworths stores for R1,595.00 per 100 ml bottle. 

Crafting a Worthy Successor
DJI are world leaders in the art of drone design. Their name has 
become synonymous with cutting edge technology, crystal clear 
visuals, and adventure-filled photography and videography. Adrenaline 
junkies and wanderlust-filled travellers have flocked to DJI to take 
their feat photography and exploit videography to professional levels. 
In late April 2020, DJI debuted the Mavic Air 2, a worthy successor 
to their original, smaller model. Billed as one of the best drones on 
the market, the Mavic Air 2 offers 48MP stills, 40K/60p video at 120 
Mbps and 8K HyperLapse, allowing for better image capturing than 
ever before on an Air model. The Mavic Air 2 boasts a top speed of 
68km/h and a 34 minute flight time and weighs just 570g. Not only 
can this drone keep up with the action with Spotlight 2.0 subject 
tracking, but it also offers the option to capture imagery in one of the 
SmartPhoto modes, designed at improving the picture quality. The 
SmartPhoto modes include HDR, where the camera captures seven 
different exposures and combines them for greater dynamic range; 
Hyperlight, which captures multiple low-light images and combines 
them to avoid grainy, dark pictures; and Scene Recognition, where the 
drone will identify five components of a picture (sunsets, blue skies, 
trees, grass and snow) and alter the image setting to better optimise 
the photograph. For more information, visit www.dji.com. DJI drone 
models are available at iStores across the country. 

A Royal Exploration
Liz Biden has been described as South Africa’s coolest lady hotelier – one 
of today’s most exciting, most relevant hospitality moguls – an expert in 
destination specific design. She and her husband Phil started The Royal 
Portfolio in December 1999. Over 20 years on and Liz is now at the helm 
of four of the most glamourous luxury boutique hotels in the world. 
Royal Malewane, Birkenhead House, La Residence and The Silo Hotel 
have attracted many of the world’s most discerning and distinguished 
travellers including many celebrity guests. The Royal Portfolio has 
garnered a host of international hospitality awards – acclaimed for their 
style, design, service, spectacular locations and business ethos. Liz loves 
to pamper her guests, creating beautiful spaces with a touch of magic 
- permitting guests to put every day on hold, even just for a weekend. 
A Perfect Stay tells a visual story of the Biden family and The Royal 
Portfolio – showcasing the extraordinary creativity and style of 
Liz Biden. Minimalism is in short supply in The Royal Portfolio 
hotels. Liz’s interiors are vibrant, colourful, eclectic and playful, 
always comfortable, and utterly unique. A Perfect Stay 
includes a glimpse inside the Biden family’s private homes 
and includes a foreword by Sir Elton John and David Furnish. 
For more information, visit www.theroyalportfolio.com.

Let’s throw the first part
of 2020 out and start again

What do you think?What do you think?

Tel:  +27 (0)  71 8958 658
Email :  enquir ies@ecotraining.co.za 
Vis it :  www.ecotraining.co.za

Become a Professional Field Guide in One Year!
Have you ever spent an extended period of time in the African bush? Do you want to go to bed with the sounds 
of hyena whooping and wake up to the final calls of a lion roaring all the while learning how to become a Field 
Guide? Then, what are you waiting for? Contact us today to book your spot on one of the course starting dates.

PROFESSIONAL FIELD GUIDE

01 September 2020 – 15 August 2021
South Africa & Botswana Camps

01 October 2020 – 19 September 2021
South Africa & Botswana Camps

04 January 2021 – 16 December 2021
South Africa & Botswana Camps

01 February 2021 – 23 December 2021 
South Africa & Botswana Camps

BUY NOW & TRAVEL  LATER
14-day EcoTracker Course 
R 19,754 (Save R6,584) 

7-day Birding in the Bush Course
R 9,960 (Save R2,000) 

T&C’s Apply – All offers are valid for 12 months 

for any set course date. Fees are non refundable

7-day EcoQuest Course
R 12,190 (Save R2,000) 

Unfenced Wilderness Camps | Big Game Areas | Twice Daily Activities | Experiential Training
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Travel

Sitting Pretty

Walking on the 
Wild Side

Where Elegance  
and Glamour Meet

Supporting small local businesses has never been as 
important as it is in our current social and economic 
climate. Once local tourism opens, South Africans will 
need to think long and hard about where they spend their 
hard-earned money. If you prefer holidays of a relaxing 
nature, then Arambrook Boutique Hotel is the perfect 
choice for you. Tucked away in the green leafy suburbs 
of Bishopscourt, Arambrook combines a quiet, serene 
setting with elegant interiors and authentic hospitality. 
Bishopscourt is located in the centre of the Southern 
Suburbs, meaning both the Constantia Winelands and 
the city bowl are no more than a short 20-minute drive 
away. The hotel offers eight suites, including two deluxe 
king suites, two family suites, two superior king suites, 
and the presidential suite. The outdoor spaces at 
Arambrook are picturesque and the loungers 
by the pool all but beckon guests to spend 
the day relaxing by the pool.
// www.arambrook.co.za

Perhaps the most natural way to experience the 
bush is by hopping down from that game drive vehicle 
onto your very own feet. Heading out into the wild 
on foot offers you the opportunity to enjoy 
the experience from a different perspective. 
Learn to listen to the sounds of the bush 
and trust your instincts as you step into 
the wilderness and prepare for the most 
intimate sightings of your life. Klaserie 
Sands, located in the Klaserie Private 
Nature Reserve, has been delighting 
nature-lovers with the stunning River 
Camp since 2014. Their newest camp, 
opened in 2019, invites lovers of the 
Klaserie Sands brand to experience 
something exhilaratingly new. Safari 
Trails allows guests to enjoy the sights and 
sounds of the bush from a unique vantage 
point: the ground. Led by an experienced 
guide, guests will be taken through the bush 
in search of the majestic animals that roam  
the reserve. 
// www.klaseriesands-safaritrails.com

Contemporary-classic glamour and 
understated elegance meet at AtholPlace 
Hotel, ensuring an utterly unforgettable 

stay. The hotel is situated in Atholl, one of the 
most beautiful parts of Johannesburg, and is 

only a short distance from the commercial 
centre of Sandton. AtholPlace Hotel & Villa was 

voted as the number 15 Best Hotel in Africa in the 
2018 Condé Nast Traveler Readers’ Choice Awards. 

Each of the nine suites has been individually designed, 
providing a sanctuary of comfort and tranquillity. 

The suites, all with en-suite bathrooms, are 
extremely spacious, ranging from 45 to 

55 square metres. Guests can enjoy a 
comfortably furnished library with a 

romantic fireplace and temperature-
regulated swimming pool, a drink 
at the bar area, or a delicious 
meal at AtholPlace Restaurant, 
with both indoor and outdoor 
dining options. AtholPlace 
Hotel & Villa is a proud member 
of Relais & Chateaux and part 
of the Morukuru Family, with 
sister properties in Madikwe 
Game Reserve and De Hoop  

Nature Reserve. 
// www.morukuru.com

FlyCemAir 
to Kimberley

BOOK ONLINE
www.flycemair.co.za 

Email: tickets@cemair.co.za 
Call Centre: 0861 CemAir / 0861 236247
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Discovery
The Road to

It’s easy to get a feel for the Garden Route within just a few days of travelling as it stretches 
along the Western Cape coastline up to the Eastern Cape. If you’re an ambitious traveller 
who is up for the challenge of conquering all the Garden Route has to offer in just seven 
days, we’ve asked a few local experts in the area to help craft the perfect itinerary for you.

Travel
Garden Route

Cruising one of SA’s best-loved 
routes in just one week
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T
he Garden Route, with its 

incredible coastal views, intriguing 

roadside dorpies and extraordinary 

encounters with wildlife, is a local 

destination that lives up to its hype. 

We’ve compiled a self-drive holiday that has 

you picking up a car in Cape Town, meandering 

through the Cape Winelands and exploring the 

Karoo, before flying out of George.

DAY ONE TO THREE
Just a 40-minute drive east of Cape Town 

is South Africa’s world-famous wine region 

and the historic towns of Stellenbosch  

and Franschhoek. 

“The surrounding hills provide the ideal 

microclimate for vines, and the whole area 

is a feast for sore eyes. Wines have been 

produced in this region since 1659, and now 

it’s also become a culinary hotspot,” says 

Jeanneret Momberg, general manager of  

Visit Stellenbosch.

The vista-rich Winelands are so spectacular 

that they deserve at least two full days of your 

time, but with 148 wine farms in the Stellenbosch 

region alone, how does one choose? Momberg 

suggests you let food dictate your decisions.

“Regardless of what vineyards you visit 

during the first few days of your Garden 

Route trip, Babel in Babylonstoren is where 

you should end up for lunch,” she says. 

“Donkeys, chickens and ducks run around 

among the 300-plus varieties of plants, fruits 

and vegetables, and they even have their rice 

patch! Babel is the sincerest application of 

farm-to-table, and the food is spectacular.

“For dinner, nothing beats Indochine 

at Delaire Graff Estate. Chef Virgil Khan 

creates art you can eat in the name of Asian 

Fusion, served under a ceiling of 1,000 little 

birds. You’ll quickly be tempted to stay here 

overnight, too,” she adds.

DAY FOUR TO FIVE
The saying, “it’s about the journey, not 

the destination” couldn’t be more exact 

than on the Cape’s spectacular Route 62, 

where you’ll find yourself doing the longest 

stretches of driving. 

“Leave the Winelands via the 

Franschhoek Pass, and drive into the 

“Babel is the sincerest application of farm-
to-table, and the food is spectacular.”
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semi-desert region of the Little Karoo,” 

says James Fouche, a travel writer based 

in George in the Southern Cape. “The 

landscape changes dramatically, turning 

into something that best resembles the 

Australian outback.”

In the middle of this absolute 

nothingness, is Route 62’s most popular 

tourist pit-stop, Ronnie’s Sex Shop. It is 

located roughly three hours’ drive from the 

Cape Winelands – not taking into account 

additional stops that seasoned road trippers 

will definitely want to make.

“This roadside pub with graffiti on the 

walls and T-shirts hanging from the ceiling 

was originally just called Ronnie’s Shop until, 

as the story goes, his mates added ‘Sex’ 

to the sign to attract customers – and it 

worked!” Fouche adds.

While cruising along Route 62, you may 

also spot some ostriches on the side of 

the highway. For a face-to-face encounter, 

Fouche recommends a scheduled visit to 

Safari Ostrich Farm in Oudtshoorn.

DAY SIX TO SEVEN
Head south from Oudtshoorn, and you’ll 

soon find yourself in George. Though often 

referred to as a town, is indeed a city because 

it has a cathedral – St Mark’s Cathedral, with 

some of the oldest stained-glass windows in 

the country.  

“Both the Sedgefield and George farmers’ 

markets are always bustling, with good food, 

warmth and fun,” says Peter Dros, sales and 

marketing director for Fancourt Estate. 

Make Fancourt your base for the last leg 

of your trip, located just a 10-minute drive 

from George Airport. Spend your last few 

days exploring this incredible estate or take 

a day drive towards Plettenberg Bay, fondly 

nicknamed Plett. “A stellar place to grab a 

bite on the drive down is Timberlake Organic 

Village, located just east of Wilderness,” 

Dros adds. “It’s an adorable oasis hosting an 

eclectic collection of independent businesses 

and eateries, as well as a fairy garden.”

Once you hit Plett, you’re properly on 

the Garden Route, where nature excursions 

abound. Don’t miss out on hiking in the 

Robberg Nature Reserve, a World Heritage 

Site just 8 km south of the town, or make 

your way back to George through Knysna, 

one of the Garden Route’s most popular 

holiday towns. 

And there you have it, the Garden Route in 

just one week. 

You can fly directly to George with 

CemAir. For more information or to book, visit 

www.flycemair.co.za.

CemAir is proud  to fly to George,  book online at  flycemair.co.za

Text by Chelsey Hale 
Images © Fancourt Estate & SA Tourism
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HomeGetting them

The global pandemic has thrown the world into turmoil, with thousands of people 
stranded in foreign countries across the globe, with thousands of South African 
citizens suffering the same fate. Leading the charge to get South African citizens 
back on home soil, CemAir has been operating multiple repatriation flights 
between Johannesburg and 24 countries across Africa and the Middle East. 

CemAir’s leading role in the repatriation 
wave sweeping Africa

W
hen the COVID-19 pandemic struck, 

hundreds of South Africans found 

themselves stranded across the 

length and breadth of the African continent, 

unable to return home, and unable to remain 

in their destination country.

CemAir was among the first to answer the 

desperate call of these stranded South African 

citizens, and stepped into the fray without 

hesitation, in a bid to reunite the stranded with 

their families and friends. 

CemAir has operated repatriation flights 

to and from 24 countries across the African 

Continent and the Middle East during the 

COVID-19 pandemic, repatriating more 

than 1,000 stranded South Africans. CemAir 

repatriation flights have operated out of 

Republic of Côte d’Ivoire, Ghana, Iraq, 

Uganda, Cameroon, Morocco, Sierra Leone, 

Zimbabwe, Sudan, Nigeria, Malawi, Botswana, 

Kenya, Sao Tome, Angola, the Democratic 

Republic of the Congo, Burkina Faso, Rwanda, 

Djibouti, Jordan, Mauritania and South Africa. 

One flight, which picked up its first 

passengers in Morocco, stopped in Côte 

d’Ivoire, Burkina Faso, Mauritania and Congo, 

collecting a total of 74 South African citizens, 

desperate to get home. While some recalled 

the harrowing uncertainty of being stranded 

in a foreign country, others have described 

their repatriation experiences with CemAir as 

heroic rescue missions that left them in tears 

as they touched down on home soil. 

Another CemAir repatriation flight, which 

left Johannesburg on Monday, 6 July 2020, 

picked up its first passengers in Entebbe in 

Uganda. It then proceeded to Khartoum in 

Sudan, Amman in Jordan, then onto Erbil and 

Basrah in Iraq for passenger embarkation and 

disembarkation, technical stops and crew 

changes. CemAir’s CRJ900 90-seat jet then 

returned to O.R. Tambo International Airport 

via Djibouti and Entebbe, touching down on 

Wednesday, 8 July 2020. In keeping with the 

quarantine travel regulations, once repatriated 

passengers spent 14 days in isolation before 

reuniting with their families in various parts 

of South Africa. A happy ending to an 

unforgettable story!

CemAir has worked with various 

government agencies and authorities, in 

particular, the South African Department of 

International Relations and Cooperation and 

the Department of Transport to coordinate 

diplomatic and administrative requirements 

for each flight. CemAir has cemented itself as 

an airline for the people, and one that is not 

afraid to spring to action when South African 

citizens are in need of their services.

To learn more about CemAir’s repatriation 

services, visit www.flycemair.co.za. You can 

also book your regular flights for business 

purposes, and check the latest news on 

CemAir routes by visiting their website.

Text by CemAir
Images © Pexels.com | CemAir
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Illustrating
Illuminating Through

Maria Magdalena Campbell is an artist and illustrator at heart. She opened up to us, revealing her 
inspirations, her creative processes, her artworks, and her plans for the future. From drawing inspiration from 
the beauty of South Africa to taking her art abroad, Magdalena is ready to take the world of art by storm.

The local artist that yearns for international 
adventure, but keeps her heart planted in 
Mzansi soil

M
aria Magdalena Campbell lives 

and breathes art. Currently 

living and working in Cape 

Town, she and her husband 

have plans to take a leap and move 

abroad for a few months every year on an 

international inspiration sabbatical. Up next 

on their list is living the Balinese lifestyle, 

and perhaps attending an artist residency in 

Champagne, France.

Art has been part of Magdalena’s life 

since her earliest memories of childhood, 

and all the carefree expression that came 

with it. Her artistic journey thus far, she 

says, has been more than just a little bit 

surprising. Magdalena notes that being a 

full-time artist is an adventure, and one 

that can be nerve-wracking, challenging, 

and intensely rewarding, all in one day. 

Through her life’s work, Magdalena 

explains that her “goal is to find the 

courage and the audacity to dare to lead 

an extraordinary existence.”

“It never occurred to me to be a 

full-time artist while I was growing up. I 

always focused on so-called ‘real jobs’,” 

says Magdalena, who, like anyone, craves 

stability and security. “I have always been 

a super independent, highly ambitious, 

and hardworking woman that thrived 

academically in science, languages, 

mathematics, and, strangely enough, 

accounting. Art was just something I 

desperately enjoyed – any form of art: 

acting, singing, writing, drawing, designing, 

ceramics, photography, or painting. You 

name it; I have explored it. My soul has 

always been drawn to the arts.”

When it comes to inspiration, it varies 

with the artist’s mood. She enjoys nature, 

music, and poetry. Magdalena explains, 

“My soul sings in nature, and I am often 

moved to tears by music or poetry. I am a 

highly sensitive, emotional being, which is 

something that translates very beautifully into 

my designs and artworks. I am very inspired 

by people, their 

journeys, and their 

emotions, especially 

those of women.” 

Magdalena works 

on designs for brands, 

creates personal works 

for exhibitions, and 

fashions original custom 

artworks for private clients. 

She was chosen as one of 

Africa’s Emerging Creatives at the 

International Design Indaba, which 

significantly aided the development of 

her career as an artist. She notes that one 

of her most memorable days as an artist 

was both funny and shocking, and took 

place during an exhibition launch in Berlin. 

“The best-selling item at this exhibition 

was crotchless pants. The fashion in Berlin 

had me realising just how conservative 

South Africa is. I adored how free they 

all were; how expressive and daring. It’s 
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probably my favourite city of all time, 

besides Cape Town,” she says.

When it comes to illustration, Magdalena 

says that the “biggest misconception 

about illustration is that it is comic books 

or exclusively digital. Illustration is just like 

any form of art; there are limitless ways of 

creating it.” When it comes to her artwork, 

she says: “All of my ranges have stories 

behind them, and each piece has been 

created with the utmost care”. When it 

comes to the creative process, it can take 

months or even years before reaching 

the point of completion. “The drawing 

part is usually the least time-consuming 

in the overall process. The concept takes 

the longest, then the reference material 

research or photoshoots, and after that 

comes the actual drawings. The process 

shoots, professional scans, written 

components, and styled shoots follow 

after, and the list of necessary steps and 

processes continues.”

For more information on her upcoming 

exhibitions and her works in general, visit 

www.mariamagdalena.co.za.

Text by Shannon Correia 
Images © Maria Magdalena Campbell
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W
hen done to perfection, the 

plating process is an art form, 

and careful consideration 

should be given to it, 

regardless of whether you’re plating for 

a restaurant or plating canapes for your 

next dinner party. It’s much more intricate 

than merely placing the main ingredient 

in the middle of a plate. There are many 

presentation trends in the restaurant 

world, and South African chefs are eagerly 

experimenting with these. Think minimalist, 

modern, futuristic: these are not art 

movements, but plating styles. 

Norman Heath, the Executive Chef at 

the Radisson Blu Hotel Waterfront in Cape 

Town, believes that a plate of food must 

be as attractive as it is delicious, especially 

in the age of social media. Countless 

images of food appear on social media 

channels every minute of every day. There 

is a demand, he says, for Instagram-

worthy plating. 

“We spend a lot of time planning 

our menu, not just in terms of seasonal 

ingredients and the overall taste and feel, 

but thinking about how we will present 

the dish,” Heath says. “When I trained, we 

learnt the clock plating technique, which 

focused on the ratios of protein, vegetables 

and starch. It was effortless. Now, with 

Instagram and food trends, it has pushed 

everyone to the next level.” 

Then there is the belief that food 

tastes better if it is presented beautifully. 

“A lot about dining out is visual. If it looks 
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Plating
A work of art is what many foodies have come to expect from a fine-dining 
experience ‒ having an appreciation for not just delicious food, but food 
that is exquisite looking. Whether a plate of food is a Monet, a Picasso or a 
banana taped to a wall, all depends on the chef and their creative flare. 

The Art of 

From canapes to fine dining, your  
next plate deserves to be dressed well

great, you’ve already got the diner 90% 

there. Then you blow them away with the 

flavours,” he explains. 

Plating trends include everything from 

smears and dollops to foams and flowers. A 

Few of the most popular plating trends on 

the international scene right now include 

edible flowers, adding touches of gold 

leaf, plating on unusual crockery, layering 

delicate slices to look like scales, creating 

craters in purées to hold sauces, shaping 

accompaniments in moulds, or styling a 

plate to resemble something else altogether 

(a garden, for example, where everything is 

edible from the “soil” to the “plants”). 

“We investigate food trends from all 

over the world. We learn from international 

trends, and customise it to the South 

African palate and style, to make it our own, 

and set our own trend. You have to stay on 

top of trends, or you will be left behind,” 

Heath says. 

There are no hard and fast rules for 

modern plating. Dishes can be very 

structured or have a natural aesthetic. Food 

can even be 3D-printed now or served 

theatrically at the table in a cloud of smoke 

or under a melting dome. 

Heath explains that plating isn’t 

just the act of putting something on a 

plate; it depends on many factors ‒ the 

ingredients, the flavours, the textures, and 

even the season. Every detail of the dish 

is very carefully planned out because it all 

contributes to the overall experience. “It’s 

a different process for winter and summer, 

for example. In summer, dishes are typically 

light, fresh and bright. While winter dishes 

are generally more hearty, warm, comforting 

and typically have less of a fine-dining 

aesthetic,” he says. 

Every element must also be relevant, 

according to Heath, and have a purpose on 

the plate. Gone are the days of sprinkling 

chopped parsley on the side of the plate. 

Times have changed, and patrons now 

expect even the garnish to contribute to the 

flavour of the dish.

That’s not to say that food must be 

pretentious, however. Heath remembers 

some of his favourite dishes that he has ever 

eaten were simple, but sublime in flavour. 

During a dinner at Morimoto in Dubai, Heath 

recalls eating a simple meal of tempura 

crab salad with an “out-of-this-world Asian 

dressing that had so much depth of flavour”. 

Eating it, he says, was an experience that 

stood out – as did the plating. On another 

occasion, he ate a simple five-ingredient 

salad at a local Cape Town eatery, and what 

he remembers most about the dish is that 

the ingredients spoke for themselves and 

shone on the expertly styled plate. 

“That’s how I love to cook. There are 

many food trends, but ultimately I like food 

to be delicious and uncomplicated. At home, 

I like to braai. That usually involves preparing 

fish for the braai that I have caught myself 

that day. I’ll perfect a tuna dish at home, and 

often it will end up on the menu at Radisson 

Blu,” Heath says. 

“Our location on the seafront lends itself 

very well to seafood. That contributes to the 

sensory experience. It’s about playing with 

the sight, the sound, the smell. To me, that 

is art.” 

If you wish to get a first-hand lesson about 

the art of flavours and tips to plating canapes 

with Chef Norman, Radisson Blu Hotel 

Waterfront offers a canapé plating master 

class for small groups and functions. For more 

information, call +27 21 441 3000 or email 

capetown.reservations@radissonblu.com.

Text by Rebecca Jackman-Derman
Images © Calvin Fisher | Hein van Tonder
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Every detail of the dish is very carefully 
planned out because it all contributes to the 
overall experience.
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Crowds
Isolation is the word on everybody’s lips during these unprecedented times. Luckily, as 
South Africans, we are blessed with an abundance of vast open spaces and natural 
beauty that may just be the perfect antidote to curing our insatiable wanderlust. As 
soon as the government allows it, local leisure travel is going to explode in popularity 
and these establishments should be at the top of your list!

34 flycemair.co.zaSkyNews

Stylish SA Bush Breaks to Add to Your Bucket List

Escaping the Maddening Stays
South Africa

Leobo Private Reserve

Jock Safari Lodge

Recognised as one of the country’s most 
respected 5-star safari lodges, it is an idyllic 
escape where guests have an opportunity 
to interact with these majestic creatures and 
understand them on a deeper level – both 
physically and emotionally.
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S
tudies have proven that holidays 

are extremely good for our 

health, and a safari, in particular, 

is excellent for lowering blood 

pressure, improving sleep patterns, and 

recharging your batteries. The expert team 

at award-winning safari company Ker & 

Downey® Africa offer personalised trips 

throughout South Africa with a mission to 

connect clients to nature, as well as leave 

a positive legacy behind. Here are some 

of our favourite easily accessible luxury 

escapes that will do wonders for your 

emotional, physical and spiritual  

well-being:

JOCK SAFARI LODGE 

Situated in the stunning southern 

region of the Kruger National Park, Jock 

Safari Lodge lies within 6,000 hectares 

of pristine wilderness – miles away from 

the maddening crowds. An exclusive 

concession, the wildlife (including 

the iconic Big Five) survive and thrive, 

undisturbed by humankind. Exuding 

elegance and 5-star grandeur, the lodge 

is all about the finer things in life, offering 

guests a chance to recharge and unwind 

in style, with all the modern comforts 

considered and taken to the next level of 

luxury. Fine wine, dining and world-class 

game viewing in this intimate, unbroken 

landscape is everything it promises to be: 

untamed, untouched, unforgettable. 

LEOBO PRIVATE RESERVE 
If a dose of adventure is what you 

need to escape reality, look no further 

than Leobo Private Reserve. Situated on 

8,000 hectares of the Waterberg region 

in Limpopo, this is a luxury safari lodge 

with a difference. Here, traditional game 

drive vehicles are rarely used. Instead, 

guests experience the bush on horseback, 

quad bikes, or onboard a helicopter. There 

are no scheduled itineraries, no time 

constraints, and no rules (excluding from 

the essential safety regulations, of course). 

Apart from its most celebrated activity 

– helicopter paintball – Leobo offers 

an array of heart-stopping, adrenaline-

filled activities in an environment that 

continually stimulates the senses. The 

extraordinary Observatory Bush Villa is 

available for exclusive use only, complete 

with a private butler and personal chef. 

There is nothing quite like it in the world 

– an idyllic escape where guests can 

disconnect from the outside world, be 

one with nature and have the ultimate 

adrenaline-filled adventure. 

SANBONA DWYKA LODGE 
The name Sanbona represents the 

vision of the San people to restore 

harmony between man and nature 

and restore the interconnectedness of 

all living beings. Seated at the foot of 

the Warmwaterberg Mountains, in the 

heart of the Klein Karoo, Dwyka Lodge 

is located in the Sanbona reserve – the 

largest privately-owned wildlife reserve 

in the Western Cape. Ideally positioned 

on a horseshoe bend of a dried-up Karoo 

ravine, surrounded by the most incredible 

rock formations, the feeling of delicious 

isolation and seclusion in an entirely 

hidden landscape makes one feel like 

a pioneering adventurer. The reserve 

has reintroduced not only the Big Five 

and other indigenous game back to this 

landscape but also the rare White Lion – 

offering these sacred animals a safe space 

to wander freely and live in peace. Think 

Sanbona Dwyka Lodge

Mantis Biyela Lodge 

Camp Jabulani

Leobo Private Reserve

nights spent stargazing and making friends 

around the fire, and days spent exploring 

the incredible landscape between bouts of 

utter relaxation and world-class dining in 

absolute luxury and you’re almost there…

MANTIS BIYELA LODGE 
Described as “a place in the heavens”, 

Mantis Biyela Lodge is located in the heart of 

Zululand in Kwa-Zulu Natal, as part of a newly 

formed concession to the Hluhluwe iMfolozi 

Park. The ultra-luxurious lodge comprises 12 

expansive villas, offering either a plunge pool 

or day bed with a private balcony, ensuring 

sheer seclusion from the outside world. 

Overlooking the White uMfolozi River, elevated 

above a valley on a rocky cliff, guests can 

enjoy the thriving population of wildlife from 

the comfort of their villas. Well known for its 

abundance of wild dogs and vultures, as well 

as the Big Five, game drives are an exhilarating 

experience and, because the lodge has 

exclusive traversing rights within the game 

reserve, viewings are uninterrupted making 

them intimate and genuinely unforgettable. 

It is the perfect place to disengage from the 

outside world, and experience isolation in 

heavenly surroundings. 

CemAir is proud  to fly around SA,  book online at  flycemair.co.za
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Tintswalo Safari Lodge

Jock Safari Lodge Mantis Biyela Lodge 

The Makers of Bespoke  
Safari Experiences

Ker & Downey® Africa was founded with 

the mission to create unique adventures that 

challenge, connect and build legacies.

Our tagline Pioneering African Travel is 

a daily challenge to every member of Ker & 

Downey® Africa. It is one that continually 

inspires us to push the boundaries of African 

travel with a spirit of adventure  

and exploration.

We are incredibly passionate about 

creating luxurious African experiences for 

people from around the globe that are 

nothing short of life-changing. The only 

way we know how to do that is by creating 

original and thrilling adventures for our 

guests that challenge them, allow them to 

connect with the people and cultures they 

visit and leave their legacy.

CAMP JABULANI
This luxury camp, located in Kapama Game 

Reserve between the northern Drakensberg 

mountains and the Greater Kruger Park, comes 

with a beautiful story. It is the home of Jabulani 

the elephant – a rescue elephant who now 

leads a herd of 12 Zimbabwean elephants who 

were also rescued by the camp’s owner, Lente 

Roode. The story itself is one of hope and 

consolation, and the very essence of the camp 

reflects this incredible journey that began 20 

years ago with the brave little elephant who 

fought against the odds to survive. Recognised 

as one of the country’s most respected 5-star 

safari lodges, it is an idyllic escape where guests 

have an opportunity to interact with these 

majestic creatures and understand them on a 

deeper level – both physically and emotionally. 

The Jabulani elephant experience, described 

as being both “soulful and insightful” is a one-

of-a-kind safari experience and one that will 

undoubtedly remain embedded in your  

heart forever. 

TINTSWALO SAFARI LODGE 

Located in the pristine Manyeleti Game 

Reserve – which shares an unfenced border 

with the Kruger National Park – Tintswalo 

Safari Lodge provides the pinnacle private 

safari experience with the iconic Tintswalo-

flair. The reserve is renowned for its 

minimal vehicle density, and abundance 

of Big Five and other game, offering an 

exclusive experience. So, if isolation is what 

you’re after, you’ve come to the right place. 

Relax amongst the ancient sycamores after 

a day of game viewing, enjoying a drink in 

your private plunge pool in one of the six 

luxuriously appointed suites, watching the 

wildlife wander along the seasonal riverbed 

along which the lodge is situated. This is 

untouched African wilderness at its very 

best, and 5-star service that is  

simply unparalleled. 

Get in touch with one of Ker & Downey® 

Africa’s LuxVenture® Designers to plan your 

dream South African isolation escape today 

by visiting: www.ker-downeyafrica.com.

Text by Ker & Downey® Africa
Images © Supplied
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Cocktails
Where Do

Come 
From?

With America in the middle of a flourishing craft beer and craft spirits movement, it is easy to forget 
that Prohibition was once the law of the land. One hundred years ago, on 16th January 1919, Nebraska 
became the 36th of the then 48 United States to ratify the 18th Amendment, reaching the required 
three-fourths threshold. The law forbade the production of beverages that contained more than one 
half of 1% alcohol. Breweries, wineries, and distilleries across America were forced into bankruptcy. 
Most never reopened.

A look at the Prohibition origin of cocktails

P
rohibition may be long dead, but the 

speakeasies and cocktails it spawned 

are still with us. Much of the era’s 

bootleg liquor was stomach-turning. 

The need to make this bad alcohol drinkable 

– and to provide buyers with a discreet place 

to consume it – created a phenomenon that 

lives on in today’s craft cocktail movement 

and faux speakeasies.

For better or worse, Prohibition changed 

the way Americans drank, and its global 

cultural impact has never really gone away.

BOOTLEGGERS GET CREATIVE
During Prohibition, the primary source 

of drinking alcohol was industrial alcohol 

– the kind used for making ink, perfumes, 

and camp stove fuel. About three gallons 

of faux gin or whiskey could be made from 

one gallon of industrial alcohol.

The authors of the Volstead Act (the 

law enacted to carry out the 18*th* 

Amendment) had anticipated this: 

It required that industrial alcohol be 

denatured, which means that it has been 

adulterated with chemicals that make it 

unfit to drink.

Bootleggers quickly adapted and figured 

out ways to remove or neutralise these 

adulterants. The process changed the 

flavour of the finished product – and not 

for the better. Poor quality notwithstanding, 

around one third of the 150 million gallons 

of industrial alcohol produced in 1925 was 

thought to have been diverted to the illegal 

alcohol trade.

The next most common source of alcohol 

in Prohibition was alcohol cooked up in 

illegal stills, which produced what came to be 

called moonshine. By the end of Prohibition, 

the Prohibition Bureau was seizing nearly a 

quarter of a million illegal stills each year.

The homemade alcohol of this era 

was harsh. It was almost never barrel-

aged and most moonshiners would try to 

mimic flavours by mixing in some suspect 

ingredients. They found that they could 

simulate bourbon by adding dead rats or 

rotten meat to the moonshine and letting it 

sit for a few days. They made gin by adding 

juniper oil to raw alcohol, while they mixed in 

creosote, an antiseptic made from wood tar, 

to recreate scotch’s smoky flavour.

With few alternatives, these dubious 

versions of familiar spirits were nonetheless 

in high demand.

Bootleggers much preferred to trade in 

spirits than in beer or wine, as a bottle of 

bootleg gin or whiskey could fetch a far 

higher price.

Prior to Prohibition, distilled spirits 

accounted for less than 40% of the alcohol 

consumed in America. By the end of the 

“noble experiment”, distilled spirits made up 

more than 75% of alcohol sales.

MASKING FOUL FLAVOURS
To make the hard liquor palatable, drinkers 

and bartenders mixed in various ingredients 

that were flavoured and often sweet.

Gin was one of the most popular 

beverages of the era because it was usually 

the simplest, cheapest, and fastest to 

produce: Take some alcohol, thin it with 

water, add glycerine and juniper oil, and 

voilà – gin!

For this reason, many of the cocktails 

created during Prohibition used gin. 

Popular creations of the era included 

the Bee’s Knees, a gin-based drink that 

used honey to fend off funky flavours, 

and the Last Word, which mixed gin with 

Chartreuse and maraschino cherry liqueur 

and which is said to have been created at 

the Detroit Athletic Club in 1922.

Rum was another popular Prohibition 

tipple, with huge amounts smuggled into 

the country from Caribbean nations via 

small boats captained by “rum-runners.” 

The Mary Pickford was a cocktail invented 
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in the 1920s which used rum and red 

grapefruit juice.

The cocktail trend became an important 

part of home entertaining as well. With beer 

and wine less available, people hosted dinner 

parties featuring creative cocktails. Some even 

dispensed with the dinner part altogether, 

hosting newly-fashionable cocktail parties.

And so cocktails became synonymous 

with America the way wine was 

synonymous with France and Italy.

A MODERN MOVEMENT IS BORN
At the beginning of the late 1980s, 

enterprising bartenders and restaurateurs 

sought to recreate the atmosphere of the 

Prohibition-era speakeasy with creative 

cocktails served in dimly-lit lounges.

The modern craft-cocktail movement in 

America probably dates to the reopening 

of the legendary Rainbow Room at New 

York’s Rockefeller Center in 1988. The new 

bartender, Dale Degroff, created a cocktail 

list filled with classics from the Prohibition 

era, along with new recipes based on 

timeless ingredients and techniques.

Around the same time, across town 

at the Odeon, bar owner Toby Cecchini 

created “Sex and the City” favourite the 

Cosmopolitan – a vodka martini with 

cranberry juice, lime juice, and triple sec.

A movement was born: Bartenders 

became superstars and cocktail menus 

expanded with new drinks featuring exotic 

ingredients, like the Lost in Translation – a take 

on the Manhattan using Japanese whiskey, 

craft vermouth, and mushroom-flavoured 

sugar syrup – and the “Dry Dock,” a gin fizz 

made with cardamom bitters, lavender-

scented simple syrup, and grapefruit.

In 1999, legendary bartender Sasha 

Petraske opened Milk & Honey as an 

alternative to noisy bars with poorly-made 

cocktails. Petraske wanted a quiet bar with 

world-class drinks where, according to the 

code for patrons, there would be “no hooting, 

hollering, shouting, or other loud behaviour”, 

“gentlemen will not introduce themselves to 

ladies”, and “gentlemen will remove their hats.”

Petraske insisted on the highest quality 

liquors and mixers. Even the ice was 

customised for each cocktail. Many of what 

are now clichés in the craft cocktail bars – big, 

hard ice cubes, bartenders with Edwardian 

facial hair and neckties, rules for entry and 

service – originated at Milk & Honey.

A lot of the early bars that subscribed 

to the craft cocktail ethos emulated the 

speakeasies of the Prohibition era. The 

idea was to make them seem special and 

exclusive, and some of the new “speakeasies” 

incorporated gimmicks like requiring 

customers to enter behind bookcases or 

through phone booths. They are meant to 

be places where customers can come to 

appreciate the drink – not the band, not the 

food, and not the pickup scene.

Luckily, today’s drinker does not have 

to worry about rotgut liquor: The craft 

distilling industry provides tasty spirits that 

can either be enjoyed in cocktails or simply 

sipped neat.

Text by Jeffrey Miller, Associate Professor and Program Coordinator 
at Colorado State University / www.theconversation.com 
Images © Pexels.com
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C
uddles and slobbery kisses, meeting 

other dog owners in the park, and 

a general lift in mood all likely 

help. But our study, published in BMC 

Public Health, found that dogs didn’t affect 

psychological distress, the type seen in 

depression and anxiety.

WHY ARE WE STUDYING THIS?
Although most dog owners will assure 

you that their dog is a source of sheer 

happiness, scientific evidence is lacking.

Most previous studies have compared 

the mental well-being of dog owners to 

non-owners at a single point in time. The 

problem with these studies is that they 

cannot tell whether dogs make us happier, 

less lonely or less stressed. They also cannot 

tell us if dog owners are simply in a more 

positive state of mind in the first place.

So, in this study, we measured mental 

well-being at three points in time: before 

owning a dog, three months after acquiring a 

dog, and after eight months of owning a dog.

WHAT DID WE DO?
Our study, known as the PAWS trial, 

involved 71 adults from Sydney, Australia, 

who were separated into three groups:

 •  People who bought a dog within one 

month of starting the study;

 •  People who were interested in getting 

a dog in the near future but agreed not 

to get one during the study; and

 •  People who had no interest in getting  

a dog.

Participants filled out surveys to measure 

their mood, loneliness and symptoms of 

psychological distress at the three different 

time-points. We then compared the mental 

well-being of the groups at the beginning of 

the study, to the mid-point and again to the 

end-point.

HERE’S WHAT WE FOUND
New dog owners felt less lonely after 

they got a dog compared to the other 

two groups. The effect happened quite 

quickly, within three months of acquiring 

a dog. There was no further decrease in 

loneliness between three months and  

eight months.

We also found some evidence that dog 

owners had fewer negative emotions, such as 

nervousness or distress, within three months 

of getting a new dog. However, this finding 

was not as clear cut.

We found that symptoms of depression 

and anxiety were unchanged after acquiring 

a dog. Maybe the dog owners in our study 

already had low levels of psychological 

distress before they got a dog, so dog 

ownership didn’t lower these levels  

any further.

WHAT DOES IT ALL MEAN?
There are lots of possible reasons dogs 

can help to lessen feelings of loneliness. 

We know that having a quick cuddle with a 

dog boosts people’s mood in the short-

term. Maybe daily dog cuddles can also 

boost owners’ mood in the long-term, 

which could help to lower feelings  

of loneliness.

Dog owners may also meet new people 

through their dog as people are more likely 

to talk to strangers if a dog accompanies 

them. In our study, dog owners also 

said they had met new people in their 

neighbourhood because of their dog.

So far, there have only been two similar 

studies to look at mental well-being in new 

dog owners, one of which was conducted 

almost 30 years ago.

Of these studies, one found dog 

owners had fewer symptoms of psychiatric 

disorders after they acquired a dog. The other 

study found no difference in loneliness after 

people brought a new dog home.

Dogs may also improve our physical 

health, by reducing blood pressure, 

improving cardiovascular health, and 

increasing the amount of physical activity 

their owners perform. But, as is the case 

with mental well-being, the scientific 

evidence is still limited.

SO, WHAT HAPPENS NEXT?
One of the things our study could not 

determine was how dogs affect men’s mental 

well-being. By chance, all the new dog owners 

in our study were women. So, we don’t know 

whether dogs affect men’s mental well-being 

in a different way to women’s.

Our next step is to look at mental well-

being in a much bigger group of new dog 

owners to confirm these findings. A bigger 

study could also provide more insight into 

the relationship between dog ownership and 

mental illness, such as depression and anxiety.

Solution
Feeling lonely? A dog may help. 
Research by Lauran Powell, PhD 
candidate at the University 
of Sydney, and Emmanuel 
Stamatakis, Professor of Physical 
Activity, Lifestyle and Population 
Health at the University of 
Sydney, confirms what many dog 
owners already know: Dogs are 
great companions, and they can 
help you to feel less lonely. 

A Furry, Fun-Loving Solution

A canine best friend is the best 
way to stave off loneliness

Text by Lauren Powell: PhD candidate, University of Sydney & 
Emmanuel Stamatakis: Professor of Physical Activity, Lifestyle, and 
Population Health, University of Sydney / www.theconversation.com
Image © Pexels.com | Charlotte Rogers

Maybe daily dog cuddles can also boost 
owners’ mood in the long-term, which could 
help to lower feelings of loneliness.
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T
he answer to the open-ended 

question regarding workspace 

lies in providing people with 

environments and opportunities that 

allow for enriched working behaviours 

and more in-depth control over the work/

life balance. It lies in creating spaces that 

will enable people to explore their ways 

of working while giving them the tools 

they need to work more efficiently.

With up to 75% of the workforce 

comprising the millennial generation by 

2025, many leaders are starting to redefine 

what work-life balance looks like. In South 

Africa, the rise of the residential estate may 

be unique to the climate and culture, but 

it also introduces a unique opportunity. It 

is a chance to blend the stylish and secure 

living environment with lush scenery, 

running trails, bike tracks, lakes, and typically 

beautiful South African vistas, with flexible 

and dynamic workspaces that allow access 

to home and business on demand. Instead 

of employees leaving their estates, sitting in 

stressful traffic, arriving in traditional offices, 

dealing with conventional workplace stress, 

and sitting in traffic to return home, they 

simply walk across the road.

It is a concept that has a clear 

precedent in the rising trend of people 

working from home, or small businesses 

adopting flexible workspaces as their 

professional base of operations – it merely 

Workspaces The rise of the mobile workforce and the explosion of freelancers has shifted working environments to home 
offices, coffee shops, and flexible workspaces. The arrival of WeWork in South Africa is just the beginning. The 
pace of life online is now met by an equal expectation for work-life balance, becoming both a health and success 
imperative. South African estates, and not just inner cities, are waking up to the demand.

A Shift in 

flycemair.co.za

Property trends are now shifting from classic 
office spaces to residential developments

takes the idea one step further. Imagine 

going to work without having to dodge 

taxis and 4x4s. Instead, the commute is 

a short cycle or stroll across gardens and 

landscapes to an open, flexible workspace 

on the residential estate, but which is 

designed for the professional business 

and person by providing immediate while 

supporting mindfulness. 

The latter may once have been 

considered a hippy trend introduced by 

people wielding crystals, but science has 

discredited that perception. 

Burnout has become an officially-

recognised disease, defined by the 

World Health Organization (WHO) in its 

International Classification of Diseases 

database in 2019, and cemented as an 

accepted condition affecting the lives 

of employees and the productivity of 

organisations. Described as a syndrome, 

WHO says burnout results from ‘chronic 

workplace stress that has not been 

successfully managed’. 

The first Chief Mindfulness Officer (CMO) 

was appointed in the USA in 2015, and one 

of the world’s most high-powered law firms, 

Dentons, appointed their own CMO early 

in 2019, with Amazon, Nike, and Google 

also hot on the mindfulness trail. The goal 

is to create workspaces that are conducive 

to productivity while reducing stress and 

improving quality of life. These mindfulness 
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Text by Dean McCoubrey
Images © Eastwood

officers and the mindfulness programs 

used by many organisations share specific 

attributes. They focus on where you eat, 

physical exercise, meditation, and visually-

appealing spaces. They also have proven 

results in building confidence, enhancing 

decision making, creating stronger teams, 

and driving positive wellbeing. 

In Somerset West, a new development 

– Eastwood at Somerset Lakes – is 

introducing a concept called ‘the Eastwood 

Club’, which blends secure estate living 

with bike tracks, running trails, picnic 

spots, and lakes, along with the modern 

requirements of the thriving business. 

The Club has hot desks, boardrooms, 

fibre connectivity, and workspaces with 

views. It is also within walking distance 

of homes and entertainment areas that 

allow people to take a break in natural 

surroundings. Managers, gig economy 

workers, entrepreneurs, and start-ups can all 

use the space to build their businesses while 

simultaneously achieving that elusive work/

life balance. Over and above affordability, 

tenants can network, run, cycle, meditate, 

and enjoy meals in an area that is known for 

its outstanding natural beauty. They can also 

do so without traffic, fighting for parking, 

wrestling with politics around the half-empty 

water cooler, and the stress that comes with 

the daily commute. Prices start at R850,000.

As more and more organisations 

become aware of the importance of 

providing the right working conditions 

for their employees, estates that provide 

this level of holistic living and working are 

opening new opportunities. Many South 

African businesses are entrenched in 

traditional systems and processes but, as 

science steadily gains confidence within 

the corporate arena, attitudes will change, 

and workplace trends will adapt. Defined 

as the workplace of the future, estates are 

now creatively integrating business hubs to 

provide residents with secure, relevant, and 

modern working spaces, becoming a mark 

of innovative spirit which caters for work and 

professional lifestyle living at its best. 

BOOK ONLINE
 www.flycemair.co.za 

Email: tickets@cemair.co.za 
Call Centre: 0861 CemAir / 0861 236247

FlyCemAir  
to George
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Educate
Sometimes, doing the right thing is not 

appropriately rewarded because stakeholders 

lack an understanding of the issues. For 

example, consumers may not be prepared 

to pay for green products and sustainable 

innovation. Then the CEO may want to 

engage and educate the relevant stakeholder 

groups. Enlightened consumers could 

become a new market or pressure group to 

raise the bar for the entire industry. The same 

applies to other stakeholder groups such as 

regulators, employees and investors.

Align
The CEO needs to be consistent in 

practice while ensuring proper internal 

and external alignment with the values and 

purpose of the business. He or she does 

not want to be seen as “green-washing”. 

An excellent example of this would be the 

leaders of BP in the early 2000s. At that 

time, BP claimed to aspire towards green 

(environmental) credentials but was part 

of a coalition lobbying the US government 

against climate change policies that would 

have catalysed the emergence of the green 

economy in the US, which can be damaging.

Renewal
All of the strategies highlighted above will 

need to be continuous, as well as reinforced 

and not just treated as one-off activities. 

That way, the CEO recreates and adapts 

to the ethical demands of the operating 

environment.

Ethical challenges and dilemmas will 

never go away. But the way responsible 

leaders deal with them will make or 

break them. Sticking to one’s beliefs and 

convictions, stepping aside – or down 

– when views and opinions become 

overwhelmingly detrimental to business, 

and being innovative at doing the right 

thing appear to hold the key to effective, 

responsible leadership.

W
hen it comes to social injustice 

or politics, business leaders 

can no longer stand by and 

watch from the side-lines. 

They must take action as their employees, 

customers and society expect them to. But 

their political views may not align with those 

of some of their employees or corporate 

partners, so how are they supposed to take a 

stand and please everybody at the  

same time?

NEW WAYS TO RELATE TO SOCIETY
Stakeholders are not unreasonable. 

They understand that individuals are free to 

uphold and air views about which they are 

passionate. They respect such leaders, even 

when they disagree with them. What they 

do not like are prevarication and hypocrisy. 

They can easily see through that when 

it happens.

The former CEO of Unilever, Paul 

Polman, was passionate about sustainable 

development goals. He did not hide this 

passion. He even challenged the market 

on quarterly reporting of performance, 

preferring a long-term plan. Unilever did not 

suffer as a result.

Contrary to Polman’s position on 

sustainability was the view of Steve Jobs, the 

former CEO of Apple. Despite his stance, he 

was viewed as someone who stood for his 

passion for technology and innovation.

In other words, the problem does not 

necessarily have a political view. But what 

happens when a leader’s decisions have an 

indirect negative impact on the business, 

such as boycotting a market because of 

social injustice, which could lead to  

reduced revenue?

Imagine a situation where a CEO decides 

to take a strong stand against bribery 

and corruption. Or perhaps the business 

operates in an environment where bribery 

and corruption are rife, or where wielders 

of state power are inclined towards poor 

governance. Corruption is prevalent in many 

emerging economies with weak markets and 

democratic institutions.

In such situations, it would appear that 

doing the right thing is a luxury (unless it 

pays). The incentive to act responsibly would 

be very low – leading to a fragmented, two-

tier market system. How can a CEO who still 

wants to do the right thing compete in such 

a harsh environment?

Innovation and creativity might hold 

the key to success here. Colleagues and 

I have published a book, Africapitalism: 

Sustainable Business and Development 

in Africa, that sets out new ways for 

businesses to relate to society and meet  

its needs.

In it, we share what we call CLEAR 

strategies, each letter standing for an 

action businesses can take to contribute to 

sustainable development goals.

FIVE CLEAR COURSES OF ACTION

Collaborate
The idea here is for CEOs to enrol other 

participants in their institutional change 

initiatives (such as setting standards), which 

Know
Chief Executive Officers (CEOs), like many people, are driven by their 
values and convictions. Tim Cook, CEO of Apple, speaks powerfully for 
the LGBT community. Salesforce CEO Marc Benioff stands firmly against 
pay inequality. Laurence Douglas Fink, chairman and CEO of BlackRock, 
is passionate about the incorporation of environmental, social, and 
governance risks in investment decisions. But are these convictions  
“good for business” or not? 

Being a CEO in the

flycemair.co.za

How to Make Ethical 
Decisions in Business

Text by Kenneth Amaeshi: Professor of Business and Sustainable 
Development, University of Edinburgh / www.theconversation.com
Image © Pexels.com

might involve partnerships with non-

business entities like NGOs. There are also 

occasions when it might be better for CEOs 

to go it alone, especially where there is a 

clear competitive advantage to be gained 

by doing so. A CEO needs to decide on 

when and how to collaborate in pursuing a 

responsible business practice agenda.

Lobby
CEOs keen to do the right thing in 

challenging and threatening environments 

are usually better off lobbying the relevant 

authorities and governance figures. They 

can ask that the players adhere to the rules, 

where they exist or ask for the rules to be 

changed where they do not support doing 

the right thing.
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S
ustainable living has never been 

more critical, and the garden is a 

great place to start. Take gardening 

from a weekend hobby to a 

health-conscious practice that allows you 

and your family to live the healthiest lives 

possible. Let’s take a look at some of the 

herbs, spices, fruits and vegetables that you 

can grow in your garden and use at your 

convenience whenever someone is feeling 

under the weather with that pesky  

common cold:

GARLIC
First up is garlic – the original cure-all, 

champion vegetable. Garlic is classified as 

part of the onion genus and is jam-packed 

with the good stuff. It has antimicrobial, 

antiviral and antifungal properties, which 

help relieve cold and flu symptoms. Garlic is 

high in nutrients and vitamins, especially flu-

fighting Vitamin C and B6, which assist your 

body in recuperating faster and shortening 

the duration of your cold. Planting garlic 

is reasonably straightforward; pop them 

in the ground about 5 cm apart in a sunny 

spot with well-drained soil. Add a few 

garlic cloves into your evening meal, and 

you should be as good as new in no time. 

Whether you are nursing a cold or preparing 

your body to fight one, a couple of cloves in 

the garden are always recommended as part 

of your first aid kit! 

LEMONS
Growing and tending to a lemon tree 

teaches patience and commitment. This 

powerful medicine is loaded with twice 

as much Vitamin C as oranges and is rich 

in potassium, which helps regulate fluid 

balance, muscle contractions and nerve 

signals. Lemons support and strengthen the 

immune system in fighting off the winter 

nasties. If your granny believed in drinking 

lemon water, either hot or cold, she’s on to 

something. Freshly squeezed lemon juice 

increases the absorption of iron, which 

further promotes a resilient immune system. 

The flu season started early 
this year with the arrival of the 
Coronavirus, which has had an 
unprecedented impact on the 
entire world. With no cure in sight 
for either the common cold or 
COVID-19, our best line of defence 
is prevention. Gardening is your 
secret weapon, folks! Did you 
know that you can grow your own 
powerful medicine in your garden? 
We take a look at how to put those 
green fingers to medicinal use.

flycemair.co.za

Medicine
Home-Grown

Natural Remedies from Your Garden
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Lemons are a great source of flavonoids – a 

powerful antioxidant, which improves blood 

circulation and lowers the risk of having a 

stroke. Lemon trees usually take between 

three and five years to bear fruit, so be 

patient, and before you know it, you’ll be 

collecting ripe and juicy lemons from  

your garden. 

BLUEBERRIES
Another champion choice for your 

natural first aid kit is the powerhouse 

of antioxidants – the blueberry. These 

delicious little morsels are packed with 

flavonoids that not only support your 

immune system but also reduce the 

chance of contracting upper respiratory 

infections. Blueberries have a specific 

flavonoid called quercetin, usually found in 

dark blue and red fruits, which has antiviral 

properties. Quercetin also helps to prevent 

inflammation in cells and helps to protect 

the upper respiratory tract from infection. 

You can easily add these little virus-fighting 

bombs to a smoothie, or give them to 

kids a superfood snack. Avoid paying a 

pretty penny for blueberries, and instead, 

grow your own. They thrive in sunny spots 

sheltered from harsh wind, grow in beds or 

pots, and love fertile, well-drained soil.

GINGER
If you are committed to a home-grown 

medicine solution, we highly recommend 

ginger. This ancient natural remedy is 

used all over the world to ease cold and 

flu symptoms. Ginger is a hearty, healthy 

spice, loaded with nutrients and bioactive 

compounds that are not only healthy for 

your body but also beneficial for your 

brain. With its powerful anti-inflammatory 

properties, ginger can be used to alleviate 

muscle pain and soreness due to exercise. 

Ginger also supports the digestive system 

and helps to treat nausea and motion 

sickness. The active nutrient in fresh ginger, 

known as gingerol, helps to lower the risk 

of infections. Gingerol inhibits the growth 

of many types of bacteria, especially oral 

bacteria, and can aid in the treatment of 

bleeding gums, gingivitis and cold sores. 

This super spice also supports the lungs 

and upper respiratory tract to ensure the 

common cold or flu symptoms are less 

severe, and therefore shortening your 

recovery time – a sure must-have as part of 

your medicine garden. Ginger is a tropical 

plant, and thus requires filtered sunlight, 

warmer weather, humidity, and rich,  

moist soil.

SWEET POTATOES
This super starch is packed with fibre, 

vitamins and minerals. Sweet potatoes are 

packed with beta carotene, Vitamin A and 

other antioxidants responsible for aiding 

the immune system and supporting healthy 

teeth, eyes and heart. Sweet potatoes, 

especially the orange ones, help the 

maintenance of mucous membranes and 

ensure a healthy gut biome. This nutrient-

dense, high fibre root veggie is versatile and 

can be added to your diet in both sweet 

and savoury dishes.  Sweet potatoes can be 

grown in a variety of soils with some home-

made compost, the right sunny spot, daily 

watering with adequate draining, and a little 

patience. We love sweet potatoes as they 

are not only an excellent medicine but also 

a delicious and versatile ingredient which 

health benefits for the whole family.

RED BELL PEPPERS
Another immune booster superfood for 

a go-to natural remedy, rich in vitamins 

A, C and K, is the red pepper. These 

beauties are rich in antioxidant vitamins 

A and C, help to prevent cell damage and 

support the body’s immune function. 

Vitamin K promotes proper blood clotting, 

strengthens bones, and helps protect 

cells from oxidative damage. They are 

packed with carotenoids Lycopene and 

Beta-cryptoxanthin, which have cancer-

fighting properties, especially prostate, 

bladder, cervix, pancreas and lung cancer. 

When planting red peppers, loosen the 

soil deeply and mix in fertiliser, manure 

or compost thoroughly. They will start 

bearing fruit about 11 weeks after planting 

– not a long time at all for such a  

sweet superfood! 

The pharmacy is not the only source 

of medicine out there. Humanity has been 

blessed by an abundance from Mother 

Nature and all of her natural cures, remedies, 

and superfoods. By adding more herbs, 

veggies and fruit to your diet, you can help 

build your body’s natural defences against 

viruses and bacteria to keep you healthy this 

winter. There’s no better time or reason than 

now to equip yourself and your family with 

a constant, easily accessible, and home-

grown first aid kit. 

For more home-grown gardening recipes 

or gardening inspiration, please visit  

www.lifeisiagarden.co.za.

Text by Sheryl Thiel 
Images © Life is a Garden
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Adventurer
Toyota’s Epic

When the Fortuner made its local debut a decade-and-a-half ago, it shot to the top of the sales 
charts and has remained there ever since, transporting thousands of families, fun-seekers, and 
school soccer teams on their daily drives. Ironically named as it may be, the Toyota Fortuner Epic 
is, as the badge suggests, more than just another SUV, as we discovered during a somewhat 
localised leisure drive in Gauteng. 

Debuting the newest models of one 
of SA’s best-loved SUVs

Its distinctive two-tone colour scheme – 
with high-gloss black roof and matt black 
18” alloy rims – set the Epic Black apart 
from other models.
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I 
can all but hear the sniggers and jeers 

from the Toyota South Africa marketing 

team, as the final result of the brand’s 

model naming committee convention 

on the special edition Fortuner was 

announced. It must have been quite the 

epic meeting to coin a phrase.

But jokes aside, Toyota has every reason 

to heap praise on its segment pulverising 

family SUV, even if that praise comes in the 

form of a slightly abused adjective. Cross-

country, or around the corner, the Fortuner, 

a Hilux-based sports-utility, deserves a 

round of hearty South African applause, 

and in its latest guise will undoubtedly 

create a whole new set of fans.

IT’S KINDA EPIC, BRUH!
Toyota’s marketing team deserves a round 

of applause of its own, being so adept at 

keeping vehicles like the Fortuner relevant 

despite the massive onslaught it faces from 

competitors such as Ford’s Everest – the 

Fortuner’s main locally-produced rival.

By slimming down the Fortuner range, 

and adding a handful of accessories, 

the Fortuner is once again the top of 

mind choice for SUV buyers, even at the 

somewhat costly price point of R753,900 

of our full-fat 4x4 Epic Black test unit.

Fans of Toyota’s thirsty 4.0-litre V6 

petrol engine will mourn its demise in the 

new Fortuner line-up, although few are 

likely to miss the manual gearbox option 

which has been wholly excised from the 

Fortuner range. If you, like me, absolutely 

still see value in Toyota’s workhorse 2.4 

GD-6 engine or the petrol 2.7 VVT-i, fear 

not, as these remain available in the range, 

albeit not in Epic or Epic Black trim.

WHERE DO YOU GO TO MY LOCKDOWN?
Sadly lockdown-encumbered as we were 

during the Epic Black 4x4’s test week, we still 

managed a respectable 270 km of localised 

leisure travel, using the opportunity to take the 

Fortuner for a stroll around Gauteng, to some 

of the region’s natural highlights.

Beginning at the Rietvlei Dam Nature 

reserve in the east of Pretoria, one of the 

Fortuner’s best features were put to great 

use. With its elevated ride height, the 

Fortuner is an ideal game viewing vehicle 

for up to seven occupants. However, a 

maximum of four – including the driver (for 

social distancing purposes, and all that) 

– enjoyed the drive through one of the 

capital city’s most underrated  

nature experiences. 

Covering 4,000 hectares of Highveld 

grassland, the Rietvlei Nature Reserve 

is home to the 20-hectare expanse 

of the Rietvlei Dam and about 1,600 

individual animals that include cheetah, 

red hartebeest, eland, zebra, waterbuck, 

reedbuck, springbuck, leopard, buffalo, 

and hippopotamus. Two male lions and 

four lionesses are also kept in a separate 

enclosure on the reserve.

Our next stop was another of Pretoria’s 

proclaimed reserves, the Groenkloof Nature 

Reserve, located adjacent to the Fountains 

Valley at the southern entrance to the capital. 

Covering over 600 hectares, the reserve 

is flanked by the Voortrekker Monument 

and Klapperkop Nature Reserves, where 

some 1,400 hectares of endangered 

bankenveld is conserved. 

The reserve is popular with cyclists, and 

mountain bikers can follow a 20 km route. 

Hikers can reserve an overnight hut, and 

while we did not have the opportunity to 

experience the Fortuner’s legendary 4x4 

capabilities on some 14 kilometres of 4x4 

tracks in the reserve, we took in more 

game viewing on the short 5-km route.

COVID-19 restrictions despite our epic 

drive included a brief stop for some much-

needed refreshment at one of Pretoria’s 

favourite coffee shops – Aroma Coffee 

Roastery (www.aromacoffee.co.za) – in 

the bohemian-inspired Hazelwood culinary 

precinct. Our Fortuner, naturally performing 

its urban people-carrying task with 

predictable ease, and in dependable style. 

Although all Fortuner models are adorned 

with full leather interiors, and the level of 

specification – both on the luxury and the 

technology front – is high, Epic models 

also get metallic scuff plates and an Epic-

branded carpet set. Additional Epic-only 

equipment comes in the form of a branded 

nudge bar up front, and an official Toyota 

towbar at the rear.

EPIC BLACK
Adding additional exclusivity, the Epic 

Black derivative is the new range pinnacle 

and is available in either rear-wheel-drive or 

4x4. Its distinctive two-tone colour scheme 

– with high-gloss black roof and matt black 

18” alloy rims – set the Epic Black apart 

from other models.

In recent years I’ve come around to the 

idea of two-tone colour schemes, and I 

quite like the application on the Epic Black 

Fortuner. How the high-gloss black roof will 

hold up in real off-road conditions remains 

to be seen – branches en trenches don’t 

care much for your car’s brilliant paint job.

The Fortuner Epic is more than an SUV, it 

is a South African motoring icon, and its new 

nomenclature suits it well. Marketing ploys 

and a relatively steep price tag for the Epic 

Black 4x4 aside, there is a lot of value in the 

Fortuner range, with standard specifications 

across the board respectably high. 

Finally, there is an optional aesthetic in 

the range that matches the Fortuner’s rock 

star status, and we’ll drive one any day of 

the week.

Text & Images © Bernie Hellberg Jr
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De Havilland Dash-8 Q400/Q300

CemAir fleet

Mitsubishi CRJ-100/200

Mitsubishi CRJ-900

De Havilland Dash-8 100

Beechcraft 1900D

Manufacturer: Mitsubishi

Model: CRJ-900

No. of aircraft: 1

Maximum cruising speed: 

Mach 0.82 / 871 km/h

Engines: General Electric CF34-8C5

Range: 1,350nm / 2,956km

Maximum altitude: 41,000’

Seating capacity: 90 Passengers 

Crew: 4 Crew

Wing span: 81’ 7” / 24.9 meters

Overall length: 119’ 4” / 36.4 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 1,778 meters

Manufacturer: Mitsubishi

Model: CRJ-100/200

No. of aircraft: 12

Maximum cruising speed: 

Mach 0.81 / 860 km/h

Engines: General Electric CF34-3A1

Range: 1,946nm / 3,620km

Maximum altitude: 41,000’

Seating capacity: 50 Passengers 

Crew: 3 Crew

Wing span: 69’ 7” / 21.2 meters

Overall length: 87’ 10” / 26.8 meters

Overall height: 24’ 5” / 6.2 meters

Minimum runway length: 1,918 meters

Manufacturer: De Havilland

Model: Dash-8 Q400

No. of aircraft: 1

Maximum cruising speed: 

360 knots / 667 km/h

Engines: PW150A

Range: 1,360nm / 2,520km

Maximum altitude: 25,000’

Seating capacity: 78 Passengers 

Crew: 4 Crew

Wing span: 93’ 3” / 28.4 meters

Overall length: 107’ 9” / 32.8 meters

Overall height: 27’ 5” / 8.4 meters

Minimum runway length: 1,425 meters

Manufacturer: De Havilland

Model: Dash-8 Q300

No. of aircraft: 2

Maximum cruising speed: 

295 knots / 545 km/h

Engines: PW123A

Range: 1,107nm / 2,050km

Maximum altitude: 25,000’

Seating capacity: 50 Passengers 

Crew: 3 Crew

Wing span: 90’ / 27.4 meters

Overall length: 84’ 3” / 25.7 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 1,150 meters

Manufacturer: De Havilland

Model: Dash-8 100

No. of aircraft: 1

Maximum cruising speed: 

269 knots / 497 km/h

Engines: PW120A

Range: 1,000nm / 1,800km

Maximum altitude: 25,000’

Seating capacity: 37 Passengers 

Crew: 3 Crew

Wing span: 84’ 11” / 25.9 meters

Overall length: 73’ / 22.3 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 800 meters

Manufacturer: Beechcraft

Model: 1900D

No. of aircraft: 9

Maximum cruising speed: 

284 knots / 525 km/h

Engines: PT6A-67D

Range: 1,400nm / 2,500km

Maximum altitude: 25,000’

Seating capacity: 19 Passengers 

Crew: 2 Crew

Wing span: 57’ 11” / 17.6 meters

Overall length: 57’ 10” / 17.6 meters

Overall height: 14’ 10” / 4.6 meters

Minimum runway length: 1,000 meters

Airline Information



CLASSIC & CONTEMPORARY FRENCH FUSION

Le coin Français is a restaurant truly designed from Franschhoek. Both in concept and in name, the aptly named Le coin Français, 
the French derivative of Franschhoek, embodies the essence of the valley in heritage, cuisine, art, and wine. Featuring cutting edge 
methods that meet time-tested French elegance in cuisine, Le coin Français offers two structures of fine dining tasting menus for 
dinner – both with excellent pairing options – as well as an a la carte menu for lunch which enables people that are less adventurous 
(in mind and in pocket) to experience the same caliber and sophistication of cuisine in a more casual and approachable setting.  
 
Buy your Dineplan voucher now. Book your future visit to Le coin Français now and redeem it whenever you feel fit after South Africa’s 
lockdown. Terms and Conditions apply. Head over to our website and click on “Buy Voucher”;  or hit the “Shop Now” button on our 

Facebook page;  or buy a voucher via the Dineplan app.

C: 074 126 0022     |    E: reservations@lecoinfrancais.co.za    |    A: 17 Huguenot Rd, Franschhoek, 7690

lecoinfrancaisrestaurant  | le_coin_francais_restaurant


