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Africa’s first  Eco-Smart City

Call 086 100 2001
www.elan.co.za
www.blythedale.co.za

80% off Grid

•	 Solar	and	Gas	Power
•	 Desalination	Plant	
•	 FTTH	&	5G	Wi-Fi
•	 Holistic	Estate	Mobile	App
•	 Smart	Estate	Utility	Management

•	 Smart	Homes
•	 1000ha	Inclusive	Mixed-Use	
•	 Eco	Design	Guidelines
•	 6km	Beach	and	River	Frontage
•	 320ha	Indigenous	Forest

LAND	NOW	SELLING

BOOK YOUR SITE    VISIT TODAY

https://www.blythedale.co.za/


Positioned in the most romantic valley on earth, only 1 hour from Cape Town, Franschhoek 
Country House & Villas is an exclusive boutique hotel reminiscent of a village in Provence yet 
with an elegant Cape sensibility.  Set in gardens of lemon trees, lavender and vines – with 
fynbos draping the nearby mountains – the original, charming country maison includes 14 
standard and luxury rooms as well as the award-winning Monneaux Restaurant while the 12 
Villa suites are havens of privacy & understated opulence.  Swimming pools, a candle-lit cellar, a 
treatment room and sun-down verandas are all a traveller needs as you live la vie extraordinaire.

For current special offers and packages visit
www.fch.co.za

 
tel: +27 (0)21 876 3386 | email: info@fch.co.za

https://www.fch.co.za/


A: Leeu Estates, Dassenberg Road, Franschhoek | P: 021 492 2222
E: reservations@lechene.co.za |  W: www.lechene.co.za

A PARTNERSHIP OF 
EXCELLENCE

Le chêne forms part of award-winning chef Darren Badenhorst’s 
portfolio of fine dining restaurants. Nestled in the glass observatory 
dining room in the Manor House of the five-star Leeu Estates,  
Le chêne offers a selection of two or three course dining experiences 
in true French style. Here, amidst the scenic gardens of Leeu Estates 
and the majestic mountains of Franschhoek, a preeminent estate 
and a chef extraordinaire share a vision of delighting the palette and 

enticing the senses cultivated from mother nature’s kitchen.

https://lechene.co.za/restaurant/
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Hope is the companion of power, 
and mother of success, for who so 
hopes strongly has within him the gift 
of miracles. Remember, hope is a good 
thing, maybe the best of things, and no 
good thing ever dies. The best way to 
not feel hopeless is to get up and do 
something. Don’t wait for good things 
to happen to you. – Samuel Smiles

Hope is a powerful force, and probably 
the most important factor in overcoming 
life’s biggest challenges. Without hope, 
everything might just be lost.

So it came to pass that, in 2020 and 
2021, our “normal” was substantially 
disrupted by a pandemic, and our 
response to it, that caused havoc and 
grief across the globe. Yet here we are 
at the dawn of a new year, and while 
there remains a multitude of challenges 
to be solved, we have the choice to have 
hope, work towards renewal, and believe 
that normality will, inevitably return. 

Yes, they say that in some situations, 
only madmen can keep their hope 
alive, but it is that little spark that 
eventually pulls them from the depths 
of despair. Hope has the power to 

make us do the impossible, or at the 
very least, make us believe that we can.

It may be hard to be optimistic 
during difficult times, but when you 
hope, things are more likely to turn 
out the way we want them to, simply 
because we’re willing to do everything 
it takes to make it happen.

If you’re reading this, whether in 
hard copy on a CemAir flight or on 
your favourite device, you’re most likely 
from the school of thought that we 
cannot simply wait for life to happen to 
us, and that there is always one more 
thing we can do, another way to make 
our dreams come true and keep our 
hope alive. 

At the start of 2022, our wish for 
you is that you maintain hope, realise 
success, health, and happiness, and 
that this year will see many new 
opportunities.

Enjoy your flight!
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From the Editor

Bernie Hellberg Jr
 @TCBMedia | @ mr_blh

CLASSIC & CONTEMPORARY FRENCH FUSION

Elegantly appointed and located in the quaint village of Franschhoek, Le coin Francais, both in concept and name, pays 
homage to the essence of this breathtaking valley as expressed in its cuisine, heritage, ar t and some of the finest 
wines in the country. Featuring state-of-the-art culinary techniques embodied in elegant time-tested French cuisine,  
Le coin Francais offers two fine-dining menu options for lunch and dinner, coupled with outstanding pairing options. 
An á la car te menu complements the two fine-dining menu options for lunch, served inside the restaurant or on the 

terrace, with the same caliber and sophistication of cuisine.

C: 074 126 0022     |    E: reservations@lecoinfrancais.co.za    |    A: 17 Huguenot Rd, Franschhoek, 7690
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Lifestyle

Jim Beam
Appreciated by the world’s most discerning whiskey palates, Jim 
Beam Kentucky Straight Bourbon has perfected the art of bourbon 
creation through maintaining consistency and a smooth top notch 
flavour, earning the title of world’s number one selling bourbon. The 
sweet vanilla and woody flavoured drink is produced to perfection 
using new charred oak barrels. For over 225 years and surviving a 
lengthy prohibition, the Beam family has stayed true to their bourbon 
and to each other. The faces of the men found on the side of the Jim 
Beam bottle label are those who guided their family whiskey against 
all odds, and because of this, have propelled the brand to become the 
world’s best-selling bourbon. Jim Beam is available at leading bottle 
stores nationwide for a recommended retail price of R189 per bottle.

With the arrival of 2022, paint manufacturers and forecasters have 
already provided several predictions for next year’s aesthetics. If 
most of them get their way, we’ll all be refreshing our spirits and 
reconnecting with nature through a sea of soothing greens in 2022. 
Pantone disagrees. Pantone 17-3938, better known as Very Peri, 
is one of greatest names in colour for 2022, replacing green with a 
lively blend of red and blue. Inquisitive and interesting PANTONE 17-
3938 Very Peri, with its carefree confidence and daring curiosity that 
animates our creative spirit, enables us to accept this transformed 
world of possibilities, offering us up to a new vision as we rewrite our 
lives. PANTONE 17-3938 Very Peri rekindles gratitude for some of the 
virtues that blue signifies, complimented by a new viewpoint that 
resonates now, and casts a new light on the future.

Pantone Colour of the Year

Lovers of food, wine and food with wine...listen up! Gone are the 
days of you needing to toss in a whole bottle of your treasured top-
shelf wine when following a new recipe or re-creating your family-
favourites. Chef’s Choice now provides high-quality wine in a 250 
ml (1 cup) can – the right size for the recipe you’re creating – for an 
innovative and cost-effective way to cook with wine. The specially-
blended cooking wine was created with the environment in mind, and 
is available exclusively in cans for convenience and ongoing recycling 
efforts. Buy a single can, or stock up with packs of four. Available in 
‘Bold Red’ and ‘Crisp White’, Chef’s Choice cooking wine is pantry and 
fridge safe. Find chef’s Choice cooking wine at select Spar stores, or 
shop online at www.chefchoicewine.co.za.

Can the Wine Idea



14 flycemair.co.zaSkyNews

Travel

A Classic Returns 
Nearly a century after it was first built, The Winchester Hotel has 
reopened to the public after a comprehensive renovation that 
has transformed this much-loved seafront hotel overlooking 
Cape Town’s scenic Sea Point promenade. Originally built as 
a residential apartment block and previously known as The 
Winchester Mansions, The Winchester Hotel reopens under 
Newmark Hotels, Reserves, Lodges and Residences. The 
hotel’s public spaces have been enlivened by an eye-catching 
monochromatic colour scheme of richly-detailed black-and-
white tiles, offset by splashes of colour and character that 
celebrate the hotel’s rich history. The 76 guest rooms and suites 
have been thoughtfully updated, infusing a welcome dash of 
modernity into their design. The hotel’s food offering has also 
undergone a revamp, although the much-loved Sunday brunch 
events, held in the central courtyard to live jazz tunes, will be 
making a welcome return. www.newmarkhotels.com

All Around Entertainment
The innovative new KRUGER 360 Cinema is located in Skukuza rest 
camp and will provide guests with an immersive movie experience 
in the middle of the Kruger National Park. The cinema is built like 
a cylinder with a 360-degree wrap-around screen that gives guests 
an immersive viewing experience no matter which way they are 
facing. Viewers will sit on chairs that swivel and rotate for a full 
360-degree experience. Movies screened at the cinema will focus 
on conservation stories, including Rewild, a movie about six black 
rhinos selected to be part of a highly confidential translocation from 
South Africa to Chad. This immersive virtual reality documentary puts 
visitors on the front line of the historical operation and face-to-face 
with the extremely rare black rhino. www.krugerstation.com

Become an Insta-Hit 
Imagine a place solely created for content, a world where 
anything is possible – from flying first class, to a room 
full of mirrors and hanging upside down… Instanation – 
a proudly South African concept – opened its doors in 
December 2021 at Rosebank Mall. With over 33 booths, 
guests can transport themselves to different worlds, all in 
the name of social media. Instanation transforms ideas 
into spaces that evoke creativity and transportation of the 
imagination, and is designed to be a culturally inclusive 
environment and community. The Instanation brand team 
aims to inspire human connection and creativity in the 
largest social media playground, where creativity and your 
wildest dreams meet. Follow Instanation on social media: 
@instanation_za across all social media platforms.

Indwe FP Advert.indd   1 2015/04/13   18:36 
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Wonderland
Wild Water

Creating Botswana’s northernmost boundary, the Chobe River is an unmissable safari superstar 
and getting there is easier than you think. Kasane International Airport is less than a 10-minute 
drive from Chobe Safari Lodge, and the natural sanctuary of Chobe National Park, where a wild 
wonderland awaits. Get ready to meet the vast and majestic Chobe River - the best way to explore 
this remarkable region.

Enjoy the Majesty Along the Chobe River

Travel
Botswana
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C
hobe National Park was Botswana’s 

very first proclaimed national 

park, but its abundant waters 

set this game reserve apart from other 

African sanctuaries. On a boat cruise, 

you will putter along the riverfront, called 

the Serondela area, consisting of rich 

floodplains and forests. This lush zone 

attracts herds of animals in massive 

numbers and is teeming with wildlife. Along 

with many big game species, including 

buffalo, lion, and leopard, that favour the 

towering riverine trees, Chobe National 

Park boasts the largest concentration of 

elephants in Africa. Simply put, the game 

viewing is incredible, and a safari boat takes 

you closer to these animals for intimate 

wildlife encounters. 

Home to around 120,000 elephants, 

Chobe is fondly known as ‘The Land of 

Giants’. Watch as they munch on softer 

riverine grasses, sip, and swirl the water 

with their trunks, play with one another, 

and sometimes even swim across deep 

channels cleverly using their trunk as a 

snorkel. Photographers will adore the 

eye-level angles that boat-based game 

viewing affords. Bird-lovers can tick off 

close to 400 species in the area, and you’re 

also guaranteed to see Nile crocodile 

trunks, hippo pods battling it out in the 

water, kingfishers of all colours and plenty 

of water-loving antelope, such as the 

indigenous Puku. The kicker, however, is 

always seeing this endless activity with a 

cold drink in hand. The Chobe River is a vital 

watering spot for everyone. 

LIVE THE DREAM
As the first lodge built in Kasane, Chobe 

Safari Lodge enjoys a prime spot in town, 

immediately next to the Chobe National 

Park, with glorious views of the river’s 

sparkling waters. Many lodges in Kasane 

offer boat trips, but being closest to the 

park, Chobe Safari Lodge offers the fastest 

and easiest access to the richness of this 

animal kingdom.
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Game viewing on land is equally 

enthralling, with drives that take you to the 

park’s interior, navigating the sandy tracks 

of the park that weave between Zambezi 

teak trees and wooded mopane groves. 

This is where the lions love to hang out, 

preying on the buffalo and impala that feed 

in the grasslands. When not seeking out 

epic sightings, there’s a relaxing cocktail bar 

with a viewing deck of the Chobe River, a 

spacious pool deck, an open-air restaurant 

and great Wi-Fi across the lodge, to share 

those enviable photos with the home front. 

Chobe’s proximity to Victoria Falls 

also adds to the allure of this enchanting 

region. The waters of northern Botswana 

form the border with Namibia, and merge 

downstream from the park with the mighty 

Zambezi before plunging over the iconic 

Victoria Falls. Chobe Safari Lodge offers 

quick and easy PCR testing on-site, so that 

gaining border clearance won’t interfere 

with your holiday plans. 

Alternatively, the new Quadripoint Bridge 

Tour is a great way to see these waters 

without crossing the perimeter. Four corners 

of Africa merge at the brand new Kazangula 

bridge, an impressive structure that now 

joins Zambia with Botswana. 

Then there is one last part of the river to 

explore. Amateur anglers will undoubtedly 

enjoy a morning of tiger fishing where the 

river landscapes transform into rockier 

rapids and fish feed in the swirling pools. 

Rates
BWP699 pp sharing / BWP999 single

Includes: Accommodation, Bed Levy, 

Breakfast. Complimentary Chobe River cruise 

for bookings three nights and more

Boat Cruise – BWP225 pp (excludes park fee)

Game Drive – BWP225 pp (excludes park fee)

Rates are valid until 30 April 2022 (excluding 

Holiday Season). Holiday Season Surcharge: 

BWP100 pppn on B&B rate
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Fishing guides from Chobe Safari Lodge will 

happily help you land a big toothy specimen. 

CHECK-IN FOR LESS
Chobe Safari Lodge is ideal for budget-

conscious travellers seeking a bucket 

list Botswana experience that doesn’t 

compromise on a quality safari adventure. 

Every suite at Chobe Safari Lodge boasts a 

river view, a private patio, and rooms open 

onto expansive lawns that form the Chobe 

Riverbank. Expect beautiful bushbuck 

tiptoeing across the vista, charming gardens 

alive with birdlife, and a lively deck area when 

everyone reconvenes after the day’s activities. 

CHECK OUT THE BUSH EXPERIENCE 
More modern in its design, Chobe Bush 

Lodge is set away from the water and up 

into the base of a small hill in a peaceful 

bushveld setting. Watch the antics of 

baboons, banded mongoose, and impala 

from your veranda, or look out over the 

park from the upper floor balconies. All 

rooms are spacious with stylish open-plan 

bathrooms featuring a bath (a soak is very 

welcome after all that safari activity), plus 

air-conditioning and television.

Whichever accommodation option you 

choose, the Chobe experience is within easy 

reach and should not be missed.

For rates and information, email 

marketing@underonebotswanasky.com,  

call +267 625 0336, or simply visit  

www.underonebotswanasky.com.

Text & Images: Supplied

BOOK ONLINE
 www.flycemair.co.za 

Email: tickets@cemair.co.za 
Call Centre: 0861 CemAir / 0861 236247

In Partnership 
with Proflight Zambia

FlyCemAir  
JHB to Lusaka

Daily & Twice Daily 
Fri & Sun
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To all those craving a little bush magic and the opportunity to truly 
disconnect at Sibani Lodge this summer holiday season and beyond, 
keep reading!

Sibani
Summer of

Escape to Sibani Lodge

flycemair.co.za flycemair.co.za

Travel
Sibani Lodge
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I
f the last few months of travel restrictions 

have reminded us of anything, it is that 

there is abundant natural beauty when 

you take the backroads, and that nowhere 

is quite as blessed as our very own ‘mother 

continent’ when it comes to plentiful 

adventure options. If you’re planning to 

continue prioritising exploring a little closer 

to home, it doesn’t get much easier than 

Sibani – where all you have to do is pack 

your weekend bag and let the spoils of 

mother nature deliver the rest.

CRADLE OF EXCLUSIVITY
Situated within the Mt Savannah Game 

Reserve, near the Cradle of Humankind, this 

exclusive wilderness escape is one for the 

local bucket list. Family-friendly and ideal 

for romantic, rustic couple escapes, watch 

this space as Sibani’s glamping offering will 

also extend into a newly-built lodge in the 

near future.

Catering to locals and international 

visitors alike, Sibani offers an incomparable 

way to re-connect with nature, get back to 

basics, and escape the city noise, with the 

added benefit of being a mere 40-minute 

drive outside of Johannesburg. Sibani ticks 

all the boxes for those seeking comfort 

without sacrificing the authenticity of an 

authentic ‘bush’ experience.

IT’S RATHER SPECIAL
Bush breaks are no longer reserved 

exclusively for weekend escapes, nor do 

they need to come with a hefty price tag. 

Sibani ‘s midweek specials and easy access 

for all Joburgers make sure of that. Situated 

on the Cradle world heritage site, guests can 

enjoy real value for money and the chance 

to get fully immersed in the South African 

bush experience, with a few added creature 

comforts of home in their carefully curated 

take on ‘glamping’ in one of four fully-

equipped luxury tents. 

As if any further convincing was needed, 

the newest addition to the winning recipe 

is the KolKol wood-fired hot tubs, now as 

an added feature to each of the four tents. 

Cool off in style during the hot summer days 

as you enjoy your wild surroundings and a 

sundowner of choice. In winter, be assured 

that your evening bath ritual gets a serious 

upgrade as you remain toasty and warm 

under a starlit sky. 

Tents come complete with luxury 

linen, a proper bed and mattress, working 

lights, hot showers, flushing facilities, and 

even a solar-powered phone charging 

station. Sibani generously includes a hearty 

breakfast in their daily rate, which can be 

enjoyed at the Boma or in the privacy of 

your tent patio – ideal for those wanting 

to avoid unnecessary contact with other 

guests, with plenty of outdoor space and all 

Covid-19 protocols observed.

TIME OF A BREAK
Sibani offers wholesome set lunches 

and dinners, which may be pre-booked at 

an additional fee. There isn’t a set menu, 

but guests are welcome to inquire about 

the meal of the day a few days before their 

arrival. There is also an alfresco picnic lunch 

option as a great family-friendly add-on. 

Safari drives are also offered, with a 

morning drive inclusive of your stay. For 

those looking to spend as much time 

outdoors as possible, additional drives can 

be arranged for the afternoon. Afternoon 

drives are accompanied by drinks and snacks, 

ensuring you’re spoilt with true Sibani Lodge 

hospitality. The plentiful game on-site includes 

a variety of antelope and other non-‘Big 5’ 

wildlife, including (a very friendly) giraffe, red 

hartebeest, kudu, impala, zebra, as well as an 

impressive variety of birdlife, flora, and fauna. 

Should you prefer to relax in your tent, 

you can also enjoy an afternoon spent at 

the boma area, which doubles as the central 

watering hole, where guests can come 

together, share a feast, and share tales of 

their daily sightings around the campfire 

and under a ceiling of stars. The luxury 

CemAir is proud  to fly around SA,  book online at  flycemair.co.za

extends to on-site massage treatments, 

where you can pamper yourself, or create 

special memories with a couple’s treatment. 

Available to both overnight and day guests, 

where spa-rties, bachelorettes, and all 

special event requests to make your stay 

even more memorable, are welcomed. 

Sibani Lodge’s family-friendly luxury 

camping experience is not to be missed. 

Here, hot water and down duvets come 

complete with the outdoor dream.

Visit www.sibanilodge.co.za for more 

information on special offers or book your 

stay today.

Text & Images: Supplied
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From Runway to Motorway
As one of the leading pioneers in sustainable fashion, world-renowned 
fashion brand 3.1 Phillip Lim has collaborated with Volvo Cars to 
curate a limited-edition weekend bag for the eco-conscious traveller. 
The designer weekend bag is made from a new sustainable material in 
Volvo interiors called Nordico, following the announcement earlier this 
year that, starting with the C40 Recharge, all-new fully electric Volvo 
models will be completely leather-free. Made from recycled material 
such as PET bottles, bio-attributed material from sustainable forests 
in Sweden and Finland, and corks recycled from the wine industry, 
Nordico sets a new standard for the future of premium car interior 
design. The bag is the perfect companion for a weekend getaway, is 
inspired by the essence of Scandinavian design, and features discreet 
storage, a double strap, and a unique signature pouch.

An exciting new addition to Bentley Fragrances’ signature Bentley For 
Men range, Silverlake explores fresh aromatic territories, capturing the 
energising air of the great outdoors. Up-and-coming young perfumer, 
Ane Ayo, created Silverlake by layering cool aromatic notes based on 
the highest-quality, sustainable and natural ingredients to conjure 
both an alpine landscape and the man who is free to explore it. The 
bottle has also been designed to be reminiscent of a mountain lake, 
with its half-transparent, half-opaque waters. Silverlake is a fragrance 
for the man who never stops challenging himself, who sees limits 
as there to be challenged and borders to be crossed, and whose 
signature fragrance expresses his free spirit in cool, bracing accents.  

Silver Lining

Fender Musical Instruments Corporation recently announced the 
launch of a limited-edition Fender Lexus LC Stratocaster, the newest 
custom-built piece from Principal Master Builder, Ron Thorn. The 
Stratocaster guitar includes an omnidirectional Structural Blue finish, 
a spectral range that produces light metallic blue to deep midnight 
blue inspired by the Morpho butterfly. The paint on the Stratocaster 
guitar is the same paint used on the Lexus LC 500 coupé and 
convertible Inspiration Series and does not contain any blue material; 
instead, it looks blue only because of the interference of light. The 
neck is fashioned from beautiful 3A flame maple, the fingerboard 
from deep-blue polished Richlite with stainless-steel frets, and on 
darkened stages, the white Luminlay fingerboard inlays glow in vivid 
blue. The black machine screw fasteners on the pickguard create a 
clean automotive appearance, as does the custom case – wrapped 
in carbon fibre textured vinyl, with the Lexus logo embroidered inside 
the lid. www.fendercustomshop.com

Fender Bender

Lifestyle

Open Hours: Monday to Sunday - 12h00 to 20h30

T: +27 21 876 2494 • E: reservations@eat-oku.co.za • A: Heritage Square, 9 Huguenot Rd, Franschhoek • eat-oku.co.za

Oku Asian Eatery offers a South Eastern Asian culinary journey inspired 
by the Gili Islands. Join our two chefs, Darren Badenhorst and Ryan 
Shell, in an extraordinary gourmet experience promising authentic 
flavour, texture and visual delight. 

Bookings essential to avoid disappointment.
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One of Netflix’s hottest competition shows, Glow Up: Britain’s Next Make-Up Star, returned to screens with 
a third season in late 2021, and audiences have been in awe of the incredible makeup looks created by its 
contestants. If you haven’t seen it, Glow Up features aspiring makeup artists who compete in challenges to 
win a career-changing opportunity in the beauty industry. From magazine editorials to fashion week and 
film sets, their creativity gets stretched to the limit. But it’s not just the incredible makeup looks that are worth 
watching – viewers also walk away with a wealth of knowledge and helpful tips, courtesy of the show’s 
judges and makeup industry legends, Val Garland and Dominic Skinner.

the Glow
You’ve Got

Makeup Tips from  
Netflix’s Glow Up

H
ere are a few of our favourite 

makeup tips we have learnt from 

watching the latest season of  

Glow Up.

 

PERFECT THE CUT CREASE
A cut crease is a technical term for an 

eye makeup look where a lighter shade of 

eyeshadow cuts across the crease of the 

eyelid, creating a dramatic contrast that 

makes the eye look more defined. It adds 

depth and contouring to the eyelid. To 

perfect it at home, the judges on Glow Up 

suggest using a dark eyeshadow powder 

to sketch where you want the crease to 

be. Next, use a lighter powder to colour 

the entire eyelid below the crease. Use 

a medium tone shadow to blend the top 

of the crease line upwards. Lastly, apply 

a highlighter or shimmery shadow to the 

inside edge of the eye.

Using an eyeshadow palette makes it 

easier to select shades for your cut crease, 

as the colours in the palette already work 

harmoniously together. We recommend 

trying one of wet n wild’s Color Icon 

10 Pan Eyeshadow Palettes. The Nude 

Awakening Palette (R139.95) offers natural-

looking nude, bronze and brown shades in 

matte and shimmer, while one of the more 

colourful options like V.I.Purple allows for 

a more creative cut crease look. The Real 

Techniques Everyday Essential Eye 

Set (R499.99) is the perfect cut crease kit: 

with seven new brushes and a metal lash 

separator, this set is your cut crease go-to.

 

APPLY FALSE LASHES
According to Val and Dominic, one of the 

most important things to keep in mind when 

applying falsies is that you absolutely must 

measure the false lash against your own lash 

line and cut it if required. The second most 

important thing is to wait for the glue to 

become tacky before applying the lash (this 

typically takes a minute or two). 

For wispy, flirty lashes, try Kiss Blowout 

Lashes in Pixie or Beehive (R103). They 

give you realistic volume, bounce, and curl 

to match your lashes, and they are safe for 

contact lens wearers.

If you struggle to master the art of 

applying the lash, and want to bypass glue 

altogether, then Kiss Magnetic Lashes are 

for you. Apply the Kiss Magnetic Liner across 

your lash line and then gently apply 

the Magnetic Lashes (R379.95 for the kit). 

No glue, no adhesive, no hassle!

 SELECT LARGER BRUSHES
So many of us reach for smaller 

brushes in the hope that they’ll offer 

better control and precision, but 

sometimes a larger brush makes for 

quicker work and more natural strokes 

(plus, you can always go in for detail with 

a smaller brush later). 

The Real Techniques Flawless Base 

Brush Set (R499.99) offers a selection of 

five brushes for foundation, highlighter, and 

concealer, to help you make light work of 

achieving a glowing complexion. 

 

PERFECT SYMMETRY
It can be challenging to get your 

makeup perfectly symmetrical. The experts 

recommend starting with your non-

dominant side or the side you struggle with 

the most, as this will make it easier to match 

the symmetry on your other, stronger, or 

dominant side.

 

ON-POINT WINGED LINER
The classic winged liner doesn’t have to 

be a challenge. Take an eye pencil and hold 

it against the side of your nose, and angle 

it diagonally up to your brow. Draw the line 

to the centre of your eyelid, and then draw 
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from the inner corner of your eye and pull 

the line to the centre. Voilà! 

Try wet n wild Color Icon Khol Liner 

Pencil Baby’s Got Black (R24.95), or if you 

prefer a felt tip liner, we recommend wet n 

wild Proline Felt Tip Eyeliner (R84.95). 

 

LUSCIOUS LIPS
We’re used to lining our lips and then 

filling in with colour, right? The experts at 

Glow Up recommend colouring your entire 

lip first and then lining the shape with a 

matching lip liner afterwards. This allows you 

to define the shape, sharpen the edges and 

create symmetry. 

Start with your favourite wet n wild 

Megalast Lipstick in Matte or High Shine 

(R99.95). The creamy, lightweight formula 

glides on effortlessly and gives you full 

coverage in one application. Next, find a 

matching wet n wild Color Icon Lip Liner 

Pencil (R36.95) and carefully outline your 

lips, tidying up the lipstick line and defining 

the shape.

 

ALL ABOUT SKIN
Ask any painter, and they’ll tell you the 

quality of the canvas plays an essential role 

in the quality of the painting. Makeup is the 

same. The Glow Up team always emphasises 

skin, no matter the face’s focal point. Ensure 

your skin looks its best by maintaining a 

good skincare regime.

ZERO offers premium plant-based 

skincare products that nourish the skin 

without the presence of potentially harmful 

ingredients. Using the Day Cream and Night 

Cream (R399 each) daily is a great start. 

We recommend adding ZERO Eye Cream 

to boost moisture around the delicate eye 

area (R299).



34 flycemair.co.zaSkyNews SkyNewsflycemair.co.za 3534 flycemair.co.zaSkyNews SkyNewsflycemair.co.za 35

If the term Luminol seems familiar, you either watch too many crime series, or you enjoy 
keeping your finger on the pulse of the Joburg design scene, and you’re familiar with the 

latest lighting trend pieces from acclaimed designer, Joe Paine…

the Mood
LUMINOL by Designer Joe Paine

Lighting



36 flycemair.co.zaSkyNews SkyNewsflycemair.co.za 37

U
sing the sophisticated 

production techniques that 

blend classic Modernist 

styling with a unique take on 

detailing and form, Johannesburg-

based designer Joe Paine presents 

LUMINOL — the latest, and long-

awaited evolution of his celebrated 

lighting design practice.

Launched in November 2021, the 

Luminol range takes its inspiration 

from the purple chemical of the 

same name used by forensic 

investigators to reveal trace amounts 

of blood left at crime scenes. The 

resulting line twists the designer’s 

notoriously dark humour with 

over a year of meticulous design 

consideration, exploring the 

chemiluminescent purple glow that 

can be seen in a darkened room 

when Luminol is used.

Joe’s signature use of steel grows to 

include materials such as rolled steel, 

chrome, and lacquer, taking the form of two 

standing lamps  the Luminol Chrome and 

Silver Standing Lamp – three table lamps - 

(Sarah Silverma’am; Myrtle Wide and Silver 

River), and two Hook Wall-mounted lamps.

“I tried with this range to put one foot in 

the past and one in the future by using classic 

Italian and Scandi forms and combining that 

with colours that are typically associated 

with the future. I am hoping the result will 

resonate through the typical shapes and 

colours found in lighting today,” Joe explains 

from his studio.

The Joe Paine studio was founded 

in 2008, winning an Elle Decoration 

International Design Award the same year for 

the much loved Kreep planter, and a further 

award for emerging designer of the year.

This range, the designer says, marks a new 

period for him: “I feel I am at the shores of 

a sea change in my work. Well, I hope so. I 

need to change, and am currently reskilling 

into new technical capabilities that will allow 

me to make more interesting products and 

keep me more interested. I can only hope 

that, as I get older, I don’t get stuck into 

similar patterns of success and failure.”

The entire range is on display, and is 

available for made-to-order purchase, at 

Always Welcome store in Hyde Park Corner, 

and via the store’s new e-commerce 

platform. “Joe has been with us at Always 

Welcome since day one, so it’s a privilege and 

delight for Always Welcome to launch the 

new range with him and to share it with the 

public,” says Always Welcome co-founder 

Garreth van Niekerk.

Take a stroll to Always Welcome at Hyde 

Park Corner, or visit them online at  

www.alwayswelcome.store.

Text & Images: Supplied

Upmarket, affordable furniture for every room in
your home. Styles include modern, contemporary, 

farmhouse, industrial and classic.
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Stealth-like performance while challenging the laws of physics. It’s 
not difficult to understand why Porsche has aligned its all-electric 
vehicle portfolio with the exciting sport of extreme kitesurfing. 

King of
the Air

Porsche and Red Bull King of the Air
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I
n the world of performance car test 

drives, it’s generally good practice 

to announce to your passengers 

the immanent demonstration of a so-

called launch control manoeuvre. Aside 

from anything else, many people won’t 

fully comprehend just how brutal and 

unrelenting a launch from standstill to  

100 km/h in anything less than 5-seconds 

can be, both physically and, indeed, on the 

senses. After watching pro-kitesurfers Liam 

Whaley and Nick Jacobson take to gale-

force winds off the coast of Cape Town 

before being launched like ragdolls some 

20 m into the air, I feel a bit silly having 

earlier advised these two to brace for a zero 

to 100 km/h sprint… 

And yet, the similarities between the 

stealth-like performance of Porsche’s 

all-electric Taycan Cross Turismo range 

and the types of extreme, wind-driven 

manoeuvres these professional athletes 

train towards, is precisely why this German 

brand has opted to sponsor both Spain’s 

Whaley and Rita Arnaus, as well as the 

annual Red Bull King of the Air competition. 

“Kitesurfing is all about athleticism, 

precision and pushing the boundaries – 

which is why this sport is a perfect fit for 

Porsche,” says Robert Ader, Chief Marketing 

Officer of Porsche AG. “Together with our 

partners, we want to contribute to the 

further development of the sport while, at 

the same time, we see great potential in 

kitesurfing as a way to work with attractive 

brands and appeal to new target groups.” 

HISTORY OF THE SPORT
First held in 2000 at Ho’okipo in 

Maui, Hawaii, the highlight of the annual 

kitesurfing calendar affords the world’s 

top kitesurfers – including South African 

Josh Emmanuel – the opportunity to claim 

ultimate bragging rights within their sport. 

Hosted in Blouberg, Cape Town since 

2013, King of the Air’s obvious dependence 

on the prevailing wind- and sea conditions 

has organisers and competitors alike 

monitoring their preferred weather forecast 

Apps almost as frequently as the latter do 

their all-important respective social media 

feeds. Over the course of a predetermined 

two-week window period, everyone 

involved remains on standby in anticipation 

of a proverbial “green light” for the 

competition to commence. For 2021, this 

call-to-action came on 20 November. 

While the record height of 28.6 

m set by Denmark’s Jacobson at the 

2017 competition wasn’t challenged at 

the 2021 event, Porsche man Whaley 

captured the judges’ imagination by 

winning the best trick category on Day 1. 

The 25-year-old from Tarifa on the south 

coast of Spain wouldn’t have things all 

his way on the all-important second day 

of competition, however, with Kiwi Marc 

Jacobs claiming his maiden King of the 

Air title on his 32nd birthday. 

Sharing its all-electric platform with 

the broader Taycan family of vehicles, the 

Frozen Blue Cross Turismo positioned 

metres away from the main beach for this 

year’s event looked both sleek and, indeed, 

ideally suited. Together with a raised default 

ride height compared with its sedan sibling, 

this derivative also features a Gravel driving 

mode for gaining access to that harder-to-

reach, ideal surf spot. Add to this the fact 

that the Cross Turismo’s tailgate opens tall 

to reveal a generous amount of luggage 

space, with the ability to increase this 

packing area via a 60:40-split rear seat 

backrest and the most versatile Taycan, 

to date, ticks more than a few adventure-

focussed boxes. 

Text: Ian McLaren
Images © Red Bull
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In a first for South Africa, two creatives have collaborated in creating a 
one-of-a-kind sonically matured whisky, pushing the boundaries of whisky 
innovation and #WhiskyRemastered.

SongSmooth as

Whisky Made to Music

T
he #BainsxTellaman Bain’s Symphony, 

combines whisky and music through 

the craftsmanship of Bain’s founder 

distiller Andy Watts, and music sensation 

Tellaman, both multi-award-winning, 

maturing their first collaboration, a 7-year-

old whisky to pulsing soundwaves.

The proudly South African single grain 

whisky started its life as the globally awarded 

Bain’s Cape Mountain Whisky – double 

matured for five years in first-fill ex-bourbon 

casks. Instead of then being released, the 

whisky was left for a further two years in the 

original second set of American oak barrels. 

A further three months of this whisky’s 

maturation journey was spent finishing in a 

specially designed sonic cellar at the James 

Sedgwick Distillery in Wellington, where the 

soundwaves of Tellaman’s music vibrated 

through the barrels, enhancing the depth 

and flavour of the whisky through sound 

transducing technology.

The whisky matured, amongst others, 

to the hit singles Cross My Heart (feat. 

Alpha P), Whipped (feat. Shekinah & 

Nasty C) and Drinks and Music (feat. 

Okmalumkoolkat), creating a whisky 

masterpiece for one’s senses.

WHO IS TELLAMAN?
Tellaman, born Thelumusa Owen, is 

originally from Durban in KwaZulu-Natal, 

and is a self-taught producer and musician. 

Surrounded by different music styles while 

growing up, and being inspired by his 

mother, who encouraged him to join the 

church choir and sing at home, Tellaman 

began writing songs, and producing his own 

music at the age of 15.

The sound of Tellaman can never be 

boxed. He explores various musical genres, 

including Hip-hop, R&B, Soul, and Jazz, 

and has built up a phenomenal track record 

of artists that he has worked with over the 

years, such as AKA, Nasty C, Kwesta, Dream 

Team, and Kid X, to name a few.

On the collaboration with Bain’s, he said 

that it had been an incredible experience. “It 

has been such a beautiful project to work 

on. I have learned a lot, and I’m very proud 

of what we have accomplished.”

“The Bain’s Symphony is not only 

special because it is the first of its kind, but 

because it was done right, in my opinion, 

and is proudly South African. I’m grateful 

to Bain’s for believing in what I can bring 

to the table and inviting me to be a part 

of their vision. I hope the rest of the world 

will enjoy Bain’s Symphony as much as we 

enjoyed working on it.”

LOCAL IS SPLENDID
Andy Watts, the globally awarded 

whisky master who was recently 

inducted into Whisky Magazine’s Whisky 

International Hall of Fame, has an 

unwavering passion for whisky, and has 

dedicated his career to establishing the 

South African Whisky category.

The whisky he crafts have not only 

received worldwide recognition, but he 

inspires a new generation of local craft 

whisky producers. A driving force of the 

industry, Andy has become known for his 

innovative approach to whisky making, 

harnessing the warm South African 

climate, and experimenting with different 

styles and finishes.

The limited release Bain’s Symphony 

7-year-old whisky was crafted at The James 

Sedgwick Distillery in Wellington, about an 

hour’s drive from Cape Town – the only 

commercial whisky distillery in Africa.

Bain’s Symphony whisky opens with 

floral, banana, honey, toasted hazelnuts 

toffee on the nose. Vanilla, cocoa butter 

and spice fills the mouth and ends with a 

warm, exceptionally smooth finish. It is best 

enjoyed with a dash of water, on the rocks, 

or with a mixer.

Bain’s Symphony is a limited edition 

release of only 6,000 bottles, and is available 

from leading liquor outlets and online from 

James Sedgwick Distillery for around R375. 

Alcohol is not for sale to persons under the 

age of 18.

Text & Images:Supplied
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Little 4x4
The

that Could
Klein Pella, Aggeneys, and Kleinsee. Ever heard of these spots? What about Noup? While they 
may be unknown to most, those familiar with the northernmost extremes of the West Coast and 
Northern Cape will understand the rugged beauty of one of our country’s most disregarded 
landscapes, and the toll the region can take on a vehicle that isn’t up to the task.

Suzuki Jimny on Safari
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D
otted along the northernmost 

border between South Africa and 

the vastness of Namibia, and along 

the Orange River to the Skeleton Coast just 

below Namibia’s infamous Sperrgebiet (no-

go zone), is a string of some of South Africa’s 

most desolate towns and villages, the last 

line of civilisation before the encroaching 

Namib devours the landscape. 

Besides the locals, miners, and a few 

adventurers, this part of the country is all but 

desolate, yet it forms an ideal backdrop to 

put South Africa’s cutest off-roader through 

its paces.

Of course, I’m referring to the inimitable 

Suzuki Jimny, the little 4x4 with the big heart 

and an even bigger reputation.

Compared to more traditional 

Overlanding vehicles – you know those 

overblown-on-vehicular-steroids-types 

from the movies – the Suzuki Jimny seems 

diminutive, almost ridiculously so. That’s 

why, when Suzuki South Africa invited us 

to trek up north and spend four days in the 

wild, with nothing but a convoy of Jimnys 

for company, I had to see for myself exactly 

why the Jimny is considered to be the “giant 

killer” of the 4x4 world.

THE FAR, FAR NORTH
Our adventure began as a fly-in safari to 

the Northern Cape town of Upington, from 

where a brief stopover at the Pofadder Inn 

for lunch – and the first briefing of our tour 

by event organiser Johann “JJ” du Toit of 

African Expeditions. Travelling in convoy, the 

tiny village of Pella was our next stop, where 

Sister Johanna welcomed the group to the 

Immaculate Conception Cathedral – the 

only Afrikaans Catholic Church in the world 

– whereafter Charlie’s Pass, and the little 

Jimny’s first challenging terrain, beckoned. 

Two of the many factors that make the 

Jimny an ideal off-roader, are its lightness 

and ground clearance. These traits came 

in quite handy on the alternating rocky and 

sandy terrain we crossed between Pella 

and the Orange River, eventually arriving at 

our camp for the evening – a wild set-up 

complete with chemical toilets and hand-

held showers – where a welcome campfire 

and traditional braai signalled the end to a 

successful first day. 

TOWARDS THE COAST
Day two began with breakfast at South 

Africa’s largest date farm, where 28,000 

date producing palms annually deliver 

approximately 2,240 tonnes of dates for the 

export market. 

Heading south towards Aggeneys, the 

N14 took the convoy through Springbok (try 

a Mesklip Milkshake at the Springbok Lodge) 

and over Spektakel (Spectacle) Pass – 

apparently so named by Simon van der Stel 

as he witnessed the Namaqualand flowers in 

bloom while scouting to build the pass.

Soon we arrived at “De Houthoop” 

guest house on a working sheep farm just 

outside of Kleinzee for our second overnight 

stay. With its eclectic mix of bric-a-brac 

and modern amenities, De Houthoop is a 

fascinating stopover for travellers to this 

region, and an ideal launchpad from where 

one can explore the shipwrecks along the 

coastal route from Hondeklipbaai. 

FORBIDDEN TREASURE
Due to continued diamond mining activity 

along the upper stretches of the West Coast, 

one needs special permission to explore the 

shipwrecks that dot the coastline. Thanks to 

his good relationships built over many years, 

JJ du Toit made the necessary arrangements 

for the convoy to travel up a section of the 

coast, where the Jimny made light work of 

the sandy conditions.

While we visited several sights along 

the route, the Piratiny (which ran aground 

in 1943 during the Second World War) was 

by far the most spectacular. Rumoured 

to have been struck by a German U boat, 

the cargo ship deposited many tonnes 

of textiles and other supplies for salvage, 

which the locals put to good use for 

some years. One such tale is of how, not 

long after the Piratiny ran aground, the 

community all miraculously acquired new 

Sunday bests, all “surprisingly” made from 

the same material.

HEY JIMNY, WHAT’S NEW?
While the Jimny consistently proved its 

worth across varying rugged terrain, it fared 

particularly well in the sand, its lightness 

being the key to keeping it from getting 

bogged down. 

Back at De Houthoop, we headed to 

a red dune section of the farm where we 

spent some time exploring the capabilities 

of the Jimny, and learning about a few 

new tricks that Suzuki have up the Jimny’s 

proverbial sleeve.

The Jimny has been an extremely 

popular choice for buyers since the 

fourth-generation car launched in 2018. 

Somewhat a victim of its own success, the 

waiting list for a new Jimny was extensive 

(at least six months) for most of the first 

year or two of sales. 

This can be both a blessing and a curse 

for any brand, as, eventually, buyers might 

simply look elsewhere instead of waiting 

for months for their new car. With Suzuki’s 

factory in Japan already manufacturing 

at full capacity, the company had to find 

another solution to increase production on 

the Jimny. 

To meet demand, Suzuki’s Japanese 

parent company commissioned Maruti 

Suzuki – India’s largest automaker – to 

henceforth assemble Jimnys meant for 

export, from parts imported entirely from 

Japan. With its spare capacity, Maruti Suzuki 

has already begun assembling Jimny’s at a 

rate of 700,000 units per year. 

Suzuki surprised us with this news while 

we played with the cars on the dunes at 

De Houthoop, and announced that an 

additional Jimny model would be joining the 

local line-up early this year. Suzuki currently 

offers the Jimny in two trim levels, GA and 

GLX, but a GL model will now be made 

available with most of the GLX’s toys, but 

without cruise control, automatic headlights, 

a touch screen information system, and the 

utility drawer beneath the boot floor.

BACK TO REALITY
After four days traversing some of the 

wildest, and most unforgiving terrain for 

any vehicle, the inaugural Suzuki Safari 

eventually ended where it began, at 

Upington airport, after a morning spent on 

high-speed gravel and highway sections, 

underscoring the Jimny’s versatility.

This boxy little off-roader may not be 

the biggest, fastest, or roomiest around, but 

for couples seeking adventure, even over 

vast distances and unfriendly terrain, there is 

hardly anything better, or more fun. 

Text & Images © Bernie Hellberg Jr



48 flycemair.co.zaSkyNews SkyNewsflycemair.co.za 4948 flycemair.co.zaSkyNews

Known as the “Paradise of the Zulu Kingdom”, the KwaZulu-Natal South Coast stretches 
120 km from Scottburgh to Port Edward and inland to Harding. Here, the spirit of 
adventure can be discovered among its many cultural experiences, nature trails, golf 
courses and 4x4 trails. 

South
Heading Due

Exploring KZN’s Hidden Gems

Travel
KwaZulu-Natal
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T
he KZN Mid-South Coast boasts 

some of the region’s most alluring 

attractions, including several 

permanently managed Blue Flag beaches, 

while it is also home to some of the world’s 

top diving sites. Visitors to the KZN South 

Coast are spoilt for choice, and, if you’re 

planning on visiting the KZN Mid-South 

Coast, in particular, we have all the insider 

info on what to expect when you get there. 

  

PORT SHEPSTONE, THE BUSINESS HUB
Located just 120 km south of Durban, 

Port Shepstone has grown to become the 

administrative, educational, distribution 

and commercial centre of the KZN 

South Coast. This seaside town boasts 

world-class tourism facilities for both the 

recreational and business tourist, including 

top accommodation, conferencing and 

banqueting venues, as well as quality 

dining options.

 

AFFORDABLE ACCOMMODATION
There is a wide variety of accommodation 

available along the KZN Mid-South Coast, 

ranging from high-end resorts and hotels 

to family-friendly bed and breakfasts as well 

as cost-effective campsites near the ocean. 

Whatever your budget or taste, the KZN Mid-

South Coast has a space for you.

SPILLER’S WHARF 
Visitors seeking fun and relaxation along 

the water’s edge should head to Spiller’s 

Wharf. This site boasts a range of retail 

and dining options in the form of bars and 

restaurants, with the Spiller’s Micro Brewery 

serving delicious craft beer options. There’s 

also a selection of art, antiques, jewellery, 

collectables, books, and even a day spa.

PORT SHEPSTONE COUNTRY CLUB
The KZN South Coast is home to 11 

quality golf courses, many of which can be 

found within the Mid-South Coast. A leading 

example is Port Shepstone Country Club, 

which started as a nine-hole course in 1912 

and has grown into an award-winning 18-

hole course. This family-friendly club has 

excellent food and activities on offer.

UMZIMKULU RIVER ACTIVITIES 
The majestic Umzimkulu River flows 

through Port Shepstone, and from Spiller’s 

Wharf, visitors can hire any number of 

aquatic-based sporting equipment, such as 

kayaks, to explore the river. There are also 

wonderful sunset cruises throughout the 

holiday season.

PORT SHEPSTONE MARITIME MUSEUM
This part of the country has a rich and 

interesting maritime history dating back to 

the early seafarers of the 1500s. Discover the 

challenges and adventures of these intrepid 

travellers, as well as the tales of shipwrecks 

along these shores, by visiting the Port 

Shepstone Maritime Museum on the Port 

Shepstone beachfront.

 

 LOCAL RADIO STATIONS
Tune into the KZN mid-South Coast’s 

best tunes and latest events with Ugu Youth 

Radio (based in Port Shepstone) and Radio 

Sunny South (based in Oslo). Relax and enjoy 

some local flavour with these top-quality 

broadcasters.

 

 ANEW RESORT INGELI FOREST
This beautiful resort near Harding is located 

alongside KZN’s second-largest indigenous 

coastal forest, renowned for its incredible 

birding. The forest also boasts some of the 

country’s best hiking and mountain biking 

trails. The seven scenic routes range in length, 

from 3 km to 15 km, with loop-out routes. 

The hotel rents out bikes, and there are many 

lovely picnic spots along the way.

 

HARDING COUNTRY CLUB
Set against the Ingeli Mountain range 

and surrounded by a number of dairy and 

timber farms in the quaint countryside town 

of Harding. Here visitors can enjoy a round 

at the beautiful nine-hole golf course (with 

double tee boxes) flanked by trees.

 

DEZZI SOUTH COAST RACEWAY 
Dezzi South Coast Raceway in Oslo 

Beach is the only Motorsport South Africa 

(MSA)-approved racetrack in KZN and stages 

nationally televised motorsport events, 

including drifting and drag racing. Visitors 

to the KZN mid-South Coast can catch a 

motorsport race to see some of the country’s 

best drivers try out their skills.

 

PROTEA BANKS 
Found just 7.5 km off Shelly Beach is the 

Marine Protected Area of Protea Banks. A 

world-class dive site, Protea Banks consists 

of a range of caves, ridges and amphitheatres 

where visitors can “Dive the Big Five” sharks – 

tigers, Zambezi sharks, raggies, hammerheads 

and blacktips – and also see a kaleidoscope 

of sub-tropical fish.

 

DEEP-SEA FISHING, DIVING AND SURFING 
This beautiful Marine Protected Area 

welcomes scuba divers and shark cage divers 

to its waters annually, with waters rich in 

multiple game species such as dorado, marlin 

and king mackerel. Shelly Beach has a ski-

boat launch site where tourists can charter 

boats for deep-sea fishing and diving. The 

cresting waves also make for great surfing in 

these parts.

 

SHOPPING CENTRES
In the unlikely event of rainy days – or if 

a desire for retail therapy takes hold – the 

KZN Mid-South Coast has great shopping 

opportunities. There are numerous stores and 

dining options at Shelly Centre and the South 

Coast Mall, located in Shelly Beach.

 

RESTAURANTS
When hunger strikes, there are lots of 

great eateries to pick from, including five-star 

dining and award-winning eateries (such 

as the Cellar in Port Shepstone), cultural 

specialities (including Green Chilli Fine Dining 

restaurant in Shelly Beach and Munchner 

Haus German restaurant in St Michael’s) and 

great takeaway options.

 

UGU SPORTS & LEISURE CENTRE 
Constructed for the 2010 Soccer World 

Cup, the Ugu Sports & Leisure Centre in 

Gamalakhe has provided the perfect space 

for a number of professional and amateur 

sports contests. With Level 1 allowing for more 

sports’ events on the agenda, visitors can get 

back to enjoying spectator sports such as the 

recent boxing tournament “KO Covid”.

 For more information about events and 

activities on the #KZNSouthCoast, please 

download the free “Explore KZN South Coast” 

app from Google Play and Apple stores or 

visit www.visitkznsouthcoast.co.za.

Text & Images © Ugu South Coast Tourism
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Marketing
Begins at 40

As brands finalise their marketing and sales strategy for the new year, they 
must include a younger demographic that they may have missed previously. This 
does not mean they should ignore older audiences; instead, they should adopt a 
multigenerational marketing approach.

Why Your Business Should Prioritise Cross-
generational Marketing in 2022

W
ith Gen Z’s relatively new 

purchasing power, brands 

should avoid reusing traditional 

marketing ideas and tactics. Instead, 

marketers should recognise the distinct 

nature of each audience and the fact 

that what works with one group may not 

resonate with another.

While businesses may see the value of 

engaging with the younger generation’s 

increased purchasing power, they should 

avoid focusing their marketing only on this 

demographic, as older generations such as 

Generation X and Baby Boomers continue 

to hold considerable purchasing power.

Brands that understand the importance 

of each generation as a potential customer, 

and that market to their unique needs, will 

generate stronger brand equity over time. 

In this article, we speak to industry experts 

and ask them what brands should consider 

when marketing across generations.

1. DATA IS THE KEY TO INCLUSIVITY 
Generational inclusivity needs to be a 

marketing priority for all brands in 2022. We 

know that the pandemic shifted consumer 

behaviour in many ways, but brands need 

to view this as a great opportunity. The 

best way to strategically leverage that 

opportunity is to take the guesswork out of 

digital marketing. 

“The right data holds the key to better 

understanding preferences, trends, 

demographic shifts and more,” says Reagan 

Kok, CEO at Hoorah Digital. “ Data allows 

for the personalisation of marketing 

messages to meet not just the needs of a 

generational grouping, but of the individual. 

Rather than speculating about what a 

consumer needs or wants, or relying on the 

creative director’s ‘intuition’, data provides 

measurable insights into actual customer 

behaviour and preferences.”

A relevant and sophisticated data 

capability is central to a brand’s success 

in the marketing space. “It is, however, 

critical that data is responsibly collected and 

applied with integrity and the highest regard 

for data privacy regulations,” says Kok.
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2. TAILOR YOUR COMMUNICATION 
Good old-fashioned marketing means 

that there is no one size fits all approach, 

and you must tailor not only your product 

offering but also your communication style. 

“Successful marketing is about gathering 

as much information as possible about your 

customers to segment them into relevant 

target groups based on variables such as 

age, generation, life stage and purchasing 

power,” explains Ross Sibbald, Commercial 

Director at Striata South Africa. 

“Email has already been widely 

recognised and acknowledged as a 

channel, and email marketing continues 

to be the most successful medium 

for communicating a product offering 

targeted to each customer category, from 

Millennials to Gen X and Baby Boomers,” 

notes Sibbald. 

3. REMEMBER THE THREE  
FUNDAMENTALS OF MARKETING 

The same characteristics used to define 

Gen Z were used to describe Gen Y, and 

before them, it was Gen X, and so on, as we 

progress through the ages of marketing. 

“Defining a target audience by the class 

of generation that they fit into is to say that 

everyone in that generation thinks, acts and 

enjoys all of the same things, all of the time 

and if that’s true for Gen Z, then it must be 

true for every other generation as well. It’s 

mass marketing, and it’s been around for 

about as long as marketing has existed,” 

says Pieter Geyser, Head of Digital and 

Marketing at Irvine Partners. 

“While there is nothing wrong with mass 

marketing, because it certainly works 

for some brands, a clearly defined target 

audience requires greater segmentation 

than a person’s year of birth. A marketing 

strategy needs to have three fundamentals: 

Clear target audience, distinctive brand 

positioning and achievable strategic 

objectives,” explains Geyser. 

CUSTOMER EXPECTATIONS 
While marketers are optimistic about the 

future, according to a recent Salesforce 

State of Marketing survey, 66% of South 

African marketers believe that challenges 

are afoot. This is primarily due to the 

constantly shifting customer expectation. 

To succeed, marketers must adapt their 

strategies to meet the needs of today’s 

and tomorrow’s customers. This means 

realising that no two customers are the 

same. This is especially vital for cross-

generational marketing, and executing it 

correctly will only ensure success.

Text: Supplied
Images © Freepik.com / Unsplash.com

World renowned local chef and restaurateur, Darren Badenhorst, now extends his culinary 
brilliance to Tuk Tuk Microbrewery in Franschhoek. Chef Darren invites you to “park off 

for a pint” and indulge in an exciting and fresh offering to what has become a landmark in 
Franschhoek, South Africa’s Capital of Cuisine.

+27 21 492 2207  •  reservations@tuktuk.co.za  •  14 Huguenot Rd, Franschhoek, 7690

Monday to Sunday: 11h00 to 21h30
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Cheers
to 2022!

Whether you’re ringing in the new year just chilling by the pool, mingling with 
friends, or enjoying a picknick in the shade of a beautiful tree, a cool summer 
cocktail is the perfect way to get 2022 off to a great start. 

The Coolest Cocktails for the New Year

T
he coolest summer cocktails represent 

so many things that the season is 

about – freshness, togetherness and 

enjoyment. It’s the season when flowers are 

in full bloom, friendships blossom, and the 

beauty of the end of the year with its promise 

of a brand new one is at its peak. In South 

Africa, we are lucky to have warm weather, 

enormous skies and a culture of celebration.

A cool cocktail embodies all of 

that. Mixologist and Courvoisier brand 

ambassador George Hunter explains that 

because of our wonderful climate, the 

longer, more refreshing style cocktail 

makes for very easy drinking. Citrus-

forward cocktails where grapefruit, lemon, 

orange and lime are part of the ingredients 

are also de rigueur, and because South 

Africans are still exploring their taste 

for cocktails, there is plenty of room to 

explore flavours and preferences. 

“The South African palate is still young 

as far as cocktails go, and people are very 

interested in what they’re drinking and how 

much alcohol it contains. People ask if it’s 

fresh and of good quality. They are a lot 

more into style and quality over premixes,” 

he explains.

“I’m enjoying the Gala and the French 

Twist at the moment. They’re fruity, floral 

and citrus-forward, not sour but more like 

a fresh grapefruit kind of flavour. There is 

a nod towards citrus but in a refreshing 

light. The French Twist is inspired by the 

classic French cocktail called the Sidecar, 

but we make it more refreshing than boozy 

by adding soda water. This is what is called 

a long pour; it is a taller drink served in a 

highball glass, making it perfect for slower, 

longer enjoyment,” he says.

Cognac and gin are the most used 

spirits in cocktails, and the better quality 

the spirit, the better the drink. This is 

the most important starter or ingredient 

when making a cocktail. “There is the 

misconception that if you mix a beautiful, 

aged cognac, you’re wasting it and that it 

should only be enjoyed neat. It’s actually 

the opposite because the better quality the 

spirit, the better quality the cocktail. So, 

using a good cognac just makes the drink 

more enjoyable,” he says. “Every palate 

is different, and you should enjoy your 

cocktail according to your preference; you 

may prefer it sweeter or more sour – there 

is no right or wrong way,” adds Hunter.
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Text: Abbygale Zwane
Images © Courvoisier & Unsplash.com

BOOK ONLINE
 www.flycemair.co.za 

Email: tickets@cemair.co.za 
Call Centre: 0861 CemAir / 0861 236247

FlyCemAir  
to George

THE TRENDIEST COCKTAILS RIGHT NOW

GALA
Starting with the easy-drinking Courvoisier 

Gala – the famed innovation from the 1950s 

that’s making a comeback. This refreshing 

cocktail is a zesty blend of Courvoisier VSOP 

cognac topped with tonic and served long 

over ice. 

FRENCH TWIST
The Courvoisier French Twist is inspired by 

the Daisy-style cocktail. It is part Courvoisier 

and part Orange Curaçao or Triple Sec, syrup 

and lemon juice, strained fresh over cobbled 

or crushed ice and lengthened with club 

soda, garnished with lemon and raspberries. 

GRAPEFRUIT MARGARITA
Based on the classic Margarita, the 

Grapefruit Margarita has a deliciously bitter 

note. Combine grapefruit juice, lime juice, 

orange liqueur and ice in a blender and puree 

until smooth. Pour into a large pitcher and stir 

in the tequila. If you’re not serving it with salt 

on the rim of the glass, add a pinch of salt to 

the liquid itself as it really lifts the flavours.

HONEY PALOMA
This tequila-based cocktail is like a 

Margarita, but has a good dose of honey 

syrup that makes it smoother. Add ice, 

tequila, grapefruit juice, lime juice and honey 

syrup in a cocktail shaker and shake. Pour 

into glasses and lengthen with club soda. 

Garnish with grapefruit wedges.

FROSÉ
This frosty beverage is a blended mixture 

of rosé wine and frozen strawberries. 

Combine the wine and frozen strawberries in 

a blender and blend into a puree. Serve with 

fresh strawberries as a garnish.

Courvoisier Gala Courvoisier French Twist
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Pro tips for protecting your eyes this summer
Summer has arrived, and while the festive season may be winding down, summer brings bright sun, sand, 
water, and plenty of outdoor fun. Protecting your eyes from the sun is critical to safe holidaying, and the 
experts at Spec-Savers share their tips to do just that.

the P rize
Eyes On
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D
id you know that your eyes can 

get sunburned? It’s a condition 

called photokeratitis which, while 

temporary, can be very painful. To avoid this 

and other damage caused by over-exposure 

to UV rays, choose high-quality sunglasses 

with adequate UV protection – and don’t be 

fooled into thinking the darker the lens, the 

safer they are for your eyes. Look out for 

a tag or sticker that confirms they provide 

100% protection from all UV light. Some 

manufacturers’ labels state “UV absorption 

up to 400nm,” which is the same as 100% 

UV absorption.

POLARISED LENSES REDUCE GLARE,  
BUT DON’T BLOCK UV RAYS

Polarised lenses are designed to reduce 

the glare bouncing off reflective surfaces 

like water or roads. Polarisation itself 

does not provide UV protection. Instead, 

it provides a better visual experience for 

certain activities such as driving, boating, 

or golfing. There are polarised lenses made 

with a UV-blocking material, so check the 

polarised sunglasses label to ensure they 

provide maximum UV protection.

DON’T BE FOOLED BY THOSE CLOUDS
While the sun’s rays are most damaging 

on a bright, sunny day, UV exposure persists 

throughout the day – whether there’s cloud 

coverage or not. Spec-Savers recommends 

that you wear your sunglasses any time you’re 

going to be outside or driving for an extended 

period, even if it’s a cloudy day. It is also a 

good idea to wear a wide-brimmed hat or 

cap, as it can block out 50% of the UV rays to 

which you are exposed. This also gives you 

better defence against UV exposure above or 

around your sunglasses. 

WATCH THE WATER
Whether you’re on the beach, at the pool, 

or swimming in a lake or river, unprotected 

eyes can be aggravated or damaged by water 

exposure in several ways. For pool swimming, 

the big culprit is chlorine, which can be very 

irritating for your eyes, leading to itchy and 

bloodshot eyes.

The salt and sand in seawater have the 

same effect, and if you’re swimming in natural 

freshwater, the risk comes from waterborne 

infections. For this reason, wearing a pair of 

watertight goggles is your best choice for eye 

protection.

GAZE AT THE STARS, NOT THE SUN
Never look directly into the sun because, 

even with protective eyewear, doing this can 

cause significant damage to your eyesight. 

Looking at the sun for even just a minute can 

cause a condition called solar retinopathy, 

a form of retina damage caused by solar 

radiation, which causes impaired vision and 

eye pain, as well as cataracts and melanoma.

All the sunglasses at Spec-Savers provide 

100% UV protection and are designed to 

cater to all face shapes, styles, and budgets. 

To make it even easier and more affordable 

for you to buy the best sunglasses, Spec-

Savers has launched their Sunglass Saturdays 

promotion for summer! From 1 December 

2021 until 28 February 2022, you get two 

pairs of sunglasses for the price of one (lowest 

priced pair free) when you buy any Police or 

Converse sunglasses at Spec-Savers. 

Visit www.specsavers.co.za to find your 

nearest store or view the full range and buy 

them online.

Text: Supplied
Images © Unsplash.com / Supplied info@shumbalala.co.za  |  +27 (0)728122172 

www.shumbalala.co.za
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De Havilland Dash-8 Q400/Q300

CemAir fleet

Bombardier CRJ100/200 

Bombardier CRJ-900

De Havilland Dash-8 100

Beechcraft 1900D

Manufacturer: Bombardier

Model: CRJ-900

No. of aircraft: 1

Maximum cruising speed: 

Mach 0.82 / 871 km/h

Engines: General Electric CF34-8C5

Range: 1,350nm / 2,956km

Maximum altitude: 41,000’

Seating capacity: 90 Passengers 

Crew: 4 Crew

Wing span: 81’ 7” / 24.9 meters

Overall length: 119’ 4” / 36.4 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 1,778 meters

Manufacturer: Bombardier 

Model: CRJ100/200 

No. of aircraft: 12

Maximum cruising speed: 

Mach 0.81 / 860 km/h

Engines: General Electric CF34-3A1

Range: 1,946nm / 3,620km

Maximum altitude: 41,000’

Seating capacity: 50 Passengers 

Crew: 3 Crew

Wing span: 69’ 7” / 21.2 meters

Overall length: 87’ 10” / 26.8 meters

Overall height: 24’ 5” / 6.2 meters

Minimum runway length: 1,918 meters

Manufacturer: De Havilland

Model: Dash-8 Q400

No. of aircraft: 1

Maximum cruising speed: 

360 knots / 667 km/h

Engines: PW150A

Range: 1,360nm / 2,520km

Maximum altitude: 25,000’

Seating capacity: 78 Passengers 

Crew: 4 Crew

Wing span: 93’ 3” / 28.4 meters

Overall length: 107’ 9” / 32.8 meters

Overall height: 27’ 5” / 8.4 meters

Minimum runway length: 1,425 meters

Manufacturer: De Havilland

Model: Dash-8 Q300

No. of aircraft: 2

Maximum cruising speed: 

295 knots / 545 km/h

Engines: PW123A

Range: 1,107nm / 2,050km

Maximum altitude: 25,000’

Seating capacity: 50 Passengers 

Crew: 3 Crew

Wing span: 90’ / 27.4 meters

Overall length: 84’ 3” / 25.7 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 1,150 meters

Manufacturer: De Havilland

Model: Dash-8 100

No. of aircraft: 1

Maximum cruising speed: 

269 knots / 497 km/h

Engines: PW120A

Range: 1,000nm / 1,800km

Maximum altitude: 25,000’

Seating capacity: 37 Passengers 

Crew: 3 Crew

Wing span: 84’ 11” / 25.9 meters

Overall length: 73’ / 22.3 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 800 meters

Manufacturer: Beechcraft

Model: 1900D

No. of aircraft: 9

Maximum cruising speed: 

284 knots / 525 km/h

Engines: PT6A-67D

Range: 1,400nm / 2,500km

Maximum altitude: 25,000’

Seating capacity: 19 Passengers 

Crew: 2 Crew

Wing span: 57’ 11” / 17.6 meters

Overall length: 57’ 10” / 17.6 meters

Overall height: 14’ 10” / 4.6 meters

Minimum runway length: 1,000 meters

Airline Information
MONNEAUX RESTAURANT
AT FRANSCHHOEK COUNTRY HOUSE & VILLAS 

Fine wines and contemporary cuisine await you at Monneaux Restaurant in the heart of Franschhoek. Savour a summer lunch  

al fresco on the fountain terrace, beneath the dappled shade of a towering pepper tree. In the evening, enjoy an intimate dinner in the 

relaxed, elegant dining room, housed in the original and beautifully renovated 1890 manor house. Choose from a wide selection of 

mouthwatering snacks and small plates perfect for sharing, or a more traditional chef’s menu with or without wines to match.

info@fch.co.za| www.monneaux.co.za | +27 (0)21 8763386

Culinary ClassicA CAPE
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