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CLASSIC & CONTEMPORARY  
FRENCH FUSION

The newest addition to the Franschhoek scene is a 
restaurant truly designed for Franschhoek. Both in concept 
and in name, the aptly named Le coin Français, the French 
derivative of Franschhoek, embodies the essence of the 
valley in heritage, cuisine, art, and wine. Featuring cutting 
edge methods that meet time-tested French elegance in 
cuisine, Le coin Français offers two structures of fine dining 
tasting menus for dinner – both with excellent pairing 
options – as well as an a la carte menu for lunch which 
enables people that are less adventurous (in mind and in 
pocket) to experience the same caliber and sophistication 
of cuisine in a more casual and approachable setting.  
Bookings are essential at least 2 weeks in advance, and can be 
made online at www.lecoinfrancais.co.za 

C: 074 126 0022     |    E: reservations@lecoinfrancais.co.za    |    A: 17 Huguenot Rd, Franschhoek, 7690

https://lecoinfrancais.co.za/
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From the top

T
he final stretch of 2020 has finally 
arrived and we are so happy to 
welcome you on-board! Thank you 

for choosing FlyCemAir as your trusted 
carrier today. It is great pleasure to be of 
service to you and I hope that you are 
being taken care of in true CemAir style. 

With the year-end holiday season 
upon us South Africa’s favourite 
destinations will be filling up with a wave 
of happy visitors. Many international 
destinations are unavailable, and we are 
hoping the local hospitality industry will 
enjoy some much-needed support. The 
country has such diversity and beauty to 
offer that every taste is catered for. 

There can be no doubt that 2020 has 
been an extraordinary year and many 
will be pleased to bid it farewell with 
the hope of a better and healthier year 
to follow. The COVID-19 response of 
lockdowns brought many economies 
to a halt with catastrophic results for 
the travel industry.  Your support today 
is saving jobs and creating hope for a 
family or two in their time of need.  We 
salute you. 

The lockdowns across the globe 
have created what is arguably one of 
the greatest humanitarian crises of our 
lifetime. Travel bans imposed with little or 
no notice caused hundreds of thousands 
of people to be stranded abroad with 
no way home. For some the situation 
became desperate as the weeks wore 
on, necessitating survival on charitable 
donations from local communities. We 
are proud of our effort to repatriate 
2,000 South Africans from 26 countries 

across Africa and the Middle 
East during this period, perhaps 
a drop in the ocean when 
one considers the scale of 
the disaster but a valuable 
contribution nonetheless. 

CemAir has many 
exciting plans for the upcoming 
period. The aviation industry 
has recently seen several 
changes and in a somewhat 
brutal way, this has created 
opportunities. Post-COVID 
we have expanded our 
domestic network to include 
George daily and Cape Town and 
Durban on peak days. In the coming 
months, we will launch regional 
flights which are expected to include 
Gaborone, Maputo, Lusaka, Luanda, 
Lagos and more. We remain loyal to 
our traditional routes such as Margate, 
Bloemfontein and Plettenberg Bay and 
we will look to build our presence in 
these amazing communities. 

Please send us your feedback and 
let us know where we get things right 
for you and where we need to try 
harder. Reach out through Facebook, 
Instagram, Linkedin or directly by email 
to info@cemair.co.za. 

As we move towards 2021 we look 
forward to a year of promise and from 
all of us at CemAir we wish you a healthy 
and prosperous year ahead. 

CEO Cemair

Miles van der Molen
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Let’s be honest, this year has been far 
from ideal. The world is still in turmoil, 
and I am finding it incredibly hard to 

get myself into the festive mood. Like most 
of the things this year, I am just going to 
have to power through because never has 
a celebration of togetherness been more 
critical than those celebrated in 2020 - the 
Year of Isolation. 

The South African economy has 
struggled massively this year, and I 
wanted to focus this Editor’s Letter on the 
importance of buying local, especially this 
year. I ordered myself a pair of shoes from 
Sweet Peas (@sweetpeas_handmade) that 
I’d been eyeing since June, and I received 
the loveliest, personalised email from the 
owner, thanking me for shopping local 
and supporting a small business. That 
alone made me want to order every pair 
of shoes they make. It’s this level of service 
that you can expect from small businesses, 
and I am so lucky to have a platform to 
share some of the sensational brands that I 
have come to love. 

We have some great gift ideas in the 
Lifestyle section this month, but I wanted 
to take this opportunity to highlight a few 
more brands that are well worth your 
support this Season of Giving. Check them 
out, and remember to shop local this year!

Sweet Peas Handmade
Making every pair of leather sandals 

by hand; this KwaZulu-Natal-based brand 
epitomises what being a small business 
is all about: care. They care about their 
customers, and they want every single pair 
of shoes they send out to be treasured 
and loved. Using leather ensures that these 
babies are made to last. Sweet Peas also sells 
linen apparel, and they recently launched a 
swimwear line! Visit www.sweetpeas.co.za 
for serious shopping inspo!

Dote Collection
Look, I am a sucker for personalised 

stuff. Imagine giving a loved one a 
beautiful monogrammed leather 
cardholder, or a travel pouch with their 
children’s names on it! This is how we’re 
elevating our gift-giving this year, and quite 
frankly, I can’t believe I didn’t do it sooner. 
Dote Collection will monogram your 
items with four letters or less for free, and 
you can choose the placement, colour, 
size, and you can even add emojis! Start 
shopping now at www.dote.co.za. 

ESJAY Sportswear
With a swoon-worthy Instagram 

page, I have never been so motivated 
to work out in my entire life. Treat your 
special someone to a matching workout 

set, and throw in a matching kiddies set 
for the most adorable gift anyone has 
ever given! ESJAY are very community-
minded, and they run frequent charity 
collaborations meaning you can shop 
and support local charities at the same 
time! Visit www.esjaysports.co.za 

Strange Paradise Clothing
If you’re looking for something stylish 

and oh-so-flattering for the man in your 
life, Strange Paradise Clothing is a great 
choice. Their range includes shirts, tees 
and swim shorts for men featuring a range 
of fun and unique patterns. Their Muscle 
Tees are a great wardrobe staple, and 
I’ve already added them to my ‘To Buy’ 
Christmas List - you should too! Head to 
www.strangeparadise.co.za.

L-Gin
It’s no secret that SA has been gripped 

by the Gin Craze for years and believe 
me, I’ve sampled my fair share. By far my 
favourite, and the one bottle I keep locked 
away in my cocktail cabinet, is L-Gin Lush, 
infused with juicy Elgin Granny Smith 
apples. Their small but sensational range 
also includes Crush (infused with juniper 
and blueberries) and Plush (infused with 
juniper and matured in oak). If you’re ever 
in Elgin, head to the Elgin Railway Market 
and enjoy one or five of L-Gin’s G&Ts. To 
order online, visit www.l-gin.net. 

There are so many brands that I would 
love to mention, but sadly I am running 
out of space! Please shop local this festive 
seasons and give local businesses and 
artisans the financial lifeline that they so 
need! Happy December everyone, let’s 
make it a great one!
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A PARTNERSHIP OF EXCELLENCE

Award-winning chef Darren Badenhorst, of Le coin Français, has added to his portfolio by piloting Le chêne in the 
Manor House, situated at the five-star Leeu Estates, part of Leeu Collection. Both titans of their respective industries, 
Leeu Estates and Chef Darren share a vision of creating something truly unique for their guests. Serving elegant French 
cuisine, guests are invited to enjoy the stunning scenery of Leeu Estates while delighting their palette with a vibrant and 

exciting dish created in the Le chêne kitchen.  
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Lifestyle

Reverse the Signs of Sun Aging
When it comes to preventing premature ageing, a high sun protection 
factor (SPF) sunscreen will always be your best line of defence. Still, 
not all sunscreen is created equally. For one, most will offer you broad-
spectrum protection, meaning they’ll prevent the ageing and burning 
effects of UVA and UVB rays respectively. The thing is, these aren’t the 
only forms of light that age and harm your skin. This is where Lamelle 
Helase 50+, a complete solution to all forms of light-related ageing, 
comes in. Better yet, it doesn’t just prevent damage; it can correct it 
too! Helase 50+ protects the skin from UVA, UVB and UVC rays, plus, it 
contains Pycnogenol®, a potent antioxidant able to fend off the free-
radicals caused by visible light while calming inflammation. Undo years 
of sun-damage with the expertly developed range from Lamelle. Learn 
more about Lamelle and Helase 50+ at www.lamelle.co.za.

With Moms in Mind
Baskiti is a range of handwoven hanging storage solutions for 
moms everywhere! Their range includes a stunning selection of 
handwoven, locally-produced items and they make for the perfect 
gift this festive season! Launched during South Africa’s national 
lockdown, Baskiti is a first of its kind in SA and was founded by 
a hard-working mom, Jana Leonard. Inspired by her 14-month-
old son’s sudden love of using vegetables as playthings, Jana 
knew she needed a stylish and functional solution, and Bastiki 
was born. Featuring everything from basket hooks and tote bags 
to hanging baskets and basket liners, Baskiti is the ideal gift for 
the person in your life who likes a little style infused into their 
functional products. Raise the aesthetic of your home and get 
that Pinterest-look with one or many of Baskiti’s locally-produced 
pieces. To shop online, visit www.lmda.co.za/baskiti/. 

Far Better Than Socks
2020 can safely be named ‘The Year We’d All Like to Forget’. We think 
you deserve a gift for getting through this turbulent year in once piece 
and a Monkey Shoulder gift pack is a great choice. Gone are the days 
when buying a plain pair of socks is the go-to festive gift idea; in 2020, 
we’re looking for more creativity. Rich with fruity aromas and mellow 
vanilla notes Monkey Shoulder is perfect for sipping neat or mixing 
in cocktails. Whether you’re throwing an awesome socially distanced 
festive party or spending (more) time at home with family or friends, 
any of our Monkey Shoulder cocktails are sure to make your festivities 
merrier than ever. Using batches from just 27 casks, Monkey Shoulder 
is created by combining single malts from three of Speyside’s finest 
distilleries. Known for breaking conventional whisky rules and 
traditions, Monkey Shoulder puts the fun back into whisky drinking. 
Monkey Shoulder festive packs are selling at participating retailers for 
R399 each. Visit @monkeyshoulderza to join the conversation!

One lucky SkyNews reader will win a Lamelle hamper valued 
at R1,850. The hamper includes 1 x Helase, 1 x Dermaheal 
Cellular Repair Cream, 1 x Nourish Rescue Repair Gel. To 
enter, SMS the word SKYNEWS, plus LAMELLE and your 
NAME to 35131. Terms and conditions apply. Competition 
closes 31 December 2020. 

W
IN

!

Three lucky SkyNews readers will each win a bottle of Monkey 
Shoulder, valued at R399. To enter, SMS the word SKYNEWS, 
plus MONKEYSHOULDER and your NAME to 35131. Terms 
and conditions apply. Competition closes 31 December 2020. W

IN
!

http://www.lamelle.co.za
http://www.lmda.co.za/baskiti/
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Responsible Enjoyment
The global wellness trend has spurred a move away from artificial 
flavours to lighter, more natural ingredients, and South Africa is no 
different. The no-alcohol sector attracted an additional 620,000 
shoppers in 2019. Truman & Orange has introduced a new non-
alcoholic spirit to their portfolio: Fluére. luére – the Latin word for 
‘flow’ – comes in three variants: Fluére Original, Spiced Cane or 
Raspberry. Fluére balances a blend of steam-distilled botanicals 
including essential oils of Juniper, Lavender, Coriander and 
Lemon Peel, which offer a premium taste and a unique after-bite. 
Fluére’s signature is the use of only the finest ingredients and 
botanicals: seeds from the exotic Casablanca Coriander, Sugar 
Cane Molasses from the Dominican Republic, the best Juniper 
Berries from the high peaks of the Himalayas, exquisite Lavender 
from Provence and Mediterranean Lemon Peel. Fluére retails 
for an RRP of R230 per 700ml bottle, and you can get yours at 
Takealot.com and any major retailer. 

Stay Sun Safe with Piz Buin
After a long and arduous winter, summer is finally upon us, and in 
the beautiful country of South Africa, this means beach, mountains 
and braais. In essence, plenty of time outdoors. For many people, 
the scent of sunscreen is synonymous with summer. And with the 
dangers of UV rays more prominent than ever, the two should now 
be entirely inseparable. Over the past seven decades, Piz Buin has 
become a leader in its field. Trusted worldwide for their brilliant 
formulations, cutting-edge innovations and great quality products, 
Piz Buin has time, and experience, on its side. All Piz Buin sun care 
products contain advanced UVA/UVB sun protection to ensure you 
get effective broad-spectrum sun protection all year round. The 
formulations are gentle on the skin but don’t compromise on safety 
and efficacy. Piz Buin products are suitable for all skin types and skin 
tones, and the vast range of items available means there is something 
for everyone. Piz Buin products are available at selected major 
retailers nationwide. 

Enjoying the Remarkably Peculiar
As the world’s most unusual gin, the team at Hendrick’s Gin take great 
pleasure and pride in presenting peculiar findings that would enhance 
the experiences of their beloved gin connoisseurs customers. Their 
latest edition to the popular gift pack series, the Hendrick’s Gin 
Cucumber Curler gift pack, incorporates a peculiar apparatus that 
transforms the humble cucumber into a gloriously delicious ribbon 
garnish for any Hendrick’s tipple. The cucumber curling process 
results in a perfectly cut cucumber ribbon, which allows the two 
primary infusions of Hendrick’s Gin – Bulgarian Rose and English 
Cucumber – to be further accentuated with the flavour of the garnish. 
The result is a summer cocktail that is exceptionally refreshing and 
satisfying. The Hendrick’s Gin Cucumber Curler gift pack, which 
includes 750ml Hendrick’s Gin and a special edition Hendrick’s Gin 
Cucumber Curler, retails from October 2020 at a recommended retail 
price of R399.95 at all good alcohol retailers countrywide. 

Two lucky SkyNews readers will each win a Hendrick’s Gin 
Cucumber Curler gift pack, valued at R399.95. To enter, 
SMS the word SKYNEWS, plus HENDRICKS and your NAME 
to 35131. Terms and conditions apply. Competition closes 
31 December 2020. 

W
IN

!

http://Takealot.com
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Get the Perfect Glow
Calling all glow-getters, there’s a new self-tan brand in town! St Moriz 
is here to take your tan to the next level. Hailing from the UK, this 
esteemed self-tan brand launched in SA in October – just in time for 
summer and to give you that perfect glow. Getting your glow on is 
easy and affordable with St Moriz. This prestige range offers simple 
home application that’s suitable for anyone, including beginners. 
And while you can expect your tan to look like a professional did it 
(yes, really!) you won’t have to pay a professional spray tan price. St 
Moriz products start from only R119.95, making them the ultimate 
in affordable luxury. The St Moriz range includes Tanning Mouse in 
Medium and Dark, Fast Tanning Mousse, Gradual Tanning Lotion and 
Golden Glow Tanning Moisturiser, as well as a handy tanning mitt and 
a tan remover. St Moritz products are sold exclusively at Clicks retailer 
nationwide and online at www.clicks.co.za. 

Lifestyle

With Roots in Glasgow
The urban malt born in the city of Glasgow, Auchentoshan, pronounced  
‘OK-Ken-TO-Shan’, can be spotted on South African shelves debuting 
a new look with no compromise on the much-loved smooth triple 
distilled taste. Auchentoshan pays homage to the distillery’s Glaswegian 
city roots and is both inspired and shaped by its urban origin, with the 
whisky distilled into the hearts and minds of city dwellers across the 
world. Triple distilled and matured solely in American bourbon casks; the 
smooth and delicate American Oak offers South Africans a refreshing 
drinking experience to the traditional single malt. With sweet notes of 
vanilla and caramelized sugar, and a tiny bit of spiciness, Auchentoshan 
is a perfect easy-drinking Scotch for new and seasoned whisky fans 
alike. A limited-edition Auchentoshan Festive Pack will be available 
online and in-store at a recommended retail price of R349 consisting of 
750ml bottle of American Oak and the signature orange mug. For more 
information, visit www.auchentoshan.com or follow the brand on social 
media Instagram (@auchentoshan), Facebook (@auchentoshan) and  
Twitter (@auchentoshan).

Two lucky SkyNews readers will each win an Auchentoshan 
Festive Pack, valued at R349. To enter, SMS the word SKYNEWS, 
plus AUCHENTOSHAN and your NAME to 35131. Terms and 
conditions apply. Competition closes 31 December 2020. W

IN
!

Any Hour is Cocktail Hour
Who hasn’t heard of a Margarita or tasted a Cosmopolitan, Side 
Car or White Lady? Featuring in these legendary cocktails, and 
more than 300 others, Cointreau has long been a player in modern 
cocktail culture. There are few cocktails on the scene, now and in 
the past, that don’t feature the perfect orange flavour balance of 
Cointreau. Elevating any cocktail serve to the next level, Cointreau 
has been in the industry for over 140 years, which has given them all 
the insights they need to produce one of the most popular spirits on 
the market. Cointreau is the world’s first and original triple sec and 
is still produced today using the same recipe settled on by Edouard 
Cointreau in 1875. Distilled using the perfect balance of sweet and 
bitter orange peels, Cointreau can also be enjoyed neat, on the 
rocks, with soda or tonic water. Cointreau is available from selected 
retailers nationwide at an RRP of R299. 

Five lucky SkyNews readers will each win a bottle of Cointreau, 
valued at R299. To enter, SMS the word SKYNEWS, plus 
COINTREAU and your NAME to 35131. Terms and conditions 
apply. Competition closes 31 December 2020. W

IN
!

http://www.clicks.co.za
http://www.auchentoshan.com
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Travel

Visit the Rooftop Sky Bar  
at The Grand Daddy 

Experience the 
Ultimate Authentic African 
Safari at Jaci’s Lodges

Festive Tastings at 
Stellenbosch Hills

The rooftop at The Grand Daddy Boutique Hotel in Cape 
Town is home to the only Airstream Trailer Park in the world! 
Set amongst the seven authentic Airstream trailers, sits The Sky 
Bar. Boasting stunning views, The Sky Bar is the ideal spot to 
end your day in The Mother City, sipping cocktails surrounded 
by Cape Town’s epic skyline. Offering a panoramic view of the 
iconic Table Mountain, The Sky Bar promises a truly unique 
sundowner experience while you kick back and relax on the 
deck in this surreal playscape, with cool cocktails and ice-cold 
beers. The Venue, Sky Bar and Daddy Cool Bar at The Grand 
Daddy are available for exclusive-use events, playing host to 
the most memorable city weddings and private functions. 
For more information, visit www.granddaddy.co.za.  
Contact The Grand Daddy Boutique Hotel directly 
via email– reservations@granddaddy.co.za. 
You can also call +27 (0)21 207 8888 or send 
a WhatsApp to +27 (0)61 418 3472. 

Set in Madikwe Game Reserve, Jaci’s Lodges 
offer guests the perfect destination for 
unrivalled game-viewing, as well as unique 
accommodation options and outstanding 
service. The submerged Terrapin Hide is a 
favourite of amateur photographers and 
professionals alike, while Naledi Treehouse, 
which boasts a hot tub and unbeatable 
views of the active waterhole, is perfect for 
those looking for a secluded escape. It’s 
the ideal “sleep-out” experience to add to 
your safari bucket list! Tlou Deck is the best 
sundowner spot at the lodge, epitomising 
the “golden hour” beauty for which Madikwe is 
famous. The inspired accommodation at Jaci’s 
Lodges features exclusive Starbed Suites, Luxury 
Tented Suites and private Family & Group Suites 
as well as custom-built Treehouse Suites. Summer is 
the best time to safari at Jaci’s, and the Jaci’s Safari team 
looks forward to welcoming you to magical Madikwe! For more 
information, visit www.jacislodges.co.za. You can also contact the lodge directly via 
email at reservations@jacislodges.co.za or via telephone at +27 (0)83 700 2071. 

Stellenbosch Hills cranks up the festive season 
this year, giving visitors to the winery a never-
before experience to taste its flagship wines 
by the glass. And because it’s the time for 
giving, there are a few extra special surprises 
thrown into the mix. From now until the end 
of February, wine-lovers who sign up for one 

of the winery’s popular pairing experiences 
will receive a complimentary glass of its elegant 

Sense of Place Anna Christina MCC 2019 on 
arrival. For those who buy three bottles or more of 

this MCC, there’s a free fancy bottle stopper tossed in 
that’ll keep your leftover bubbly fresher for longer (and this 

deal’s available if you buy online too). The top-tier by-the-glass 
wine tasting is available at R30 per wine; the Polkadraai 

& Popcorn Pairing at R55pp, and the Biltong 
& Wine pairing at R75pp. Each experience 

takes between 30 and 60 minutes. For 
more information and to access the 

Stellenbosch Hills online shop, visit 
www.stellenbosch-hills.co.za.

http://www.granddaddy.co.za
mailto:reservations%40granddaddy.co.za?subject=
http://www.jacislodges.co.za
mailto:reservations%40jacislodges.co.za?subject=
http://www.stellenbosch-hills.co.za
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My first Big Five experiences all happened in Zululand. We stayed in thatched rondavels, got up at the 
crack of dawn, staked out hides, and ticked a progression of animals off our checklist. I loved those 
trips, not least of all because of their wild location and the amazing hospitality we received from 
everyone we met. I have always loved the bush – the sights, sounds, and smells hold a special place 
in my heart, and I breathe a huge sigh of relief every time I step foot into the vast, open spaces of the 
South African wilderness. 

A stay at Thanda Safari Private Game Reserve
the Wild
Fall in Love with
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Travel
KwaZulu-Natal
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I 
recently returned to Zululand, this time 

to Thanda Safari Private Game Reserve, 

and I was reminded once again just 

why I love this part of KwaZulu-Natal 

(KZN). It is somewhat fitting, as Thanda 

means “love” in Zulu. As well as reigniting 

or reaffirming old love affairs with this area 

and its people, it is guaranteed to make even 

first-time visitors fall in love with everything 

it has to offer. 

PUPPY (OR ELLIE, OR LION,  
OR GIRAFFE) LOVE

Thanda, which spans 14,000 hectares of 

bushveld, with terrain that varies between 

open grassland and rolling hills of thick 

scrub, is an African Eden. Here, every game 

drive – or guided game walk – is guaranteed 

to reveal something worth whipping your 

camera out for. 

We spent our first afternoon watching a 

pair of lionesses and two adolescent cubs 

dose off the excesses of a successful hunt, 

the only remaining signs of which were their 

rotund bellies and their post-Christmas-

lunch-type poses – on their backs with 

tummies in the air and legs akimbo. 

On our final afternoon we found 

ourselves surrounded by a herd of elephants, 

some so close they almost brushed against 

the game-drive vehicle, while other young 

bulls stomped and trumpeted in displays 

of bravado in between play fighting. It 

was possibly the most relaxed and playful 

encounter I have ever had with a herd of 

ellies – but then again, this is KZN, and “laid 

back” goes without saying!

Less laid back was the shy male leopard 

we spent another morning desperately 

tracking. Notoriously elusive, he at least 

graced us with a flash of his spots and a 

twitch of his tail before disappearing back 

into the thick scrub. Other animals – like 

towers of stately giraffe and unperturbed-

looking buffalo – were more obliging when 

posing for their mug shots. 

AESTHETIC LOVE
It is not just due to the willing models 

that Thanda is a dream for photographers. 

Resident pro photographer Christian Sperka 

runs his own specialised photographic safaris 

in his fully-equipped game-drive vehicle (the 

“Green Mamba”). He is also available (by prior 

arrangement) to offer guests photographic 

courses – and not just for the pros with the 

long lenses. We spent an hour with Christian 

as he gave us a fantastic tutorial on how to 

take the best possible wildlife pics with only a 

cell phone camera!

We put our new tips and tricks to 

good use the following day, when some 

professional walking guides took us out 

to explore the reserve on foot. There is 

something exhilarating and almost primal 

about being in the bush on your own two 

legs. As we walked, we came across kudu 

and nyala grazing, spotted all manner of 

birds, learnt about a fascinating trap-door 

spider (although he refused to answer the 

door when we knocked), and learnt more 

about some of the area’s indigenous trees, 

as well as their traditional Zulu uses – to 

cure all manner of ailments and afflictions. 

FAMILIAL LOVE
After all of that excitement, it is 

comforting to have somewhere welcoming 

to head home to. 

Thanda’s Tented Camp boasts 15 antique 

safari-style tents scattered in the bushveld. 

They are far enough away from each other 

to make you feel like you are completely on 

your own in the wild – particularly valuable 

when using the outside shower.

The accommodation is tented, but you 

would be mistaken if you thought it would be 

anything like the camping trips of your youth. 

These are no ordinary tents – for one, they 

have a front door instead of a tent flap, and 

for another, the camp cots and sleeping bags 

have been replaced in splendid fashion with 

a king-sized bed decked out in puffy duvets 
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and pillows. An overhead ceiling 

fan helps to combat the heat – 

as do the ice-cold drinks in the 

mini fridge – and a large en-

suite bathroom ensures that 

you are saved the possibility 

of stumbling into a zebra on 

the way to the ablutions!

When you have had your fill 

of lounging in your tent, there is a lovely 

open-air lounge perched above a waterhole, 

where you can spend the afternoon 

watching the animals come and go, in 

between reading a good book or popping 

up to the main lodge for a dip in the pool.

FOOD BABY LOVE
Days spent at Thanda fall into an easy 

rhythm of game viewing, reading, and 

napping, with the duration of each dictated by 

a delicious succession of snacks and meals.

Mornings start early with a quick cup 

of coffee and a yummy home-made rusk, 

before you set off on your game drive or 

walk. Drives are punctuated by a morning 

drinks stop, where more home-baked 

goodies are served on the front of the game 

drive vehicle while your guide and tracker 

make the tea, coffee, and hot chocolate (the 

latter two going from lovely to divine with a 

dollop of Amarula cream liqueur).

Breakfast is a hearty al fresco affair, while 

lunch is light, with a host of salads, venison, 

and home-made bread or rolls, topped off 

with something to satisfy the sweet tooth. 

After your afternoon game drive you return 

to camp, where you can sit around the fire 

with a pre-dinner G&T before heading to 

the dining room for a scrumptious three-

course dinner – and I do not use the word 

“scrumptious” lightly. As something of a 

foodie, I have a discerning palate and it 

certainly was not disappointed on this trip. 

On our final evening, instead of heading 

back to the friendly ladies in the dining 

room, our guide parked us under a large 

tree and led us down a short incline, 

where spread out before us were hundreds 

of winking lanterns, perched on white 

linen-covered tables, hung over smoking 

braais, and placed next to buffet tables 

filled with food. All of the guests from the 

tented camp and Thanda Safari Lodge had 

been gathered together to feast under a 

Zululand sky filled with stars, surrounded 

by the sounds of the bush. As we ate our 

dessert, we were serenaded with traditional 

Zulu songs, and found it impossible not 

to get caught up in the enthusiasm of the 

performers. I looked around at my dining 

companions, smiling and clapping, and I 

could see that I was not the only one who 

had fallen in love with Zululand. 

For more info, visit www.thandasafari.co.za.

flycemair.co.za

Text by Nicky Furniss
Images © Thanda Safari Private Game Reserve

BOOK ONLINE
 www.flycemair.co.za 

Email: tickets@cemair.co.za 
Call Centre: 0861 CemAir / 0861 236247

FlyCemAir  
to Bloem

SA’s city of roses

http://www.thandasafari.co.za


BOOK ONLINE
 www.flycemair.co.za 

Email: tickets@cemair.co.za 
Call Centre: 0861 CemAir / 0861 236247

FlyCemAir  
to Bloem

SA’s city of roses



24 flycemair.co.zaSkyNews

Digital
Marketing
We’re sharing the various ways in which your business can expand by utilising digital marketing in optimal ways. 
The best approach is a holistic one, including top-performing online marketing channels and techniques. We’re 
also sharing five pro tips on what your business can implement in the future to ensure you grow in terms of your 
brand’s visibility, customer base and bottom line.

Digital marketing is the key to growing 
your business. Here’s how.

24 flycemair.co.zaSkyNews

Unlock Business Growth with
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M
arketing continues to evolve 

as the world becomes more 

digitally inclined. This presents 

marketers and businesses 

with ample opportunities to grow, despite 

the challenges that are present in the 

marketplace. In this article, we’re sharing all 

of the tips and tricks to help you grow your 

businesses, whether you’re aiming for more 

reach, more leads or more sales. 

Digital marketing is all about strategies 

that connect a business with their 

audience through digital means. From 

connection comes the facilitation of a 

buyers journey. There are various ways to 

do so, with these being the most essential 

and prominent types:

SOCIAL MEDIA
Social media is one of the top ways 

to market your business online. This is 

a way to reach and engage with your 

audience in ways that have proven to be 

highly effective. With advanced targeting 

capabilities, you can grow your audience, 

share your content and build an online 

community among your followers. Utilise 

this to reach more people, to inspire and 

to provide them with a gateway to your 

other content. 

CONTENT
Your business needs to create and share 

content that is of high value, as this has 

become an expectation among audiences, 

which can help you grow as the content 

becomes a lead magnet, encouraging 

people to engage with your brand.

SEARCH ENGINE MARKETING (SEM)
Paid ads are becoming more and more 

important as search engines are becoming 

an end destination in themselves, where 

answers to questions are provided in 

snippets that require no actual clicks onto 

a website. It also takes time to build your 

brand’s search ranking, so advertising can 

help bridge the gap. 

EMAIL
Email marketing has made a comeback 

and is an incredibly effective way of 

providing your audience with relevant, 

enticing content that drives traffic to your 

site. Use this to share promotional offers 

and curated content to engage with your 

existing customer base, encouraging repeat 

visits and purchases.

SEARCH ENGINE OPTIMISATION (SEO)
SEO is a must, and the way your website 

looks and functions plays an important role. 

Additionally, you need to have a backlink 

strategy and content marketing in the mix. 

Doing this will boost your business through 

organic searches and ultimately improve 

your ranking among search engines.

PUBLIC RELATIONS
What’s important is to not only work on 

your owned and paid channels, as above but 

to also consider your earned media. That 

doesn’t necessarily mean you need to wait 

on user-generated content to be created 

- you can build your brand with digital PR 

activities. Working with content creators and 

influencers are a highly beneficial means of 

stirring third-party conversations about your 

brand. With this in hand, you can create 

a measurable strategy that increases your 

credibility and visibility, two of the most 

essential qualities for a brand to have in the 

online realm. 

Now the key to real growth for your 

business is through leads. Lead generation 

and nurturing cannot be underestimated, 

as this is what fosters brand loyalty and 

encourages valuable exchanges between a 

company and its audiences. Utilise the tools 

available on your website and channels 

to create lead magnets as a way to share 

value as you grow your database. Think 

eBooks, gated content and sign up forms, 

for example. 

The benefits of digital marketing cannot 

be underestimated from presenting you 

with affordable methods of marketing to 

channels for customer service, reputation 

management and, of course, the all-

important marketing conversions. Digital 

marketing is what can save your business, 

growing from one strength to the next. 

Text by Shannon Correia
Images © Pexels.com

5 Pro Tips for Business Growth 
with Digital Marketing

Budget: Carefully assess your digital marketing 
campaigns to spend your budget optimally 
online. While marketing teams may be the 

first to feel a business’s budget cuts, it may be 
worth considering the long term benefits of 

maintaining your marketing spend to get your 
business through times of difficulty. 

Audit: Conduct an online audit for your 
business and update all of the necessary 

information relating to your brand, including 
all of the content that Google pulls up. You 
may also want to consider updating your 

website’s aesthetics, functionality and blog. 
Presence: Your brand needs to maintain 
its presence online. During challenging 

times, your audiences will appreciate the 
consistency and the reliability which your 
brand showcases. Online is an excellent 
way to network, which will grow your 

brand’s image - from the customers to your 
community, suppliers and employees too.
Database: Continually work on ways to 
increase your database, as this is a highly 

valuable asset for your business, which includes 
working on lead generation, as well as the 

storage systems and data protection. Provide 
these contacts with intuitive, personalised and 

relevant information to keep them.
Promotions: Tap into the current status of 

your audiences and appeal to their needs by 
helping them out. With much of the world 
undergoing financial strain, promotions are 

a way to extend value to your customers 
through incentives and offers that can 
translate into brand loyalty with ease.
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It’s well known that a healthy diet can help reduce disease risks 
that are related to overweight or obesity – such as some cancers, 
cardiovascular disease and diabetes. As part of a healthy diet, experts 
around the world advise people to consume a variety of foods.

30 flycemair.co.zaSkyNews

Diet 
is Key

Why is the definition of a 
‘balanced diet’ is often murky?

Variety in Your
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I
n the UK, for example, the NHS’s 

Eatwell Guide divides foods into food 

groups (starchy carbohydrates, fruit and 

veg, dairy or dairy alternatives, proteins, 

and fats). To get a “balanced diet”, the 

guide advises people to aim to eat a certain 

amount of food from each food group.

One reason food variety is included 

in recommendations is that different 

foods have different nutrients. Eating 

a varied diet can benefit our health by 

reducing risks associated with malnutrition, 

which happens when we don’t get the 

right amount of nutrients from our diet. 

Malnutrition can cause weak muscles, 

decrease mobility, increase illness, and lead 

to breathing problems, among  

other symptoms.

But what’s defined as “variety” by dietary 

guidelines can often be confusing and too 

simplistic – and vastly different from what 

the general public may describe as variety. 

Research has shown that in addition to 

having variety as part of the whole diet, 

we can measure variety within meals (for 

example, having multiple courses, or foods 

from different food groups on our plate) as 

well as across meals (such as having other 

foods for lunch each day).

Importantly, research has also found 

that variety can refer to foods that differ 

in their characteristics (such as their 

appearance, flavour, texture or smell), as 

well as the nutrients found in them. By this 

definition, eating a chocolate cake and 

strawberry cake would be a form of variety, 

as they differ in flavour, despite having a 

very similar nutritional profile and belonging 

to the same food group. It also means 

that single foods and dishes with mixed 

ingredients (such as pizzas or sandwiches) 

can have variety.

At the moment, UK dietary guidelines 

rely on people using their discretion to 

achieve an overall balance of different 

foods in their diet. But is it easy for 

consumers to identify variety?

In our recent study, we wanted to find 

out if people living in the UK recognise 

food variety – and how they define it. 

To do this, we asked participants to 

comment on a range of photographs that 

showed different types of food as part of 

an online survey. 
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For example, they were shown 

supermarket aisles displaying other food 

brands, meals that consisted of multiple 

fares from different food groups, and mixed 

dishes and foods that contained different 

flavours, colours, and textures – such as 

salads with a mix of vegetables, or pizzas 

with different toppings.

Though participants often identified 

and discussed different types of variety, 

they tended to only define variety as 

eating foods from different food groups 

as part of the whole diet, a definition that 

is consistent with the use of variety in 

dietary guidelines. 

These results suggest that, when 

trying to follow dietary guidelines and 

eat a healthy diet, people may place less 
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Thinking about variety within meals is important 
because research shows that people eat more 
when meals and foods differ in appearance, 
taste and texture within the same dish.
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Text by various authors for www.theconversation.com
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importance on variety within meals. For 

example, if we need to achieve an overall 

balance, then they may believe it doesn’t 

matter if we have less or more variety 

within a meal as long as we make up the 

difference in the next meal.

Thinking about variety within meals 

is important because research shows 

that people eat more when meals and 

foods differ in appearance, taste and 

texture within the same dish. Each new 

food characteristic that we experience 

keeps us interested in a meal for longer, 

subsequently delaying the feeling of 

fullness that would normally prompt us to 

stop eating.

In other words, variety in these 

characteristics disrupts the process 

known as “sensory-specific satiety”. This 

effect can increase the risk of overeating. 

For this reason, eating a variety of 

foods from within food groups (with the 

exception of fruits and vegetables) has 

been related to having a higher body 

weight. This type of variety could then 

potentially increase disease risks linked to 

overweight or obesity.

VARIETY AND HEALTH
As variety encourages us to eat more, 

variety within meals may be most helpful 

when eating fruits and vegetables. This is 

not only because they are less caloric than 

other food groups, but more nutritious 

(they contain important vitamins and 

minerals) – so eating a greater variety of 

fruits and vegetables can benefit our health. 

But it can be less helpful when eating high-

calorie foods when the risk of overeating 

is higher.

For example, we could make sure that 

we have two or more servings of different 

vegetables on our plate at dinnertime to 

increase the number of vegetables we 

eat. When eating high-calorie foods, we 

could choose options that in and 

of themselves have less variety, 

such as plain chocolate instead of 

those with flavoured fillings.

For dietary guidelines to be useful, 

they need to be more specific about what 

variety means, and how we can monitor 

variety in our diet. While eating food from 

different food groups helps us achieve a 

diet rich in different nutrients, we should 

also be mindful of the effects of variety 

on how much food we eat during meals. 

To get the right balance, variety should be 

encouraged within some food groups such 

as fruits and vegetables – but not others.
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Lost Your Motivation to

Here’s why – and how to get back on track in time for the Summer season!

Losing gym motivation is a global problem, and Ian Taylor explores the best ways to get yourself back on track. By 
using the change in physical activity levels between the start of lockdown in the UK, and now when people are 
weary after a long year of abnormality, Ian manages to dive into the psychology of this global shift in motivation. 
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I
n the early phases of lockdown, the 

streets were teeming with runners 

and living rooms were a blur of 

uncoordinated star jumps and lunges. 

In fact, physical activity levels in the UK 

peaked around mid-to-late May, just before 

lockdown restrictions began to be eased. 

Now, after months of fluctuating social 

restrictions, many people are reporting on 

social media that they’ve suddenly lost their 

motivation to exercise.

The truth is that motivation is simply 

returning to normal. The UK weather was 

ideal for exercise in April and May, and 

many of us had more time available to 

squeeze in a workout. Two major barriers to 

exercise were removed. Usually, motivation 

is a battle of different choices. In normal 

circumstances, exercise fights against many 

other appealing leisure pursuits, such as 

going to the pub, the cinema, or spending 

time with friends. But during the most 

severe part of the national lockdown, the 

choice was either to go outside for exercise 

or stay home all day. The motivational odds 

shifted in favour of exercise.

Lockdowns around the world also acted 

in a similar way to a new year, new school 

term, or birthday. Significant dates and 

events can disrupt routines and provide a 

chance to make a fresh start, so many of 

us began to exercise. But, like new year’s 

resolutions, our motivation steadily faded 

over time.

The type of motivation needed to start a 

new behaviour is often very different from 

the motivation needed to sustain one. Most 

people start exercising because they know it’s 

good for them, and outside pressures (such 

as from TV adverts, or friends) tell them they 

should. “Should-do” motives are an effective 

way to start a new behaviour.

But as lockdown eased, barriers to 

exercise appeared again – such as being able 

to spend time with friends at the pub, or the 

need to get one’s children ready for school 

again. Relying on “should-do” motives in 

these scenarios requires considerable mental 

effort and willpower. Unfortunately, one 

of the most interesting aspects of human 

motivation is that we dislike the feeling of 

effort and willpower and tend to avoid it. The 

pub, the kids, tiredness and work all win the 

battle against exercise. “Should-do” motives 

are terrible at sustaining exercise behaviour.

Even some people who exercised 

religiously are reporting a loss of 

motivation. But again, the type of 

motivation driving their exercise may 

explain why this has happened. People 

who exercise to seek approval from others 

or to boost their self-esteem often report 

increased anxiety and body dissatisfaction, 

despite high levels of exercise. Lockdown 

(and gym closures) may have increased 

these negative feelings because the 

situation meant that people weren’t getting 

the compliments and boost to their ego 

that they were searching for.
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To stop these motivational declines, a dual 

approach is needed that makes exercise easy 

in the short-term while developing strong 

long-term motivation. When it comes to 

long-term motivation, many psychologists 

believe your identity is one of the most 

resilient motivational systems. Identity 

can often be a vague term and difficult to 

describe, but put simply, “be” goals are more 

motivating than “do” goals. So instead of 

“doing” exercise, focus on “being” someone 

who exercises.

These “be” motives require much 

less mental effort to act on, and you will 

naturally seek opportunities to demonstrate 

your “exerciser” identity. It’s less mentally 

exhausting “being” an exerciser, compared to 

continuously trying to “do” exercise because 

attention is naturally drawn to opportunities 

to exercise and away from other temptations. 

In some ways, this isn’t fair. Those people 

who have exercised for years and see 

themselves as an exerciser find it very easy 

to be motivated to exercise. Those of us who 

don’t view ourselves as exercisers, but want 

to exercise, require a lot of mental effort and 

willpower to leave the house.

This process takes some time, so we 

also need quick motivational fixes while our 

healthy exerciser identity develops. In the 

short-term, the guiding principle should be to 

minimise the effort required to exercise:

 1. Plan your exercise for when it’s easiest 

to do. For many, this may mean exercising 

as soon as possible in the day before 

temptations and obstacles that require effort 

to overcome begin to appear.

 2. Make it easy to exercise. Get your 

sportswear out of the drawer and ready the 

evening before. Plan exercise that does not 

require travel to a specific venue. Do as many 

things as you can beforehand so that, when 

the time comes, starting your workout is easy.

 3. Break the process of exercising into 

chunks. For example, getting changed 

into sportswear only require a little effort. 

Stepping out of the door only requires a little 

effort. Before you know it, it’s harder not to 

exercise than to exercise.

 4. Do what you enjoy. It’s simple and 

requires minimal motivation to repeat the 

exercise that felt good. If you find yourself 

wanting to jump rope or dance instead of 

lifting weights or jogging, it’s better to do 

what you want to do and requires a lot less 

mental effort than trying to force yourself to 

do something you think you should do.

While many of us aren’t looking forward to 

furthering social restrictions, this might give 

us another opportunity to develop a healthier 

lifestyle. A focus on “being” an exerciser and 

minimising mental effort will lead to fewer 

sudden declines in exercise motivation over 

the long term.

Text by Ian Taylor, Senior Lecturer in Psychology at Loughborough 
University for www.thecoversation.com
Images © Pexels.com
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Trading and 
Investing

with IG

As the world heads into a post-pandemic recession, one might be wondering what the best course of action 
is in terms of investing for the future. With the current state of uncertainty, there is a desire for surety and 
profiting on capital where possible. If you’d like to save and grow your investments, these are the options 
available to you with IG, a leading investment firm. 

Saving to secure your future with a beginners look 
at trading and investment options

W
ith IG, you can trade or invest 

your money, both of which 

allow you the opportunity to 

profit from price movements 

in the financial markets. If you trade, you’ll 

be taking a speculative position on a 

market price, while investors will become 

an owner of an asset. Let’s explore each of 

these options more in-depth. 

Trading and investing are both ways 

to generate returns on your money. By 

doing this, you are taking on a calculated 

risk, which can result in higher returns 

than interest at a bank would, with aims 

for annual returns of between 10% and 

15%. Investing occurs most frequently with 

shares and equities on the stock market. 

The other option with IG is Exchange 

Traded Funds (ETFs) and investment trusts. 

IG are a company that offers some of 

the best fees associated with investing, 

which means you can make the most 

out of your returns. They provide you 

with access to 10,000 shares, funds and 

investment trusts. 

IG helps you achieve your investment 

goals. From their portal, you can manage 

your own investment decisions with an IG 

share dealing account, or choose a ready-

made, diversified IG Smart Portfolio that is 

managed on your behalf, tailored to your 

goals and risk profile.

TRADING
Traders work on a short to medium 

term basis, profiting from volatility based 

on markets that are rising and falling. The 

initial investment required is a deposit or 

margin, and the returns are profits made 

by profiting from long and short positions. 

Going ‘short’ means you can take 

advantage of the falling price in a market. 

You’ll be taking a position without the 

commitment of taking ownership of it. 

You can trade shares, indices, forex, 

commodities and cryptocurrencies with 

IG. When dealing with leverage, you get 

the full exposure in exchange for a small 

deposit (a margin, which is calculated as a 

percentage of the total value of the trade), 

which magnifies the outcomes, whether it 

is a profit or a loss. 

Trading has shorter investment times, 

with positions being held for as long as 

a few weeks or as little as a few minutes. 

The key here is to look at the smaller 

movements in a market, which a long term 

investor would ride out. 

The returns on trading are based on 

capital investment, the strategy and the 

risk management practices. Any losses 

are calculated on the full value of the 

trade, not only your initial investment. It 

is therefore risky and lucrative, with the 

potential of making high returns every 

month. IG helps manage these risks with 

stops and limits that can automatically 

close your position. and aim to secure 

profits in volatile markets. 

There are various trading styles, based 

on your frequency of trading, the time 

you have available, your risk tolerance and 

account size. The four primary trading 

styles are day trading, scalp tradition, 

swing tradition and position trading. 

INVESTING
Investors have a longer-term outlook 

and assess a business in terms of its health 

and growth outlook. The most common 

markets to invest in are shares and trusts. 

In other words, you are holding onto an 

asset to profit from it at a later stage. This 

also affords you specific rights, such as 
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Text by Victoria Gianni
Images © Pexels.com

voting in company decisions and gaining 

dividend payments.

When investing in IG, there is no 

minimum amount of investment required 

per month. The amount you need to begin 

will be dependant on the asset you’d like 

to have in your portfolio. When investing 

in the value of an asset, profits are made 

in the form of capital appreciation and 

dividends. Capital appreciation is the 

return on investment determined by the 

difference in price between the price you 

bought the asset at and the price you sell 

it for. Dividends, on the other hand, are 

paid by companies to their shareholders, 

depending on their performance. 

When you settle your shares after selling 

them, the money will make reflection your 

IG account, which you can then withdraw 

or reinvest. While dividends are not always 

guaranteed, if you receive these, they are 

paid directly to your IG account in cash. The 

risk is capped at the price you purchased 

the asset for, meaning you won’t lose more 

than you paid, not accounting for additional 

fees. Risks are calculated based on financial 

goals, the time available and the amount of 

capital you have to invest. 

For those who are interested in trading 

but aren’t ready to trade on live markets, 

there is an IG demo account that allows you 

to practice trading without any risks. From 

there, you can choose your asset to trade 

and open your first position. Once you’re 

comfortable, you can create a live account. 

For more info, visit www.ig.com/za.

Risks are calculated based on financial 
goals, the time available and the amount 
of capital you have to invest.

http://www.ig.com/za
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Sweet 
 The Scent of a

We’re all tired after what can only be described as a pretty 
awful year. Never has it been more important to get away 
and take a break from your everyday surroundings than it 
is now. Grootbos Private Nature Reserve, near Gansbaai in 
the Western Cape, is the perfect place to escape reality for 
a while. Fly direct to Cape Town with CemAir and enjoy a 
leisurely drive along the scenic ocean coastline.

Enjoying the beauty of a 
blossom at Grootbos

Escape



SkyNewsflycemair.co.za 45

Sweet Travel
Grootbos
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S
ettling into the 4x4 safari, Christoff, 

our guide began our journey through 

the Grootbos Nature Reserve. 

This was no ordinary African safari 

with big animal sightings. Instead, we’d 

be exploring the most diverse group of 

animals; insects. We’d be touring the dirt 

roads in pursuit of these little creatures, who 

represent half of all known living organisms, 

which are of high value to the real star of this 

show: flowers. 

As we set off, Christoff pointed out 

the cornerstone of the fynbos family: the 

proteas. This, he said, is an indication that 

you’re surrounded by fynbos. As we drove 

on, he pointed out all sorts hidden gems 

of the fynbos along the way, gathering the 

tiniest bouquets of flowers and allowing us 

to sample some aromatically sweet bush 

berries.

Travelling with Christoff, we learned about 

the fynbos honey produced here. It is single 



SkyNewsflycemair.co.za 47

CemAir is proud  to fly around SA,  book online at  flycemair.co.za



48 flycemair.co.zaSkyNews48 flycemair.co.zaSkyNews

blossom with a fruity taste; an ode to its 

environment. We also discovered that what 

appeared to be a silky cotton bush, a wild 

indigenous rosemary, or as they describe it 

quite literally in Afrikaans, “kapok bos.” This 

is apparently where the famous Karoo lamb, 

gets its fragrant taste from., 

Being so immersed in the beauty of the 

botanicals around us, we learnt an incredible 

amount, gaining newfound appreciation and 

just immersed ourselves in this incredible 

piece of nature. 

There was no greater moment to define 

this than when we stopped to look at a 

Satyrium orchid, one of the 45 which are 

endemic to South Africa. We were fascinated 

to learn how these flowers spring up after 

fire ravages an area and how they are 

mechanically engineered to attract sunbirds, 

whose beaks fit perfectly to reach the nectar 

in exchange for pollen. The intelligence of 

nature is truly remarkable.

The marks and design of flowers are 

more than pretty to look at; they are 

designed to attract birds and insects 

to visit it to survive and procreate. This 

incredible tour is a signature offering 

for guests staying at Grootbos Private 

Nature Reserve. There are a host of 

other activities that are all-inclusive too, 

including a Milkwood forest walk, horse 

riding, a tour of the on-site community 

and conservation foundation and a visit to 

the nearby De Keldersel caves. 

Your stay at Grootbos is full board and 

includes above and beyond breakfasts, three-

course lunches and five-course gourmet 

dinner feasts. 

Supplementary activities during your say 

include spotting the Marine Big Five on an 

eco boat or heading out for an adrenaline-

filled shark experience. For the landlubbers, 

fat biking through the dunes and immersing 

yourself in the Grootbos wellness spa offers 

just the thing to work off the incredible cuisine 

and truly relax into this unique destination. 

The lodges are located with sea views, 

with rolling hills and fynbos in between 
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Being so immersed in spotting the 
beauty of the botanicals around 
us, we learnt an incredible amount 
of knowledge, gaining newfound 
appreciation and divinity.
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Text by Shannon Correia
Images © Supplied

to bridge the gap. Being so thoroughly 

entrenched in this landscape, guests enjoy 

the gift of their surroundings from within 

their freestanding luxury suite. 

The exclusive villas (which are available 

in six-bedroom and four-bedroom 

configurations) with a dedicated team, offer 

privacy and design that accentuates the 

sense of immersion in this beautiful nature.  

If you’re seeking an escape to the 

remote and magical parts of the country, 

Grootbos is the place to visit. From big 

ideas that benefit the community to the 

intricate details of nature itself, guests 

leave Grootbos feeling rejuvenated, 

grateful and at peace. And in today’s 

climate, that’s heaven-sent. 

For more information, please visit  

www.grootbos.com. 

FlyCemAir 
to Kimberley

BOOK ONLINE
www.flycemair.co.za 

Email: tickets@cemair.co.za 
Call Centre: 0861 CemAir / 0861 236247

http://www.grootbos.com
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FlyCemAir 
to Kimberley

BOOK ONLINE
www.flycemair.co.za 

Email: tickets@cemair.co.za 
Call Centre: 0861 CemAir / 0861 236247
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SUV
Imagine the enthusiasm at Porsche with the news that SUVs now need to be even sportier. 
Seventeen years since the relatively late-to-the-party arrival of its first SUV, together 
with its smaller Macan sibling, Porsche’s raised ride height family represented 68% of the 
brand’s 2019 annual sales.

An Even Sportier

Say hello to the Porsche Cayenne GTS Coupé
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S
o successful has the Cayenne 

proven that it currently outsells 

all the other Volkswagen Group 

products with which it shares its 

MLBevo platform, including the Touareg 

and Audi Q7. Touted by BMW with its 

X6, an intriguing niche within the large 

SUV segment has seen the concept of a 

swept-back roofline complementing these 

family-carrying packages. While admittedly 

compromising ultimate levels of versatility, 

this new profile nevertheless introduces 

a sense of poise and presence aimed at a 

buyer keen to stand out on the school run.  

For a brand like Porsche that prides itself 

in driving dynamics and, indeed, poise, the 

news that its SUVs needed to be more low-

slung and charismatic would have been met 

with knowing smiles. 

Introduced in 2018, a Coupé body style 

is now offered across the breadth of the 

now third-generation Cayenne range – 

including the alluring GTS derivative. 

MIDDLE GROUND 
Positioned between the Cayenne S 

and mighty 404 kW Turbo model, the 

GTS badge has quickly established itself 

within a modern Porsche portfolio as the 

derivative offering buyers a compelling 

blend of everyday usability with upgraded 

performance potential – both aesthetically 

and below the skin. 

Distinguishable via its standard Sport 

Design package, both the Cayenne and 

Cayenne Coupé GTS models gain darkened 

21-inch RS Spyder alloy wheels that 

complement tinted head- and tail lamp 

clusters, black window surrounds and 

badging, as well as black exhaust tailpipes. 

The Coupé sits both lower and wider 

on the road than its traditional SUV-based 

sibling. A 20 mm lower roofline ends in a 

tailgate bookended by a fixed spoiler up top 

and active wing that stretches the breadth 

of a rear haunch 18 mm wider than on 

the SUV. Riding on PASM (Porsche active 

suspension management)-assisted steel 

springs as standard, the GTS sits 20 mm 

lower to the ground than the S derivative.

Fitted with a panoramic sunroof as 

standard, the GTS-appropriate upgrades 

continue inside with a healthy helping of 

Alcantara featured on such surfaces as the 

standard sports seats, headlining, console 

and door trims. Offset with brushed 

aluminium highlights and included within 
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a suitably upmarket and impressively well-

assembled interior, the GTS feels purpose-

built to attack the road ahead. 

RETURN OF THE V8
Where the previous-generation 

Cayenne GTS employed a turbocharged V6 

powertrain, the combination of customer 

demand and ever-evolving technologies 

aimed at efficiency has seen the welcome 

return of a V8 engine to this package. With 

its bi-turbocharger plumbing nestled neatly 

within the vee of the block, the new GTS 

models deliver 338 kW and 620 N.m of 

torque available between 1 800 and  

4 500 r/min to all four wheels via an eight-

speed automatic transmission. 

Complemented by a standard sport 

exhaust system, a welcome bark and 
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subsequent purposeful burble greets a 

turn of the ignition key before the volume 

of corresponding howls pops and crackles 

increases with the regulation of the 

throttle pedal. 

Able to cruise with only four cylinders 

engaged, the Cayenne GTS Coupé is 

nevertheless able to blast (with the optional 

Sport Chrono package fitted) from standstill 

to 100 km/h in just 4,5-seconds.  

MODERN-DAY GT
Boasting such performance potential, 

and long before the road ahead clears 

to allow any form of low flying, the first 

surprise in the modern Coupé GTS comes 

with just how well this model dispatches 

with the everyday hustle and bustle of town 

driving. Ride quality even with low-profile 

rubber fitted is exceptional, while the cabin, 

despite a calculated thinning of sound 

deadening towards the rear (allowing for 

more of the car’s bespoke exhaust note to 

filter in), offers class-leading levels stealth 

and shelter from the outside world. 

Ever aware of your appropriately 

raised driving position compared with 

a traditional coupé, it remains a marvel 

of modern engineering what most of 

the high-end brands playing within this 

performance SUV field are able to achieve 

when it comes to weight management. 

While straight-line performance can 

usually be summarised as the relationship 

between engine displacement and the 

corresponding package’s ability to transfer 

massive amounts of torque to the road, a 

manufacturer like Porsche prides itself in 

how well these usually two-tonne family 

transports negotiate a bend in the road. 

Fitted with torque vectoring control 

as standard, the appeal of Cayenne GTS 

Coupé being driven at full tilt is its ability 

– despite its relative mass – to hunt the 

apex of a turn, before maintaining gravity-

defying levels of body control and then 

hunkering down on its broad haunches and 

powering towards the horizon. 

Both outstandingly capable packages, 

the appeal of the Cayenne Coupé above 

its traditional SUV sibling is not merely its 

distinct, more purposeful shape, but also its 

arguably broader breadth of ability when it 

comes to pressing on.

Text by Ian McLaren
Images © Supplied
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Local 
Knowledge
Hinged on

Nature knows best – in nurturing, survival, and sustainability. It is against this backdrop that nature-
inspired African indigenous knowledge, practices, and ingredients can by no means be sidelined when 
it comes to setting the trends for the production of sustainable and locally-made cocktails and spirits. 

Sustainable ingredients make the best cocktails



SkyNewsflycemair.co.za 59

Indigenous knowledge upholds the stance 
that, while cocktails can be appealing, the 
human body is not just for enticing with 
artificial ingredients and quick-fix sparkle 
that harms the living and the earth.
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I
f the food and beverage industry is to 

have a shot at greener initiatives for 

the sake of our environment, both the 

service providers and consumers need 

to work together to make lasting sustainable 

changes, one sip at a time.

Savvy modern-day consumers are no 

longer interested only in taste and appearance, 

but dare to call for greener footsteps. 

Product origin, fair trade, ethical values, and 

sustainability are concepts that the food and 

hospitality industry can no longer walk away 

from. In a time like this, there has never been 

a greater call for local indigenous knowledge, 

practices, and ingredients to set the standard 

on trending cocktails, spirits, and drinks.

PURPOSEFUL DRINKING
Nature is not just about looking pretty – 

everything is intentional. This is the line of 

thinking that is adopted by those who opt for 

an indigenous education. Rather than serving 

cocktails filled with artificial flavours and no 

nutritional value whatsoever, the trend is to 

have drinks that do more than just quench 

the thirst – they nourish the body in one way 

or the other. 

This can be done by leaving out artificial 

flavour enhancers and adding more fresh 

ingredients – for example, squeezing out 

fresh lemon juice from the fruit instead of 

adding drops of fake lemon flavour. Toxic 

artificial colourants can also be discarded 

because while they may help to entice 

the eyes, they harm the body. Indigenous 

knowledge upholds the stance that, while 

cocktails can be appealing, the human 

body is not just for enticing with artificial 

ingredients and quick-fix sparkle that harms 

the living and the earth.

REDUCE BAR WASTE
Sustainability is an all-consuming lifestyle. 

The trend is to not only think of one or 

two “greener” cocktails but to incorporate 

indigenous knowledge into preparation 

methods and the way ingredients are sourced, 

and thinking of sustainability in every aspect of 

coining new and improved beverages. 
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The reduction of bar waste comes about 

when resources are used in a smarter way, 

such as through the infusion of more edible 

garnish, using fewer ingredients, or serving 

room-temperature cocktails. The mindset 

is one founded on going further than the 

here and now, to thinking of ways to do no 

harm (perhaps even do less damage) to self, 

others, and the environment.

LET NATURE IN
Indigenous knowledge is hinged on a 

holistic approach – using that which is, by 

opting for nature rather than the natural. It 

is about embracing diversity, receiving from 

the earth, and thinking of sustainability that 
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will outlive us and continue in generations to 

come. This thinking can also be extended to 

cocktails through the use of more seasonal 

ingredients that are in abundance. 

The buzzing trend when it comes to 

sustainability-focused cocktails and spirits 

centred on indigenous knowledge is to have 

an on-site beehive. For a less sticky tip, one 

can opt for fresh herbs and produce from 

an on-site organic garden or from local 

green-thumbed, small-scale farmers. This 

not only lowers the cost but can lead to the 

use of fresh ingredients, and perhaps even 

job creation.

FOOD-INSPIRED COCKTAILS AND SPIRITS
There is a fine line between food and 

cocktails – thanks to the rising trend of 

food-inspired cocktails and drinks, things 

can get a bit blurry, but also oh-so-

delicious! Elite bartenders are moving 

away from your typical lemon, mint, and 

cucumber gin cocktails, and captivating 

the distinguished palate with more 

crunch, such as with the incorporation 

of popcorn into cutting-edge cocktails. 

Food-elements are interrogated and 

repackaged – for example, opting for 

dramatic candy floss instead of your 

typical sugar granules. 

You also get the bartenders who dare 

to go a more natural route, through 

practices such as incorporating African 

concepts like the bone broth of hand-

raised fowls and Nguni cattle into 

cocktails. Beloved African favourites like 

curdled sour milk and sorghum maize 

drinks are also finding expression in the 

growing trend of food-inspired drinks with 

local-favourite tastes. 

According to Forbes, mushrooms are 

also a popular food infused in drinks; a trend 

to look out for when it comes to cocktails. 

They are nutritious and add interesting 

flavours to form exciting new concoctions. 

As it stands, bartenders are already using 

them to spice up cocktails, fungi Irish 

coffee, sparkling wine, and vodka. 

If one thing becomes clear from this 

debate, it is that it should not just be the 

end product that trends, but the entire 

process, which is hinged on indigenous 

knowledge aimed at a more sustainable 

outcome. What seeds are you planting to 

answer the call for more sustainable drinks? 
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Text by Phindiwe Nkosi
Images © Pexels.com
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BIANCHI
Siena, Italy. August 1st 2020

SINCE 1885 BIANCHI HELPS CHAMPIONS 
TO MAKE RACING HISTORY.

THANK YOU WOUT.

https://www.jjcycling.co.za/
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the Tech
All about

INTRO: There was a time when the executive sedan market was the benchmark for a brand’s 
technology offering. While the sedan market has shrunk compared to its overall dominance 
in years gone by, Audi wants their refreshed A4 to take centre stage again, with connectivity 
being the new buzz word.

The sporty, tech-loaded Audi A4
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C
urrently, the new car launch 

scene is somewhat of a mish-

mash of physical launches 

and online reveals. Nothing 

beats a physical launch event in terms of 

experiencing a new car’s standout features, 

and gaining valuable driving insights, while 

a digital reveal is good enough to showcase 

advanced support technologies available 

onboard a new car. It makes heaps of sense 

to reveal these technologies on a digital 

platform, especially so when said tech 

has its roots, and achieves its purposed 

functionality, online anyway.

When Audi revealed its extensively 

refreshed A4 executive sedan during 

a digital presentation recently, the 

spotlight fell on the car’s next-generation 

connectivity technology as much as on 

every other aspect of the A4’s revival, 

breathing new life into a formula that 

continues to work.

MORE THAN JUST THE LOOK
The Audi A4 has not always enjoyed 

the same reverence as that of its German 

rivals, the BMW 3 Series and Mercedes-

Benz C-Class. Whatever the reason for that 

is largely academic, and what matters now 

is that Audi keeps the A4 as competitive as 

possible to ensure its longevity.

A primary way of doing this is to keep 

the car wilier than the competition on 

the tech front, and to my mind, Audi has 

achieved somewhat of an edge in this 

department, with its new onboard tech.

For the first time, the A4 is permanently 

connected to the Internet via an embedded 

SIM card, allowing, among other things, 

for the car’s navigation system to update 

on the fly and to sync with Google Earth 

for an enhanced experience. It also means 

that the car can autonomously notify 

emergency services of a catastrophic event, 

providing various data points regarding 

the location of a crash, the severity of the 

impact, and so on.

All the above, and more, is controlled 

via a smartphone-enabled app that adds 

diagnostic information such as fuel level 
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and distance to empty. Functionality such 

as Apple CarPlay and Android Auto are also 

baked into the system.

On the surface, the A4 has received 

extensive cosmetic upgrades both front 

and rear, while the cabin has also been 

refreshed with new materials, upgraded 

interfaces, and a new 10” touchscreen 

with a crisp, high-resolution display. Audi’s 

interiors have always been of the highest 

standard, and we’ll report on the look and 

feel of the upgraded car after we’ve had 

the new car on test.

UPGRADING THOSE UPGRADES
The six-member A4 range offers the 

choice of a four-cylinder two-litre engine 

in two different output choices – 110 kW 

and 270 Nm for the two 35 TFSI options, 

as well as 140 kW and 320 Nm across three 

40 TFSI derivatives – and also now boasts 

a 12-volt mild-hybrid system that powers 

low voltage systems such as the starter and 

rain-activated wipers.

The range-topping S4 is powered by 

Audi’s smooth 3.0-litre V6 that delivers 260 

kW and a whopping 500 Nm, that enables 

the car to manage a sprint time of zero to 

100 km/h in 4.7 seconds. The S4 tops out 

at a governed 250 km/h. Audi has stated 

that a turbodiesel option will be added to 

the range early in 2021.

FINAL THOUGHTS
Perhaps the most telling sign that Audi 

recognises the need for drastic action to 

keep a car such as the A4 relevant, is the 

car’s overall pricing structure and level of 

specification. South Africa is traditionally 

an extremely price-sensitive market, which 

is now exacerbated by the effects of the 

Covid-19 lockdown on our already teetering 

economy. The A4 is now priced extremely 

competitively against its German challengers 

when doing a direct price comparison and 

is supported by a five-year/100,000 km 

comprehensive maintenance plan.
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De Havilland Dash-8 Q400/Q300

CemAir fleet

Mitsubishi CRJ-100/200

Mitsubishi CRJ-900

De Havilland Dash-8 100

Beechcraft 1900D

Manufacturer: Mitsubishi

Model: CRJ-900

No. of aircraft: 1

Maximum cruising speed: 

Mach 0.82 / 871 km/h

Engines: General Electric CF34-8C5

Range: 1,350nm / 2,956km

Maximum altitude: 41,000’

Seating capacity: 90 Passengers 

Crew: 4 Crew

Wing span: 81’ 7” / 24.9 meters

Overall length: 119’ 4” / 36.4 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 1,778 meters

Manufacturer: Mitsubishi

Model: CRJ-100/200

No. of aircraft: 12

Maximum cruising speed: 

Mach 0.81 / 860 km/h

Engines: General Electric CF34-3A1

Range: 1,946nm / 3,620km

Maximum altitude: 41,000’

Seating capacity: 50 Passengers 

Crew: 3 Crew

Wing span: 69’ 7” / 21.2 meters

Overall length: 87’ 10” / 26.8 meters

Overall height: 24’ 5” / 6.2 meters

Minimum runway length: 1,918 meters

Manufacturer: De Havilland

Model: Dash-8 Q400

No. of aircraft: 1

Maximum cruising speed: 

360 knots / 667 km/h

Engines: PW150A

Range: 1,360nm / 2,520km

Maximum altitude: 25,000’

Seating capacity: 78 Passengers 

Crew: 4 Crew

Wing span: 93’ 3” / 28.4 meters

Overall length: 107’ 9” / 32.8 meters

Overall height: 27’ 5” / 8.4 meters

Minimum runway length: 1,425 meters

Manufacturer: De Havilland

Model: Dash-8 Q300

No. of aircraft: 2

Maximum cruising speed: 

295 knots / 545 km/h

Engines: PW123A

Range: 1,107nm / 2,050km

Maximum altitude: 25,000’

Seating capacity: 50 Passengers 

Crew: 3 Crew

Wing span: 90’ / 27.4 meters

Overall length: 84’ 3” / 25.7 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 1,150 meters

Manufacturer: De Havilland

Model: Dash-8 100

No. of aircraft: 1

Maximum cruising speed: 

269 knots / 497 km/h

Engines: PW120A

Range: 1,000nm / 1,800km

Maximum altitude: 25,000’

Seating capacity: 37 Passengers 

Crew: 3 Crew

Wing span: 84’ 11” / 25.9 meters

Overall length: 73’ / 22.3 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 800 meters

Manufacturer: Beechcraft

Model: 1900D

No. of aircraft: 9

Maximum cruising speed: 

284 knots / 525 km/h

Engines: PT6A-67D

Range: 1,400nm / 2,500km

Maximum altitude: 25,000’

Seating capacity: 19 Passengers 

Crew: 2 Crew

Wing span: 57’ 11” / 17.6 meters

Overall length: 57’ 10” / 17.6 meters

Overall height: 14’ 10” / 4.6 meters

Minimum runway length: 1,000 meters

Airline Information
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