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CLASSIC & CONTEMPORARY FRENCH FUSION

Elegantly appointed and located in the quaint village of Franschhoek, Le coin Francais, both in concept and name, pays 
homage to the essence of this breathtaking valley as expressed in its cuisine, heritage, ar t and some of the finest 
wines in the country. Featuring state-of-the-art culinary techniques embodied in elegant time-tested French cuisine,  
Le coin Francais offers two fine-dining menu options for lunch and dinner, coupled with outstanding pairing options. 
An a la car te menu complements the two fine-dining menu options for lunch, served inside the restaurant or on the 

terrace, with the same caliber and sophistication of cuisine.

C: 074 126 0022     |    E: reservations@lecoinfrancais.co.za    |    A: 17 Huguenot Rd, Franschhoek, 7690

https://lecoinfrancais.co.za/


6 flycemair.co.zaSkyNews

This month, I wanted to talk about 
the role that change plays in our 
lives. As a child, I was moved all over 
the world. My father works in the oil 
industry, so we were carted to just 
about every oil outpost that you can 
imagine. Without a doubt, it ignited my 
passion for travel, but it wasn’t until I 
was older that I noticed it had made me 
terrified of change. 

Sure, I love a holiday and visiting new 
places, but the idea of not being able to 
return to normality, to my comfort zone, 
sends me into a blind panic. As you can 
imagine, the pandemic did little to make 
this any better. The turbulence of the 
pandemic shattered my precious life and 
comfort zone, and it forced me to face 
some very real issues within myself. 

Considering this, I made a pretty 
significant life decision recently, and, 
as a result, this is my farewell Editor’s 
Letter for SkyNews. I’m pursuing an 
international opportunity in Moscow, 
Russia, and for the first time in a long 
time, I am not terrified to venture into 
the unknown. 

Working with the wonderful team 
at CemAir and the talented writers you 
find within these pages have been my 
blessings since we started producing 
SkyNews 11 months ago. I hope that you 
have enjoyed the editions that we have 
published so far, and it means the world 
to me to see so many people logging 
in to read our digital edition. I know the 
last 18 months have been filled with 
change, but your continued support has 
motivated the rest of the team and me to 
keep producing a high-quality magazine 
for you to enjoy from the convenience of 
your mobile device. 

SkyNews will always have a special 
place in my heart, and I leave it in very 
capable hands. 

Signing off for last time, it’s goodbye 
from me. As always, stay safe and enjoy 
your flight with CemAir! 
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Positioned in the most romantic valley on earth, 
Franschhoek Country House & Villas is an exclusive 
boutique hotel reminiscent of a village in Provence yet 
with an elegant Cape sensibility.  Set in gardens of 
lemon trees, lavender and vines – with fynbos draping 
the nearby mountains – the original, charming country 
maison includes 14 standard and luxury rooms as 
well as the award-winning Monneaux Restaurant 
while the 12 Villa suites are havens of privacy & 
understated opulence.  Swimming pools, a candle-lit 
cellar, a treatment room and sun-down verandas are 
all a traveller needs as you live la vie extraordinaire.

For current special offers and packages visit
www.fch.co.za

 
tel: +27 (0)21 876 3386 | email: info@fch.co.za

https://www.fch.co.za/
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Lifestyle

Sophisticated Cars,  
Sophisticated Scents
Elegant, innovative and luxurious, Mercedes-Benz’s new 
fragrances are a range of exquisite and masterful scents. 
Mercedes-Benz Man (R1,595 for 100 ml) has a powerful personality 
and a bold, understated attitude with hints of cedar leaf, geranium 
and rosewood. The sophisticated Mercedes-Benz for Men  
(R1,595 for 120 ml) is a woody, floral and fresh fragrance, 
characterised by a combination of citrus fruit, bergamot and 
violet leaves. The classic Mercedes-Benz Select (R1,699 for  
100 ml) boasts the freshness of bergamot and blackcurrant with 
peppermint and apple accents. Mercedes-Benz for Men The 
Move (R1,499 for 100 ml) was created as the signature of an entire 
generation with a combination of geranium, tonka bean and 
balsam fir that is very current. Mercedes-Benz’s fragrances are 
available exclusively from Dischem.

All Aboard with Captain Cook!
The past meets 2021 with Rado’s iconic Captain Cook 
timepiece, unveiled for the first time in high-tech ceramic. 
The Captain Cook High-Tech Ceramic is the culmination of 
many years of research and development and is a mechanical 
masterpiece that needs to be felt to be appreciated. 
The collection features some of the brand’s most stellar 
achievements, including Rado’s innovative high-tech ceramic 
monobloc case construction with scratch-resistant and 
hypoallergenic high-tech ceramic, powered by the premium 
Rado calibre R734 featuring a Nivachron hairspring to protect 
the timepiece from magnetic fields. The watch is available in 
four versions – A black ceramic case with a black high-tech 
ceramic insert with either a ceramic bracelet or a rubber strap; 
a black ceramic case and bracelet with contrasting rose gold-
coloured PVD coated turning bezel; and a plasma ceramic 
case and bracelet, with a blue ceramic insert.

Michi X5 Stereo  
Integrated Amplifier
The Michi X5 Integrated Amplifier is Performance Redefined 
packaged in an exquisite industrial design. The X5 Integrated 
Amplifier is fully featured, supporting an array of 14 source inputs 
including Analog, Digital, XLR, PC-USB with DSD 2X decoding 
plus MQA rendering, Bluetooth with apt-X and AAC high quality 
wireless streaming. Digital to analog conversion utilizes an 
AKM 32 bit, 768KHz DAC achieving meticulous accuracy and 
timing of the audio. The X5 closely follows the architecture 
of the existing Michi P5/S5 pre/power combination and is 
similarly powered by dual in-house manufactured oversized 
toroidal transformers, allowing the X5 to deliver 600 Watts of 
output power into 4 ohms and 350 Watts to 8 ohm loads with 
near limitless, controlled, bass energy. Isolation of the power 
supplied to all sensitive circuits also eliminates unwanted noise 
and distortion, further refining the audio signature. The Michi 
X5 retails at a recommended R145,990 and is available in South 
Africa exclusively from www.homemation.co.za.

http://www.homemation.co.za
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Travel

Enhanced Dining Onboard Oceana

Steeped in Tradition 

In a “Manor” of Speaking

Oceania Cruises, the leading culinary- and destination-focused 
cruise line in the world, has announced the first in a series of 
inspired new product enhancements rolling out across its luxury 
fleet as part of its OceaniaNEXT program. With elevated dining 
experiences and service levels for guests, the Oceania Cruises 
experience will be better than ever from the first sailing onboard 
Marina when the line resumes operations in August. Whether 
guests are in the mood for an elaborate dinner at Toscana, 
or prefer to indulge in the exclusive Dom Pérignon Experience 
of the line, or crave the casual comfort of tacos or fresh poke 
bowls, every meal on board is given the same thought, care, and 
creativity to ensure it is as mouth-watering as it is memorable. 
www.oceaniacruises.com

Surrounded by the opulence of the leafy suburb of Houghton, 
Johannesburg, The Residence Boutique Hotel provides a classic 
hospitality experience for the most discerning of travellers. Steeped 
in tradition, The Residence oozes old-world charm, with every wall 
adorned with original art, and every corner a masterclass in classic 
décor. Mealtimes are a highlight at this grand dame of hospitality, with 
exquisite, curated dinner options matched with care to the hotel’s 
exceptional wine collection. Whether you’re yearning for an intimate 
weekend for two, a pampering spa retreat, or you’re considering 
hosting your next business session in opulent style, The Residence 
is unmatched in charisma. For information on The Residence, or to 
enquire about availability, visit www.theresidenceportfolio.co.za.

The opening of the Manor House at Brookdale Estate has 
brought an elegant, new accommodation experience 
to the historic Paarl Winelands. Brookdale Manor House 
is positioned as a world-class retreat to accommodate 
families, small groups of friends or individual travellers. 
The Manor House can accommodate 12 adults (and 
two children under 12 sharing) in six en suite bedrooms. 
Brookdale Manor House is built in a modern Cape Dutch 
style and features ample living spaces, including a library 
and entertainment room, a sunny breakfast room and 
a private study. Outside, the gardens, pool house and 
terrace, set around a magnificent swimming pool, create 
beautiful spaces for guests to enjoy the sunshine with 
a glass of wine from the Brookdale and Mason Road 
ranges. For information on specials for SA residents, visit  
www.brookdale-estate.com.

KAPAMA KARULA - A PLACE AWAY FROM TIME

BOOK YOUR STAY TODAY

With its light, airy, open spaces, views from every angle, Karula is truly the pride of Kapama as the flagship lodge.
Each of the glass-wrapped villas has a private outside deck area, a full-sized heated pool and lounger to relax in.

Reservations: 012 368 0600           Website: www.kapama.com          Email: res@kapama.com

LUXURY VILLAS | AWARD WINNING SPA | BIG FIVE SAFARIS

http://www.oceaniacruises.com
http://www.theresidenceportfolio.co.za
http://www.brookdale-estate.com
https://www.kapama.com/kapama-karula/
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Range
At Home on the

The most immersive and game-changing dining experience in South Africa has 
opened at Tswalu Kalahari. After three years of research into the culinary traditions 
and ingredients of the cultures and communities that call the Kalahari home, the first 
Michelin-starred chef in South Africa, Jan Hendrik van der Westhuizen, has opened 
Restaurant Klein JAN at Tswalu Kalahari.

Restaurant Klein JAN Opens at Tswalu Kalahari
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C
reating Klein JAN has been the 

homecoming project of South 

Africa’s first Michelin-starred chef, 

Jan Hendrik van der Westhuizen. It is also an 

opportunity for the much-loved chef to tell 

some of the stories of the Northern Cape 

region on every plate – stories of an off-the-

radar place of extremes and vast landscapes. 

A place where the absence or presence of 

rain determines life, and where resources are 

preserved for leaner times in a year of plenty.

Jan felt an instant connection to the 

vastness of the Kalahari and knew that the 

time had come to open his first restaurant 

on home soil and elevate the unsung heroes 

of the Northern Cape and their superior 

produce and products. Opening Klein JAN 

at Tswalu, rather than in the foodie capital of 

South Africa, Cape Town, added authenticity 

and sustainability clout to the venture, 

echoing the importance of local expression, 

provenance, and procurement that Jan and 

his team have nurtured at the Michelin-

starred Restaurant JAN in Nice, France, 

which first opened in 2013.

Jan travelled across the semi-arid 

Kalahari and explored ingredients and local 

cuisines from independent producers, 

fourth-generation farmers, and artisan 

specialists. He gathered tried-and-tested 

recipes, many of them passed down by word 

of mouth through the generations. What 

all these small-scale farmers and suppliers 

had in common is the creativity born out 

of resourcefulness that comes from living 

and working in the remote Northern Cape, 

where your closest neighbour might be 

around 100 km away. The under-explored 

ingredients of the region, including 

boutique, family-owned wineries, and 

distilleries, provided endless inspiration for 

the menus at Klein JAN.

AT HOME IN THE KALAHARI
The wide, open spaces of Tswalu 

Kalahari have long drawn those seeking a 

deeply layered, authentic, and immersive 

safari. Tswalu is a vast, magical land of 

infinite possibility, with sweeping vistas 

and a liberating sense of space. The green 

Kalahari is nature at its most diverse and 

surprising, and to spend time here is to 

be touched by exuberant, soulful beauty. 

Considered important for thousands of 

years, Tswalu is now striving to conserve 

this breath-taking landscape for future 

generations. A commitment to celebrating 

local provenance, heritage, and culture, as 

part of Tswalu’s journey towards greater 

sustainability, makes the reserve the perfect 

home for Klein JAN.

Jan and his team of chefs, overseen by 

Executive Chef for Tswalu, Marnus Scholly, 

are working together to provide a series 

of modern Kalahari courses prepared in a 

sleek, open-plan kitchen. Every aspect of 

Klein JAN has been carefully designed and 

curated, including the chairs made from 

repurposed French oak wine barrels. A glass 

wall opens up in fine weather, creating a 

fully immersive dining experience in the 

undulating plains of the Kalahari. Other 

features include the subterranean root 

cellar, located four meters below the ochre 

sands of the Kalahari. To access the cellar, 
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guests step back in time at the 100-year-

old Boscia House before opening a door 

in the side of an original plaasdam (farm 

dam) and descending a helical staircase 

infused with the unmistakable scent of 

petrichor. The 20-metre, temperature and 

humidity-controlled root cellar stores all the 

ingredients and produce used at Klein JAN, 

not dissimilar to storage solutions before 

modern-day refrigeration.

Guests staying at Tswalu Kalahari’s Motse 

camp or Tarkuni homestead are invited to 

enjoy one extraordinary, sensory dining 

experience at Klein JAN as part of their stay.

Restaurant Klein JAN is open to day 

visitors for lunch service on select dates 

each month. For more information, 

visit janonline.com/restaurantkleinjan/

Bookings can be made here  or 

phone +27 53 781 9441 (office hours are 

10:00 to 13:00).

About Tswalu Kalahari
Tswalu Kalahari is the largest privately owned 

reserve in South Africa, set in the green 

Kalahari. Its low-impact, high-value approach 

to ecotourism ensures that revenue flows 

directly back into conservation work. With 

only two camps, the Motse and Tarkuni, 

Tswalu accommodates just 28 people and 

has the lowest guest footprint in South 

Africa. The property is unique in that it has a 

foundation dedicated to research. Research 

informs every conservation decision taken 

and is a vital part of what Tswalu is all 

about. Guests are encouraged to interact 

with scientists and doctoral students in the 

field, should they have a keen interest in a 

specific subject. Those who choose Tswalu 

contribute to the sustainability of the owners’ 

commitment to preserving the biodiversity of 

the Southern Kalahari for future generations.

Travelling 
with your 
clothes?

BOOK ONLINE
www.flycemair.co.za 
Email: tickets@cemair.co.za 
Call Centre: 0861 CemAir / 
0861 236247

Bag  
Included

Text: Janie van der Spuy
Images © Adriaan Louw

http://janonline.com/restaurantkleinjan/
mailto:reservations%40restaurantkleinjan.com?subject=
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Travel
Cape Town
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The creativity and craftsmanship of South African designers are globally 
renowned. Now, Cape Town’s quirkiest hospitality landmark, the Grand 

Daddy Boutique Hotel, celebrates this with the unveiling of an exciting 
interior design Project by Osmond Lange Architects and Interiors in 

the Mother City.  

Experience a Refreshing Cape Town Landmark Stay

Glam it Up
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T
he rooftop of The Grand Daddy 

Boutique Hotel in Cape Town’s 

iconic city centre is home to the only 

designer Rooftop Airstream Trailer Park in 

the world. Unmistakingly cool and uber 

luxurious, this trailer park would be equally 

at home on a Hollywood movie set, as it is 

on the rooftop of The Grand Daddy.

Not only is The Grand Daddy a heritage 

building, but it has also been in operation 

for over 120 years. The legendary, 

luxurious, boutique establishment bustles 

with an energy that is quintessentially 

Cape Town. 

So much more than just a hotel, The 

Grand Daddy is a local landmark that focuses 

on promoting local design, exceptional 

service, and world-class hospitality, making 

The Grand Daddy an unmissable addition to 

Cape Town’s hospitality offering.

The seven original Airstream trailers 

that adorn the hotel’s rooftop each 

have an individualised decor theme, 

and collectively reflect a typically 

South African road trip. Authentic 

Airstream trailers are incredible works of 

craftsmanship, and their classic shape is 

unforgettably iconic.

Cape Town-based architecture and 

interior design firm, Osmond Lange 

Architects & Interiors, recently undertook 

the redesign of one of the Airstream trailers, 

adding soft colours and layered textures to 

the interior design of the Cape Winelands 

trailer, creating a cosy and luxurious space. 

 THE CHALLENGE
As part of the 2021 Decorex Cape 

Town Design Trail, Decorex Africa and 

100% Design South Africa invited Osmond 

Lange Architects & Interiors to revamp 

the interior design of the Cape Winelands 

Penthouse trailer.

Not unlike a reality show, the Osmond 

Lange Interiors Team faced an exciting 

challenge: the existing interior of the trailer 

had to be updated to make the space more 

luxurious and appealing to guests. Limited 

by time and budget, the designers took on 

the interestingly shaped space and finishes, 

and transformed it into a welcoming space 

where guests can relax and experience the 

ambience of the Cape Winelands.

  

THE THEME
Who doesn’t love the Cape Winelands?

Custom-designed wallpaper by Cape 

Town company Cara Saven Wall Design 

evokes the sense of walking in a vineyard. 

The grape leaf motif is repeated in the framed 

pressed vine leaf artwork (by local artist 

brand Skaam), and printed leaves on scatter 

cushions (custom made by Kreatif Haus). A 

more abstract reference to grapes and leaves 

can be found in the green tones of the wall 

tiles, window blinds and feature wall.

 

LOCAL IS LEKKER
A focus of the project was the promotion 

of South African design. Most products are 

local and handmade: wine-stained cushions, 
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sketches of historic Winelands buildings, 

handmade ceramic vases, hand painted 

and stitched cushions and hand-woven 

throws. Each décor item was selected 

with care and tells a story that originates 

from its artist or crafter.

 

THE TEAM
Osmond Lange Architects & 

Interiors blends architecture and interior 

design skills to deliver an integrated package 

of professional services to its clients.  The 

practice was established in 1929 and is 

one of the larger architectural practices in 

South Africa, with offices in Johannesburg, 

Durban, East London and Cape Town. The 

interior projects range from Interior Design 

of Residential Developments to Corporate 

Office Space Planning.  The talented and 

professional Osmond Lange Team is highly 

qualified, accomplished, and competent at 

working on prestigious projects.

To contact Osmond Lange, please 

visit www.osmondlange.co.za or follow 

them on Instagram: @osmondlange

The Osmond Lange Team is always eager 

to take on new design challenges, and help 

clients realise their dream spaces. Email 

info@osmondlange.co.za.

For information on the suppliers and 

products used in the Cape Winelands Trailer, 

visit capewinelandstrailer.co.za.

 To visit the Cape Winelands Trailer 

and experience the new, city glamping 

experience, go to www.granddaddy.co.za.

Text: Suné Uys
Images © Megan Gant (Instagram: @megant_images) &  
Grand Daddy Boutique Hotel

World renowned local chef and restaurateur, Darren Badenhorst, now extends his culinary 
brilliance to Tuk Tuk Microbrewery in Franschhoek. Chef Darren invites you to “park off 

for a pint” and indulge in an exciting and fresh offering to what has become a landmark in 
Franschhoek, South Africa’s Capital of Cuisine.

+27 21 492 2207  •  reservations@tuktuk.co.za  •  14 Huguenot Rd, Franschhoek, 7690

Monday to Sunday: 11h00 to 21h30

http://www.osmondlange.co.za
http://capewinelandstrailer.co.za
http://www.granddaddy.co.za
https://tuktuk.co.za/
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Getting the best post-shave moisture burst is as easy as can be with these 
Top 5 balms, curated with care by celebrity barber, Eric Way.

24 flycemair.co.zaSkyNews

Soothing
 in Spring

The Best Post-Shave Balms for Men
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A
s a Barber, I perform cutthroat 

wet shaves every day. Of course, 

the razor you choose is vitally 

important, but so too is the 

aftershave care that you select. Straight 

after a shave, your skin needs moisture. 

A cooling and soothing balm is the best 

way to combat and calm any irritation 

that may have occurred. As the blade 

of a razor passes over the skin, it mildly 

exfoliates and thus, your skin will need 

a cooling balm to reduce itchiness and 

reduce the red appearance of skin straight 

after a shave. 

In my many years of experience, I have 

found that applying a really high-quality 

post-shave balm after every shave helps 

soothe and refresh the skin. All shaves 

should be completed using a post-shave 

balm. Being fortunate enough to work 

in the industry, I get the chance to try 

many different products, and this month 

I will give an overview of eight different 

post-shave balms. I will not only give you 

my thoughts and experiences using the 

product, but I will also give them 

a star-rating out of five to help 

you make a good choice! 

 

THE BLUEBEARDS REVENGE
Post-Shave Balm

After enjoying a traditional 

shave, work a small amount of post-

shave balm into the skin with your palms 

and fingers. Gently massage the balm 

in with small circular motions, spending 

extra time on the areas of your face that 

are prone to irritation. Allow the balm to 

soak into your skin completely in order to 

soothe irritation and razor rash.

Key benefits:

•  Calm the skin after a traditional 

wet-shave or Gillette shave, specially 

formulated with witch hazel, aloe 

vera, and calamine to keep skin 

irritation at bay.

•  The non-greasy formula gets absorbed 

into the skin to provide hydration and 

long-lasting relief from razor burn  

and irritation.

Rating:
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AMERICAN CREW 

Post-Shaving Cooling Lotion

Smooth over the face and neck in 

the morning. This balm should be used 

immediately after shaving or as a daily 

moisturising lotion to calm redness and 

soothe irritated skin.

Key benefits:

•  Moisturises the skin to provide shave relief.

 • A cooling aftershave feeling.

 •  Helps restore the pH balance of the skin.

Rating: 

 

WAHL
Aftershave

This alcohol-free aftershave will reduce 

pores and remove excess surface oil from 

the skin. Smooth over the face to 

heal any nicks and bumps caused by 

the shave.

Key benefits:

•  Designed to calm and balance 

the skin after shaving.

•  Quick-drying, so it would not 

leave your skin looking shiny.

• Supreme moisture boost.

Rating: 

REUZEL 

Aftershave

Rub the product over your 

freshly shaved skin to help heal 

minor cuts and soothe razor burn. 

Best used within ten minutes of 

shaving, before the skin irritation gets  

too pronounced. 

Key benefits:

•  Formulated to relieve dryness and 

moisturise skin.

• Tighten pores.

•  Makes the skin smell fresh and  

feel comfortable.

Rating: 

 

SEBASTIAN MAN 
Aftershave Balm

Apply to the face and neck after 

shaving or use as a daily moisturiser to 

combat irritation and redness.

Key benefits:

•  Moisturises and cools the skin after a shave.

•  Extracts of guarana with the stimulating 

scent of bergamot and pink pepper 

leave the skin feeling lively and fresh.

Rating: 

 

RED DANE 
The Balm

Apply the lotion onto the face 

and neck after shaving or as a daily 

moisturiser. Best used in the morning to 

prep your skin for the day ahead. 

Key benefits:

 • Soothes and moisturises the skin.

 • Easily absorbed.

•  Provides effective anti-bacterial action, 

leaving it soft, refreshed, and mattified.

•  Relieves redness, calms skin irritation 

and razor burn.

Rating: 

 

CLINIQUE FOR MEN 
Post-Shave Soother

Apply to the face and neck 

immediately after shaving. Best 

used in the morning. Allow to 

completely absorb. 

Key benefits:

•  Calms razor burns and encourages 

healing of minor nicks and cuts.

•  Aloe rich formula helps with dryness 

and leaves the skin feeling pleasant 

with a slight cooling tingle.

Rating:

DERMALOGICA 

Post-Shave Balm

Apply after a clean shave and 

allow to fully absorb into the skin. 

This formula is designed to cool and 

soothe your skin. 

Key benefits:

•  Ultra cooling treatment balm that helps 

to shorten the post-shave recovery time.

•  Intensely moisturises the skin while 

preventing ingrown hairs and bumps.

•  Would not leave the skin feeling shiny 

and heavy.

Rating: 

Text: Eric Way
Images © Unsplash.com / Supplied
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Escape. There’s no end to the creative ways we seek it out daily. Be it YouTube 
rabbit holes, or maybe those extra two Pasteis de Nata you really shouldn’t have, 
or Amazon-ordering something you don’t need, lockdown, and the primal urge to 
escape, go hand-in-hand

EscapeA Home

Get Your Hike on in the Cape

28 flycemair.co.zaSkyNews
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W
hen it comes to travelling – or 

just getting outdoors – it’s easy to 

dream of far-flung destinations as 

the only antidote to our itching feet. The Inca 

trail, maybe? A walkabout in the Outback? Or 

no, wait, sojourning the Camino de Santiago 

might be just what the therapist ordered.

Even closer to home, we’re tempted 

to contemplate the dramatic Otter Trail or 

Rhebok Trail. It’s as if restrictions on our 

movement are directly proportional to 

our need to generate as much distance as 

possible. Healthy escape can be on your very 

doorstep – sans maxing out credit cards or 

packing on those pastry inches!

LIKE THE HIKE
For visitors to Cape Town – and of course 

locals alike – there’s a set of hiking trails in a 

pocket of the city that will irrefutably immerse 

you in otherworldly adventure.

I’m talking an array of caves, caverns, 

milkwood forests, winter waterfalls, 900 

fynbos species, porcupine-dodging, shark-

spotting, whale-watching (if you get your 

seasonal timing right), legends of imprisoned 

princesses, rare flowers that only bloom in 



SkyNewsflycemair.co.za 31

this part of the world – oh, and an icy-cool 

mountain-top lake, to boot.

The range of peaks forming a dramatic 

backdrop cascading behind Kalk Bay, St 

James, Muizenberg, and Steenberg invite you 

to stage your very own Narnian adventure.

Ranging from moderate to difficult, the 

hiking trails that criss-cross this section of 

Table Mountain National Park is a feast for 

the senses. At every turn, you’re veritably 

stepping through the wardrobe. From electric 

blue skies to cotton candy clouds, sweeping 

ocean vistas contrasted against khaki-

emerald-gold flora, to sun-drenched oases 

of holistic solitude, never returning home has 

never been this tempting.

Hiking might not be for everyone, but 

surely wide-open spaces, lungfuls of pristine 

coastal air, and long stretches of meditative 

silence will always be on-trend. Set trails 

range between three and 10-kilometres, so 

hiking any of the routes only takes a  

few hours.

NOT JUST A WALK IN THE PARK
But this is about making a long weekend 

of it. True escape requires strategy. Why not 

rustle up a few mates, check-in at any of Kalk 

Bay’s eclectic B&Bs or Muizenberg’s chilled 

self-catering accommodation options, and 

plan to hike a couple of routes a day since 

overnight camping is not permitted? 

There are trails to thrill history-lovers, 

geology mavens, birdwatchers, autumn leaf-

peepers, spring wildflower fans, and wildlife 

lovers alike. With something here for every 

type of hiker, you can pick-n-mix your own 

mountain odyssey. The most popular routes 

include:St. James Peak

• Muizenberg Peak

• Echo Valley

• Spes Bona

• Silvermine River Trail

• Klein-Tuinkop trail

• Nellie’s Pond 

• Boomslang Cave

• Elephant’s Eye

• Oukraal Lookout 

• Bailey’s Kloof

• Trappieskop

• Bertie’s Balcony

• Mimetes Valley

• Ridge Peak 

• High Steenberg

In this Covid-ravished world, where 

staying close-to-home is the new norm, and 

adventure is much more about achieving a 

state of being rather than a state of doing, 

whipping on your hiking boots can bring as 

much sense of escape as that plane ticket to 

the other side of the globe.

The jury is in. Your doorstep may very well 

be the hottest new quarantine-free destination. 

SkyNews 
Recommends

Table Mountain National Park 086 132 2223

The Cape Peninsula Speleological 
Society contact@cpss.caving.org.za  

Muizenberg Tourism  
www.muizenberg.info

The Inn at Castle Hill  
www.innatcastlehill.co.za

The Look Out St. James  
www.openhome.co.za/the-lookout

Amberley Annex Muizenberg  
www.airbnb.co.za/rooms/20974805

Text: Iwan Jooste | The Pen Haus (for Dogon Property Group)
Images © Unsplash.com & SA Tourism

mailto:contact%40cpss.caving.org.za?subject=
http://www.muizenberg.info
http://www.innatcastlehill.co.za
http://www.openhome.co.za/the-lookout
http://www.airbnb.co.za/rooms/20974805
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It can often feel difficult to escape a bad news story. The news plays a prominent role in our 
lives, something that has been emphasised even further during the past year. The pandemic 
has brought with it daily news briefings and a seemingly never-ending influx of Covid-
related headlines.

Overload ?
Information

What to Do When the News is Getting to You

32 flycemair.co.zaSkyNews
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S
taying informed and educated 

is important. However, constant 

exposure to negative reporting may 

be harmful to your wellbeing. The World 

Health Organization has found news 

coverage can increase distress and anxiety, 

and a recent study suggests news reports 

shared through social media lead to 

increased panic.

Some people may be particularly 

vulnerable to the negative effects of 

specific stories. For example, people 

with eating disorders have reported 

being triggered by an emphasis in 

the media on exercise and weight 

loss during the pandemic.

Whatever it is that triggers you, the 

goal is to find the balance between 

using the news to stay informed and not 

becoming overwhelmed.

BEING TRIGGERED
A trigger is something that causes 

negative feelings or behaviours for 

someone. They can be driven by many 

internal processes, for example, a 

reminder of past trauma or intense 

emotions such as stress, anxiety, 

entrapment or a lack of control.

When someone is “triggered”, they 

experience negative consequences 

such as a panic attack, flashbacks or an 

increase in mental health symptoms – for 

example, disordered eating, self-harm, 

anxiety or depression.

You may be able to spot that you’re 

at risk of being triggered by listening to 

your psychological and physiological 

responses. For example, you may notice an 

increase in negative or brooding thoughts, 

increased heart rate, rapid breathing or 

feeling like you’re in a state of high alert.

You may also have started to notice 

other physical symptoms related to stress, 

such as fatigue or changes in your sleeping 

pattern. Tuning into your mind and body 

responses can provide the earliest signs 

that the news may be having a harmful 

effect on your wellbeing.

If you find yourself beginning to feel 

negative effects from the news, now is 

the time to start putting protective steps 

into place.

1. REGULATE CONSUMPTION
Regulating news consumption 

includes making the conscious decision 

to take “time out” from the media for 

a period. Alternatively, you may have 

noticed a pattern around the negative 

effects you are experiencing – for 

example, do you tend to feel more 

negative effects if you read the news 

when you’re tired or just before bed, 

or during periods of increased general 

stress? If so, you may wish to limit 

exposure at certain times of day, in 

particular contexts or both.

You may notice that specific news 

sources use communication styles 

or content that you find particularly 

distressing or triggering. Perhaps they 

are particularly aggressive, biased or 

controversial. If so, try to find more 

positive sources that work for you. For 

example, during the pandemic, the World 

Health Organization suggests limiting your 

access to only health authority websites 

which aim to provide just the facts on the 

current situation.

2. TAKE OWNERSHIP OVER  
YOUR EMOTIONS

Never blame yourself for experiencing 

negative emotions. It is important to 

acknowledge that it is your right to feel 

how you do. In doing so, recognise that 

you also have control over your reactions. 

This can help you feel more in control and 

more empowered to work towards more 

positive coping mechanisms.

3. TAKE CARE OF YOUR HEALTH
Investing time in your physical 

wellbeing can help provide you with the 

best chance to react positively to stressful 

situations. Healthy body, healthy mind, as 

the adage says.

Try to eat healthy meals, get regular – 

but not excessive – exercise and maintain 

a good sleeping pattern. Remember, the 

emphasis is on health, not weight loss or 

other potentially negative drivers. Similarly, 

take care of your mental health by striving 

for a positive work-life balance, practising 

mindfulness or staying in contact with 

supportive friends and family.

4. FOCUS ON THE POSITIVE
If you’re being triggered by negative 

news coverage, try to find some positive 

resources to focus on. For instance, 

during the current pandemic, the World 

Health Organization suggests focusing on 

recovery stories.

5. REPLACE UNHEALTHY COPING SKILLS 
WITH POSITIVE ALTERNATIVES

There are resources available to help 

individuals identify positive behaviours, 

which they can use to replace unhealthy 

coping mechanisms such as eating 

disorders and self-harm. Similar 

resources are available for a wide range 

of behaviours.

6. SEEK SUPPORT
Contact support groups or healthcare 

professionals. It’s important to understand 

the value of good social support and 

recognise that seeking help is a positive 

and strong step. These contacts can also 

help you to find other helpful resources. 

You are not alone – reach out for support.

It can be challenging to find the 

right balance between being informed 

by the news media and not becoming 

overwhelmed – especially during a 

global crisis. This has been a challenging 

year for many.

It’s natural to feel concerned, 

apprehensive and stressed at times. 

However, it’s also important to invest 

time in self-care and seek help if you are 

experiencing negative effects on your health.

It is essential to recognise 

that everyone is an individual, and what 

works for one person may not be the best 

approach for another. Be prepared to take 

some time to find the techniques that 

work for you, and do not be apprehensive 

about seeking professional help to guide 

you through this process.

Text: Dawn Branley-Bell: Chartered Psychologist & Research 
Fellow in Psychology, Northumbria University, Newcastle/
www.theconversation.com
Images © diana.grytsku, wayhomestudio & karlyukav/www.freepik.com
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Relax into wellness at The Spa at Fancourt. Revitalise body, mind and soul in this award-winning spa and sanctuary.

ParadiseRelax in

Taking Time Out at South Africa’s Premier Lifestyle Resort
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Travel
Fancourt
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T
he Spa at Fancourt is inspired by the 

harmony of the four elements: air, 

water, fire and earth. All facilities and 

treatments echo this inspiration, leaving you 

feeling truly grounded.

Choose from a menu of detoxifying, 

relaxing or rejuvenating treatments each 

day before soaking your worries away in 

the gentle, warm ozone waters of The Spa’s 

Roman bath and Jacuzzi. Complimentary 

facilities include a Tepidarium, steam room 

and sauna, which means you can hang out 

at The Spa, laze at the pool, enjoy a game of 

golf – or head out to explore the wonders of 

the Garden Route at this ultra-luxurious and 

restorative getaway.   

In a nod to time-honoured Roman 

bathing rituals, the Tepidarium (a heated 

room) houses contoured heated couches 

that gradually elevate the body’s temperature 

to improve circulation and promote 

deep relaxation. This enables the body to 

unwind and de-stress as the gentle warmth 

permeates through the skin and deep into 

the muscle. At the same time, essential oils 

are released into the air, treating guests 

to a heat therapy session coupled with an 

aromatherapy experience.

The spa’s signature treatment – Roma 

Stone Placement Massage – is designed 

around the healing properties of the Basalt 

Rock Hot Stone and the nourishing elements 

of the Soy Lotion Candle. This massage aids 

in relaxing and reviving the tissues. Muscle 

pain and stiffness in joints are repaired by 

the heat of the stone, enabling blood flow, 

and passing of oxygen and nutrients to 

all parts of the body. To achieve a more 

profound relaxation and aid in blood 

pressure regulation, we suggest following 

your treatment with 15 minutes in our gently 

heated Roman Tepidarium.

And for the ultimate in pampering, the 

Fancourt Spa Journey package is an absolute 

must. This five-hour experience makes for 

the perfect anniversary or birthday gift, and 

includes a Theravine hydrating facial, body 

balance exfoliation, a full body massage, 

manicure, pedicure, and a light lunch on the 

Spa Terrace.

IN GOOD HANDS
Expert therapists soothe aching muscles 

with a variety of body therapies, including 

deep tissue massages and reflexology. 

Beauty treatments such as facials, 

manicures and pedicures complete your 

wellness experience.

As is to be expected, every guest is 

catered for. Eight to 15-year olds can 

enjoy unique youth treatments. Couples 

can opt for a private treatment room, a 

hydrotherapy room and a shower room 

for a relaxed and romantic atmosphere 

for two.

Unsurprisingly, The Spa at Fancourt was 

named the ‘Best Hotel Spa in South Africa’ 

at the annual Les Nouvelles Esthetiques Spa 

Awards in 2018, and was nominated for South 

Africa’s Best Hotel Spa in the 2021 World 

Travel Awards.

For more information, or to make a 

reservation, visit www.fancourt.co.za.

Text & Images © Fancourt

http://www.fancourt.co.za
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CemAir is proud  to fly around SA,  book online at  flycemair.co.za
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Garden
Greatness

Revive Your Outdoor Spaces for Spring
From the elaborate follies scattered through the world’s more lavish gardens 
to secret garden nooks and playful mazes, the idea of outdoor spaces 
encouraging enjoyment – being places to experience happiness and share 
joy among friends – is not a new one. Yet, in modern life, the power of playful 
energy and the lightness it brings to our wellbeing is often underestimated. 
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K
im Williams, a Cape Town-based 

creative behaviour strategist, knows 

that the mindful design of outdoor 

spaces profoundly affects our physical and 

mental wellness, and she believes that few 

things can awaken the soul like laughter 

outdoors. Here are Kim’s top tips for creating 

playful and inviting outdoor spaces. 

ADD A LITTLE FUN
There are many options for playful living 

in outdoor spaces, especially for those who 

are designing with children in mind. If you 

are fortunate enough to have a pool, adding 

funky lilos and wacky water features is a 

simple option. 

Colour is also a great way to spruce up 

an outdoor space and can be as simple 

as changing up your cushions, or hanging 

your beach towels up on hooks, or as 

grand as commissioning a mural from a 

talented local artist or using locally-made 

sculptures in gardens to make them feel 

elegant yet playful.

USE COLOUR
The wealth and quality of South African 

designers are phenomenal, with the 

furniture range by Douglas and Douglas 

being one of Kim’s favourites. Martin 

Haldene’s outdoor furniture brings a 

modern retro look to the outside space, 

thanks to his masterful use of colour. 

A host of new fabrics can be used outside 

and have vibrant patterns and incredible 

lightfastness, making them a reliable and 

creative way to repurpose design elements 

you already have in your space.

There are also gorgeous new 

planters available that can be used as 

features or places for plants to stand as 

architectural objects. 

MAGICAL TECHNOLOGY
The technology that exists for our 

outdoor spaces is incredible. Decks that 

can slide to cover pools with the flip of a 

switch, irrigation systems that can water 

your garden from anywhere in the world 

through a simple app, and pergolas that 

incorporate protector screens and create 

private outdoor theatres can add a sense of 

magic to your outdoor space. 

There is also recycled technology, such 

as beautiful new composite decking, that is 

more resistant to the elements and does not 

need to be maintained – so you have more 

time to enjoy your outdoor space.

RESPECT THE ELEMENTS 
As much as we all love nature, being 

battered by the wind as the braai smoke 

blows into your eyes and the sun beats 

down on your skin is not pleasant. Make sure 

you know which direction your home and 

garden are oriented to get a good reading 

on how protected your space is and whether 

you will need to create additional protection 

from the wind. 

Analyse how the sun moves through 

your space and create areas dedicated to 

introducing a little fun and playfulness. Beach 

umbrellas and picnic blankets add a touch of 

colour for events or special occasions, and 

lilos and beach balls can add a playful spirit. 

See how the sunlight catches materials, 

colours and patterned fabrics you use – you 

want finishes that will withstand the weather 

and the ageing effect of the sun. The kind of 

furniture you choose should be selected both 

for its beauty and resilience, particularly if 

your property is close to the ocean. 

BE MINDFUL IN MINIMAL SPACES
The most important thing with an outdoor 

space, particularly a small space, is to make 

it feel like an extension of your house by 

creating a connection to the greater design 
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scheme. Flooring is a great way to do this, 

and decking, stone, tiles, and even artificial 

grass are attractive options. 

The quality of artificial lawns has long 

surpassed something reminiscent of a 

school cricket pitch, and artificial lawns 

interwoven with pavers or patterned tiles 

make an area more interesting. When 

selecting an artificial lawn, the trick is to 

make sure it has some brown in it so it 

looks natural. For small spaces, Kim prefers 

creating wrap-around elevated planting 

areas with a lovely wooded or tiled wall to 

create the feeling that nature is enveloping 

you as you enter the area.

FUN AND SAFE FOR THE WHOLE FAMILY
Nothing is less fun than an unplanned 

trip to the hospital with your toddler 

because they ran and tripped. For children 

and for elderly people or family members 

who use walking aids, it’s essential to 

consider floor levels and how the space 

transitions between them. 

Making sure the gradient of steps is not 

too challenging, having supports (such as 

planters) that can be used as bannisters, and 

making sure walkways, particularly around 

pools, are broad enough all increase the 

safety of your space. With small children, 

there should always be a barrier when it 

comes to water – either a net over the pool 

or a little fence around a pond will give you 

peace of mind. 

Lastly, if you are building or renovating 

your home, design it so that you can see the 

outside area from anywhere indoors, so you 

can keep an eye on your kids. 

 

MASK FUNCTIONAL ITEMS
Water tanks, pool pumps, laundry 

lines, black bins and woodpiles are 

essential to our spaces but are often 

abrasive to the eye. Kim is a firm believer 

in laser cut decorative screens that can 

easily swallow unsightly pool pumps and 

provide additional storage and seating. 

These are available in various patterns 

and customisable to hide all manner of 

functionalities such as water tanks and 

raised decking around swimming pools. 

Make use of dark colours – such as 

black – in small nooks of the garden to 

camouflage retractable laundry lines and 

black bins. This helps these functional 

items to dissipate into the background, 

especially if you add cleverly placed plants. 

Some functional items can be turned into a 

feature, which Kim likes to do with firewood 

by stacking it decoratively and adding it as 

an element of the design.   

The climate in South Africa beckons 

us outside, and we pride ourselves on 

our outdoor spaces being beautiful. The 

emotional value of being outdoors is vital to 

our mental wellness and helps to encourage 

a sense of wellbeing by giving us an area in 

which to take a mini-mental holiday. 

Simply having a place to sit back and 

cultivate a connection to nature is more 

important now than ever as we spend so 

much time in our private spaces. So, why not 

embrace a more playful energy and add a 

little of South Africa’s more adventurous spirit 

to your outdoor space. 

For more about Kim Williams and to sign-

up for her blog, visit www.kimwilliams.co.za. 

Follow Kim on Facebook and Instagram  

@kim_williams_design.

Text: Nadia Hearn
Images © Kendall Nash & Kim Williams Design

http://www.kimwilliams.co.za
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Buddha
Making Space for 

in the Boardroom

It seems farfetched to imagine that an ancient meditation technique, 
practised by Buddhists over 2,000 years ago, could have a place in the 
21st-century corporate boardroom. Yet, despite criticisms that it is just 
another faddish appropriation (and aberration) of Eastern traditions in 
the West, “mindfulness” is proving its worth in the workplace.

The Benefits of Mindfulness in the Workplace

https://positivepsychology.com/history-of-mindfulness/
https://positivepsychology.com/mindfulness-at-work/
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M
indfulness traces its origins to early 

Buddhist texts. The Pali word “Sati” 

describes lucidity linked to the 

reduction of human suffering and enhanced 

states of calmness and contentment. 

Understandings of mindfulness are also 

present in other traditions such as Hinduism, 

Judaism and Christianity.

The technique has taken on new forms 

and fluid meanings in the West, however. As a 

result, mindfulness training in the workplace 

comes in different shapes and with varying 

interpretations. This has led to concerns that 

the fundamental understandings of 

mindfulness are getting lost in translation. 

Specifically, ethical pillars such as putting 

aside greed and self-concern are being 

watered down, if not casually culled.

Likewise, fears abound that mindfulness 

could be opportunistically deployed by 

managers eager to squeeze more out of their 

workforce or to co-opt them into corporate 

“group-think”.

Research has also pointed to other 

potential adverse effects like alienation from 

others and the workplace.

On the other hand, there is growing 

consensus that mindfulness can benefit 

people in leadership positions. It’s been 

found to help business leaders strengthen 

relationships at the office, build greater 

resilience, improve tasks and decision-

making, and more.

To extend our understanding of the effect 

of mindfulness on leadership, we recently 

conducted a study with various professionals, 

including engineers, health professionals, 

senior managers, human resource 

administrators and consultants.

The participants had all attended some 

form of training in mindfulness leadership. 

The training was in the tradition developed 

by the American professor emeritus of 

medicine Jon Kabat Zinn. The practices and 

understandings were derived from vipassana, 

which focuses on seeing clearly the true 

nature of reality.

Participants in the study would carve out 

time daily for formal mindfulness practices. 

These included sitting meditation, mindful 

yoga, body scanning, and walking meditation. 

They also practised infusing awareness into 

daily activities.

We then asked them how – if at all – they 

had been able to apply those practices to 

their work.

We found that the capacities developed 

through mindfulness affected the leaders’ 

sense of productivity. It also affected 

their awareness of the power dynamics 

in their workplace relationships and their 

relationships with others. This ultimately 

https://www.helpguide.org/harvard/benefits-of-mindfulness.htm
https://academicworks.cuny.edu/cgi/viewcontent.cgi?article=1093&context=bc_pubs
https://www.researchgate.net/publication/345432365_Being_mindful_does_not_always_benefit_everyone_mindfulness-based_practices_may_promote_alienation_among_psychologically_vulnerable_people
https://www.mindful.org/the-nine-benefits-of-mindful-leadership/
https://www.mindful.org/the-nine-benefits-of-mindful-leadership/
https://positivepsychology.com/resilience-in-the-workplace/
https://positivepsychology.com/resilience-in-the-workplace/
https://www.academia.edu/44478326/The_Transformative_Leadership_Capacities_of_Mindfulness
https://www.mindfulnesscds.com/
https://www.dhamma.org/en/about/vipassana
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helped them manage conflict and 

disharmony in their environment better.

INDIVIDUAL LEADERSHIP CAPACITIES
We identified four factors that could be 

defined as the overarching psychological 

capital of leadership, as well as social 

resources and strengths that aid individuals in 

their careers. They were:

•  Meta-cognition – being aware of one’s 

state of mind.

•  Enhancing kindness – the ability to 

extend compassion to the self and others.

•  Developing equanimity – to experience 

both good and challenging moments 

with a sense of balance.

•  “Embodiment” – to be aware of the 

movement and spatial orientation of the 

body, even the sensations from one’s 

internal organs.

By drawing on these, the participants 

could then, in turn, develop four individual 

leadership capacities. These were:

•  The ability to be with unpleasant 

thoughts, feelings and sensations or 

experiences.

• An enhanced sense of self.

• Resilience.

•  Openness to multiple perspectives  

and possibilities.

A DIFFERENT LENS ON THE WORKPLACE
Some participants explained that what 

they learned from practising mindfulness 

was at times painstaking and at odds 

with their knee-jerk, automatic impulses 

and psychological trigger reactions. One 

participant described an encounter with a 

person he was on the brink of firing. In a 

final meeting with the employee, “I was able 

to be released from the structure, from the 

constructs, and allow the person to talk and 

for me to listen… deciding (ultimately) to 

retain the person, who has turned out to be 

massively successful, reliable and stable”.

Mindfulness allowed others to understand 

that they were overworking simply to fit in 

with their corporate culture. Many reported 

that the emotional energy expended 

in “covering” – downplaying certain aspects 

of their identity to blend in – was exhausting.

After purposefully considering their 

profound dilemmas, their more authentic 

identities came to the fore.

Mindfulness also helped them to:

• Overcome senses of failure.

•  Tap into colleagues’ and  

subordinates’ creativity.

• Defuse charged situations.

•  Improve their workplace relationships 

across cultural divides.

The participants said that they had 

made changes as a result. This included 

adapting the way they interacted with 

their workforce and paying attention to 

the concerns and needs of followers. 

It also led to changes to the way they 

communicated with colleagues and 

employees and how they built and 

sustained relationships with their teams 

– which all ultimately impact employees’ 

motivation, workplace engagement, and 

performance at work.

BENEFITS
Based on these findings, we have 

developed a mindfulness model that shows 

that mindfulness can transform leadership 

in the workplace while retaining essential 

Buddhist tenets.

Our model shows that the awareness that 

mindfulness brings can provide an antidote 

to the “Three Poisons” of greed, hatred and 

delusion. As expressed in the workplace, 

these are:

• Excessive productivity.

•  Hatred (“Dvesha”) in the form of 

aggressive workplace behaviours.

•  Delusion (“Moha”) which is the abuse of 

power at work.

The future and forms of mindfulness in 

the 21st-century workplace – especially one 

transformed by a global pandemic – remain 

to be seen. But by staying true to its founding 

principles, we imagine that it can play a 

valuable role in transforming the workplace. 

This is because it can shift the centrality of 

productivity and the relationship to busyness 

and overwork to a richer engagement 

with personal values and its alignment to 

constructive workplace behaviours.

This process opens the door to 

healthier boundaries being set for 

individuals in relation to work. It also 

allows others to constructively dissent 

and critique and to continuously hold up 

the status quo to interrogation.

For leaders, it can mean disconnecting 

from needing to control and instead finding 

ways to enhance and empower others and 

act compassionately in the workplace.

Text: Dr Linda Kantor (Adjunct senior lecturer at the Graduate School of 
Business, counselling psychologist, hypnotherapist, and yoga teacher), 
Kurt April (Professor in Leadership, Diversity & Inclusion) & Warren Nils-
son (Associate Professor of Social Innovation), University of Cape Town / 
www.theconversation.com
Images © yanalya and cookie_studio/www.freepik.com

http://www.theconversation.com


SkyNewsflycemair.co.za 47

B R U C E  L I T T L E
sculptor

Outdoor and Indoor Sculpture 

FOR MORE INFORMATION PLEASE CONTACT

KERYN DALEY          BRUCE LITTLE
M: +27 (0) 72 310 5377                   M: +27 (0) 83 507 8941
E: keryn@brucelittle.com                 E: bruce@brucelittle,com                

B R U C E  L I T T L E
sculptor

www.brucelittle.com

https://www.brucelittle.com


48 flycemair.co.zaSkyNews

SurprisesWe All Love

Great Walls Motors (GWM) has established itself as a recognisable brand on the South African motoring 
landscape. As is the case (bar almost none) with newer automakers, the Chinese brand has mostly struggled 
to break into mainstream awareness (and sales), with quality, reliability, and safety concerns holding the 
carmaker back for some years. Now, however, the brand’s P Series bakkie seems to be doing for GWM what 
the Jimny did for Suzuki; winning over the hearts and minds of the buying public.

Gwm P Series 2.0td Lt 4x4 8at
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I
t’s a tale as old as the motoring industry 

itself. With a handful of exceptions, a 

new carmaker arrives on the scene with 

cheap products designed to get buyers 

into the brand at all costs. Sometimes this 

approach works – think Hyundai or Kia – and 

sometimes, it takes the brand a few tries 

before making headway on the sales charts. 

Even the once unknown and untrusted 

Toyota brand needed several years to grow 

into South Africa’s number one brand. 

As with Japanese brands Toyota and 

Nissan in the 1960s, 1970s, and 1980s, 

and the South Korean brands Hyundai and 

Kia in the 2000s, many Chinese motorcar 

companies are distinguishing themselves 

with products that are fast elevating their 

brand cache in South Africa.

Of course, one of the most prominent 

is Great Wall Motors, which introduced the 

brand new P Series (known elsewhere as the 

POER) to South Africa in late 2020.

WELL, HERE WE ARE
Like several other motoring journalists, I 

must confess that I initially looked at the new 

bakkie with some scepticism. It is no mean 

feat to compete with established competitors 

in this market – take the Hilux and Rangers of 

the world, for example. Many well-established 

brands have tried for many years to break the 

veritable chokehold that these two top sellers 

have on the market, and still trail them where 

it matters most – on the dealer floor.

Until I had had the opportunity to test the 

P Series myself (we had the range-topping 

2.0-litre turbodiesel LT 4X4), I did not expect 

too much from the car.

BREATH OF FRESH AIR
At first glance, the P Series looks fresh 

and aggressive, and no sign of the old GWMs 

– that may or may not have sneaked some 

design cues from other cars in the past – are 

anywhere to be found. 

From the bakkie’s massive chrome grille 

to its deep load bay, the P Series is an entirely 

new design that is attractive at first sight. 

Even inside the cabin, which was a cheap 

plastic party in GWMs of yore, there are no 

longer any signs that a designer borrowed 

inspiration from any other manufacturer.

Also, the cabin is surprisingly luxurious 

(ours was the top model), is neatly put 
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Text: Bernie Hellberg Jr
Images © GMW South Africa

together, quiet, and ergonomically well 

laid out. One does not get the impression 

that this bakkie is anything between R50k 

and R100k cheaper than many of its 

natural competitors.

GWM has thrown in everything that opens 

and closes as standard into the top model 

to make the P Series even more attractive. 

There is speed control with radar remote 

control, a lane-keeping feature, blind spot 

warning, distance warning, and more.

As with any car, there are some niggles 

that need to be ironed out. Although the 

bakkie is equipped with Apple CarPlay and 

Android Auto, the system was somewhat 

erratic, refusing to connect every so often. 

Also, the voice-activated onboard system 

would announce, entirely of its own 

volition, that it was about to turn off the air 

conditioning. Then proceeded to do just that. 

Apart from the odd niggle, the P Series 

cabin is fundamentally more advanced than 

any GWM I have tested, and I do not doubt 

that the manufacturer will make short shrift 

of any software problems in no time at all. 

POWERTRAIN
The top-of-the-line P Series pickup 

features GWM’s 2.0-litre turbodiesel 

engine mated to an 8-speed automatic 

transmission that can be used in any of 

three modes (standard, eco, or sport). 

During our city-bound test cycle, I 

maintained an average of about 7.8l/100 

km over the week-long test. This figure 

compares very well with alternatives such 

as the 2.4-litre Mitsubishi Triton or Toyota’s 

2.4-liter Hilux Double Cab equivalent.

Under general driving conditions, the 

engine and gearbox combination worked a 

charm, with ample acceleration in standard 

mode. Sport mode reconfigures the engine 

and gearbox mapping sufficiently to deliver 

significantly more spirited driving.

The P Series is a giant leap forward for 

GWM, and I do not doubt that, should the 

brand continue on its current development 

trajectory, the established bakkie brands 

would be well served to keep an eye on 

their newest competitor. With a range of 

single and double cab options available 

(starting prices for the former are pegged at 

a highly competitive 

R347,900) there is a P Series for just about 

any taste and budget. And, considering that 

the top of the line model, with its myriad of 

standard features, retails at a mere R554,900, 

it offers better value than any comparable 

model from any other manufacturer. 
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Shaken
Not Stirred

Rooibos, the New Choice of Fictional Characters
For James Bond, it is a Vodka Martini, shaken not stirred, for Carrie Bradshaw – lead character in Sex 
and the City, it is a Cosmopolitan of course, and nothing can quench the thirst of Homer Simpson 
better than a can of Duff Beer.

A 
signature drink, scent, or style makes 

a character distinctive and gives 

their personalities dimension. For 

decades, fictional characters swooned over 

alcoholic bevvies, black tea, and coffee, but 

in recent years, more of them are found 

with Rooibos tea in hand. 

In the lead up to World Book Day, on 23 

April, the trend was explored. The first known 

mention of Rooibos tea in popular literature 

was by British-Zimbabwean writer, Alexander 

McCall Smith in the late 90s. Unbeknown 

to him, his best-selling novel series, the 

No. 1 Ladies’ Detective Agency, went a long 

way in putting Rooibos tea on the map. 

The lead character and heroine of his story, 

Mma Precious Ramotswe, who starts her 

own detective agency in Botswana, has a 

penchant for Rooibos tea, and often drinks 

it as she unravels one crime mystery after 

the next. Twenty-one novels in the series 

have been published to date, with millions of 

copies sold worldwide. The books were also 

turned into a television series by the BBC and 

HBO several years ago.

Adele du Toit, spokesperson for the South 

African Rooibos Council says it is true!

“Rooibos tea sales jumped substantially 

once the novels took off. Entering a new 

market always comes with its share of 

challenges. You have to consider the 

culture, behaviour, needs, and preferences 

of consumers, and a host of other factors 

in order for a new product to be noticed. 

Inadvertently, these books by McCall Smith 

piqued interest among readers about a red 

tea that only grows on the southern tip of 

Africa. Both the genre and the intriguing 

personality of Mma Ramotswe appealed to 

readers and thus helped to promote our 

homegrown tea in a most fortuitous way.”

Ten years after the first novel was 

launched, Rooibos tea exports to the United 

Kingdom and United States – where the 

books gained abrupt popularity – increased 

by ten- and five-fold respectively. One 

theory is that when authors themselves 

become passionate about something, more 

of their characters start to develop the 

same affinity for it. 

Rumour has it that when Ian Fleming, the 

creator of Bond, was offered a martini, served 

shaken and not stirred, he quite enjoyed it 

and decided to make it the hero’s preference. 

The same is true in the case of McCall Smith 

in that he too is a fan of Rooibos. When asked 

about how he manages multiple writing 

projects during an interview, he answered, 

“Three desks, three computers, and three 

pots of bush tea”.

The detectives in the 

Inspector Rebus 

novels written 

by the Scottish 

crime writer, Ian 

Rankin, also started 

drinking the brew after 

he was introduced to 

Rooibos. Rankin says he first 

encountered Rooibos on a book 

tour held in South Africa a few years 

back. The publisher that was chaperoning 

him ordered Rooibos in a restaurant. “At first, 

I thought she was mispronouncing the name 

of my main character, Rebus. It tickled me that 
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his name sounded like a South African tea, so 

I tried it ... Rooibos has an earthier flavour than 

black tea and the fact that it has no caffeine 

means I can drink it all day while I am working 

without getting jittery,” says Rankin.

LOVE IT LOCAL
The characters of local crime fiction 

author, Deon Meyer, also often drinks 

Rooibos. He says when developing 

his characters, he tries to match their 

personalities with real life to make them 

as realistic as possible to the reader. “My 

characters often grow out of a sense of 

place. As most of my novels are set in 

South Africa, I refer to places, atmosphere, 

traditional food and flavours, such as 

Rooibos, that would give the reader a better 

sense of the setting.”

Whether by accident or design, there 

appears to be a common thread among 

the characters that drink Rooibos. They 

all seem to be the sleuthing type ... “It 

may have something to do with the tea’s 

high antioxidant content,” notes Du Toit. 

“Antioxidants are substances that can help 

boost memory and concentration – vital for 

crime-solving.

“Rooibos goes to work by countering 

the negative impact of free radicals, 

which are all around us (think ozone, 

cigarette smoking, air pollutants, industrial 

chemicals, and the like). When free radicals 

cause oxidation in the body, they damage 

the healthy cells, which could hinder our 

ability to learn and retain information. 

Rooibos negates the process by reducing 

the effect of oxidative by-products in neural 

pathways thereby stimulating concentration 

and focus.” Du Toit attributes the increased 

mentions of Rooibos in fictional writing 

to the worldwide trend towards healthier 

living – moving away from sugary, 

caffeinated drinks to healthier, herbal teas. 

Characters need to resonate with their 

audience and if more are tending towards 

cleaner living, the habits of the readers are 

likely to follow their cue. 

There is no doubt that Rooibos sales 

have benefited from the heightened literary 

exposure and as more authors become 

accustomed to the tea, Rooibos is likely 

to find favour among more consumers. 

Currently, in the region of 6 000 tons of 

Rooibos are exported annually to more than 

30 countries. Many of the great writers past 

and present, such as Stephen King, Henry 

James, George Orwell, CS Lewis, Agatha 

Christie, and Okakura Kakuzō consider(ed) 

tea-drinking an essential part of their daily 

routine and writing process. The simple 

act of sitting down to a pot of tea is an 

invitation to clear your mind and relax.

So next time writer’s fog sets in or you 

are in need of a creative jolt, consider a cup 

of Rooibos tea to follow in the footsteps of 

the masters. Whether you are a writer or a 

booklover, there is no better way to spend 

time in lockdown than with a good book 

and the perfect cup of Rooibos tea.

Text: Brigitte Taim
Images: Supplied

Alexander McCall Smith, Ian Rankin, Deon Meyer
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De Havilland Dash-8 Q400/Q300

CemAir fleet

Mitsubishi CRJ-100/200

Mitsubishi CRJ-900

De Havilland Dash-8 100

Beechcraft 1900D

Manufacturer: Mitsubishi

Model: CRJ-900

No. of aircraft: 1

Maximum cruising speed: 

Mach 0.82 / 871 km/h

Engines: General Electric CF34-8C5

Range: 1,350nm / 2,956km

Maximum altitude: 41,000’

Seating capacity: 90 Passengers 

Crew: 4 Crew

Wing span: 81’ 7” / 24.9 meters

Overall length: 119’ 4” / 36.4 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 1,778 meters

Manufacturer: Mitsubishi

Model: CRJ-100/200

No. of aircraft: 12

Maximum cruising speed: 

Mach 0.81 / 860 km/h

Engines: General Electric CF34-3A1

Range: 1,946nm / 3,620km

Maximum altitude: 41,000’

Seating capacity: 50 Passengers 

Crew: 3 Crew

Wing span: 69’ 7” / 21.2 meters

Overall length: 87’ 10” / 26.8 meters

Overall height: 24’ 5” / 6.2 meters

Minimum runway length: 1,918 meters

Manufacturer: De Havilland

Model: Dash-8 Q400

No. of aircraft: 1

Maximum cruising speed: 

360 knots / 667 km/h

Engines: PW150A

Range: 1,360nm / 2,520km

Maximum altitude: 25,000’

Seating capacity: 78 Passengers 

Crew: 4 Crew

Wing span: 93’ 3” / 28.4 meters

Overall length: 107’ 9” / 32.8 meters

Overall height: 27’ 5” / 8.4 meters

Minimum runway length: 1,425 meters

Manufacturer: De Havilland

Model: Dash-8 Q300

No. of aircraft: 2

Maximum cruising speed: 

295 knots / 545 km/h

Engines: PW123A

Range: 1,107nm / 2,050km

Maximum altitude: 25,000’

Seating capacity: 50 Passengers 

Crew: 3 Crew

Wing span: 90’ / 27.4 meters

Overall length: 84’ 3” / 25.7 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 1,150 meters

Manufacturer: De Havilland

Model: Dash-8 100

No. of aircraft: 1

Maximum cruising speed: 

269 knots / 497 km/h

Engines: PW120A

Range: 1,000nm / 1,800km

Maximum altitude: 25,000’

Seating capacity: 37 Passengers 

Crew: 3 Crew

Wing span: 84’ 11” / 25.9 meters

Overall length: 73’ / 22.3 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 800 meters

Manufacturer: Beechcraft

Model: 1900D

No. of aircraft: 9

Maximum cruising speed: 

284 knots / 525 km/h

Engines: PT6A-67D

Range: 1,400nm / 2,500km

Maximum altitude: 25,000’

Seating capacity: 19 Passengers 

Crew: 2 Crew

Wing span: 57’ 11” / 17.6 meters

Overall length: 57’ 10” / 17.6 meters

Overall height: 14’ 10” / 4.6 meters

Minimum runway length: 1,000 meters

Airline Information
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Open Hours: Monday to Sunday - 12h00 to 20h30

T: +27 21 876 2494 • E: reservations@eat-oku.co.za • A: Heritage Square, 9 Huguenot Rd, Franschhoek • eat-oku.co.za

Oku Asian Eatery offers a South Eastern Asian culinary journey inspired 
by the Gili Islands. Join our two chefs, Darren Badenhorst and Ryan 
Shell, in an extraordinary gourmet experience promising authentic 
flavour, texture and visual delight. 

Bookings essential to avoid disappointment.

https://eat-oku.co.za/

