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Positioned in the most romantic valley on earth, only 1 hour from Cape Town, Franschhoek 
Country House & Villas is an exclusive boutique hotel reminiscent of a village in Provence yet 
with an elegant Cape sensibility.  Set in gardens of lemon trees, lavender and vines – with 
fynbos draping the nearby mountains – the original, charming country maison includes 14 
standard and luxury rooms as well as the award-winning Monneaux Restaurant while the 12 
Villa suites are havens of privacy & understated opulence.  Swimming pools, a candle-lit cellar, a 
treatment room and sun-down verandas are all a traveller needs as you live la vie extraordinaire.

For current special offers and packages visit
www.fch.co.za

 
tel: +27 (0)21 876 3386 | email: info@fch.co.za

https://www.fch.co.za/
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Open Hours: Monday to Sunday - 12h00 to 20h30

T: +27 21 876 2494 • E: reservations@eat-oku.co.za • A: Heritage Square, 9 Huguenot Rd, Franschhoek • eat-oku.co.za

Oku Asian Eatery offers a South Eastern Asian culinary journey inspired 
by the Gili Islands. Join our two chefs, Darren Badenhorst and Ryan 
Shell, in an extraordinary gourmet experience promising authentic 
flavour, texture and visual delight. 

Bookings essential to avoid disappointment.
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T: +27 79 737 1849  •  E: reservations@eat-yama.co.za
A: Heritage Square, 9 Huguenot Rd, Franschhoek

Introducing Yama Sushi Emporium, Franschhoek’s first 
dedicated Sushi restaurant, takeaway and Asian retail venue. 

Experience the riot of flavors in this inviting, casual and calming 
eatery, brought to you by the dynamic chef and restauranteur 

duo, Darren Badenhorst and Ryan Shell.

Restaurant bookings essential to avoid disappointment. 
Open Hours - Monday to Sunday

11h00 to 21h00

https://eat-yama.co.za


T: +27 79 737 1849  •  E: reservations@eat-yama.co.za
A: Heritage Square, 9 Huguenot Rd, Franschhoek

Introducing Yama Sushi Emporium, Franschhoek’s first 
dedicated Sushi restaurant, takeaway and Asian retail venue. 

Experience the riot of flavors in this inviting, casual and calming 
eatery, brought to you by the dynamic chef and restauranteur 

duo, Darren Badenhorst and Ryan Shell.

Restaurant bookings essential to avoid disappointment. 
Open Hours - Monday to Sunday

11h00 to 21h00

https://eat-yama.co.za


12 flycemair.co.zaSkyNews

“Travel is the only thing you buy that 
makes you richer.” – Anonymous

As we celebrate the month of love, 
I cannot help but reflect on where we 
find ourselves on our personal journeys. 
For the first time in two years, there is a 
palpable sense of relief in the air, where 
we can once again make plans, specifically 
travel plans, without the fear of having 
those plans dashed at the last moment. 

Sure, we’re not entirely out of the 
Covid woods yet, but with restrictions 
dropping globally, and the powers that 
be in South Africa following suit, the year 
ahead looks set to herald a boom for the 
local travel and tourism sectors.

CemAir is doing more than its part to 
keep South Africa travelling too. Whether 
you’re travelling locally or to one of 
CemAir’s many regional destinations, you 
will always have the freedom to choose 
the comfort, convenience, and excellent 
service that only CemAir offers.

If travel is love, you will adore the 
destinations and experiences in this 

edition of SkyNews. Grab your binoculars 
and get your birding game on along the 
KwaZulu-Natal South Coast. There is no 
shortage of opportunities to record that 
elusive rare sighting with a host of nature 
reserves and sanctuaries to visit.

We are equally proud to bring you 
the most up-to-the-minute leisure and 
lifestyle news, with business advice 
and opinion on everything from digital 
marketing and motoring, wellness, and 
investment, all to make your CemAir 
experience more rewarding.

Let us know via email to the editor 
what you would love to read about in an 
upcoming edition of SkyNews, or simply 
drop us a mail to say “hi”, as we would 
love to hear from you.

 
Travel safe!
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Lifestyle

Locks of Love
This year, Pandora’s new Valentine’s Day collection represents the 
little acts of love found in everyday moments that are often treasured 
the most and remembered the longest. To celebrate these little acts 
of love, Pandora has developed the split-able Padlock & Key Dangle 
Charm, which reimagines the padlock as a token of everlasting love 
as you can lock the padlock with the key and then give the key to 
someone you love. Available in sterling silver, 14k gold-plated unique 
metal blend and 14k rose gold-plated unique metal blend, the padlock 
is a unique hybrid between a charm, a dangle charm, and a clip. It 
emphasises the bonds of relationships and represents locking up 
precious memories of love so you can carry them close to you, 
always. Visit Pandora to shop for someone you love.

Roku Japanese Gin is carefully crafted by Japanese artisans 
with skilful precision and meticulous attention, using the six Japanese 
botanicals to detail to create a perfectly balanced gin. This unique 
liquid was born out of a vision to create a truly authentic Japanese 
product to meet demand for a crafted, premium gin with a distinctive 
and balanced flavour. Sakura flower, Sakura leaf, Yuzu peel, Sencha 
tea, Gyokuro tea and  Sansho  pepper are harvested in accordance 
with ‘shun’, the tradition of enjoying each ingredient at its best by only 
harvesting at its peak of flavour and perfection. Roku Japanese Gin 
is available at leading bottle stores nationwide at the recommended 
retail price of R299 per bottle.

Roku Gin

The multi-functional Mi Smart Air Fryer 3.5L includes eight pre-set 
modes and performs as a food dehydrator, a microwave, a defroster, 
and a yoghurt maker. There’s even a setting for baking cakes. Its 
360-degree hot air circulation allows cooking food with less oil and 
lower fat. It connects over Bluetooth 4.0 and Wi-Fi and is supported 
by the Mi Home App, with access to over 100 recipes. It also works 
with Google Assistant and Alexa. Available at www.mia.africa.com and 
retails for R2,099.

So Much More Than Hot Air
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Travel

Distinction in Travel
As a pioneer in innovation and design, Samsonite is happy to introduce a 
distinctly different collection, the IBON. Thanks to the one-point TSA integrated 
locking system and its innovative interior, this cutting-edge line will allow you 
to pack faster and travel smarter. The multiple carry handles and unique small 
packing footprint makes the IBON your go-to travel partner! Made from high-
quality polypropylene with a scratch-resistant texture, creating a strong and 
robust exterior. Integrated, is a unique interior carry handle, allowing you to 
lift the open suitcase and move it. Practical interior design with an easy click 
and compresses divider system allows you to neatly pack your clothes in both 
compartments. The interior lining is made with 100% recycled post-consumer 
waste (Recyclex® fabric). www.samsonite.co.za

Summer Water Adventures
When the mercury rises and the ice in your glass melts quicker than 
Tupperware on a braai, it’s time to hit the water. Sun City can up 
the ante with a variety of fun water activities at Waterworld Lake, 
situated right in front of the rolling lawns of the Cabanas Hotel. If you 
consider yourself a bit of a sports jock, this is just the place for you 
with jet skis, tube rides, water snake, water-skiing, wakeboarding, and 
parasailing. But if you’re looking for a more relaxed experience, opt 
for a private cruise or a public cruise around the lake or be your own 
skipper and paddle around in a pedal boat. What are you waiting for? 
Apply your sunblock and get out there.

Indwe FP Advert.indd   1 2015/04/13   18:36 

Oceania Cruises  
Unveils 2023 Collection

The world’s leading culinary- and destination-focused 
cruise line, Oceania Cruises, opened its recently unveiled 
2023 Europe and North America Collection of voyages 
for sale to the public. This new collection is the line’s 
most expansive and diverse offering to date, featuring 
seven ships sailing 179 itineraries, which call on more 
than 260 ports. Charting the alluring coastlines of the 
Mediterranean, Northern Europe, Baltic & Scandinavia, 
Alaska, Canada, and the Colonial Americas, each voyage is 
a masterpiece of exploration that reveals iconic cities, off-
the-beaten-path villages, and dramatic, unspoiled natural 
wonders. “These new voyages are ideal for discerning 
travellers seeking to re-discover the world,” stated Bob 
Binder, President & CEO of Oceania Cruises. “Whether 
they are retracing familiar paths or setting off to uncharted 
territories, they will find endearing smiles, enthralling 
cultural elements, and fascinating culinary experiences.”

http://baiarestaurant.co.za


Indwe FP Advert.indd   1 2015/04/13   18:36 

http://baiarestaurant.co.za
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A Rare Sight
More and more travellers are flocking to the KZN South Coast to experience some of the 
best birding spots South Africa has to offer.

KwaZulu-Natal – Birder’s Paradise
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W
ith so many people cooped up 

during the past two years and 

forced to slow down and take in 

the natural surroundings, bird watching has 

taken flight as a preferred pastime for many 

South Africans. This renewed appreciation for 

our feathered friends has continued as travel 

has begun to open up, with the KZN South 

Coast welcoming the trend in birders.

“The diversity of our natural landscape 

on the KZN South Coast provides homes 

for such a wide variety of South African bird 

species,” explained the CEO of Ugu South 

Coast Tourism (USCT), Phelisa Mangcu. “Bird 

watching is a great way to get back into nature 

and discover a previously unknown world. 

We’re very excited to welcome travellers 

starting their birdwatching journey and those 

looking to tick off those truly unique bird 

species. The KZN South Coast has it all!”

We have compiled a list of the top 

birding spots to explore on the KZN South 

Coast, so get those binoculars and birding 

apps ready, and travel with us to the next 

birdwatching frontier.

 

1. TC ROBERTSON NATURE RESERVE 
(SCOTTBURGH)

Flit on over to this 60-hectare coastal 

reserve situated on the south bank of 

the Mpambanyoni River near the mouth. 

Established in 1989 and named after the 

famed author, ecologist and conservationist 

Dr Thomas Chalmers Robertson, visitors can 

view African fish eagles, terrestrial brownbuls, 

Barratt’s warbler, yellow-throated longclaws 

and the green malkoha.

Contact: +27 62 002 5190 or  

info@kznwildlife.com

 

2. CROCWORLD CONSERVATION CENTRE 
(SCOTTBURGH)

More than 200 wild bird species can be 

found at this beautiful conservation centre, 

including nesting palm nut vultures, African 

fish eagle, and six species of kingfishers. 

There’s a great variety of bird species within 

the centre, including the African eagle owl, 
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jackal buzzards, Eurasian eagle owls, Harris 

hawk, and even white mute swans.

“I have lived in Joburg all my life and have 

been on the KZN South Coast for almost two 

years now,” said Ryne Ferguson, Crocworld 

Bird Curator. “To me, this is one of the best 

birding areas in the country. The diversity of 

birds and wildlife is absolutely amazing.”

Contact: +27 39 976 1103 or 

crocworld@cbl.co.za or 

www.crocworld.co.za

 

3. UMDONI PARK TRUST GOLF CLUB & 
NATURE RESERVE (PENNINGTON)

Named for the water berry tree found 

along the estate’s watercourses and swamp 
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CemAir is proud  to fly around SA,  book online at  flycemair.co.za

areas, this is a wonderful place to start a 

birding adventure. There are extensive trail 

networks, starting from the clubhouse, 

overnight or parking area, which offer 

visitors the chance to see the spotted 

ground thrush, purple-crested turaco, olive 

woodpecker, ashy flycatcher, southern 

tchagra and narina trogon.

Contact: +27 39 975 1615 or  

www.umdonipark.com

 

4. VERNON CROOKES NATURE RESERVE 
(UMZINTO)

Established in 1973, this coastal reserve is 

just 13 kilometres inland of the sea and has 

beautiful grassland, forest, and wetland habitats. 

This variety provides shelter for around 300 bird 

species recorded in the reserve, among them 

grey crowned cranes, martial eagles, ground 

hornbills, secretary bird, lazy cisticola, lesser 

honeyguide and short-tailed pipit.

Contact: +27 39 974 2222 or 

vcrookes@kznwildlife.com

 

5. LAKE ELAND GAME RESERVE  
(ORIBI GORGE)

For those wanting a bit of birding and 

wildlife viewing, Lake Eland Game Reserve 

is a great stop. The ecosystems consist of 

bushveld and grassland interspersed with 

coastal forest and wetland. Catch sightings of 

local birdlife at the picnic or braai sites, while 

enjoying a relaxed game drive, or go hiking or 

biking through the reserve.

Contact: +27 39 687 0395 or 

www.lakeeland.co.za

 

6. Oribi Gorge Nature Reserve

This is one of the most scenic birding 

spots on the 24-kilometre stretch of the 

gorge along the Mzimkulwana River. More 

than 350 bird species have been recorded 

here, with guided tours arranged if required. 

Get to the gorge to check out the African 

broadbill, African finfoot, African wood owl, 

African pygmy kingfisher and Knysna turaco.

Contact: +27 39 845 1000 or 

www.kznwildlife.com
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About KZN South Coast
Known as the ‘Paradise of the Zulu Kingdom’, 

the KZN South Coast stretches 120 kilometres 

from Scottburgh to Port Edward and inland 

to Harding. Here, the spirit of adventure can 

be discovered among the many cultural 

experiences, as well as the 35 nature trails 

and 58 beaches, ideal for activities like river 

rafting, abseiling, suspension bridges, paintball, 

surfing, stand up paddling, canoeing, beach 

horse rides, shark cage diving and free diving. 

Nicknamed ‘The Golf Coast’, the 11 golf 

courses on the KZN South Coast range in 

difficulty, with endless hiking, mountain biking, 

and 4x4 trails for more rugged excursions. 

Promoting sustainability, the KZN South Coast 

has a growing agri-tourism sector that offers 

world-class products, and hosts tours and 

excursions. The region boasts five permanently 

managed Blue Flag beaches and is home to 

some of the world’s top diving sites, Aliwal 

Shoal and Protea Banks. The originality 

continues with the annual Sardine Run, 

coined the #GreatestShoalonEarth, the largest 

biomass migration on earth and a marvel to 

witness. Indigenous birds and wildlife inhabit 

the region’s many nature reserves, and it holds 

the title for ‘smallest desert on earth’, The Red 

Desert in Port Edward.

7. ORIBI VULTURE VIEWING HIDE
Considered one of the world’s best vulture 

viewing spots, this site has over 200 resident 

Cape vultures and is easily accessible by car and 

foot. There are no 4x4 or hiking requirements 

to witness this spectacle of vultures soaring 

along ridges, flying overhead and below, 

just metres from visitors. Tours are held on a 

Saturday, and advanced booking is essential.

Andy Ruffle, Project co-ordinator for the 

Oribi Vulture Viewing Hide, said: “The coastal 

stretch has an interesting variety of wild 

bird species which aren’t found inland or in 

other parts of the globe. The vulture viewing 

site is something very special and a unique 

experience for visitors.”

Contact: +27 72 893 3794 or 

bookings.vulturehide@yahoo.co.za.

 

8. WEZA-NGELE FOREST (HARDING)
This is one of the most accessible tracts 

of this Afromontane mistbelt forest, found 

80 kilometres inland of the coast with a great 

system of trails to go birdwatching. There are 

shorter trails for a quick hike or the half-day 

circular loop through the upper forest. Here 

visitors can see orange ground thrush, Cape 

parrot, bush blackcap, chorister robin chat, 

Cape batis, African dusky flycatcher and 

double-collared sunbird.

Contact: +27 39 553 0600 or 

www.anewhotels.com

 9. SKYLINE NATURE RESERVE (UVONGO)
Renowned for its incredible collection of 

indigenous coastal and exotic tree species, 

Skyline Nature Reserve is also home to a 

diverse variety of bird species. Birds and other 

local wildlife can be viewed by hiking along 

the many trails found here, roughly an hour 

in length.

Contact: +27 39 315 0112 or 

www.kznwildlife.com

 

10. RIVER VALLEY NATURE RESERVE 
(MARGATE)

This is a much smaller reserve, just 28 

hectares in total, with walking trails along 

the banks of the river into the riverine forest, 
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which is home to many interesting birds. In 

River Valley, twitchers can look out for the 

green-backed heron, tambourine dove, grey 

or purple-banded sunbird, grew waxbill and 

brown scrub robin.

Contact: info@rivervalleynaturereserve.co.za 

or www.rivervalleynaturereserve.co.za

 

11. VENTURES BY SWEETDALE 
(MARGATE)

There are 120 hectares of coastal nature 

to be found at Ventures, consisting of exciting 

biking trails and hiking trails for spectacular 

bird watching. For the more experienced, 

there’s the challenging ‘alpine’ hiking trail to 

try, or the 9.5-kilometre biking trail.

Contact: info@sweetdale.com or 

www.sweetdale.com

 

12. MPENJATI NATURE RESERVE 
(TRAFALGAR)

This beautiful riverine reserve 

encompasses the Mpenjati River Estuary 

and is the perfect space for either novice or 

experienced birders to spend a day out. There 

are well laid out walking trails with boardwalk 

observation platforms to enjoy views of the 

river lagoon, wetlands, forests, grassland, 

and coastline. Some special sightings could 

include the half-collared kingfisher, swift tern, 

African black oystercatcher, Kittlitz’s plover, 

giant kingfisher, and water thick-knee.

Contact: +27 39 313 0531 or 

www.kznwildlife.com

 13. RED DESERT NATURE RESERVE 
(PORT EDWARD)

Combine birdwatching while ticking 

‘world’s smallest desert’ off the bucket list at 

Red Desert Nature Reserve. Just 200metres in 

diameter, the desert appears to be a miniature 

version of America’s Arizona Desert, but it’s 

the surrounding coastal forest that you’ll find 

some great birds. There is a range of habitats, 

including a protected grassland area, with 

more than 480 plant species and 200 bird 

species recorded here.

Contact: +27 39 695 0460 or 

reddesertnr@telkomsa.net

 

14. UMTAMVUNA NATURE RESERVE 
(PORT EDWARD)

The southernmost nature reserve in the 

province includes the beautiful Umtamvuna 

River, coastal forests, bushveld, cliffs, and 

riverine forests. There are well-developed 

hiking trails to wander in search of Gurney’s 

sugarbird, malachite sunbird, pale-crowned 

cisticola, common cuckoo or rufous-

winged cisticola.

Contact: +27 39 311 2383 or 

www.kznwildlife.com 
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Text: UGU South Coast Tourism (Sources: birdlife.org.za & kznwildlife.com)
Images © Unsplash.com / Supplied
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Begin the month of love by giving back to your hair. Moroccanoil is 
encouraging you to give back all the love to your hair as part of your 
gifting in the month of love. Spritz some love onto your hair with the 
newly launched hair and body mist, Moroccanoil Brumes du Maroc, 
which features the signature Moroccanoil scent, an exotic blend 
of spicy amber and sweet floral notes. Girls with curls (wigs and 
extensions too) can show some extra love by using the Moroccanoil 
Treatment, as it will keep your natural curl pattern when styling wet 
or dry. For extra enhancement of your curls, use the Moroccanoil 
Intense Curl Cream. Say ‘so long’ to your split ends with the 
Moroccanoil Mending Infusion. This product instantly smooths frizz 
and seals split ends, giving your hair a healthy, fresh-cut appearance. 
Moroccanoil products are available at select national retailers, 
salons, and at www.splush.co.za.

Love is In the Hair

Get SAFER with This App
Have you ever thought about what you’d do if you found yourself 
in trouble with no one around to help you...? The recently launched 
SAFER app enables you to INSTANTLY contact a nationwide network 
of thousands of security & medical responders, plus your ICE contacts 
– ensuring that you’re never alone in an emergency. Simply shaking 
your phone dispatches the nearest reaction team to your exact 
location while activating your camera to collect evidence and show 
your emergency contacts what is happening. Additional features 
include:
• Journey tracking when you’re travelling, out walking, or cycling 
• Automated alerts if you can’t get to your phone 
• Man down or crash detection.
• Affordable monthly or annual subscription
www.saferapp.co.za

The #BainsxTellaman Bain’s Symphony combines whisky and music 
through the craftsmanship of Bain’s founder distiller Andy Watts 
and music sensation Tellaman, maturing their first collaboration – a 
seven-year-old whisky – to pulsing soundwaves. The proudly South 
African single grain whisky started its life as Bain’s Cape Mountain 
Whisky – double matured for five years in first-fill ex-bourbon casks. 
Instead of then being released, the whisky was left for a further 
two years in the original second set of American oak barrels, and 
a further three months in a specially designed sonic cellar, where 
the soundwaves of Tellaman’s music vibrated through the barrels, 
enhancing the depth and flavour of the whisky. Bain’s Symphony 
whisky is best enjoyed with a dash of water, on the rocks, or with a 
mixer. www.bainswhisky.com

Whisky Made to Music

Lifestyle

Three lucky readers can each win a three-month subscription 
to SAFER App. To enter, SMS the word SAFER along with your 
NAME and EMAIL to 41277. SMSs charged at standard rates. 
Free & bundled SMS do not apply. Ts & Cs apply. Competition 
closes 28 February 2021.

W
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!

Three lucky readers can each win a bottle of Bain’s Symphony 
whisky to the value of R375. The 6,000-bottle limited edition 
release is available from leading liquor outlets and online from 
www.bainswhisky.com. To enter, SMS the word BAINS along with 
your NAME and EMAIL to 41277. SMSs charged at standard rates. 
Free & bundled SMS do not apply. Ts & Cs apply. Competition closes 
28 February 2021. Not for sale to persons under the age of 18.

W
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The Batoka Hospitality Group opens revamped five-star destination as part of its 
vision to boost African tourism and uplift local communities.

EscapeSplendid Vic Falls

Batoka Zambezi 
Sands River Lodge

flycemair.co.za
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A 
new dawn is beckoning at Zimbabwe’s 

magnificent Victoria Falls, as the Batoka 

Hospitality Group prepares to unveil the 

beautifully-refurbished Batoka Zambezi Sands 

River Lodge on the banks of the Zambezi 

River in March 2022 – the first significant 

milestone on the ecotourism group’s journey 

to empower local communities and boost the 

African tourism market.

Located in the western part of the 

Zambezi National Park, only an hour’s 

drive from the world-famous Victoria Falls, 

the Batoka Zambezi Sands River Lodge 

offers guests the chance to luxuriate in the 

glorious African bush where they can take in 

the exquisite waters of the mighty Zambezi 

or marvel at elephant, buffalo, lion, hippo, 

and abundant birdlife.  

Having partnered with Imvelo Safari 

Lodges before, in 2020, Batoka Hospitality 

acquired 100% ownership of the former 

Zambezi Sands River Camp and its sister 

attraction, the Gorges Lodge.

VISIONARY LEADERSHIP
The move has paved the way for the 

company’s spirited executive director, 

Vimbai Masiyiwa, to execute her vision 

for creating uniquely-African luxury 

destinations that are deeply connected to 

their communities.

As a daughter of Strive Masiyiwa, the 

Zimbabwean philanthropist and founder of 

technology giant Econet Global, Masiyiwa 

is determined to follow in her father’s 

footsteps by empowering Africans through 

sustainable projects that will provide 

partnership and employment opportunities 

for generations to come. 

She is driven to grow the hospitality 

sector for Africans, by Africans.

Particularly considering the economic 

hardships brought on by the Covid-19 

pandemic, Masiyiwa aims to rejuvenate 

the African sector by appealing to African 

tourists from countries like Kenya, South 

Africa, Rwanda, and Tanzania – all the 

while improving the lives of the local 

Zimbabwean community. 

“We put people first – the people in 

our communities, the people in our teams, 

and our guests. We choose to learn from 

each other and consistently look for a 

better way to do what we do. We create 

opportunities for our societies to thrive,” 

Masiyiwa says. 

EAGERLY AWAITING THEIR FIRST ARRIVALS
The five-star Batoka Zambezi Sands River 

Lodge that will welcome its first guests in 

March 2022, is the picture of luxury in an 

African setting.  

The 11 suites have been reconceptualised 

by contemporary furniture and décor firm 

The Private House Company, under the 

astute eye of renowned South African 

interior designer Yvonne O’Brien.  

Known for creating rooms that are 

understated, personal and quietly refined, 

the Private House Company boasts an 

incredible portfolio, having designed and 

furnished luxury lodges at Londolozi, 

Lapalala and Simbithi, as well as high-end 

homes and residences in Steyn City, Hyde 

Park, Dainfern, and Clifton in South Africa.

The natural materials and tones 

O’Brien and her team have brought to 

the Batoka Zambezi Sands River Lodge 

blend seamlessly into the Victoria Falls 

landscape, where breathtaking vistas greet 

guests from every suite.  
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The 24-bed lodge comprises ten standard 

suites, each with a private plunge pool and 

spectacular views of the Zambezi River. 

Later in 2022, a two-bedroom suite, 

complete with a private swimming pool, 

lounge and dining room, and deck for those 

desiring more privacy and opulent “home 

away from home” experience, will be added 

to the lodge’s offering. 

Rest and relaxation, pampering and 

health are high on the agenda, and 

accordingly, spa and fitness centre facilities 

are included among the amenities on offer.

Ghanaian brand R&R Luxury has also 

partnered with the group to provide items 

such as toiletries in each suite.

SUSTAINABILITY FOR THE FUTURE
A big part of Batoka Hospitality’s vision is 

sustainability, not only for local communities 

but also for the environment. 

Masiyiwa and her team have gone to 

great lengths to instil a culture of knowledge 

and responsibility for the land, and have 

emphasised the importance of preserving 

Victoria Falls’ fauna and flora. 

Equally, they have made sure to extol the 

virtues of local customs and traditions. 

Over and above her role as director, 

Masiyiwa is a mental health activist 

who has spent a lot of time seeking to 

understand human suffering and initiating 

programmes for people to bring change to 

their lives. 

It is close to her heart, and these values 

are reflected in Batoka Hospitality’s offerings.

“Our vision is to become a leading 

luxury safari company on the African 

continent, but we also want to create 

opportunities for economic growth 

in the communities we build in. We 

are empowering the African dream 

of success through ecotourism and 

hospitality,” she says. 

“As much as we enrich the lives of 

our guests through a truly authentic 

African experience, we are building self-

sustaining communities across Africa 

through our brand.”

Later in 2022, Batoka will unveil its 

second major project, the four-star Batoka 

Gorges and Little Lodge.

The 30-bed lodge comprises ten tented 

suites and five stone chalets overlooking one 

of Zimbabwe’s most captivating attractions, 

the Batoka Gorge

This offering, which targets the younger 

adventure traveller, will boast many of 

the same amenities found at the Batoka 

Zambezi Sands River Lodge and, once again, 

be imbued with the African spirit of caring, 

hospitality, and hope.

For more information, call Carolina 

Ramirez on +27 71 399 9023 or email 

carolina@crhcollective.com.

Text & Images © Batoka Zambezi Sands River Lodge
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Against the backdrop of the Drakenstein mountains, South 
Africa’s ‘French Corner’ is home to some of the country’s best 
restaurants and hotels. But not every meal needs to 
be haute cuisine, as sometimes we just want 
to park off for a pint.

a Pint
Park 
off for 

Take a Load off at Tuk Tuk Microbrewery
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T
he charming Winelands village of 

Franschhoek has long been hailed 

the ‘culinary capital’ of South Africa. 

And for very good reason. Nestled in one of 

the most beautiful wine valleys in the world, 

Franschhoek boasts one of the highest 

concentrations of top-class restaurants in 

the country. With such a vast selection of 

excellent eateries on offer, it can be tricky 

business to pick the right dining experience 

for you. 

Fortunately, we’ve found a spot that offers 

a little something for everyone. An exciting 

all-day dining experience with a relaxed, 

al fresco vibe, serving up a cornucopia of 

culinary delights complemented by award-

winning local beer and wine. If you’re looking 

for a place to park off for a pint and some soul 

food, look no further. 

BREWING THE BEST
Tuk Tuk Microbrewery is a 250-litre 

capacity brewery and restaurant guided 

by world-renowned local chef and 

restaurateur, Darren Badenhorst. Some 

might be familiar with Badenhorst and 

the resounding success of his other two 

Franschhoek eateries, Le coin Français 

and Le chêne. Both award-winning fine 

dining establishments. Le chêne and Tuk 

Tuk Microbrewery are both offerings of 

the iconic Leeu Collection. A vision of 

founder (and a household name among 

locals in Franschhoek) Analjit Singh, the 

famous Leeu Collection is a hospitality 

portfolio comprising several five-star, 

exclusive boutique properties, wineries 

and restaurants. Renowned for providing 

sophisticated escapes and unique 

experiences for discerning guests, the 

offerings never disappoint. And Tuk Tuk 

Microbrewery is no exception.

Offering something a bit more laid-

back than the Leeu Collection’s fine dining 
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experiences, Tuk Tuk is a beer connoisseur’s 

haven that also serves up dishes for the 

discerning palate. It’s a win-win in our eyes.

Located on the bustling main street 

of Franschhoek, patrons can opt to sit 

under the shade of the trees, watching the 

colourful people of the village pass by with 

the magnificent backdrop of the surrounding 

mountains. Alternatively, the industrial-style 

interior offers something cosy and unique, 

with a mix of metal and wood and clever use 

of copper piping, showcasing the brewery in 

all its glory. Wherever you sit, prepare to go on 

a journey! 

START WITH A PINT (OR THREE)
Described by brewmaster, Dewald 

Goosen, as being a “nice little brewery 

on steroids”, Tuk Tuk Microbrewery is an 

impressive feat with six CBC beers on offer, 

as well as five exclusive, handcrafted Tuk Tuk 

branded beers – the Lager, Pale Ale, Golden 

Ale, Weiss, and seasonal brew (which is not 

always available). If you’re hard-pressed to 

choose, opt for the tasting menu and get 

a feel for each unique flavour. The Weiss, a 

favourite among beer lovers, is described 

as a fruity, fresh beer with refreshing citrus 

notes and a long, peppery finish. “The choice 

of ingredients is the first step to creating 

exceptional craft beer,” said Dewald. “Our 

bespoke brews are made from carefully 

selected local and imported hops and malts, 

specially cultured yeasts and crystal clear 

locally sourced water.” For those who enjoy 

wine (and what are you doing in Franschhoek 

in the first place if you don’t?), there is an 

extensive wine menu, serving up some of the 

region’s most delicious offerings. 

TUK TUK = YUM YUM
The all-day dining menu at Tuk Tuk is just 

as impressive. Globally inspired, the menu 

offers diners an around-the-world experience, 

showcasing regional comfort food favourites 

from Germany, Spain, Mexico, America 

and various other parts of the world. Some 

favourites include the traditional German 

eisbein and bockwurst, the Spanish gambas 

chorizo, Mexican soft-shell tacos, and 

authentic Tuk Tuk beer-battered fish and chips. 

As always, Badenhorst does not disappoint.

The Tuk Tuk Microbrewery is a refreshing 

addition to the culinary scene in Franschhoek, 

taking a more casual approach to the overall 

dining experience while still guaranteeing 

exciting flavourful fare. There is no better 

place in the village to, quite literally, park off 

for a pint, and appreciate the beauty of the 

Winelands. Cheers!   

Tuk Tuk is open daily from 11h00 to 21h00 

during low season and from 11h00 to 21h30 

(bar closes at 23h00) during high season. For 

more info, visit www.tuktuk.co.za.

Text: Julie Graham
Images © Mia van Heerden

World renowned local chef and restaurateur, Darren Badenhorst, now extends his culinary 
brilliance to Tuk Tuk Microbrewery in Franschhoek. Chef Darren invites you to “park off 

for a pint” and indulge in an exciting and fresh offering to what has become a landmark in 
Franschhoek, South Africa’s Capital of Cuisine.

+27 21 492 2207  •  reservations@tuktuk.co.za  •  14 Huguenot Rd, Franschhoek, 7690

Monday to Sunday: 11h00 to 21h30

https://tuktuk.co.za/
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World renowned local chef and restaurateur, Darren Badenhorst, now extends his culinary 
brilliance to Tuk Tuk Microbrewery in Franschhoek. Chef Darren invites you to “park off 

for a pint” and indulge in an exciting and fresh offering to what has become a landmark in 
Franschhoek, South Africa’s Capital of Cuisine.

+27 21 492 2207  •  reservations@tuktuk.co.za  •  14 Huguenot Rd, Franschhoek, 7690

Monday to Sunday: 11h00 to 21h30

https://tuktuk.co.za/
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More business travellers are adding a leisure component to their trips as a way to have a 
holiday while working.

LeisureMixing Business &

Premier Hotels & Resorts
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A
s the demands of work and career 

encroach increasingly on our leisure 

time, more business travellers 

choose to combine their work trips with 

leisure breakaways, presenting an excellent 

opportunity for property managers to provide 

a memorable experience or encourage 

travellers to join their loyalty programmes, 

both of which will drive returning customers

Samuel Nassimov, Managing Director 

of Premier Hotels & Resorts, shares that 

the Group has noted an increase in the 

combination of business and leisure travel - 

known as ‘bleisure’ – amongst guests at its 24 

properties across the country. 

“Because all work and no play can make 

for a dull time away, guests at our hotels can 

take advantage of an array of activities and 

attractions both on and off-site,” he says. 

“With offerings like these, we aim to ensure 

that our bleisure guests arrive as business 

travellers but leave as holidaymakers.”

“While the economic downturn may play 

a significant part in this, I believe that it is due 

to our ability to offer guests the best in both 

business and leisure. Most of our properties 

provide business and conference centres, in-

room workstations and free Wi-fi to ensure 

that corporate travellers can get their work 

done in comfort during their trips,” he adds.

MAKE THE MOST OF IT
Recent surveys indicate that four out of 

five bleisure travellers spend up to five hours 

researching what they can do once their 

business trip is over, by exploring online or 

talking to co-workers, so hotels should try 

and take that planning pressure off already-

overworked guests.

Activities aside, hoteliers should also 

consider that bleisure travellers appreciate 

suites or one-bedroom accommodations 

so they can stay on task once their travel 

companions go to sleep.

With a recent survey revealing that 81.8% 

of bleisure travellers choose to use their 

downtime for relaxation, Premier Hotel East 

London ICC is the ideal accommodation 

option as the property, situated adjacent to 

the East London International Convention 

Centre, offers its very own spa where guests 

can unwind with a variety of treatments whilst 

enjoying ocean views. 

Visiting nearby bars and restaurants 

topped the survey’s list with 91.3% of bleisure 

travellers indulging in this activity. As Cape 

Town is the country’s culinary capital, 

guests staying at Premier Hotel Cape Town, 

a sophisticated hotel at the base of Table 

Mountain, a mere 5km from the bustling 

city centre and minutes from the iconic V&A 

Waterfront, are in for a treat. One can select 

from 130 stylish, impeccably furnished, fully-

equipped rooms, most of which command 

spectacular views of a prime stretch of 

Cape coastline or the majestic Lions Head. 

In addition to the on-site Promenade 

Restaurant, its central location means that the 

city’s abundance of world-renowned eateries 

are practically on your doorstep. Plus, it 

is close to the CBD for those important 

business meetings. 

Over 85% of bleisure travellers opt 

to explore the sights of the cities where 

they stay and with Premier Hotel O.R. 

Tambo situated conveniently close to the 

Rhodesfield Gautrain Station, access to 

prominent business areas such as Midrand 

and Sandton - as well as must-see sights 

like the Apartheid Museum Maboneng 

Precinct and Constitution Hill - is quick 

and easy. 

Or try the newly-renovated Premier 

Hotel Quatermain, a sophisticated hotel 

that is an oasis in Sandton. This boutique 

hotel is ideally located in Morningside and 

offers a tranquil escape away from the 

crowds but close enough to the buzz of 

Jozi. Check-in for some me-time, enjoy a 

quiet cocktail in the boutique bar lounge 

or the pool terrace, indulge with a hearty 

meal at the contemporary bistro or enjoy a 

breakaway in the landscaped gardens. 

Throughout 2020, while many hotel 

groups paused development, there were 

hotel chains that chose to boost the 

hospitality and tourism sectors to create 

more possibilities for guests. 

Premier Hotels & Resorts was a key 

player in boosting the tourism sector 

through an investment of half a billion 

Rand, bolstering two new-builds and four 

refurbished properties across South Africa. 

As part of its national expansion plans, it 

strategically acquired land in KwaZulu-

Natal, with its significant R365 million spend 

covering the construction and opening 

of two hotels on one precinct high up on 

Umhlanga Ridge. 

Geared for the corporate traveller, Premier 

Hotel’s new builds are a 4-star Premier Hotel 

Umhlanga with 130 bedrooms designed to 

maximise the use of its location, with most 

bedrooms having unrivalled Indian Ocean 

views and balcony access. The three-star 

Premier Splendid Inn offers 64 bedrooms, its 

own 50-seater restaurant, and an impressive 

conference centre.

In essence, travel suppliers have spent 

much of the past year adapting products and 

optimising messaging to account for new 

needs, and such efforts should continue. This 

pent-up demand comes with new needs, 

presenting new opportunities across the 

bleisure travel journey.

LOOKING TO THE FUTURE
Travel in 2022 will be shaped by remote 

work, interest in private rentals, reluctance 

to fly, and the expectation of flexibility. The 

durability of these shifts will vary, but none 

seem likely to disappear as quickly as they 

emerged. So, in addition to adjusting to 

ongoing health concerns, travel providers 

also have to consider the ways the pandemic 

is reordering business travel. 

For more information, please visit  

www.premierhotels.co.za or email  

info@premierhotels.co.za.

Text & Images © Premier Hotels & Resorts
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Creating a home environment that is both beautiful, elegant, and timeless, is easy when your 
first port of call is Velvet Home & Living.

Haven
Velvet Home & Living

Making Your Home Your

A
t Velvet Home & Living, beautiful things 

are an obsession. With more than 25 

years of experience, their passion for 

home furniture and décor is palpable. The team 

travels across the world to source furniture 

and statement pieces, with a focus on quality 

and comfort. Over the years, solid relationships 

have been built with remarkable artisans who 

continue to supply Velvet with their vision.

At Velvet, you will find upmarket, 

affordable furniture for every room of your 

home. Close attention is paid to details, and 

styles are not limited to a particular theme. 

Instead, you will find a harmonious blend 

of contemporary, classic, modern, country 

styles, and more. The most liveable and 

happy rooms cannot be established by a 

decade or design style, and in this vein, the 

furniture at Velvet has a timeless quality.

Their love and respect for reclaimed wood 

are evidenced by the wide range of wooden 

furniture on offer. Whether you are looking 

for a dining-room table, coffee or side tables 

for your lounge, a desk for your study, or 

bedroom furniture, each piece you purchase 

from Velvet is set to become a classic in 

your home. When it comes to outside 

spaces, Velvet’s range of outdoor furniture 

includes wicker, rattan and reclaimed teak 

products. Their quality meets the highest 

specifications for outdoor furniture, and the 

styles will create the perfect oasis for outdoor 

entertainment.

EXPERIENCE PERFECTION
The Velvet Home & Living team wants 

shopping to be a relaxed and enjoyable 

experience. The focus is thus on making 

you feel welcome and at home, and their 

experienced and friendly sales staff are always 

available to assist. The team at Velvet prides 

itself on building great relationships with their 

clients, and this is evidenced by the fact that 

clients return time and again when shopping 

for something special for their home.

Velvet Home & Living showrooms are 

located in George and Knysna, but you 

don’t have to miss out if you aren’t in 

these areas. For 24/7 inspiration, browsing 

and shopping, please visit Velvet online at 

www.velvethomeandliving.com. Delivery is 

available nationwide. 

For more info, please contact Velvet 

Home & Living directly on +27 44 873 0381 

or email info@velvethomeandliving.com

Text & Images © Velvet Home Living
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The pandemic has reinforced the reality that more millennials choose to 
raise pets rather than children. Gavin Miller, Managing Director at Marltons, 
shares insights into how a misunderstood generation is reimagining 
traditional parenthood and the reasoning behind it.

New Age
Pet Parenthood in a

Why are millennials choosing pets 
over parenthood?
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T
he pet care industry has seen 

an explosion of growth over the 

last few years. In the USA alone, 

consumers spent around $99billion during 

2020, and it is predicted that the global pet 

care market will reach $358.62 billion by 

2027. These numbers are surprisingly high, 

but what is even more surprising is that 

almost a third (31%) of this market spend is 

attributed to millennials.

Probably one of the most 

misunderstood generations, millennials 

born between 1980 and 1995, are often 

touted as the ‘selfie stick generation’ 

built on entitlement and selfishness. 

But it’s important to keep in mind that 

most millennials have lived through two 

economic crises. This has had a significant 

impact on how they plan for a future with 

some semblance of control and what they 

consider to be meaningful spending. 

Many studies show that millennials 

are getting married, buying homes and 

having children much later than previous 

generations. Instead of starting families, 

many choose to adopt pets, treating them 

like children.

For millennials, the future is all about 

choices on their terms, and luckily for pets, 

they seem to be much higher on the priority 

list than progeny.

NON-TRADITIONAL PARENTHOOD  
FOR THIS GENERATION

Gone are the days when pets were 

banished to the dog house. Millennials 

make little distinction between pets and 

family, and are willing to spend more on 

their four-legged friends than ever. This 

applies to diet, grooming, training, doggy 

daycare, pet insurance, and daily ‘just for fun’ 

products – everything from clothes, toys 

and accessories to drawings or paintings of 

their cats and dogs.

Not convinced? Take a scroll through 

social media. Conservative reports suggest 

that social media users post about their pets 

a minimum of six times a week. One in ten 

has a social media account exclusively for 

their beloved fur friend. All of this attention 

from the pup-arazzi proves that pets are like 

children, and they’re getting dressed to the 

nines, with millennials not afraid to pay for 

pet clothing and accessories.
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Millennials are also willing to spend their 

hard-earned money keeping their fur kids 

fed. Increasingly, they are on the lookout for 

products that are organic, ethically sourced, 

sustainable and specifically formulated for 

a range of ages and ailments. The adage 

of ‘they look so good because they eat 

so good’ has never rung truer as 68% of 

millennials will scrutinise nutrition labels 

before purchasing – and they’re not afraid to 

buy premium products. 

For the generation that likes to push 

the boundaries of tradition, pets fit 

seamlessly into their different lifestyles. 

While it’s true that any type of pet needs 

love and attention, millennials enjoy the 

freedom of being able to choose the level 

of care they’re willing, or able, to invest. 

Unlike with children, there is no need for 

a babysitter on date nights, spur of the 

moment plans can be made, and school 

bells and aftercare don’t necessarily 

dictate work hours. But don’t assume that 

just because they choose to care for pets 

rather than children that they pay any less. 

Millennials happily spend their money on 

doggy daycare, pet sitters and dog walkers 

to keep their fur babies entertained.

And perhaps one of the most compelling 

reasons millennials are choosing pets is to 

help soothe the psychic wounds of modern-

day living. The pandemic has resulted 

in social upheaval, reimagined lifestyle 

scenarios, health concerns, economic fears 

and mental wellbeing challenges. Bringing 

a child into an uncertain world, which was 

already low on the list for many millennials 

before Covid-19, may now seem completely 

overwhelming. A pet’s loyalty is unwavering 

and their love unconditional. Pets may help 

to fill a void as nurturing a living creature 

still fulfils a basic human need, whereas the 

commitment of raising a child is simply too 

much to fathom.

We may not always understand the 

ways of a generation that has dominated 

headlines for more than four decades. 

Who would have predicted that cats would 

become the most clicked topic on the web? 

What we can appreciate, though, is the 

incredible power of the animal-human bond 

and the impact it has on the way people 

choose to interact with a changing world.

Marltons is South Africa’s number 1 pet 

care brand and has been supplying superior 

pet care solutions to South Africans since 

1945. Learn more at www.marltons.co.za, or 

follow them on Instagram: @marltonspetcare 

or Facebook: @MarltonsPetCare.



A: Leeu Estates, Dassenberg Road, Franschhoek | P: 021 492 2222
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A PARTNERSHIP OF 
EXCELLENCE

Le chêne forms part of award-winning chef Darren Badenhorst’s portfolio of 
fine dining restaurants. Nestled in the glass observatory dining room in the 
Manor House of the five-star Leeu Estates, Le chêne offers a selection of two 
or three course dining experiences in true French style. Here, amidst the 
scenic gardens of Leeu Estates and the majestic mountains of Franschhoek, 
a preeminent estate and a chef extraordinaire share a vision of delighting 
the palette and enticing the senses cultivated from mother nature’s kitchen.

https://lechene.co.za/restaurant/
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Light
Art

up the 
Night with

Using light, sound and video, the annual edition of Spier Light Art is set to enthral visitors 
again in 2022.

Spier Light Art to 
brighten the mood 
for the fourth time
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O
ne of South Africa’s oldest wine farms 

and a well-known Western Cape 

landmark, Stellenbosch wine farm, 

Spier, hosts the annual Light Art exhibition 

as one of their Growing for Good initiatives, 

which empower communities to create 

positive social and environmental change.

Spier is a long-standing supporter of 

the arts and understands that creative 

works entertain, inform and educate. 

They often hold up a mirror to society, 

offering us a chance to reflect. This is why 

Spier contributes to several annual public 

arts initiatives and exhibit a significant 

contemporary art collection on the farm.     

The fourth edition of Spier Light Art will 

be hosted at Spier Wine Farm from 17 March 

2022 to 18 April 2022. This annual event 

will feature an exciting array of interactive 

artworks scattered across the historic 

Stellenbosch estate, a night-time adventure 

for the whole family to enjoy. Created by 

talented artists and designers from South 

Africa and beyond, the artworks use light, 

sound and video to illuminate the present 

moment and help us imagine where we 

might be headed next. 

Spier Light Art is free to the public. The 

best time to visit is at dusk when you can 

catch both the beautiful sunset and the 

switching on of the lights.

All artworks are outside and spaciously 

set apart; visitor flow is also monitored. This 

ensures that social distancing is in place at 

all times.

By choosing Spier, you are supporting 

Spier’s Growing for Good learning initiatives 

that empower communities to create 

positive social and environmental change. 

Visit www.spier.co.za for more information.

Text & Images © Spier
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Taking steps to counteract the effects of a waning economy on the luxury vehicle 
market isn’t an easy task, but with its revamped Q5 sport-utility and the long-
awaited Q5 Sportback, that job has just become a whole lot easier. 

Sporty
Bringing

Back
Audi Q5 & Q5 Sportback
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D
espite the worldwide semiconductor 

scarcity, Audi South Africa is 

keeping its foot on the luxury SUV 

accelerator pedal with the refreshed Q5 and 

SQ5 range. The range now also includes 

a Sportback version for the first time, 

effectively doubling the overall number of 

models to nine.

Given that Audi lost a small slice of 

market share in the luxury sports utility 

segment in 2021, it is vital that their most 

popular models, of which the Q5 is one, 

remain as fresh as possible to maintain 

buyers’ interest.

Although updates to the Q5’s techno 

arsenal have been sparse with this round, 

the big news for Q5 fans is that they can 

now, as with the Q3, choose between the 

standard SUV body style or the coupé-type 

Sportback version.

As with previous models that have 

gone the Sportback route, there are, 

practically speaking, very few differences 

between the standard body style and its 

sleeker sibling. Mainly, it receives styling 

changes towards the rear of the car, 

where, from the B-pillar, the roofline 

drops at a more gradual angle to afford 

the Sportback a more streamlined look. 

There is no difference in performance 

or handling characteristics. Due to the 

sloping roof, headroom at the rear is 

slightly affected, as is the luggage space 

– but only by losing a mere 10 litres 

compared to its SUV style sibling.

DECISIONS, DECISIONS
I experienced different iterations of both 

the coupé and the SUV during the launch 

drive in the Western Cape, and can honestly 

report that the drive experience is virtually 

identical. Truthfully, I prefer the Sportback’s 

slightly more elegant coupé style, as I find 

it to be a more mature interpretation of the 

Q5’s increasingly futuristic look.

Although there are nine derivatives in the 

Q5 range, I kicked off my debut drive in the 

Sportback 40 TDI quattro S line. At a cool 

R1 million, it is Audi’s fourth most expensive 

Q5, but their second-cheapest Sportback. 

Above it is the Sportback 45 TFSI quattro S 

line, and the lightning-fast SQ5 Sportback 

TFSI quattro.

Whether in Sportback or standard guise, 

the 40 TDI quattro Q5’s 2.0-litre turbodiesel 

engine powers five of the nine models, 

offering 140 kW and 400 Nm of torque. 

All models also get quattro, Audi’s semi-

permanent four-wheel-drive system, and 

a quick-thinking seven-speed dual-clutch 
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gearbox. With this combination, the diesel 

Q5 will accelerate from zero to 100 km/h in 

8.1 seconds – which is well in line with its 

competition from Munich and Stuttgart – 

although it sips on fuel slightly more frugally 

than its opponents, at 6.4 l/100 km.

With Audi’s 2.0-litre four-cylinder petrol 

engine under the hood, the Q5 undergoes 

somewhat of a sporty transformation. With 

43 kW more at your disposal (183 kW) and 

only 30 Nm less than the diesel (370 Nm), 

the 45 TFSI quattro S Line Sportback is 

livelier and more fun, and at an estimated 

consumption figure of 8.0-l/100 km, it 

isn’t too costly to run either. Bear in mind, 

however, that at R1,050,000, it is slightly 

more expensive than its diesel counterpart 

(and the same price as its twin from Porsche, 

the entry-level Macan). If you’re willing to 

forego the Sportback styling for a more 

traditional look, the standard SUV will cost 

you R103,000 less.

IN SUMMARY
No precis of any Audi would be 

complete without mentioning how 

incredibly refined these cars’ cabins 

look, feel, and function. Besides Porsche, 

Audi interiors are my favourite among 

the German automakers. Everything 

fits perfectly, the seats are exceedingly 

comfortable, and it all feels durable and 

elegant. It’s a pity that Audi isn’t able to 

make more gadgetry and luxuries standard 

in their cars. The Q5 isn’t low on tech, but if 

the Sportback 45 TFSI quattro S line tester I 

drove at launch is the example, most buyers 

would have to spend at least R150,000 

above sticker price to get the level of 

optional extras where I think it should be.

That said, the Q5 and Q5 Sportback are 

undoubtedly two of the most beautiful in 

their segment. With many models to choose 

from, appealing to different tastes and 

budgets, the Q5 looks set to assist Audi to 

regain some of its market share losses in the 

luxury sports utility market.

Text: Bernie Hellberg Jr 
Images © Audi South Africa
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Hide & Click
Playing

As the world increasingly and rapidly moves online, concerns around digital privacy and security are 
growing as well, and finding solutions to cyber security has become ever more critical.

What will online privacy and security look like in 2022?
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I
n many ways, 2021 was a landmark 

year for online privacy. In April 2021, 

Apple rolled out an update allowing 

users to opt-out of app tracking, with 

most iPhone users having done so by the 

end of the year. There were even talks 

about disabling tracking technology on 

the world’s most popular web browser. We 

also saw movement on the legislative front, 

with South Africa’s Protection of Personal 

Information Act (POPIA) coming into effect 

in July. (Kenya and Nigeria’s equivalent acts 

came into effect in 2019). Gartner predicts 

that modern privacy laws will cover 75% of 

the world’s population by the end of 2023. 

But there’s also clearly still a lot of work 

to be done. By the end of September 2021, 

there had been more data breaches than 

in the whole of 2020, impacting hundreds 

of millions of people. The average cost of 

a data breach rose to US$4.24-million, the 

highest it’s been in 17 years.

This illustrates that online privacy and 

security is an ongoing battle and that 

organisations of all sizes will have to keep 

stepping up their efforts when it comes to 

protecting their customers and staff. While 

it’s hard to predict precisely how this will 

play out in 2022, several definite trends will 

impact throughout the year. 

PRIVACY BECOMING MORE MAINSTREAM
With big tech embracing privacy, or at 

the very least making an effort, it’ll likely 

become even more mainstream. This will be 

positive in many markets, especially where 

most ordinary business owners are naive to 

their consumers’ privacy wants and needs.

A survey Zoho conducted earlier in 2021, 

for example, found that only 22% of South 

African businesses are aware of privacy 

laws governing their marketing activities, 

despite POPIA coming into effect on 1 

July. It also found that while 76% of the 

businesses indicated well-documented 

policies for customer data protection, only 

57% are strictly applying those policies.

At Zoho, data privacy is perceived as 

not just a legal obligation but an ethical 

choice. The team is serious about customer 
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data protection and strives to develop 

applications that treat user data responsibly. 

In 2020, Zoho also took a strong stance 

against adjunct surveillance—the practice of 

monitoring data and activity through third 

parties, cookies, and trackers embedded 

in the software/website—and removed all 

invasive/non-essential third-party trackers 

from its websites.

THE IMPORTANCE OF  
SAFELY DUMPING DATA

Having spent years trying to gather 

as much data as possible on their users, 

companies are starting to realise that it’s 

not always an asset. Many organisations 

sit on vast “data graveyards” that are a 

significant security liability.

The better they get at safely disposing of 

that data, the less risk they’ll face regarding 

cybersecurity breaches. With increasingly 

robust laws, companies will be forced 

to improve their governance, but the 

organisations that fare best will be the ones 

that go above and beyond when it comes 

to data governance.

INCREASED DEMAND FOR TRANSPARENCY
As an effect of privacy becoming an 

increasingly mainstream issue, it’s also 

become a much bigger concern for 

ordinary consumers who are turning 

privacy-conscious with each passing day. 

People want to know that companies 

aren’t going to collect data that they 

aren’t comfortable sharing and that they 

will be wholly transparent with the data 

they collect. For the next few years, 

organisations that boldly come forward and 

declare their data collection practices with 

complete transparency and accountability 

will gain a competitive advantage. 

A HIGHER RESPONSIBILITY
Ultimately, the onus is on the 

organisations to set up a company-wide 

data governance framework that ensures 

that only the minimum necessary amount 

of data is collected from customers along 

with their explicit consent and is further 

used, stored, and managed responsibly. 

Equally important, organisations should 

ensure that their business software 

providers and vendors also follow the same 

number of strict guidelines, policies, and 

compliance procedures for data privacy.

For more info, visit www.zoho.com.

Text: Andrew Bourne, Regional Manager for Africa, Zoho Corporation
Images © Unsplash.com
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Success
According to the Salesforce 7th Edition State of Marketing report, the global 
pandemic has caused 86% of marketing organisations in South Africa to adopt new 
work collaboration technology. We take a deeper look at the local landscape to see 
how companies can innovate in this ever-changing environment.

How product and technology innovation aid in 
the quest for digital transformation

Innovation Driving Marketing
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S
alesforce surveyed over 8,200 global 

marketing leaders to find out where 

the marketing landscape is now. How 

have priorities shifted since COVID-19? What 

trends are marketers seeing and are they 

different now from pre-pandemic? 

Marketers in South Africa, as well as the 

rest of the world, are facing challenges in 

their work. These challenges are caused 

in part by the pandemic and other recent 

socio-economic impacts. We’re able to drill 

down into the overall data to find out what’s 

happening specifically in the South African 

marketing landscape.

INNOVATION AND TECHNOLOGY TO 
OVERCOME CHALLENGES

We’ve learned from the report that the 

top three challenges for marketers in South 

Africa are: 

 • Engaging with customers in real-time

 • Innovating 

 • Evolving digital customer experiences 

These challenges speak to the important 

need for digital transformation. Marketers 

knew the importance of going digital before 

they’d even heard the word COVID, but the 

need wasn’t as urgent as it became during 

the pandemic. Now we know that going 

digital is a must-have, no longer just a nice-

to-have.  Product innovation and innovation 

in technology are high on the list of priorities. 

GOING DIGITAL THE WAY FORWARD
How can South African marketers 

overcome the challenges in their way? 

Digital Challenge #1: Engaging with 

Customers in Real-time

We found that 72% of marketers in 

South Africa say that meeting customer 

expectations is more difficult than a year 

ago. That’s higher than the global average of 

marketers who say the same (66%) and shows 

that it’s a real need. 

The answer to meeting customer 

expectations is made up of a variety of 

different factors. But one thing is for certain; 

real-time engagement is key. Customers 

now more than ever expect personalised, 

connected, real-time communication across 

multiple channels. 

Many of the companies that customers do 

business with offer omnichannel experiences. 

By using product innovation and technology 

they can respond to their customers’ needs 

as soon as the customers realise their needs. 
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Digital Challenge #2: Product Innovation 

in Technology

Innovation is crucial to driving business 

growth in today’s fast-moving digital world. 

Especially during times of crisis, when both 

customers and employees need to feel like 

their problems are being solved. They need to 

have that trust in businesses, whether they’re 

buying from them or working for them.

Innovation begins with your people, but 

are marketers completely satisfied with their 

training? The report shows that less than half 

of South African marketers (44%) rate their 

employee training as excellent. So how can 

they be at their most innovative? 

One thing to note here is that, on a global 

level, the percentage of marketers rating their 

training as excellent is only 20%. Employee 

training seems to be more successful 

in South Africa. Upskilling and reskilling 

marketers could be a valuable way of 

boosting product innovation and innovation 

in technology. 

Digital Challenge #3: Evolving Digital 

Customer Experiences 

Marketers usually get to adapt to customer 

needs and behaviours changing at a steady 

rate. But the pandemic changed that. 

Customer behaviour switched rapidly over 

the course of a few months, and their needs 

changed along with it. 

Customer needs have evolved at a rapid 

pace, and most of those needs revolve 

around digital experiences. That means 

that marketers have no choice but to 

accelerate their digital transformations to 

keep up. 

According to our report, 90% of 

marketers in South Africa say their digital 

engagement strategy has changed since 

before the pandemic. Moreover, 48% say it 

has completely changed and 42% say it has 

somewhat changed. 

It’s apparent that a streamlined, 

personalised digital customer experience 

is key. Having multiple digital channels also 

plays a central role in today’s marketing. 

Technology and product innovation are there, 

but are marketers ready to make the most 

of it?

PRODUCT INNOVATION  
AND DIGITAL CHALLENGES

The crucial thing to remember is that 

it’s never been more important to offer 

connected digital experiences. Even if 

businesses were already digitalising marketing 

activities, or planning to, the pandemic 

accelerated the need to ‘go digital’. 

There may be multiple challenges to 

scalable digital transformation, but armed 

with the right tools, marketers can overcome 

them. Lack of training may be an issue, but as 

already mentioned, that can be worked on. 

Clunky, legacy systems are a common 

barrier to successful digital transformation. 

Product innovation in technology can 

help, and it’s good to remember that 

replacing ineffective technology can have a 

positive effect on budgets in the long term. 

Organisations with a lack of overall digital 

strategy are going to stumble and fall in the 

long run. It needs to be a business priority. 

To examine our findings of the current 

marketing landscape in more detail, 

download the Salesforce 7th Edition State of 

Marketing report.

Text: Robbie Kearns, Senior Regional Vice President, Salesforce
Images © Unsplash.com
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FlyCemAir 
to Kimberley

BOOK ONLINE
www.flycemair.co.za 

Email: tickets@cemair.co.za 
Call Centre: 0861 CemAir / 0861 236247
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Experts recommend that children aged six to ten get up to 12 hours of sleep for optimal 
physical and mental health – but for little ones who suffer from allergies, symptoms like 
runny noses and itchy skin can disturb these vital hours of rest.

Say Goodnight to Kids

Allergies
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Text: Supplied
Images © Unsplash.com

A
ccording to Dr Thulja Trikamjee, a 

specialist paediatrician and certified 

allergist based in Cape Town, allergy 

rates among children are increasing globally, 

and symptoms from allergies are also an 

increasing problem because of external 

factors such as climate change, urbanisation 

and industrialisation. 

“In South Africa, food allergies occur 

in around 2.5% of one to three-year-olds. 

This figure is much higher in children with 

moderate to severe eczema, who have 

food allergies in around 30-40% of cases. 

The prevalence of environmental allergies is 

much higher, and allergic rhinitis is thought 

to affect as many as 30-50% of individuals 

globally,” says Dr Trikamjee, who is also 

affiliated to the boards of the European 

Academy of Allergy and Clinical Immunology 

and World Allergy Organisation.

SNOOZING THOSE ALLERGIES
Allergies to anything in the environment 

can disturb sleep for both children and 

adults. If you have an allergy, this triggers 

an inflammatory response in the upper 

respiratory tract. While sleeping, we tend not 

to compensate for some of the congestion 

in our nostrils, which is why many people 

tend to snore or sleep with their mouths 

open. These two symptoms alone can be 

very disruptive to sleep. 

“The main culprit of nighttime allergy 

is the house dust mite, which lives in all 

our homes and loves to make its own little 

environment in our mattresses,” says Dr 

Trikamjee. “People with pets indoors might 

also develop symptoms and reactions to 

dog, cat, parrot, cockroach and mouse 

allergens if there is exposure to these inside 

your home or bedroom.”

“Constant exposure to an allergen that 

our body reacts to is not fun for anyone! It 

leaves a person with constantly itchy eyes, 

throat, nose and skin,” she says. “Studies 

have even linked uncontrolled allergies to 

poor school and work performance and  

bad driving.”

However, Dr Trikamjee says that there 

are steps that parents can take to reduce 

potential triggers for their children: 

•  Stuffed toys are significant carriers of 

dust mites, and allergists sometimes 

recommend freezing them to kill mites.

 •  Regularly wipe hard surfaces in the 

bedroom with a damp cloth to  

remove dust.

 •  Try to limit or not allow pets into the 

bedrooms or on the beds. 

•  Carpets and curtains are carriers  

of mites, so remove them or clean  

them regularly. 

•  Lastly, and perhaps most importantly, 

parents should ensure mattresses are 

kept as clean as possible. “The mattress 

is the number one place that we 

consistently spend many hours on, and 

it is, therefore, a huge trigger to people 

who are allergic to indoor allergens,” 

says Dr Trikamjee.  

For more infoformation, please visit 

www.allergyfoundation.co.za.

Keep Your Mattress Clean
Clean My Bed is an innovative new solution 
available to allergy sufferers in South Africa. 
It has sourced international technology and 

combined it in a unique product with the 
Allergy Foundation of South Africa Seal of 

Approval (this approval is vital for consumers 
to look for when seeking products that 

make claims of helping or treating allergies). 
Using a two-step process involving a 

medical-grade HEPA 13 vacuum cleaner 
and a UVC (germicidal light), Clean My Bed 
can effectively remove dead skin cells, dust 

mites, dust mite faecal matter, and other 
allergens such as pet dander. “Conventional 

cleaners and devices are unable to lift or 
remove allergens in our beds adequately due 
to the nature of the mites’ ability to stick to 
surfaces. The double engine and UV system 
that Clean My Bed offers, removes dust with 

greater efficacy,” explains Dr Trikamjee.

https://www.jjcycling.co.za/
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De Havilland Dash-8 Q400/Q300

CemAir fleet

Bombardier CRJ100/200 

Bombardier CRJ-900

De Havilland Dash-8 100

Beechcraft 1900D

Manufacturer: Bombardier

Model: CRJ-900

No. of aircraft: 1

Maximum cruising speed: 

Mach 0.82 / 871 km/h

Engines: General Electric CF34-8C5

Range: 1,350nm / 2,956km

Maximum altitude: 41,000’

Seating capacity: 90 Passengers 

Crew: 4 Crew

Wing span: 81’ 7” / 24.9 meters

Overall length: 119’ 4” / 36.4 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 1,778 meters

Manufacturer: Bombardier 

Model: CRJ100/200 

No. of aircraft: 12

Maximum cruising speed: 

Mach 0.81 / 860 km/h

Engines: General Electric CF34-3A1

Range: 1,946nm / 3,620km

Maximum altitude: 41,000’

Seating capacity: 50 Passengers 

Crew: 3 Crew

Wing span: 69’ 7” / 21.2 meters

Overall length: 87’ 10” / 26.8 meters

Overall height: 24’ 5” / 6.2 meters

Minimum runway length: 1,918 meters

Manufacturer: De Havilland

Model: Dash-8 Q400

No. of aircraft: 1

Maximum cruising speed: 

360 knots / 667 km/h

Engines: PW150A

Range: 1,360nm / 2,520km

Maximum altitude: 25,000’

Seating capacity: 78 Passengers 

Crew: 4 Crew

Wing span: 93’ 3” / 28.4 meters

Overall length: 107’ 9” / 32.8 meters

Overall height: 27’ 5” / 8.4 meters

Minimum runway length: 1,425 meters

Manufacturer: De Havilland

Model: Dash-8 Q300

No. of aircraft: 2

Maximum cruising speed: 

295 knots / 545 km/h

Engines: PW123A

Range: 1,107nm / 2,050km

Maximum altitude: 25,000’

Seating capacity: 50 Passengers 

Crew: 3 Crew

Wing span: 90’ / 27.4 meters

Overall length: 84’ 3” / 25.7 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 1,150 meters

Manufacturer: De Havilland

Model: Dash-8 100

No. of aircraft: 1

Maximum cruising speed: 

269 knots / 497 km/h

Engines: PW120A

Range: 1,000nm / 1,800km

Maximum altitude: 25,000’

Seating capacity: 37 Passengers 

Crew: 3 Crew

Wing span: 84’ 11” / 25.9 meters

Overall length: 73’ / 22.3 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 800 meters

Manufacturer: Beechcraft

Model: 1900D

No. of aircraft: 9

Maximum cruising speed: 

284 knots / 525 km/h

Engines: PT6A-67D

Range: 1,400nm / 2,500km

Maximum altitude: 25,000’

Seating capacity: 19 Passengers 

Crew: 2 Crew

Wing span: 57’ 11” / 17.6 meters

Overall length: 57’ 10” / 17.6 meters

Overall height: 14’ 10” / 4.6 meters

Minimum runway length: 1,000 meters

Airline Information



CLASSIC & CONTEMPORARY FRENCH FUSION
Elegantly appointed and located in the quaint village of Franschhoek, Le coin Francais, both in concept and name, pays 
homage to the essence of this breathtaking valley as expressed in its cuisine, heritage, ar t and some of the finest 
wines in the country. Featuring state-of-the-art culinary techniques embodied in elegant time-tested French cuisine,  
Le coin Francais offers two fine-dining menu options for lunch and dinner, coupled with outstanding pairing options. 
An á la car te menu complements the two fine-dining menu options for lunch, served inside the restaurant or on the 

terrace, with the same caliber and sophistication of cuisine.

C: 074 126 0022     |    E: reservations@lecoinfrancais.co.za    |    A: 17 Huguenot Rd, Franschhoek, 7690

https://lecoinfrancais.co.za/


WILD
Five

Escape from the daily grind with a midweek getaway  
inclusive of accommodation, breakfast, lunch and dinner.
Book our WILDFIVE offer and stay 5 consecutive nights. 
Visit suninternational.com or call 011 780 7000. 

Terms and Conditions apply.

STAY 5 
CONSECUTIVE NIGHTS
From R1 567 PRPN*


