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CLASSIC & CONTEMPORARY  
FRENCH FUSION

The newest addition to the Franschhoek scene is a restaurant truly 
designed for Franschhoek. Both in concept and in name, the aptly 
named Le coin Français, the French derivative of Franschhoek, 
embodies the essence of the valley in heritage, cuisine, art, and 
wine. Featuring cutting edge methods that meet time-tested 
French elegance in cuisine, Le coin Français offers two structures 
of fine dining tasting menus for dinner – both with excellent 
pairing options – as well as an a la carte menu for lunch 
which enables people that are less adventurous (in mind and 
in pocket) to experience the same caliber and sophistication 
of cuisine in a more casual and approachable setting.  
Bookings are essential at least 2 weeks in advance, and can 
be made online at www.lecoinfrancais.co.za 

C: 074 126 0022     |    E: reservations@lecoinfrancais.co.za    |    A: 17 Huguenot Rd, Franschhoek, 7690

https://lecoinfrancais.co.za/
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From the top

A
fter a difficult 2020 we share 
everyone’s hope and optimism that 
the year ahead will bring recovery 

and a return to normality. 
Thank you for joining us today on this 

CemAir flight.  We appreciate your choice 
and will do everything we can to provide 
you with a comfortable journey and a 
convenient and efficient experience. As 
airlines across the world have faced a 
period of unprecedented hardship, we 
at CemAir believe the difficulties can be 
overcome with innovation, agility and 
by building stronger relationships. The 
airlines that emerge on the far side of this 
industry-wide storm will be those that 
best served their customer’s needs. 

As COVID restrictions bring various 
sectors to a virtual standstill, your decision 
to travel today supports jobs and creates 
hope. Later in 2021, we will be expanding 
our offering and will be adding regional 
flights to our network. At the end of 2020, 
the Department of Transport awarded 
us traffic rights to various African cities 
including Lagos, Luanda, Ndola, Lusaka 
and Maputo. In addition, we have applied 
for several more centers to which we 
hope to launch a service during the 
course of the year.

We will be working more closely with 
our partners at Proflight Zambia and 
have finalised an interline agreement 
with them. We are now in the process 
of implementing a full code share 
arrangement allowing passengers 
seamless connectivity between the 
two networks including direct flights 
between Johannesburg and both Lusaka 
and Ndola. Proflight is Zambia’s oldest 
carrier boasting the widest network in 

the region and an impressive 
operational record.

We are also very proud to 
announce the implementation 
of an airline interline 
arrangement with Qatar 
Airways, one of the world’s 
premier airlines. This will be 
followed closely with a similar 
agreement with Ethiopian 
Airlines, Africa’s largest 
airline, which is set to be 
introduced this month. 
We are also in advanced 
discussions with other airlines to 
finalise similar agreements allowing for 
further expansion of our service and 
convenience for travelers. 

As more is understood about the SARS 
CoV-2 virus and how it is transmitted, 
studies are concluding that the risk of 
transmission on board an aircraft is 
very low. CemAir is required to follow 
the published guidelines and approved 
procedures which the authorities have 
legislated.  Whilst our hearts go out to all 
those who are sick with the virus and to 
those who have lost loved ones during this 
time, it is clear that lockdowns have failed to 
contain its spread and that more targeted, 
less destructive measures are required. 

We value your feedback on your 
experience with us and encourage you to 
share your views through the cabin crew, 
our reservations office or online. 

CEO Cemair

Miles van der Molen
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T
his month, in a break from normal, I 
wanted to take you on a journey of 
my favourite places in South Africa. 

Maybe this will inspire you to get out there 
and support the local tourism industry – 
they desperately need your help! 

The Outpost, Kruger National Park
Unhelpfully, words cannot describe the 

love that I have for The Outpost, owned 
and operated by the Rare Earth Collection. 
With panoramic views of the river below 
and the wilderness that surrounds it, The 
Outpost is deep in elephant country, and 
these gentle giants are more than happy 
to give you a traditional bush welcome 
– a few headshakes and plenty of noise. 
Visit www.rareearth.co.za for more 
information. 

The Oyster Box Hotel, Umhlanga
Complete with iconic red and white 

striped loungers, relaxing by the pool at 
The Oyster Box Hotel is one of my all-time 
favourite activities. Add in a cocktail or 
two, a good book and plenty of sunblock, 
and you’re on track for a pretty perfect 
day. Once you’ve finished your book and 
your cocktail, you can head back up to 
your extremely comfortable room and lie 
down for an afternoon nap before High 
Tea! Visit www.oysterboxhotel.com for 
more information. 

Steenberg Hotel, Cape Town
With plenty to do on the estate - including 

wine tasting (when permitted), a spa, walking 
trails and two restaurants, Steenberg Estate 
is the perfect all-inclusive destination for a 
little rest and relaxation. Both Tryn and Bistro 
Sixteen82 offer delicious meals for foodies 
and families, with an extensive dessert 
selection for anyone with a sweet tooth!  
Visit www.steenbergfarm.com for  
more information. 

Belmond Mount Nelson Hotel, 
Cape Town
There’s something unique about 

the Mount Nelson that’s very difficult to 
pinpoint. Perhaps it’s the sense of history 
and heritage infused into every painting, 
every rosebush and every tea service. 
Locals and tourists alike love the offerings 
at the Mount Nelson Hotel, from their 
iconic Afternoon Tea to their spa, picnics 
and opulently luxurious rooms. For more 
information, visit www.belmond.com. 

The Sio Hotel, Cape Town
Perched above the Zeitz MOCAA, The 

Silo Hotel forms part of the luxurious 
Royal Portfolio. The collection also 
owns La Residence, Royal Malewane, 
Birkenhead House and more. Owned 
and operated by the Biden family, every 
Royal Portfolio property was designed 
with the utmost love, care and style. Any 
stay at the Silo is an unforgettable one, 
with luxury all around. Head to the roof 
for a sundowner and a breathtaking view. 
Cheers! For more information, visit  
www.theroyalportfolio.com. 

CEMAIR 

CALL CENTRE: Tel: +27 861 236 247

TCB MEDIA

CEO 

Wilhelm Loots • wilhelm@tcbmedia.co.za

EDITOR-in-CHIEF 

Deidre Loots • deidre@tcbmedia.co.za

EDITOR 

Charlotte Rogers • charlotte@tcbmedia.co.za

CREATIVE MANAGER 

Ryan Abbott • ryan@tcbmedia.co.za

MEDIA TRAFFIC 

Chelsey Stain • chelsey@tcbmedia.co.za

ADVERTISING SALES

National Sales Manager (Business Development)

Chantal Barton

+27 79 626 0782 | chantal@tcbmedia.co.za

National Sales Manager (Regional & SADC)

Bryan Kayavhu

+27 83 785 6691 | bryan@tcbmedia.co.za

CONTRIBUTORS  

Brian Berkman, TheConversation.com, 

Bernie Hellberg Jr, Charlotte Rogers,  

Life is a Garden, Bryan Kayavhu.

PRINTING 

Business Print Centre, Pretoria

TCB Media

www.tcbmedia.co.za

SkyNews magazine is published monthly by TCB Media, on 
behalf of CemAir. Opinions expressed in this publication are 
not necessarily those of TCB Media or CemAir, or any of the 
subsidiaries of the aforementioned companies, their strategic 
partners or their clients. Information has been included in good 
faith by the publisher and is believed to be correct at the time of 
going to print. No responsibility can be accepted for errors and 
omissions. No material (articles or photographs) in this publication 
may be reproduced, in whole or in part, without specific written 
permission from the Editor.
Submissions of articles and photographs for publication are 
welcomed, but the publisher, while exercising all reasonable care, 
cannot be held responsible for any loss or damage. Please ensure 
that all material is sent by email to charlotte@tcbmedia.co.za.
Copyright © 2021. All copyright for material appearing in this 
magazine belongs to TCB Media, and/or the individual contributors. 
All rights reserved.

From the Editor

Charlotte Rogers
 @TCBMedia  |  @charlottelucyrogers

http://www.rareearth.co.za
http://www.oysterboxhotel.com
http://www.steenbergfarm.com
http://www.belmond.com
http://www.theroyalportfolio.com
http://TheConversation.com


B R U C E  L I T T L E
sculptor

Outdoor and Indoor Sculpture 

FOR MORE INFORMATION PLEASE CONTACT

KERYN DALEY          BRUCE LITTLE
M: +27 (0) 72 310 5377                   M: +27 (0) 83 507 8941
E: keryn@brucelittle.com                 E: bruce@brucelittle,com                

B R U C E  L I T T L E
sculptor

www.brucelittle.com

https://www.brucelittle.com


12 flycemair.co.zaSkyNews

Lifestyle

Showcasing Local
Wanderland Collective creates a platform for South African artists to 
showcase their work in meaningful and functional ways.  Art meets 
design in a beautiful explosion of colour and texture. Wanderland 
recently launched their first range of table linens, featuring the works 
of artists Victoria Verbaan, Reneé Rossouw and Nicole Levenberg. The 
perfect balance between humour and elegance, these banana tea 
towels are a conversation-starter. This generously sized tea towel is 
hand-painted by South African watercolour artist Victoria Verbaan. Also 
included in this collection is an A5 Victoria Verbaan monkey notebook. 
For more products visit www.wanderland.co.za.

Do the Macorona
2020 is a year that is destined to go down in history... and the 
sooner the better! We’ve grown accustomed this year to alcohol 
and cigarette bans, Uncle Cyril ’s addresses, Donald Trump’s 
tantrums, Julius Malema’s marches, Jacob Zuma’s Zondo excuses, 
and a million different versions of the Jerusalema. But there is a 
bright light shining at the end of the 2020 tunnel, and it is not just 
the gleam of the vaccine. It’s the new annual from South Africa’s 
most celebrated cartoonist, Zapiro. Wry, sharp, illuminating and 
hilarious, Do the Macorona is the ideal souvenir of the year that 
went viral. You’ll shake your head, you’ll roll your eyes and, more 
than anything, you’ll laugh behind your mask! 

What Does Cape Town  
Taste Like?
In a special tribute to South Africa, the world leader in portioned coffee 
has quite literally encapsulated the essence of the Mother City in its 
Cape Town Envivo Lungo, which forms part of the Nespresso World 
Explorations range. Cape Town features alongside 5 other cities in 
the collection, which allows coffee lovers to travel the globe through 
coffee by providing the in-cup result of these cities’ local tastes. Just 
like the city it’s named after, the Cape Town Envivo Lungo is bold and 
full of character. In the spirit of local flavour, Nespresso South Africa 
has collaborated with multidisciplinary Afrocentric artist, Baba Tjeko, 
whose bespoke artwork series will be featured throughout the launch 
of Nespresso World Explorations. Through his colourful geometric 
forms, Baba Tjeko tells a story of cultural traditions while highlighting 
Cape Town and its essence. 

Two lucky SKYNEWS readers will each win a Wanderland 
Collective hamper containing two tea towels and two A5 
notebooks. To enter, SMS the word SKYNEWS followed by 
the word MONKEY and your NAME to 35131. SMS’s charged 
at R1.50.  Free & Bundled SMS’s do not apply. Competition 
closes 28 February 2021. Terms and conditions apply.

W
IN

!

Two lucky SKYNEWS readers will each win a copy of Zapiro’s 
Do the Macorona, valued at R185 each. To enter, SMS the 
word SKYNEWS followed by the word ZAPRIO and your 
NAME to 35131. SMS’s charged at R1.50.  Free & Bundled 
SMS’s do not apply. Competition closes 28 February 2021. 
Terms and conditions apply.

W
IN

!

http://www.wanderland.co.za
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Travel

Celebrate the Month of Love

Under the Oak Trees

An Urban Experience in  
the Heart of Cape Town

Nestled among glorious mountain backdrops and 
overlooking the Amphitheatre, one of the seven wonders of 
South Africa, Montusi Mountain Lodge in the Kwazulu Natal 
Drakensberg, is the ideal place to do just that. Enjoy a stroll 
around Montusi’s beautifully manicured grounds, or read 
a book and soak up some rays at the nature-inspired pool. 
Head into the mountains for a private picnic lunch and later, 
watch the sun sink below the horizon while enjoying the view 
on horseback. Conclude the day with a locally-inspired, fairy-
lit, fusion feast under the stars, followed by a nightcap on the 
patio of your luxury suite. Whether you are looking for a place 
to relax, unwind and just breathe in the fresh mountain air or 
trail run to the tops of the surrounding peaks, Montusi 
offers something for all. For more information on 
packages and how to book your romantic 
weekend away, visit www.montusi.co.za 
or email info@montusi.co.za.

When it comes to local fine dining, Chef 
Darren Badenhorst is celebrated as the 
producer of some of the most mouth-
watering cuisine in the country. His latest 
venture is Le chêne, which sits perfectly 
in the fully-renovated space at the Manor 
House on the exclusive Leeu Estate in 
Franschhoek. Le chêne, which means ‘the 
oak tree’ in French, is the sister property 
to Badenhort’s original award-winning 
establishment, Le coin Français, which is also 
situated in Franschhoek. In true Badenhorst style, 
a visit to Le chêne offers guests far more than simply 
a meal out. It is important to set the scene for Le chêne, 
because the setting truly is like no other. From inside the 
glass observatory, guests are met with sweeping panoramic 
views of the manicured gardens, framed by sprawling vineyards and the mountains 
beyond. For more information, visit www.leeucollection.com. 

Discover what it is like to be a guest at the 15 
on Orange, Autograph Collection hotel. It is 
an urban oasis set in the heart of the city of 
Cape Town, with its own distinctive pulse. Earn 
rewards points and enjoy benefits as a Marriott 
Bonvoy member, a loyalty programme offering 

a world of excitement to members, including 
access to one-of-a-kind experiences around South 

Africa. A stay at 15 on Orange, Autograph Collection 
hotel puts you in the pulse of the city, while the hotel 

itself has its own unique style and atmosphere that is 
both spirited and comforting. Whether you are in town for 
one night or many, for business or pleasure, this is a hotel 

that will easily find its way into your list of favourites. 
For more information, visit www.marriott.com. 

http://www.montusi.co.za
mailto:email%20info%40montusi.co.za?subject=
http://www.leeucollection.com
http://www.marriott.com
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Explore the sensational offerings of 
the 12 Apostles Hotel & Spa

Seaside
Perfection

Nestled in
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The iconic 12 Apostles Hotel & Spa has stood resolute on the shores of the 
Atlantic Ocean for nearly 30 years. It’s a fixture of the Atlantic Seaboard 
coastline and maybe Capetonians are used to driving past the pristine 
white buildings nestled at the base of the 12 Apostles mountains. Travel 
writer Brian Berkman explored the hotel’s offerings and discovered 
that being sandwiched between Table Mountain and the Atlantic is 
the best place to find yourself. 

Travel
12 Apostles Hotel & Spa
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T
he two-gabled white house, built in 

the 1930’s and the former location 

of an advertising agency, has been 

a fixture on Table Mountain above 

the Oudekraal coast for as long as anyone 

can remember; a hundred years earlier it 

was a hunting lodge. In 2002 it was bought 

by the Tollman family’s Red Carnation Group 

and renovated into the magnificent and 

award-chart topper hotel it is today, with 55 

gracious rooms and 15 sumptuous suites, 

each individually decorated.

The Red Carnation trademark is 

much more than a button-hole. In 

previous years rooms offered a well-

equipped stationery drawer, now 

replaced by USB charging outlets and 

light-speed Internet. A helium-filled 

balloon is another Red Carnation 

tradition, a touch of whimsy within the 

deeply luxurious and elegant interiors. 

A Leopard Bar is to be found in all Red 

Carnation Hotels from Camps Bay to 

Geneva to Dorset.

The most important signature is less 

easy to see but almost instantly felt. There 

is a warmth and generosity of spirit in the 

hospitality offered at each Red Carnation 

Hotel encountered that makes the guest 

experience stand head and shoulders above 

its competitors. 

Although the interiors at The Twelve 

Apostles Hotel and Spa are stunning, with 

museum-quality South African oil paintings 

and a full collection of Cecil Skotnes 

lithographs as you approach the Azure 

CemAir is proud  to fly around SA,  book online at  flycemair.co.za
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CemAir is proud  to fly around SA,  book online at  flycemair.co.za
restaurant, it is what lies outside that really 

takes your breath away. 

As part of their initial rebuild, a fynbos 

garden and rock pools were inserted into 

the mountain’s slope as the gateway to the 

towering 12 Apostles peaks, part of The 

Table Mountain National Park. What lies 

ahead of the hotel requires no adornment 

whatsoever - The Atlantic Sea in all its 

splendour. A sea-facing room at The Twelve 

Apostles is almost like being on the water 

itself with islands of African penguins, 

There is a warmth and generosity of spirit 
in the hospitality offered at each Red 
Carnation Hotel encountered that makes 
the guest experience stand head and 
shoulders above its competitors.
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dolphins, sunfish that contribute to the 

hive of activity under your nose. There 

are nearby shipwrecks too which are a 

favourite scuba-diving spot and the wind-

protected Oudekraal beach is at hand.

The location is almost equidistant 

between Hout Bay and Sea Point and the 

hotel provides a free transport service, 

albeit limited to four people at a time 

while Covid-protocols are in place, to 

shuttle people to Camps Bay and the V&A 

Waterfront every hour.

Of course, there is a well-equipped 

gym but, with direct access to the “Missing 

Link” contour path on Table Mountain, a 

favourite with mountain bikers, you have 

every opportunity to be as active as you 

wish. Sloth is, however, equally encouraged 

here. There is a small luxe cinema with jars 

of candy and posh popcorn and the Spa is 

rightly well-loved and acclaimed. The Spa 

is always popular and numbers are being 

limited to ensure Covid compliance, so 

book ahead.

Of the three restaurants at The Twelve 

Apostles, dining at The Leopard Bar was a 

revelation. Azure, with its wide, umbrella-

festooned blue and white-tiled deck 

remains the flagship. The feted buffet 

has temporarily been replaced by a la 

carte options (printed single-use recycled 

paper as a Covid precaution for those 

who don’t want to use the QR code to 

access the menu). Then there is The Café 

Grill, mountain-facing and more casual. 

But, the Leopard Bar with its outside 

deck, provides the highest altitude from 

which to look across the ocean and the 

mountains behind. And, a particular plus 

now that we have a fur-baby Julie, is that 

pets are welcome.

There is a bark-a-licious and a Cat 

Purr-fect menu created by the hotel’s 
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Text by Brian Berkman 
Images © 12 Apostles Hotel & Spa

executive chef Christo Pretorius in 

conjunction with a local vet. Pet beds, 

emblazoned with the 12A hotel logo, and 

elegant food and water-bowl holders, are 

available at no extra cost if you let the 

hotel know at the time of your reservation 

that you are travelling with four-legged 

family. Julie seemed to be the star of the 

show. As doting “parents” we could not 

have been more thrilled about the kind 

attention she received. 

The real standout at The Leopard Bar 

was the vast list of alcohol-free cocktails 

including their own infusions and botanicals 

“spirits” - with or without alcohol. But, for a 

hotel that has a vegan menu (even a vegan 

afternoon tea service), it makes sense that 

every request, dining or otherwise, will be 

warmly catered to. 

But, in the final analysis, the decision 

today where to spend your hard-earned 

time and money comes down to more 

than just a beautiful location and smart 

service. If it matters to you how a hotel 

group treats its staff and the environment 

then, especially in a time of upheaval such 

as we are currently in, it is up to us as the 

customer to support those hotels and 

restaurants that didn’t retrench staff but 

bit the bullet themselves to protect their 

team. The Twelve Apostles Hotel & Spa is 

one of them.

For more information, visit 

www.12apostleshotel.com. 
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The Pantone colour of the year for 2020 was ‘Classic Blue’. Now, we know it’s a fresh new 
year, but blue is such a wonderful colour to introduce into your garden that we thought a 
little throwback was in order. Life is a Garden takes you through how to add a pop of blue to 
your garden, and the benefits of that decision may surprise you!

More advice from Life is a Garden

24 flycemair.co.zaSkyNews

Colour Your Garden

Bluetifully
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I
n a world of constant hustle and 

bustle, the trend forecasters at Pantone 

announced that the Pantone colour 

of the year 2020 was Classic Blue. In 

a press release from Pantone they give the 

following rationale for their decision:

“As technology continues to race ahead 

of the human ability to process it all, it 

is easy to understand why we gravitate 

to colours that are honest and offer the 

promise of protection. Non-aggressive 

and easily relatable, the trusted PANTONE 

19-4052 Classic Blue lends itself to relaxed 

interaction. Associated with the return 

of another day, this universal favourite is 

comfortably embraced.” 

Life is a Garden echo this sentiment and 

what better way to bring in the colour blue in 

your world, than in your garden this year! It so 

happens that blue flowers attract butterflies 

and bees, and this means your garden will 

become a sanctuary of nature and an escape 

for your psyche. Surround yourself with calm 

and confidence and add these plants to create 

a splash of blue to your outdoor palette. 

FINDING SOLACE IN THE CLASSICS 
Cool down on hot summer days with 

a sea of Agapanthus in shades of blue. 

Agapanthus is also known as the Lily 

of the Nile and comes from the Greek 

words “agape” meaning love and “Anthos”, 

meaning flower. You’ll fall in love with 

the Dwarf Agapanthus ‘Tinkerbell’. It has 

variegated leaves and clusters of pale blue 

flowers. Agapanthus ‘Blue Velvet’ has deep 

cornflower blue flowers with a velvet sheen. 

Grow agapanthus in broad sweeps in the 

landscape, in indigenous gardens, grouped 

in borders, as edgings along paths, and 

in large pots. Their robust root system is 

suitable for holding the soil on banks. 

SERENE LANDSCAPES
The colour blue is associated with 

the sea and sky and evokes peace and 

tranquillity. That’s why this colour is so 

effective in calming your mind.  The 

Butterfly Bush (Buddleja davidii) is available 

in a few smaller varieties such as Buddleja 

‘Buzz’ and Buddleja ‘Lo and Behold’, which 

are hybrids of our indigenous varieties 

and have more colours available in blue, 

purple and cream. They are tasty nectar-

producing plants which attract butterflies. 

These nectar-feeding insects will add 

charm and beauty to your garden and will, 

in turn, contribute to some restoration of 

the natural ecology of life in urban gardens. 

Butterflies have long proboscises to reach 

down into flowers to obtain the nectar on 

which they survive. 

Torenia, or Wishbone Flowers (Torenia 

fournieri), are flowers for semi-shaded 



SkyNewsflycemair.co.za 27

spots and summer’s answer to the pansy. 

Torenias are compact (30cm) bushes 

with dainty flowers of blue, purple or pink 

with yellow throats, suitable for edgings, 

beds, hanging baskets and window boxes. 

Plant in rich, well-drained soil, and water 

regularly. Torenias make good companions 

with other shade lovers, such as impatiens 

and bedding begonias. Begonias with 

white, red, light or dark pink flowers with 

bronze or green leaves make pretty ribbons 

of colour along paths, in massed plantings, 

window boxes and containers. 

PEACEFUL ESCAPES
Salvia Black and Bloom (Salvia 

nemorosa) creates waves of tranquil blue 

bushes. These popular perennials have 

unusual black stems and are happy in 

partial to full sun areas. They parade large 

well-branched bushes with strong-coloured 

flowers. Because the blue colour aids in 

concentration and helps your mind in a 

meditative state, adding more blue flowers 

to your garden will help you re-centre 

your thoughts and focus for 2020. Create 

a reflective space with blooming, Salvia 

Mystic ‘Spire Blue’ with their long spires of 

dark blue flowers. They bloom throughout 

summer and attract happy butterflies to 

lighten up your mood. Be sure to add the 

proud Salvia ‘Victoria’ with its upright flower 

spikes parading indigo-blue flowers above 

the foliage.

BE COOL AND CONFIDENT
Like the cat that’s got the cream, 

Clerodendrum myricoides ‘Ugandense’ 

(commonly known as the blue cat’s 

whiskers) are born to stand out. In summer, 

these dainty, two-tone blue flowers are 

striking features of this medium-sized 

evergreen shrub. They are ideal for planting 

in the background of a shrubby border. It 

bears masses of pleasant blue flowers in 

summer, and bees love them. You will soon 

be surrounded by the happy, buzzing noise 

of their visits. Their fruits are frugivorous 

birds’ favourite and your garden will 

become the coolest hangout for nature’s 

little busybodies, while adding a little 

whimsy in the concrete jungle.

TIMELESS SIMPLICITY
Our indigenous cobalt blue blossoms 

of the Cape-forget-me-not (Anchusa 

capensis) are charming easy-going plants. 

They require minimal care and grow in 

most soils. They are hardy and survive on 

very little water, which makes them our 

water-wise choice for dry summer regions. 

They are happy with the basics: well-

drained soil and full sun areas, and will 

pop up again and again, perfect for any 

South African garden.

Lobelia is part of the Campanulaceae 

family and has over 300 species. The 

most common species in our gardens is 

Lobelia erinus. L. erinus, native to southern 

Africa and thrives in varying climates and 

topographies. This easy-to-grow plant 

enjoys the full morning sun, and they will 

appreciate a little afternoon shade. They 

prefer soil that is rich in organic matter, 

so you must add compost to the soil 

before planting. Keep the soil moist but 

not sodden and pay particular attention to 

watering if in pots or baskets. Lobelias do 

not like to get thirsty! The Lobelia (Curacao 

Compact Blue) are stunning planted in 

striking hanging baskets. 

Although blue flowers are hard to find 

in the natural world, you can always find 

inspiration and advice from the friendly staff 

at your local GCA Garden Centre. Return 

some classic blues to your garden this 

summer and design a space of quietude. 

With touches of blue, you can create a 

serene escape from daily stress where you 

can recharge your mind, body and soul. For 

more gardening inspiration, please  

visit www.lifeisagarden.co.za.

Text & Images © Life is a Garden

http://www.lifeisagarden.co.za
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You’re rising up rapidly through the ranks of your industry and can see an opening into 
its gleaming boardrooms. Read on for three take-home messages that will see you 
ducking the chokepoints and embracing the benefits of walking into that shiny C-Suite. 

C-Level
Tips for Women in Business to Reach Their Full Potential

The
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A
lthough women are hired and 

promoted in the entry-to-middle 

ranks of business at rates that 

equate to those of men, when 

they start to rise into senior management – 

with its extreme time and energy demands 

– they are seen to leave their positions as 

often as four times more often than their 

male counterparts. 

The reasons, according to the experts 

at RetailWire, include “a sense of isolation”, 

“being dismissed, ignored or not taken 

seriously”, and the inevitable “chokepoint” 

of not being offered sufficient flexibility in 

their schedules to meet family, home and 

parenting obligations.

SUPPORT AND EXPECTATIONS
So the first take-home message for 

women wanting to get into the C-Suite and 

stay there is to ensure that they take two 

essentials into the interview room: the need 

to be paired with another ambitious woman, 

for support on the onwards journey; and the 

need for realistic expectations when it comes 

to travel and hours, in order for them to 

contribute the important skills and strategic 

innovation for which they are being hired, 

without making undue sacrifices when it 

comes to their home circumstances.

In the fairer sex’s favour – as has been 

revealed in numerous studies, including one 

by the Peterson Institute for International 

Economics – is that companies with 

more women in the C-suite tend to have 

a more diverse and equitable workforce, 

achieve better business results and see 

increased profitability. Because the gender 

gap remains, forward-thinking countries 

have put a range of stipulations in place 

to ensure that a certain percentage of 

women appear on boards (e.g. at least 

30 per cent of staff, in Germany) and that 

gender equality is actively promoted in the 

workplace (e.g. in Sweden).

Global Strategy Group’s head of comms 

and public affairs, Tanya Meck, writes for 

Forbes.com that women should not have 

to work twice as hard as men and fight for 

recognition, in the face of discrimination and 

unequal pay – when the characteristics most 

closely associated with female leadership 

are the very ones, she believes, that allows 

a company to operate in an increasingly 

socially responsible and staff-valuing manner.

SOCIAL RESPONSIBILITY
The second take-home message then, for 

women wanting to get into the C-Suite and 

stay there, is to emphasise the management 

style they prefer and the importance of 

this style in retaining staff – particularly 

the millennials who make up such a large 

percentage of the workforce these days. 

“Cite in your interview the results of 

studies that reveal how millennials expect 

‘detailed, regular feedback and praise for 

a job well done’,” enthuses director at 

BossJansen Executive Search, Thuli Nkosi, 

“and that to build their loyalty, managers need 

to emphasise ‘the company’s participation 

in their causes and commitments’. The 

typically female management attributes of 

collaboration, inclusiveness, team-building, 

credit-sharing and conflict resolution are 

likely to best resonate with this group of 

young and upcoming executives, and to 

encourage them to feel valued and therefore 

not to unnecessarily job hop,” she reveals. 

Indeed, closing the gender-parity gap 

in the global workforce very much revolves 

around corporate leaders making their 

businesses more attractive to female talent – 

an issue that is tackled quite extensively in the 

recent PwC research paper “Winning the fight 

for female talent”. 

It certainly helps for the female “job 

mover” (defined in the paper as “an 

experienced professional who has recently 

changed or is about to change employers”) 

or the female “job hunter” (“an experienced 

professional currently active in the jobs 

market”) to have an experienced executive 

search partner in their corner.

The experienced female executive would 

not wish to make a move from one company 

to another just for the salary increase on 

offer, only to find that the gender parity issue 

was going to prove a daily, ongoing battle. 

And in this regard, reveals Nkosi, it pays for 

both recruiters and job seekers to have a read 

of the PwC research so that collectively they 

can prepare a batch of astute questions that 

will prevent a candidate from making a move 

they may come to regret.
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Relevant questions, Nkosi suggests, 

include: “How are you adjusting your 

talent-acquisition strategies to be more 

inclusive of female talent?”; and, “How will 

you stay focused on inclusivity amid today’s 

blizzard of change in the employment 

environment and workforce?” 

Career Progression and Work-Life Balance

An executive search partner should 

aim to help candidates throughout the 

four stages of the recruitment process, 

from putting forward talented female 

and other minority candidates; to role 

description and selection for an interview; 

the interview itself; and, finally, the 

eventual offer. And both recruiters and job 

seekers should note that there are three 

main factors that make an organisation an 

attractive employer. 

So, the third take-home message for 

women wanting to get into the C-Suite 

and stay there, advises Nkosi, is to ensure 

that they make a job move for all the 

right reasons: 1) opportunities for career 

progression; 2) competitive wages and 

other financial benefits; and 3) flexible 

work arrangements and a culture of 

work-life balance. “A significant role of the 

executive search partner is to help their 

senior female executives to push back as 

regards any of the potential employer’s 

weak areas,” she enthuses.

Text: Supplied 
Images © Pexels.com
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Travel
Hermanus
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Royal
History

Imbued in

The prestigious history of The Marine 
Hotel – an icon of the Hermanus coast

Some establishments are so iconic and integral to the area in which they exist that they have cemented their 
place in local history forever. One such establishment in one such locale is The Marine Hotel in Hermanus. Brain 
Berkman embarked on a journey of discovery at The Marine, with his beloved pooch, Julie, in tow. 
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T
aking its name from a 

shepherd who discovered 

the excellent grazing in the 

area, Hermanuspietersfontein, 

soon became known as Hermanus and 

its acclaim for fishing, whales and the 

“Champagne air” followed. Before long, 

Hermanus was a sought-after destination. 

One of the most historic properties 

along the Hermanus coast, The Marine 

opened in 1902, and people have been 

coming to The Marine in search of a tonic 

ever since. Queen Victoria’s granddaughter, 

HRH Princess Alice was a frequent visitor 

(and a keen mountain climber, which meant 

she felt right at home at Th Marine). At 

the hotel, there is a photo Princess Alice, 

Countless of Athlone, during her 1923 visit, 

proudly displayed in the reception area.

The Marine Hotel has been used to 

dealing with royalty for years, and even 

today, you will still feel royally taken 

care of. Think Downton Abbey with sand 

between your toes. Despite its credentials, 

The Marine is not the least bit pretentious. 

You and your whole family will feel warmly 

welcomed and utterly cared for.

We recently put this to the test: Julie, 

our canine princess, accompanied us 

on our recent visit. Not only was there a 

hand-written welcome note addressed to 

her but also treats galore, special bowls 

and a pillow, fit for a real-life princess. Julie 

always travels with her own pillow, but, 

on this occasion, she preferred the one 

supplied by the staff at The Marine.

And, at breakfast, which was served 

poolside, while we were seated under the 

covered verandah, she rested her head on 

the neat lawn until her breakfast arrived. 

The burger and rice option from the special 
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Canine-Cuisine Bark-a-Licious menu went 

down a treat. The chef even asked how 

Julie wanted her burger cooked.

When a hotel pays this much attention 

to your four-legged children, you can only 

imagine the care they apply to the rest of 

the human family. 

We especially liked that they were 

expressly clear about where Julie was 

welcome, and which areas were reserved 

for two-legged guests only. We were never 

left wondering if we could take her here 

or there, as great care had been taken to 

make sure these areas were clearly marked. 

Other guests without pets are also greatly 

considered, and thus only ground floor 

rooms with balconies are available to people 

travelling with their princess pooches. Julie 

wasn’t allowed inside the restaurants either 

so we enjoyed a feast in our suite for dinner 

ordering off the Room-Service and the 

Origins Restaurant menus at no additional 

charge. And, had we wanted to dine out, 

The Marine offers a pet-sitting butler service 

in your room while you are away.

From its position on the cliff path 

overlooking Walker Bay, it’s hard to imagine 
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Subscribe to receive RoadTrip on your favourite 
platform every month, or visit:

w w w . f r e e m a g a z i n e s . c o . z a

RoadTrip magazine is a multi-platform publication that 
encompasses print, digital, web and social media.

RoadTrip magazine, in much the same fashion as 
the vehicles it primarily covers, sets a new trend in the 
industry by merging the traditional boundaries between 
motoring, travel and adventure publications. Much like 
crossovers in the vehicle market, RoadTrip offers a wholly 
fresh approach to these genres, emphasising the vehicle 
in combination with the road trip, the journey, the quest, 
the adventure, the destination, the goal. It’s about the 
destination, highlighting the journey, and of course always 
about the car on the journey.

F a c e b o o k      T w i t t e r      I n s t a g r a m      E m a i l  N e w s l e t t e r

VEHICLES | ADVENTURE | JOURNEYS | DESTINATIONS

Available as a FREE download to any smart device, now you can join 
thousands of business and thought leaders every month, who get the best 

motoring content anywhere, delivered FREE to your inbox.

LET YOUR JOURNEY
START RIGHT HERE...

because life is too short to stay in one place...

Make the journey your dest inat ionyour dest inat ion

https://www.freemagazines.co.za/category/magazines/roadtrip/
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Text by Brian Berkman
Images © The Marine, Hermanus
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a better place for land-based whale 

watching. If you are travelling without pets, 

the best room in the house is the top floor 

David Rawdon Suite, lovingly named after a 

previous owner.

In her lifetime, Liz McGrath was the only 

woman to own three hotels all part of the 

Relais & Chateaux family. The Marine, along 

with The Plettenberg in Plettenberg Bay and 

The Cellars-Hohenort in Constantia were 

also internationally-acclaimed. Today, The 

Marine is part of the Small Luxury Hotels of 

the World collection.

This trip, a return visit to The Marine, was 

the first since the passing of Mrs McGrath. 

It would make sense that someone who 

was so hands-on with her hotels would 

leave a noticeable absence, but not perhaps 

where you would think. We found none in 

the quality of the furnishings, the cuisine 

or, indeed, the customer service, which 

is a testament to the way she led her 

organisation, and the legacy she left.

A particular pleasure as a residential 

guest is to walk down the steps 

immediately in front of the hotel’s pristine 

lawn to the tidal pool while wearing your 

The Marine robe and slippers filling walkers 

and others at the pool with envy. Although 

the tidal pool is public property, The 

Marine’s staff keep an eye on it. If the sea is 

too rough or when windy, the hotel has a 

perfect courtyard pool where the white-

washed walls, emerald lawns and pink 

bougainvillaea and Jasmine vie  

for attention. 

Furnishings are elegant with a blue and 

white nod to matters maritime but not in 

the slavish way some decorate their beach 

houses. There is no risk of stepping on an 

errant seashell here.

The Hermanus cliff path is a must-do 

route along the craggy coast and under the 

Milkwood trees and dogs on leashes are 

welcome. It was good to see security guards 

at many places along the 11km route. You 

might walk in Fernkloof Nature Reserve, 

(dogs on a leash are welcome on the blue 

route) nearby or, like Princess Alice, climb in 

the Hemel & Aarde Valley, now famous for 

its outstanding wines and eateries.

Or, like princess Julie, sniff your way 

along the rocks in search of Dassies, the 

protected Cape Rock Hyrax. 

For more info, visit www.TheMarineHotel.co.za, 

www.CollectionMcGrath.com or contact the hotel 

directly on +27 (0)28 313 1000. 

http://www.TheMarineHotel.co.za
http://www.CollectionMcGrath.com
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Mental
Health

Prioritise

Six evidence-based ways to nurture your mind
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What have global lockdowns done to the mental health of the general 
population? With a possible third-wave sweeping the world, we need to 

find better ways to manage our mental health strategies while balancing 
feelings of isolation, loneliness and some symptoms of depression. 
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W
hile already experiencing 

pandemic fatigue, many 

of us feel ill-prepared for 

the possibility of another 

lockdown. The problem is the pervasive 

effects of the pandemic and the restrictions 

imposed as a way of containing it seems 

designed to harm our mental health, cutting 

us off from the things that give our lives 

meaning and bring us pleasure. With no 

clear end in sight, coronavirus is having a 

significant negative effect on mental health 

with many of us experiencing stress, anxiety 

and insomnia.

So what can we do in the face of another 

lockdown? We need to take proactive steps 

to protect our psychological wellbeing. 

Here’s what can help.

PSYCHOLOGICAL WELLBEING
Our most comprehensive understanding 

of mental wellbeing comes from American 

psychologist and resilience expert Carol 

Ryff. According to Ryff’s model, in order to 

experience psychological wellbeing:

www.theconversation.com
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• You need to believe that your life has 

purpose and meaning

•  You should feel that you have autonomy

•  You should be experiencing personal 

growth

•   You should feel that you are managing 

your life well

• You should have positive relationships

•  You should know yourself well

In normal circumstances, everyday 

occurrences can often allow us to maintain 

your psychological wellbeing without 

much intentional effort: chance encounters 

with colleagues; the boost of energy from 

meeting new people; the sense of awe when 

visiting a beautiful place; the excitement of 

a night out with friends; the warm feeling of 

going to the cinema with a loved one; the 

anticipation of a holiday abroad.

Lockdowns prevent us from experiencing 

many of these things. When our activities 

are restricted, our lives are diminished. That 

is why we must be more intentional about 

protecting our psychological wellbeing.

One way of doing this is to create 

a wellbeing plan that addresses your 

psychological needs. Below are some 

ideas that may be useful as you develop 

your own plan, based on your needs and 

circumstances.

1. Explore purpose and meaning
Dedicate time to think about what gives 

our life meaning. What is most important 

for you? If you are religious, how can you 

leverage your faith to get you through 

these challenging times? Otherwise, what 

opportunities are there for you to reflect on 

or discuss what is meaningful about life? 

Just finding time to talk this through with 

someone else can make a big difference.

2. Retain Your Autonomy
Find ways to retain a sense of autonomy 

in spite of lockdown restrictions. How can 

you continue to live according to your 

principles? What aspects of your life do 

you have control over? For example, you 

have control of how much time you spend 

watching the news, how tidy you are going 

to be and what to eat. Avoid the inclination 

to just wait it out. Take charge of how you 

will spend your time by writing our weekly 

plans and daily schedules: when you will 

wake up; how you will spend your days off; 

the amount of time you’ll for exercise; when 

to stop working.

3. Experience Personal Growth
No, you don’t have to master a whole 

new language in lockdown, but do make 

sure that you allow time for learning and 

personal growth. Include opportunities to 

learn something new or to achieve health 

goals. When setting your learning or fitness 

goals, set achievable targets so that you can 

monitor progress and celebrate successes. 

Rather than having just one long-term goal, 

set yourself sub-goals and weekly targets.

4. Manage your Life Well
Make sure there is variety in your activities 

and avoid the temptation to get complacent. 

It’s a good idea to wake up at a consistent 
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time and get dressed, even if you’re not 

going to be leaving your home. If you are no 

longer able to maintain your usual routine, 

think about creating a new schedule that has 

a good balance of leisure, work, learning and 

physical activities.

5. Invest in Positive Relationships
In spite of restrictions that prevent you 

from meeting other people in person, invest 

in personal relationships through email, social 

media, telephone or video chat applications. 

Yes, we are all sick of Zoom, but don’t use 

that as an excuse to avoid connecting with 

loved ones. Take an active interest in the 

welfare of others, especially those who are 

vulnerable within your community. If there is 

a safe way to volunteer to help those in need, 

consider signing up with a local charity.

6. Learn About Yourself
Take advantage of lockdown by getting 

to know yourself better. Identify your own 

strengths and take time to appreciate them. 

One way of doing this is to complete a 

reputable online survey that helps you work 

out what your strong points are. Rely on your 

strengths to get through the lockdown and 

think of ways of using them more broadly 

when this pandemic is over.

Adopting a proactive approach to 

protecting your mental health by creating 

a wellbeing plan will have immediate 

benefits. It will also reduce the likelihood 

of experiencing mental ill-health as we 

continue to grapple with the far-reaching 

consequences and implications of COVID-19.

Most importantly, we must acknowledge 

that these are challenging times for 

us globally – whether we or our loved 

ones are directly affected by the virus or 

indirectly impacted by the implications 

of the pandemic. Everyone, in their own 

way, is doing their best to cope with the 

enormous challenge of COVID-19. The 

most positive and human way that we can 

respond is with compassion and kindness 

to ourselves and others.

Text by Christian van Nieuwerburgh, Professor of Coaching and Positive 
Psychology, University of East London for www.theconversation.com.
Images © Pexels.com
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Everyone
Usually, when manufacturers organise launch events for their vehicles, the 
activities of the day give you a rough idea of what the car’s highlights are. 
When I saw off-road courses and skid pans on the agenda, it immediately 
became clear what message Mercedes-Benz wanted to send at the launch 
of their SUV range. 

flycemair.co.za

With Something for

Meet the Mercedes-Benz SUV Range
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Everyone
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O
n the day, we were treated 

to the entire SUV range that 

Mercedes has to offer, save 

for the new electric EQC. 

On-site were the new GLA, GLB, the GLE 

400d Coupé, G 400d, the new GLS and 

the rowdy AMG GLC 63s Coupé. It is a 

pretty bold move pitting your smaller SUVs 

against the best you have to offer. Only 

someone with faith in their products would 

arrange something like this and, as we 

soon found out, Mercedes-Benz is justified 

in this faith.

MERCEDES-BENZ GLA
If you are looking to get into that 

Mercedes SUV action, then this is the 

cheapest way to go about it. Based on 

the popular A-Class hatch, the GLA is the 

entry-level Merc SUV. While the original 

GLA looked like an A-Class on stilts, the 

refreshed model has a bit more SUV 

DNA. It is shorter and narrower than the 

previous model, has a taller roofline and 

increased ground clearance. In addition to 

increased seating space and practicality, it 

also gains more off-roading abilities than 

its predecessor. The car comes with two 

engine options together with an option 

of either front-wheel drive or 4matic. 

On the one hand, you can have the GLA 

200 driven by a 1.3-litre turbo petrol 

engine with 120 kW and 250 Nm mated 

to a seven-speed dual-clutch automatic 

transmission. On the other, you can opt 

for the GLA 200d powered by a 1.95-litre 

turbo-diesel engine producing 110 kW 

and 320 Nm with a claimed combined fuel 

consumption of 5.2 l/100 km.

INTRODUCING THE NEW  
MERCEDES-BENZ GLB

The GLB is still in the compact 

SUV segment and, as suggested by its 

conspicuous naming, the brand new GLB 

is sandwiched between the GLA and the 

GLC. While based on the B-Class MPV, 

the GLB is 215 mm longer, 38 mm wider 

and 101 mm taller. It is also substantially 

visually different from the car it is based 

on, sporting a boxier look. Look at it from 

the right angle and the GLB is a dead 

ringer for a baby GLS. A bit of a head-

scratcher at first, the seven-seater GLB is 

brilliant for someone looking for that extra 

bit of practicality that you cannot get from 

either the GLA or the GLC. Available for 

testing was the GLB 220d 4matic which 

produces 140 kW and 400 Nm from a 

2.0-litre four-cylinder turbodiesel mated to 

an eight-speed dual-clutch transmission. 

Mercedes-Benz claims it will do  

5.4 l/100 km.

MERCEDES-BENZ GLE
Further up the range, we have the GLE, 

which provides a mid-sized SUV to Mercs’ 

line-up. It comes in either the standard 

SUV shape or the coupé form which 

is slowly becoming a trend with these 

German manufacturers. E-Class levels of 

luxury and refinement should be expected 

as suggested by the name. Ready for our 

enjoyment was the GLE 400d Coupé. This 

car comes attached to a potent six-cylinder 

turbodiesel engine that delivers 243 kW and 

700 Nm of torque to the wheels through 

the 4matic system. Fuel consumption is 
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rated at 7.4 l/100 km, which might be hard 

to achieve when exploiting the car’s 5.7 

seconds 0-100 km sprint figures!

MERCEDES-BENZ GLS
The GLS is the full-sized SUV offering 

from Mercedes-Benz. This seven-seater 

behemoth is the closest the GLS range 

has been to deserving the “S” in its 

name. While not on par with the S-Class’ 

refinement and luxury, the GLS comes 

pretty damn close. Parked next to the 

other Merc SUVs, the GLS looks every bit 

as imposing as a range-topper should. We 

were treated to the GLS 400d and I got to 

drive the GLS 580 which boasts a twin-

turbo 4.0-litre V8 with EQ Boost hybrid 

technology, producing 360 kW (+16 kW 

from the EQ system) and 700 Nm. Despite 

having a V8 lugging around all that heft, 

the car boasts a claimed fuel consumption 

figure of 10.1 l/100 km.

THE GELÄNDEWAGEN
The G-Class needs no introduction. 

From movies to music videos, this 

bad boy has cemented itself as a 

highly coveted pop culture icon. The 

squared-off boxy design has survived 

for generations despite having the 

aerodynamic efficiency of a boulder. 

Carried over generations, are class-

leading off-roading capabilities that are 

sadly rarely exploited by people rich 

enough to buy these things. We made 

do with a G 400d “Stronger Than Time” 

edition which was powered by a 3.0-litre 

turbocharged six-cylinder turbodiesel 

motor with 243 kW and 700 Nm, much 

like the one found in the GLE 400d. The 

manufacturer claims you can achieve 

8.9 l/100 km in this shed. Hmmm.

THE ODDBALL
As a special treat, Mercedes threw in the 

new AMG GLC 63 S 4Matic+. This beast is 

powered by an obscene twin-turbo 4.0-litre 

V8 producing 375 kW, along with a peak 

torque figure of 700 Nm. With impressive 

figures such as a 0-100 km/hr sprint time 

of 3.8 seconds, this SUV was there to 

showcase a different flavour of Mercedes 

Benz compared to the more conservative 

models at the event. The boys and girls at 

Affalterbach were well represented.

4MATIC TO THE WORLD
All of the vehicles were able to 

complete the off-road course with relative 

ease, though, of course, the larger SUVs 

were easily able to outshine the smaller 

ones. Let’s face it, the GLA and the GLB are 

not the sorts of vehicles bought by people 

who take off-roading seriously, however, it 

is nice to know that should the need arise, 

these cars will be able to handle their own 

off-road.

The GLE and the GLS performed as 

expected, benefitting more from the 

higher road clearance and more powerful 

engines. The higher driver position 

offered a more commanding position that 

gives a reassuring view out of the vehicle 

on the move.

Taking the G-Class off-road was 

purely gratuitous. The G-Class abilities 

off-road need no demonstration. 

Despite the G 400d not being the 
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chest haired G63 AMG, we effortlessly 

manoeuvred the beast around the off-

road track, enjoying the free delights of 

automotive journalism.

At the end of the day, it was apparent that 

in as much as Merc was introducing their new 

SUV range, they were also taking the time 

to show off the brilliant Mercedes 4Matic 

system. The system, through electric wizardry, 

prioritises traction and sends the right amount 

of power to the wheel that needs it the most. 

To get the most out of the 4Matic system, one 

simply has to engage Off-road mode through 

the Dynamic Select system which optimises 

the engine, transmission and stability mode to 

adjust the vehicle for off-roading. In the end, 

all you have to do as a driver was to work the 

gas and brake pedals, with the car’s systems 

doing all the hard work.

LAST WORD
Mercedes-Benz is clearly bracing 

itself up for the steep rise in demand for 

SUVs in recent years. For every family car 

segment that the marque caters for, best 

believe there is an SUV version available. 

While the line-up seems convoluted at 

first, this strategy provides for niches 

that will soon grow into mainstream 

markets. The SUVs we tested are not only 

technically impressive off-road but also 

manage to provide versatility without 

sacrificing the trademark Mercedes-Benz 

build quality and refinement. These are 

cars that are as comfortable and capable 

off-road as they are on-road. If Springbok 

captain Siya Kolisi accepted the role 

of Mercedes-Benz brand ambassador 

and drives a Merc daily, then the man is 

certainly living the Mercedes Benz motto 

– “The Best or Nothing”!

Text by Bryan Kayavhu
Images © Daimler AG & Ryan Abbott

BOOK ONLINE
 www.flycemair.co.za 

Email: tickets@cemair.co.za 
Call Centre: 0861 CemAir / 0861 236247

FlyCemAir  
to George



BOOK ONLINE
 www.flycemair.co.za 

Email: tickets@cemair.co.za 
Call Centre: 0861 CemAir / 0861 236247

FlyCemAir  
to George



54 flycemair.co.zaSkyNews

SA Shores
Coming Soon to

The international reveal of the new Nissan Narava

With its facelifted Navara – to be built locally in Rosslyn from next year – Nissan has, at long 
last, recognised a truth its fellow bakkie protagonists have already pioneered, pursued and 
processed -- the absolute need for a prominent, strong and aggressive front fascia. 
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F
ord recrafted the face of its iconic 

F Series onto the Ranger to create 

the Raptor and Thunder models, 

Toyota has gone rogue with its latest 

Hilux Legend, and Isuzu has given its latest 

D-Max a much stronger frontal presence, 

and so, following their lead, Nissan has used 

the imposing “interlock” grille used on its 

huge US-only Titan truck to craft the striking 

visage of its upgraded Navara.

PRO-4X GRADE
Besides its bold and prominent new grille, 

Nissan has further elevated the pickup’s 

rugged character with the introduction of the 

Pro-4X grade appropriated from the Titan. 

It’s a first for the Navara nameplate and – not 

unlike the Raptor designation migrating from 

the F-Series to the Ranger – offers more 

eye-catching style to appeal to extreme 

adventure lovers. 

Further highlighting its tough image 

is the Navara name, now in a new font, 

embossed on top of the front grille and 

across the width of the rear tailgate. It also 

features new C-shaped quad-LED projector 

headlamps – each unit with its own 

intricate bezel shape – while at the rear, 

seamless signature LED tail lamps provide 

an impressive appearance. 

The Pro-4X grade comes with its own 
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distinctive look with a black Nissan emblem, 

a black front bumper and black grille, door 

handles, roof racks and running boards 

accented by 17” black wheels and all-terrain 

tyres, as well as lively red accents. 

According to Nissan, the Navara’s rear 

axle has been strengthened, and its load 

volume increased to a best-in-class payload 

capacity of up to 1.2 tons. For added 

convenience, the pickup is equipped with 

a new rear bumper step, and new side-step 

finishers contribute to better aerodynamic 

performance, less wind noise and improved 

fuel efficiency. The load bed is equipped 

with a flap-type, tie-down hook to secure 

both large and small objects.

VIEW FROM THE INSIDE
Nissan also maintains that the new 

Navara is quieter inside, thanks to more 

sound-deadening insulation, a laminated 

windshield and laminated front windows. 

The cabin features a new steering wheel 

and a restyled instrument panel with 

an 8” navigation screen and a 7” higher 

resolution TFT screen. Rear seat comfort 

has been improved with upgrades to the 

seat cushions and a new rear armrest with 

built-in cup holders. 

Juxtaposing the pickup’s tough 
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character is a significant upgrade in 

equipment supported by a suite of Nissan 

Intelligent Mobility technologies, including 

Intelligent Forward Collision Warning, 

Intelligent Emergency Braking, Intelligent 

Driver Alertness, Lane Departure Warning, 

Blind Spot Warning, Intelligent Around View 

Monitor and Rear Cross Traffic Alert.

A new Nissan Connect infotainment 

system allows occupants to seamlessly 

connect their smartphones and enable 

Bluetooth streaming audio, voice 

recognition, and navigation. Multiple USB 

ports ensure continued connectivity, and a 

Type C USB port is now also available. 

The 2.3-litre four-cylinder direct-injection 

turbodiesel engine, delivering 140 kW of 

power and 450 Nm of torque, is carried over 

along with a revised version of the five-link 

rear suspension, Active Brake Limited Slip 

Differential system (ABLS), Vehicle Dynamic 

Control system (VDC) and the Trailer Sway 

Control system. Eight exterior colours are 

available, with two new colours (orange-

brown and a new shade of grey) for the 

Pro-4X grade.

Known as the Nissan Frontier in Mexico 

and South America, the revamped bakkie 

marks another milestone in Nissan’s 

NEXT transformation plan and, following 

a major R3 billion investment in the 

Rosslyn plant, the full line-up will be 

produced on home soil from next year.

Text by Ferdi de Vos
Images © Nissan Australia
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De Havilland Dash-8 Q400/Q300

CemAir fleet

Mitsubishi CRJ-100/200

Mitsubishi CRJ-900

De Havilland Dash-8 100

Beechcraft 1900D

Manufacturer: Mitsubishi

Model: CRJ-900

No. of aircraft: 1

Maximum cruising speed: 

Mach 0.82 / 871 km/h

Engines: General Electric CF34-8C5

Range: 1,350nm / 2,956km

Maximum altitude: 41,000’

Seating capacity: 90 Passengers 

Crew: 4 Crew

Wing span: 81’ 7” / 24.9 meters

Overall length: 119’ 4” / 36.4 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 1,778 meters

Manufacturer: Mitsubishi

Model: CRJ-100/200

No. of aircraft: 12

Maximum cruising speed: 

Mach 0.81 / 860 km/h

Engines: General Electric CF34-3A1

Range: 1,946nm / 3,620km

Maximum altitude: 41,000’

Seating capacity: 50 Passengers 

Crew: 3 Crew

Wing span: 69’ 7” / 21.2 meters

Overall length: 87’ 10” / 26.8 meters

Overall height: 24’ 5” / 6.2 meters

Minimum runway length: 1,918 meters

Manufacturer: De Havilland

Model: Dash-8 Q400

No. of aircraft: 1

Maximum cruising speed: 

360 knots / 667 km/h

Engines: PW150A

Range: 1,360nm / 2,520km

Maximum altitude: 25,000’

Seating capacity: 78 Passengers 

Crew: 4 Crew

Wing span: 93’ 3” / 28.4 meters

Overall length: 107’ 9” / 32.8 meters

Overall height: 27’ 5” / 8.4 meters

Minimum runway length: 1,425 meters

Manufacturer: De Havilland

Model: Dash-8 Q300

No. of aircraft: 2

Maximum cruising speed: 

295 knots / 545 km/h

Engines: PW123A

Range: 1,107nm / 2,050km

Maximum altitude: 25,000’

Seating capacity: 50 Passengers 

Crew: 3 Crew

Wing span: 90’ / 27.4 meters

Overall length: 84’ 3” / 25.7 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 1,150 meters

Manufacturer: De Havilland

Model: Dash-8 100

No. of aircraft: 1

Maximum cruising speed: 

269 knots / 497 km/h

Engines: PW120A

Range: 1,000nm / 1,800km

Maximum altitude: 25,000’

Seating capacity: 37 Passengers 

Crew: 3 Crew

Wing span: 84’ 11” / 25.9 meters

Overall length: 73’ / 22.3 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 800 meters

Manufacturer: Beechcraft

Model: 1900D

No. of aircraft: 9

Maximum cruising speed: 

284 knots / 525 km/h

Engines: PT6A-67D

Range: 1,400nm / 2,500km

Maximum altitude: 25,000’

Seating capacity: 19 Passengers 

Crew: 2 Crew

Wing span: 57’ 11” / 17.6 meters

Overall length: 57’ 10” / 17.6 meters

Overall height: 14’ 10” / 4.6 meters

Minimum runway length: 1,000 meters

Airline Information
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A: Leeu Estates, Dassenberg Road, Franschhoek | P: 021 492 2222  | E: reservations@lechene.co.za |  W: www.lechene.co.za

A PARTNERSHIP OF EXCELLENCE

Award-winning chef Darren Badenhorst, of Le coin Français, has added to his portfolio by piloting Le chêne in the 
Manor House, situated at the five-star Leeu Estates, part of Leeu Collection. Both titans of their respective industries, 
Leeu Estates and Chef Darren share a vision of creating something truly unique for their guests. Serving elegant French 
cuisine, guests are invited to enjoy the stunning scenery of Leeu Estates while delighting their palette with a vibrant and 

exciting dish created in the Le chêne kitchen.  

https://lechene.co.za/restaurant/

