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A PARTNERSHIP OF 
EXCELLENCE

Le chêne forms part of award-winning chef Darren Badenhorst’s 
portfolio of fine dining restaurants. Nestled in the glass observatory 
dining room in the Manor House of the five-star Leeu Estates,  
Le chêne offers a selection of two or three course dining experiences 
in true French style. Here, amidst the scenic gardens of Leeu Estates 
and the majestic mountains of Franschhoek, a preeminent estate 
and a chef extraordinaire share a vision of delighting the palette and 

enticing the senses cultivated from mother nature’s kitchen.
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STRESS and FATIGUE?
• STRESSED?

• TIRED?

• DEPRESSED?

• IMMUNITY LOW?

• Regeneration of Nerve Fibre

• HIGH-B is the natural 
 answer

• High Potency Vitamin B1, 
 B2, B5, B6 and B12

• Water Soluble, no 
 accumulative side effects

• One to two capsules daily
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With the Festive Season just around 
the corner, the trappings of this time 
of year are on everyone’s mind. Top 
of my list (and if you’re reading this, 
also yours, I’m sure), is where our next 
CemAir flight will take us. 

Last month, I ventured to the heart 
of Southern Africa and discovered a 
country rich in promise and diversity. 
Although I have been to Zambia before, 
my last visit was 14 years ago, and, 
frankly, it was quite a whirlwind visit, 
and there was precious little time to 
discover what the country had to offer.

Livingstone left me spellbound, and 
wanting to return. The hospitality, the 
sights, the adventures all added up to a 
brilliant visit that I would encourage you 
to consider if the idea of a truly authentic 
African holiday appeals to you.

Although the opportunity to make 
new friends was probably the highlight 
of my trip, three experiences will live 
in my memory for years. At the top 
of the list was an interaction with 
Madinda, a 40-something elephant bull 

rescued from starvation by Zambian 
conservationists when he was younger. 
The majestic, towering Madinda now 
lives a happy life at the Elephant Café, 
a sanctuary for rescued Ellies outside 
Livingstone. Here, visitors can enjoy 
a top-rated meal and interact with 
Madinda and friends.

Leaving Livingstone and Zambia 
behind for the realities of the 
‘real world’ was not my favourite 
experience, but what an encouraging 
thought that the country, its people 
and its vivacity is just a two-hour hop 
away aboard your favourite airline.

Here’s to you, to new friends, and 
new adventures!

Safe travels!
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Lifestyle

Tommy and Tunes
Tommy Hilfiger announces the Spring 2021 TOMMY JEANS 
“Music Takes Us Further” campaign, built on the brand’s deeply 
rooted music heritage, and brought to life by an eclectic mix of 
creative talent from diverse walks of life, including Xhosa rapper 
and rising star, Dee Koala, who shares her love for her native 
language through her catchy lyrics. The Spring 2021 TOMMY 
JEANS collection channels urban and athletic influences. Classic 
styles and archive heroes are updated with a fresh modern 
twist. Continuing the brand’s ambitious sustainability mission, 
high-tech innovations allow for more sustainable fabrications. 
This includes 100% recycled denim created using an innovative 
technique that blends bedsheets with other recycled cotton 
scraps, far surpassing the industry average of 30% recycled 
cotton. The Spring 2021 TOMMY JEANS campaign is self-shot 
and self-styled by an inspiring cast of creative talent and is 
available at the Tommy Hilfiger store in Sandton City.

Blue is the colour of the sky and the seas, ice-covered mountain 
peaks and expansive lakes. On the horizon of every adventurer, 
blue always invites discovery and exploration. It is also the 
inspiration for Montblanc’s fragrance Explorer Ultra Blue – the 
newest addition to the Montblanc Explorer line first launched 
in 2019 as a tribute to the Maison’s passion for exploration and 
heritage as a trusted travel companion to explorers for nearly 
115 years. The second pillar of the Maison’s fragrance brand, 
Montblanc Explorer, is embraced by a new generation of 
adventurers, challenging conventions and looking to leave their 
mark in the world. The fragrance’s top notes combine zesty 
Italian bergamot and citrus with a touch of pink peppercorn to 
deliver a fresh spicy note with woody facets. Marine accord is the 
beating heart of the fragrance and evokes the freshness of Alpine 
landscapes, with the subtle hint of a sea breeze. Look for yours at 
Woolworths stores nationwide. www.woolworths.co.za

For all those looking to pop the question, spoil themselves or treat 
a loved one with a forever gift, your jeweller search ends here. 
Cape Diamonds offers bespoke, handcrafted jewellery, and their 
passionate team is on hand to help you make informed diamond 
purchases. Founder and creative, Joel Graham, has an inherent 
love for nature, and incorporates this passion for South Africa’s 
natural surroundings in many of his iconic ring designs. They also 
offer the best-priced, conflict-free diamonds in South Africa with 
free, personalised consultations. Browse the countless ring styles 
via their website, or design something custom just for yourself at 
www.capediamonds.co.za.

Sparkling with Love

Into the Blue
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Travel

Taste Milan in Cape Town

Testing Simplified 
with Next Pathology

MiCaffè, a stylish new coffee shop in The Barracks, Bree Street, 
Cape Town, brings a touch of fashion and design-led luxury and the 
stylish Italian coffee culture to the Cape Town coffee scene. Inspired 
by Milanese coffee culture, MiCaffè recreates the experience and 
elegantly relaxed atmosphere of Milan in the heart of the Cape Town 
CBD. MiCaffè offers a premium caffè menu consisting of single-
origin coffee beans roasted into two sensational blends, Aromatica 
and Intenso. Also, a fine, hand-poured designer chocolate selection 
is on offer, created by artisanal chocolatiers in keeping with MiCaffè’s 
standards and preferred flavour profile. Authentic Milanese gelato 
and sorbet are complemented by the best tasting mineral-rich 
water in the world, sourced from Sardinia, while freshly squeezed 
orange juice pairs beautifully with a selection of pastries and snacks. 
MiCaffè’s stylish black and white interior is modern, minimal, and 
inspired by fashion, urban environments, and, of course, a fine cup 
of coffee. www.micaffe.co.za

Taking to the skies this festive season? Next Pathology offers 
several COVID-19 testing options for travellers, including:
•  A site at OR Tambo International Airport for travellers requiring 

a 2hr PCR test
•  Drive-through testing sites conveniently located in major 

cities for 24hr PCR tests
•  A concierge nurse who will swab conveniently in your hotel 

room, for a 24hr PCR test
All travel results include:
• A results certificate with a QR code to confirm authenticity 
•  A travel certificate to present to your airline
Next Pathology is the molecular testing laboratory of Next 
Biosciences and is licensed by the Department of Health for the 
diagnostic testing of SARS COV-2. Email travel@nextpath.co.za
Or call +27 11 697 2923 to make a booking. www.nextbio.co.za

Plett is  
Summer-Ready!

The anticipation of a Plett Summer always induces a sense 
of nostalgia with long days at the beach, dinners by the 
sea, and incredible pink and orange sunrises and sunset. 
Voted Africa’s Leading Beach Destination by the World 
Travel Awards in 2020-2021, and with its steady award of 
Blue Flags, Plettenberg Bay is a shining example of a town 
coming together to understand the importance of creating 
an eco-friendly tourism destination. Plettenberg Bay has 
been awarded six Blue Flags for beaches for the 2021-
2022 season. This includes Robberg 5, Keurboomstrand, 
Nature’s Valley, Lookout, The Dunes, and The Singing 
Kettle beach. Keurboomstrand also received a special 
award for having reached ten years of Blue Flag status. 
Throughout the year, beachgoers of all ages soak up the 
sun and enjoy the many outdoor activities you’ll find in 
Plett. www.plett-tourism.co.za/about/beaches
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Zambia
Come Home to

While exotic Zambia has all the hallmarks of a distant and mysterious 
African safari destination, in reality, it is just a short flight away for South 
African travellers. Join us as we adventure around Livingstone and take 
an upmarket break in Lusaka. 

Exploring Livingstone and Lusaka 
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Batoka Gorge is perfect for white river rafting

Travel
Zambia



18 flycemair.co.zaSkyNews

I
f, like me, you have always thought of 

Zambia as an unattainably far-flung 

holiday destination, think again. I recently 

had the distinct pleasure of spending four 

days in one of our region’s most underrated 

destinations, learning much about Southern 

Africa’s undiscovered travel gem. One 

such fact, is that Zambia is a leading global 

producer of semi-precious gemstones such 

as tourmaline, amethyst, and aquamarine. 

Yet, perhaps the most heartening lesson 

learnt during my stay, is how sincerely 

welcoming and gracious the Zambian people 

are. Wherever I went, I was filled with the 

genuine sense that everyone I met wanted 

to share Zambia’s good news story with me. 

Perhaps I experienced it this way because my 

trip to Livingstone and Lusaka was during the 

57th Zambian Independence Day weekend, 

and all of Zambia seemed to be in celebration 

mode. Or, perhaps. And I suspect this to 

be the case; Zambia is ready to welcome 

travellers with open arms, and are determined 

to put their best foot forward whenever and 

wherever possible.

LIVING IT UP IN LIVINGSTONE
From capital city to adventure hub, 

Livingstone has matured into a vibrant tourism 

hotspot that offers something for everyone. 

Located a short 45-minute CemAir flight (in 

codeshare partnership with Proflight Zambia) 

and a mere stone’s throw from Victoria Falls, 

Livingstone is a fantastic base for exploring the 

Zambian side of the Seventh Natural Wonder 

of the World. Livingstone might be best 

known for its proximity to Victoria Falls, but 

this historic town also boasts some of the best 

adventure activities in the region. 

Once a bustling settlement named after 

the intrepid explorer, Dr David Livingstone, 

and home of the country’s first newspaper, 

Livingstone has matured into the perfect 

base from where to explore this southern 

region of Zambia and have yourself a truly 

memorable holiday.

Proclaimed as the capital of Northern 

Rhodesia – as Zambia was known at the time 

Getting There
CemAir offers daily flights to Lusaka and 

Livingstone in a codeshare partnership 

with Proflight Zambia. Lusaka is a mere 

two-hour flight from Johannesburg, and 

Livingstone a short 45-minute hop from 

there. Go to www.flycemair.co.za to book 

your ticket to Zambia today!
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– Livingstone officially came into existence in 

1905. The awe-inspiring Victoria Falls bridge had 

been built by this time, which opened a railway 

link between the Zambian copper belt and coal 

deposits at Wankee, now Hwange, in Zimbabwe.

Being the capital city at the time, 

Livingstone enjoyed exponential growth, and 

its Edwardian heritage can still be seen in 

some of the buildings that line the main street. 

The town lost its capital status in 1935 when 

the Zambian administration moved to Lusaka.

WHAT TO DO
Cruising: Visitors to Livingstone can 

relax and view the passing scenery aboard 

a two-deck cruiser operated by Safari Par 

Excellence. Watching the sunset while 

sipping a cocktail is the only way to travel on 

the Zambezi. Included in your sunset cruise 

package are drinks onboard, as well as a light 

meal. Got to www.sanpar.co.za to view this 

and other experiences on offer.

Fine Dining & Experience: A sure highlight 

during any visit to Livingstone is enjoying a 

meal or high tea at the number one rated 

restaurant experience in Zambia, the Elephant 

Café. Included in the experience is a boat 

ride on the Zambezi, and an unforgettable 

encounter with the gentle giants of the 

African Bush. The Elephant Café is also a 

conservation project, and proceeds from 

every visit go to rescuing and caring for 

Elephants in distress. To book, please visit 

www.safpar.com/the-elephant-cafe, or  

email mdzam@safpar.com

Fishing: Enthusiasts can spend time 

testing their skills on the beautiful Zambezi 

River, where Tiger Fish, Bream, and many 

other varieties of fish can be found.

Flights of Fancy: Try Microlighting over 

Victoria Falls, looking down at the massive 

two-kilometre long slice into the earth, and 

following the gorges for eight kilometres. 

Alternatively, take a helicopter flip or fixed-

wing flight over the Falls.

Taking lunch at the Elephant Cafe River House at Kayube Estate

The Dinner Train

Meet Madinda at the Elephant Café
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High wire over Batoka Gorge

Rhino spotting on foot Maramba River Lodge

CemAir is proud  to fly around SA,  book online at  flycemair.co.za
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Eating: Livingstone has a variety of 

eateries and pubs where you can enjoy a light 

meal or a fun-filled evening hanging out with 

the locals. Our favourite is Vix Falls Sports 

Bar, where their signature 2.78 kg “Monster 

Burger” is enough to feed the whole family. 

GET YOUR ADVENTURE ON
Walks and Guided Tours: Taking a guided 

morning walking safari to track the eight 

Rhinos in the Mosi-oa-Tunya Game Reserve 

is an absolute must. The expert guides at 

Livingstone Rhino Safaris will teach you all 

about the Zambian bush

info@livingstonerhinosafaris.com

White Water Rafting: One of the 

most intense experiences is white water 

rafting down the Zambezi River – a wild 

rollercoaster journey rafting from the base 

of Victoria Falls through the Batoka Gorge. 

There are no fewer than 13 thundering 

rapids when the river is high – usually 

March to July – but all 23 rapids can be 

experienced once the water level drops. 

Bungee Jump: For a life-changing rush, 

take a leap of faith from the highest bridge 

jump in the world. The bridge, stretching 

across no man’s land between Zambia and 

Zimbabwe, is 111 metres high and spans 

the Batoka Gorge, with the mighty Zambezi 

River below.

WHERE TO STAY
Lodge Accommodation: I enjoyed lovely 

lodge-style accommodation at Maramba 

River lodge in a recently refurbished cabin 

for two. Set amongst dense trees adjacent to 

the Zambezi, Maramba is the ideal choice for 

families or couples who want to be close to 

Livingstone but want to experience a more 

natural environment. Maramba also offers 

tented accommodation for those interested 

in a glamping experience. For more info, go 

to www.marambariverlodge.com or  

email admin@marambariverlodge.com to 

make a reservation.

Self-catering Accommodation: Rising 

in popularity, self-catering accommodation 

doesn’t get better than at Kayube Estate. 

Situated right on the mighty Zambezi in 

Livingstone Zambia, Kayube Estate offers a 

variety of unique and unusual self-catering 

accommodation options. Only 25 km 

upstream from the Victoria Falls and right 

opposite The Zambezi National Park in 

Zimbabwe. Should you visit Kayube, be sure 

to check the availability of the “Mama Out 
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Local Knowledge
When it comes to planning a holiday, nothing 

beats local knowledge. We recommend 

Shamba Travel & Tours for all your travel 

arrangements. Email shambatravel@

travelport.co.za, or Whatsapp Michell Fourie 

on +26 96 245 8529.

of Africa” cabin. Mama Out of Africa was a 

trailer used as a mobile dressing room on the 

set of the movie Out of Africa but has since 

been converted to a cabin. For more, follow 

Kayube Estate on Facebook  

@KayubeLivingstone.

LAVISH LIFE IN LUSAKA
In Zambia, nothing is ever named 

coincidentally, as Zambians believe there 

should always be more to a name than 

merely how it sounds. It is opined that 

Zambia’s capital city received its name from 

a village named after a historical Chief, 

Lusaka. The city embodies the spirit of African 

tenacity, cultural pride, and leadership that 

lives on in its name. 

WHAT TO DO
Museums: The Lusaka National Museum 

is a famous Zambian attraction, and is well 

known for presenting local history in a 

captivating way. It is a place that locals and 

tourists turn to for any cultural and tribal 

information that is worth knowing. Be sure 

to visit this interactive space for a front-row 

seat to contemporary art. It is not just a well-

presented space but also strives to offer a 

personal touch in using paintings and other 

artistic representations to present the way 

of life of the people of Zambia. The nation’s 

development journey, as well as the child-

friendly displays, are features to experience 

when visiting the museum.

Accommodation: While Lusaka has 

numerous high-end hotels and lodges 

dotted in and around the city, I stayed at the 

magnificent Ciêla Resort & Spa, situated close 

to Kenneth Kaunda International Airport. 

The resort offers numerous accommodation 

options, activities, and restaurants in a secure, 

beautifully manicured environment. Visit 

www.marriott.com for more information.

Zambia offers unforgettable travel 

experiences for everyone. Whatever the 

depth of your pocket may be, new adventures 

are waiting to be uncovered. There is much 

to learn about Zambian culture and heritage, 

even more to experience, and being such a 

warm country (pun intended), Zambia can 

look forward to becoming a tourism success 

story in the years to come.

Sunset Cruise on the mighty Zambezi

Text: Bernie Hellberg Jr
Images © Bernie Hellberg Jr, Istockphoto.com, Unsplash.com

Fine dining at the Elephant Café
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First Group offers five of the top South African 
destinations for a home-based honeymoon 
with a difference.

Your Perfect Honeymoon 
Right Here at Home

Yes!
Just Say

24 flycemair.co.zaSkyNews
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Y
ou have planned the perfect wedding 

but what about your honeymoon? 

Borders are mostly closed, so jetting 

off to far-flung destinations are not an 

option. Luckily, we live in a country that offers 

abundant opportunities for honeymooners to 

connect, relax, and savour being in love.

“From mountain retreats to incredible bush 

adventures or buzzing cities, South Africa 

offers an array of unforgettable honeymoon 

options that cater for different tastes and 

budgets,” says Shaun Lamont, Managing 

Director of First Group. “So why do you not 

make your honeymoon unforgettable by 

making the most of all our country has to 

offer. Why not make your honeymoon a road 

trip?” he suggests.

There is something truly romantic and 

more than a little adventurous about a road 

trip. “Exploring South Africa is not only a 

safer option to kick-start your marriage, your 

money is going to stretch further too. So, 

you will be able to treat yourselves to some 

amazing adventures and stay at world-class 

resorts,” Shaun explains.

Whether you decide to spend your time 

at one particular spot or take in multiple 

destinations, Shaun shares his top choices for 

your honeymoon road trip:

1. THE BEAUTIFUL ‘BERG
Planning a wedding can be hectic, so why 

not start your honeymoon by unwinding in 

the majestic Drakensberg. Food for the soul, 

the “Berg” offers a wide variety of hotels 

and resorts. You may choose the secluded 

opulence of Swallow Cliff Hall or opt for the 

silent beauty of the Southern Drakensberg at 

Bushman’s Nek. Whether you want to enjoy 

being with each other or you want to try 

your hand at fly-fishing or go for a hike, the 

Drakensberg will ensure your honeymoon is 

an experience you will never forget.

2. DISCOVER THE SOUTH COAST
Just a few hours on the road, and you will 

be in the lush, tropical climate characteristic 

of the South Coast of KwaZulu-Natal. There 

is no better place to enjoy this than the 

Selborne Golf Estate, Hotel & Spa. Play a 

round of golf, indulge in some fine dining, 

or enjoy a couple’s massage at the spa – all 

without leaving the grounds. Alternatively, 

you may choose to explore the area, visit the 

local game reserves, or take romantic evening 

strolls on the beach. Whatever you choose, 

the South Coast is a breath of fresh air.

flycemair.co.za

Travel
Honeymoons
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3. THE ICONIC HOLE IN THE WALL
If you have not completely chilled out, our 

next stop will definitely do the trick. Home 

to some of the most picturesque scenery in 

South Africa, it is the ideal honeymoon spot for 

those wanting to get away from the stresses 

of city life. The remoteness of the Hole in the 

Wall Hotel is just what every newly married 

couple wants. With excellent birdwatching, 

nature walks, hiking trails, and the ideal spot 

for fishing, it is the perfect destination to 

explore the Wild Coast and discover each 

other too.

4. MARVELLOUS MOSSEL BAY
Now it is time to explore the spectacular 

Garden Route, and there is no better place for 

this than Mossel Bay. A great beach town with 

excellent restaurants, you can go shark cage 

diving, whale watching, skydiving, or hiking 

along the coast. You can even take a day trip 

to the fantastic Cango Caves. Perched above 

the ocean on a rugged hillside, our Perna 

Perna Holiday Resort is the perfect base to 

explore the area.

5. SAVING THE BEST FOR LAST
Cape Town is the picture-perfect end to 

your honeymoon road trip. Take a scenic 

helicopter flight, hike up Lion’s Head, visit 

the Bo-Kaap with its multi-coloured houses, 

or go on a sunset cruise, sailing out on the 

Atlantic Ocean while you relax onboard 

sipping champagne. Experience this vibrant 

and trendy city while you stay at Hastings Hall, 

tucked in the shadow of Table Mountain and 

Lion’s Head. Pure bliss.

Whether you choose one destination or 

decide on a road trip, now is a great time to 

remind yourselves that a honeymoon is about 

sharing a one-of-a-kind experience with your 

new partner. “It is who you are with, not where 

that matters, so plan a local honeymoon and 

make magical, lasting memories that will last 

you both a lifetime.”

For more info visit www.firstgroup-sa.co.za.

Text: Shaun Lamont, Managing Director, First Group
Images © Unsplash.com
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Fragrance layering is without a doubt one of the best-kept secrets of perfuming. 
Let The Perfumery guide you on carefully combining more than one of your 
favourite fragrances to create a distinctive scent signature all your own.

ScentCanvas of

Unlocking the Secrets of Fragrance Layering
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F
ragrance layering can be described 

as the technique of wearing two 

distinct perfumes together, allowing 

the scents to overlap in an exciting and 

complementary way, creating a new unique, 

personalised perfume. Or, simply, by layering 

the fragrances that you love, you can get the 

most out of your perfume collection. 

This isn’t an experiment that requires 

precision; it’s supposed to be fun. You are 

not trying to create the “perfect scent”; all 

you want is to find a combination that is at 

least as appealing to you as the individual 

perfumes, or there is no point in doing 

it. Use the following guidelines to help 

set you on an interesting and hopefully 

rewarding path. The perfume police will 

not arrest you for breaking some unknown 

rule. Be bold, experiment!

Try mixing fragrances from the same 

family or genealogy first. For example, 

citrus with citrus, woody with woody, 

aromatic with aromatic, and so on. Or, layer 

across the genealogies by mixing a floral 

with an oriental fragrance. You can also 

layer based on notes; two vanilla perfumes 

may be from the same or different families, 

but share notes you find appealing.

Often, traditionally mens’ and womens’ 

fragrances layer well together. Many of 

the more modern women’s fragrances 

tend to be quite sweet and fruity, while 

fragrances for men tend to be fresh, 

spicy, and woody. Men can layer with 

a whiff of a women’s variant to give a 

softer interpretation. Women can layer 

their favourite feminine fragrance with a 

men’s fragrance for a fresh, or warm and 

enveloping interpretation. 

HOW MUCH TO USE?
It depends entirely on you. Wear equal 

amounts of each fragrance, or a little more, or 

less, of either, depending on your preference. 

Let experimentation be your guide. It does not 

matter if one fragrance is more dominant than 

the other; it depends on you and what you like. 

There are also several interesting ways to 

layer; you can mist one fragrance over the 

other, spay one perfume on your skin and 

the other on your clothes, or spray a different 

perfume in the nape of your neck to the one 

on your wrists. 

Layering is an excellent way to create your 

custom scent, something that is unique to you.

GETTING STARTED
Start with what you have in your 

collection. It goes to say that if you want to 

try layering, you need at least two fragrances. 

You can layer a perfume over a deodorant if 

that is what you have. Should you wish to go 

out and purchase a few perfumes to layer, 

start with what you know and work your way 

towards what truly works for you.

Naturally, some scents don’t layer well 

together. Yet, on the whole, most fragrances 

can be paired with something else, as long as 

you are willing to experiment a little. 

Start your fragrance layering journey 

with The Perfumery’s range of affordable 

fragrances. Visit www.theperfumery.co.za, or 

email info@theperfumery.co.za.
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Whether you have acres of rolling lawns, or a cozy patch of green, it’s easy 
to take care of your garden’s most endearing feature if you know how. We’ll 
show you how the experts mow and care for their lawns, with Rolux CEO, Stuart 
Williams, sharing his tips on how to get your lawn summer-ready.

Summer!Roll On,

Get Your Lawn Ready for the Festive Season
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Y
ou’ve seen the lush lawns on the 

glossy pages of garden magazines, 

and perhaps you feel this perfection is 

unattainable, but with the right advice and the 

best equipment, you can make these dream 

lawns a reality in your garden too.

With summer on our doorstep, now is the 

time to get out into the sunshine and embark 

on a summer lawn care regime. This is what 

the experts are doing to ensure a carpet of 

green this summer:

1. CHUCK OUT THE OLD, BRING IN THE NEW
Scarify. Using a strong, but affordable 

rake, remove old, dead grass to make way for 

new growth. Getting rid of this dead matter 

allows water, air and nutrients to get through 

to the roots. This can be done on Kikuyu and 

Cynodon lawns, which have runners, but not 

evergreen, shade-loving lawns.

Step 1: Loosen dead grass with your 

rake or scarifier. Tip: renting a scarifier 

is often the most efficient and most 

affordable solution!

Step 2: Cut your lawn using the lowest 

height setting of your Rolux Magnum X 

lawnmower.

Step 3: Remove the clippings using your 

Rolux rake and add to your compost heap.

2. BREATHE LIFE INTO YOUR LAWN
Aerate. Aeration allows air to get to 

the roots, which aids in drainage, making 

available all the minerals and nutrients 

needed for lush growth. It also reduces 

soil compression and increases the water 

holding capacity of the soil. Ensure the job 

is done right with Rolux’s 500 mm  

Spike Roller.

Step 1: Aerate your lawn using your 

spike roller. Tip: If your ground is firm, 

water generously before using your spike 

roller to ensure proper aeration.

3. DRESS FOR SUCCESS
Apply lawn dressing. This is a mixture 

of garden soil and a soil enricher, such 

as compost. Usually applied in spring 

and early summer, it improves the quality 

of your soil, levels out uneven bits and 

stimulates the grass to produce new 

shoots. Depending on your lawn type, 

the general recommendation is a 1.5-cm 

layer of lawn dressing. Note that buffalo 

grass, LM and all cool-season lawns do not 

tolerate lawn dressing.

Step 1: Place small heaps of dressing on 

your lawn, and more in any small depressions.

Step 2: Spread the dressing evenly over 

your lawn, creating a level surface. You 
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can use a smooth roller if your lawn is very 

uneven (such as Rolux’s 500 mm Smooth 

Roller), but avoid overdoing it, so you don’t 

compact the soil underneath.

4. KEEP IT FED 
Fertilise. Lawns love to eat and drink 

– and require a good dose of TLC to 

look their best. A good general fertiliser 

for all lawn types is 5:1:5 (36). Apply this 

fertiliser during the growing season at 

a rate of 60 g per square metre at least 

once every three months. Alternatively, 

use a specialised fertiliser for established 

lawns available at your local garden 

centre. Repeat this process every four 

weeks throughout the season, or alternate 

with a high nitrogen fertiliser like LAN. 

Significantly, you must water after 

fertilising to avoid burning your lawn.

5. MAKE THE CUT
Mow. One of the best ways to get the best 

out of your lawn is by mowing it – properly! 

We tend to cut our lawns short, increasing 

the time between mowings. However, cutting 

it too short can damage and weaken your 

grass and decrease its drought resistance. 

Adjust your mower blades so that you don’t 

take off more than a third of the grass length 

– especially for the first cut in spring or early 

summer. Regularly cutting your grass helps 

thicken up your lawn and keep weeds at bay, 

so keep mowing! As a general rule, keep 

Kikuyu at a height of 4-6 cm, finer grasses 

such as cynodont at 3-4 cm and shade lawns 

at a height of 6-7 cm.

Do the job right, right now with Rolux. A 

wide choice of petrol and electric mowers is 

available, including the much-loved Magnum 

range and the new, improved Magnum X 

range offering extra strong steel chassis, 

extra-strong wheels with sealed steel ball 

bearings, extra-strong steel axles, and an 

extended three-year warranty on the chassis.

Take time out in your garden this summer. 

Let Rolux lighten your load with its high-

quality garden equipment, so you can do it 

right the first time, and have more time to 

enjoy your garden with friends and family.

For more information on Rolux products, 

visit www.rolux.co.za.

Text: Supplied
Images © Rolux South Africa / Unsplash.com
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There is something magical about sunsets, safaris, and gin. They marry so well that no safari 
experience seems ever complete without this age-old tradition. 

Safaris
Gin, Sunsets, &
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Travel
Gin Safari

I
t is said that when the British first arrived 

on the continent, they brought tonic 

water along, which worked well not only 

as an accompaniment to gin, but also to 

ward off Malaria infected mosquitoes. 

Today, while we have medicines for 

Malaria, the gin and tonic ritual has stuck. 

Gin can now be enjoyed as it comes, 

neat, or as a cocktail blended with some 

of Africa’s finest ingredients. It’s the 

quintessential way to toast to the day’s 

sightings of elephants, buffalo, giraffes, or 

lions after a day out on the African savanna. 

I am, of course, slightly biased, having 

produced my gin brand, Musgrave Original 

and Musgrave Pink, back in 2016. 

I grew up in Zimbabwe, where my family 

put adventure and exploration at the centre 

of everything we did. My grandfather, 

Maurice Boon, could have well been one of 

those British explorers who sipped on gins 

and tonic to prevent himself from getting 

Malaria. He is the inspiration for my gin 

story, as his adventures took him to various 

corners of the continent, from where I, 

today, have sourced my gin ingredients. 

One of the memories I laugh about quite 

a lot is my time at Umlani Bush Camp in the 

Timbavati Game Reserve. Umlani is owned by 

close family friends, and is a place that I have 

been going to ever since I was in primary 

school. Marco Schiess – brother of my 

school friends and owner of Umlani – would 

always take us into the bush and teach us the 

names of trees and how to identify tracks. 

However, one of the things we enjoyed 

tremendously was the bush braais. 

We would go deep into the bush and 

make a fire. We’d all sit around and listen to 

the night sounds.  Marco, armed with a rifle, 

would park the vehicles around us for extra 

protection against wild animals. One night 

we had been laughing a lot around the fire. 

The adults enjoyed their gins and tonic, and 

we all cooked together while listening to 

stories and the animal sounds. Feeling very 

relaxed in our environment, and without 

thinking, we decided to investigate noises 

coming from the bushes in the dark just 

beyond our campfire. This would prove to 

be a big mistake, as the noises turned out 

to be a pride of lions approaching. We all 

made a mad dash for the car, falling over one 

another, trying to get in. In the chaos, I ended 

up being left outside alone, with a mere 

five meters between me and a lioness. The 

glow of her eyes pierced through me, and 

in what felt like a matter of seconds, I had 

flung myself through the car door window, 

and promptly fainted. Afterwards, I was the 
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laughingstock of the group of giggling girls 

with Marco’s gun still perched against a 

nearby tree. It was one of those events you 

just had to look back on and laugh at. 

BEAUTIFUL INSPIRATION
Sometime later, I visited Victoria Falls 

Hotel in Zimbabwe, one of my favourite 

spots to enjoy a gin cocktail. It is such an 

exquisite hotel, and I have fond memories 

of tea-time, gins and tonic, and watching 

the Victoria Falls’ steam and thunder rise. 

I was 16 at the time, and my parents took 

15 matric boys from my brother’s school 

through the Okavango swamps in Botswana 

on a three-week-long safari. This was a trip 

we did every year of my childhood, and of 

course, I was in my element, being the only 

girl in the group. I ended up having my first 

kiss on this holiday, on the steps leading 

from the Victoria Falls Hotel to the ‘Spray of 

the Falls’, in the glow of the full moon. This 

event became the inspiration for developing 

Musgrave Pink. The memories of this time – 

my parents ordering me pink ‘gin’ and tonic 

(the pink gin being Angostura bitters) on the 

veranda, the grandeur, and proximity to the 

wild bush and the majestic falls – always 

brings me back to that moment. 

I had always dreamt of going to the Masai 

Mara, and thanks to Musgrave Craft Spirits, 

I get to travel to many beautiful places. 

The most memorable trip I’ve yet taken as 

an adult is to the Angama Mara, a luxury 

lodge where every gin and tonic moment is 

celebrated. A flight to Nairobi transported 

me to the famous Giraffe Hotel, where high 

tea was served along with a kiss from a 

giraffe, sparking a moment to savour a gin 

and tonic while the long-necked beings 

looked on. We also ventured to the most 

exquisite part of Africa, the farm where the 

movie Out of Africa was filmed, featuring 

the iconic movie moment when heartthrob 

Robert Redford and Meryl Streep enjoyed 

drinks on a picnic blanket. 

Angama Mara has their own garden 

providing not only jobs to many people in 

the area, but it also harvests all the lodges 

vegetable and herb needs. We set about 

the first day of our trip picking garnishes to 

make our own gin cocktails and enjoyed 

lunch in the garden. A game drive with my 

own Masai guide, and having the Big Five 

come out to greet us was a dream come 

true. It’s one of the most spectacular places 

on earth I have ever been to. 

And while I reminisce of places I have 

travelled to in my life, I realise just how the 

rituals of gin, safaris, and sunsets have firmly 

held the memories of what has been an 

incredible journey through life. The sooner 

we can travel again, the better it will be for 

us all. Until then, it’ll have to be sunsets, gin, 

and playing Johnny Clegg at home, as I am 

reminded that we are all just Scatterlings  

of Africa. 

Text: Simone Musgrave
Images © Musgrave Crafted Spirits

CemAir is proud  to fly around SA,  book online at  flycemair.co.za
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I
n reality, the original Defender was more 

a primitive beast than a mythical one. 

While there are many reasons it had to 

make way for a newer, cleaner, and safer 

vehicle, owners of the old Defender were 

(and are) die-hard loyalists who will forever 

defend their fatally flawed rides. 

It truly was the end of an era when the last 

of the old guard rolled off the production line 

in 2016, and many (including myself) feared 

that the new Defender could never live up to 

the iconic reputation of the original. 

The Defender 90, and particularly the 

entry-level D240 S that SkyNews recently 

had on test, blows that theory out of the 

water, though.

WHY 90?
If you’re reading this, I probably don’t 

have to explain why some Defender models 

are designated as 90 and others as 110. But 

for the uninitiated, 90 refers to the distance, 

in inches, between the front and rear axles 

of the Defender, which means that what you 

see here is a shorter version of the Defender 

that was launched locally in 2020.

This is significant as, although the 110 is 

a superb vehicle, the 90, for me, is the true 

successor to the original Defender. Firstly, 

because the forebear to the Defender was 

the short-wheelbase Land Rover Series I 

and, secondly, there is a rule of thumb that 

says; the shorter the wheelbase, the more 

capable the off-roader. 

The third reason speaks to the attributes 

of our specific test car, the entry-level 

D240 S. In my book, if you’re serious about 

off-roading, you need a vehicle that is 

powerful enough to go where you want it 

to go, with just enough spec to make your 

journey comfortable, and tough enough for 

any adventure.
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Own Way
Make Your 

Growing up, I was fascinated by the Land Rover Defender. Many boys (and undoubtedly, 
girls too) were. The Defender was a mythical beast that tamed every jungle in the world 
– or so the Camel Trophy ads at the movies made us believe. The rugged men who drove 
Defenders (you had to be tough, or at least have some powerful arms, to drive one back 
then) were the heroes of our daydreams. 

Land Rover Defender 90 D240 S

THE SIMPLER, THE BETTER?
Finished in “Fuji White” with matching 

steel rims, our tester was precisely the 

Defender I would buy for myself. Yes, I’d 

also happily take it in silver or grey, but for 

serious bundu-bashing, white paint doesn’t 

show dirt as quickly, is more resilient to 

scratches and scrapes, and is easier to repair 

than many other, fancier colours.

The tale of opulent austerity continues 

inside the cabin, where the 90 is packed 

with (more than you need) tech. The 

new Defender is not the utilitarian shell 

that it once was, and for its R1,175,904 

base price, the standard equipment list is 

quite stacked. It includes a 3D surround 

camera, cruise control, lane-keep 

assist, 360-degree parking aid, a wade 

sensor, emergency braking, and driver 

alert monitor. Both of the uber-comfy 

full-grain leather front seats are 12-way 

electrically adjustable, and the surprisingly 

large centre console bin is refrigerated to 

keep your snacks and drinks cold as you 

power over a distant dune somewhere. 

There are also storage spaces, and parcel 

shelves dotted all over the cabin and in 

the doors.

Being a modern Land Rover, the 

instruments are all digital, and there is a 

lovely 10” infotainment system screen that 

is not only ultra-high-definition, it also 

grants easy access to either Apple CarPlay 

or Android Auto, and to the magnificent 

Meridian sound system that also comes as 

part of the package. Besides all of this (and 

more), you can option almost anything in 

the 90, even in the base model. For a tad 

over R15,000, you can add the Driver Assist 

Package with its Blind Spot Assist, Clear 

Exit Monitor, Adaptive Cruise Control, 

Rear Collision Monitor, and Rear Traffic 
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Monitor. Or splurge a mere R11,300 on 

the Advanced Off-Road Capability Pack 

that adds All-Terrain Progress Control 

(ATPC), Terrain Response 2, Configurable 

Terrain Response, and Automatic Headlight 

Levelling. These are merely two of the 11 

additional packs and features that can be 

added to the car to configure it to your 

liking, so tread lightly when ordering your 

90 to ensure you add the features you 

need for your purposes. 

One of the few criticisms I have of the 

90 is that, despite its size, on extended trips, 

it’s an ideal vehicle for two rather than four. 

Luggage room is limited – it is a shorty 

after all – and unless you’re towing a trailer 

or caravan (max braked towing capacity 

is 3,500 kg), packing for four adults can 

become somewhat of a challenge.

UNDER THE HOOD
It might be the baby of the Defender 90 

line-up, but the D240 S’ Ingenium 1,999 cc 

turbodiesel mill (mated to an eight-speed 

automatic) is more than capable for the job 

at hand. With a power output of 221 kW at 

4,000 rpm, and a torque figure of 430 Nm 

that is available from 1,400 rpm, this 90 can 

move when required. Of course, the upside 

is that claimed fuel consumption is a low  

7.6 l/100 km on the combined cycle, which 

is phenomenal considering the car’s heft.

LAST WORD
We were privileged enough to spend a 

week with the D240 S, and it turned out to 

be one of the most fun driving experiences 

I have had this year. It may be shorter 

than its 110 siblings, but the Defender 90 

remains an imposing vehicle that turns 

heads wherever your latest adventure takes 

you, even if it’s just around the urban jungle. 

The Camel Trophy may not be within your 

reach anymore, but in the 90 you’ll feel like a 

winner every day of the week.

Text by Bernie Hellberg Jr
Images © Land Rover South Africa
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Positioned in the most romantic valley on earth, 
Franschhoek Country House & Villas is an exclusive 
boutique hotel reminiscent of a village in Provence yet 
with an elegant Cape sensibility.  Set in gardens of 
lemon trees, lavender and vines – with fynbos draping 
the nearby mountains – the original, charming country 
maison includes 14 standard and luxury rooms as 
well as the award-winning Monneaux Restaurant 
while the 12 Villa suites are havens of privacy & 
understated opulence.  Swimming pools, a candle-lit 
cellar, a treatment room and sun-down verandas are 
all a traveller needs as you live la vie extraordinaire.

For current special offers and packages visit
www.fch.co.za

 
tel: +27 (0)21 876 3386 | email: info@fch.co.za

https://www.fch.co.za/
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Fhatuwani Mukheli is all smiles as he answers my video call. Before we begin the interview, he 
takes me on a tour of his home. White trusses, a cherry red fridge in the kitchen, lots of plants, and 
yellow chairs. His balcony is a curation of cane furniture, patterned cushions and green astroturf 
covering the floor – clearly, this is someone who understands the power of colour and knows how 
to use it. Even the red heart on his pristine white T-shirt seems to beat with life. 

Art Scene
Making Waves in the

Fhatuwani Mukheli
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Fhatuwani Mukheli

Mukheli’s work on display at his #courvoisiermoments solo exhibition
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U
p-and-coming artist Fhatuwani 

Mukheli’s solo exhibition for 

Heritage Day, titled “Moments 

You Can’t Relive”, was part of the 

#CourvoisierMoments campaign, which 

showcased the craftsmanship, passion and 

skill of this up-and-coming visual artist. 

“The focus in my work is to tell a story 

and show the connection between parent 

and child. It shows my life experience, 

how my mum brought up my siblings and 

me. I wanted to show a safe space, so I 

drew a father or a mother holding a child. I 

communicate the feeling that I feel in me, 

and a little bit of social commentary in a 

light way. My work is about family values 

and childhood memories. I love how people 

see and identify themselves in my work. It’s 

the moments you can’t relive, the ones you 

need to savour,” explains Mukheli.

ALL THAT JAZZ
Mukheli is busy on two new pieces 

inspired by jazz. “The pieces are part of a jazz 

series and a dedication to the taste of music 

my dad instilled in me. Later in life, you feel 

yourself reconnecting with the music you 

grew up with. It makes sense to you.”

His smile widens when I ask him where he 

thinks South African art is at. “South African art 

is at its peak, its prime, it’s in the sweet spot. 

The world is looking at SA for many things, 

and art is something we’re doing really well. 

There are very talented, very edgy, opinionated 

artists coming out. It’s very humbling for me to 

be part of that community at a time when art 

is being celebrated. Even old school collectors 

are collecting artists like myself.”

Fhatuwani Mukheli with a piece from his #CourvoisierMoments solo exhibition titled Moments we can’t relive

Two lucky readers can win a Courvoisier 
hamper to the value of R1,200! To 
enter, SMS the words SKYNEWS plus 

COURVOISIER and your NAME and 
EMAIL to 35161. SMS costs R1.50. Ts & Cs 

apply. Free and bundled SMS do not apply. 
Competition closes 30 November 2021.
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One of his favourite artists is Wander 

Buhle Mbambo. “I love his use of colour, 

his way of doing the black face. And 

how he carries himself, the artist himself, 

because art goes beyond,” he says, waving 

his hand for emphasis, “to the person. He 

embodies everything that doesn’t embody 

the struggling artist. He carries himself 

professionally and is doing very well. He 

is not embracing the disorganised artist 

tangled in substance abuse. He doesn’t 

carry that stigma.”

For Mukheli, Ghana is where the real 

kind of art lives. “Ghana and Nigeria. The 

use of colour, the way they do acrylic 

paint, red, there’s beautiful work coming 

out of there.”

We chat about artists who have inspired 

him, and Sam Nhlengethwa is one of them. 

“The old school guys, their souls and spirits 

are living through us – the mood, the 

energy, topics and style. We are carrying on 

from what they started to new things. There 

is no disconnection; we are taking their 

stuff to the next level.”

Mukheli says that Pimville, Soweto, is 

where his creativity was born. While he 

loves travelling, his studio is his favourite 

place. That is where he feels free because 

there are no rules, and he just does 

whatever he likes. He prefers to do things 

non-traditionally. “I love being with my 

brother and my friends during the day; it’s 

a great time to absorb energies. I work at 

night. I’m also lucky to be an ambassador 

for Courvoisier as the brand enables me to 

share my work. I think collaboration leads 

to bigger creativity.”

Follow Fhatuwani Mukheli on 

Instagram @fhatuwanimukheli, and go  

to @CourvoisierSA for more on his  

solo exhibition.

Text: Abbygale Zwane
Images © CourvoisierSA

Guests contemplate Mukheli’s work

Fhatuwani Mukheli’s exhibition
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Every business knows (or should know) that it has to provide a great customer 
experience to thrive in today’s competitive world. 

Right Thing
Doing the

Most Companies are Getting Customer 
Experience Wrong: Here’s Why
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U
nfortunately, too many organisations 

only have a vague idea of what 

customer experience (CX) means and 

how to go about getting it right.  

This isn’t helped by all the indecipherable 

jargon around CX, with the same terms 

meaning different things to different people. 

While there’s no foolproof formula for 

successful CX, clearing up some of these 

misunderstandings and constantly referring 

back to the primary aims of CX are essential 

starting points for any organisation. And one 

thing that becomes clear when doing so, is 

how big a role digital communication has to 

play in driving customer loyalty and advocacy. 

THE JOURNEY TO  
LOYALTY AND ADVOCACY 

There are two main drivers of loyalty and 

advocacy. The first is products and solutions. 

If your products or solutions stand out from 

the crowd, chances are customers will come 

back to you time and time again. But in a 

world where almost everyone has access to 

the same materials and technology, that’s not 

always easy to achieve. That makes the other 

driver of loyalty and advocacy, customer 

experience, all the more important. 

The two primary drivers of customer 

experience are: the perceptions of an 

organisation, which it can only control to a 

degree, and the journeys it takes customers 

through, which it has much more control over. 

This is particularly true of the digital 

journeys organisations take their customers 

on, that take place across all digital 

touchpoints, including an organisation’s 

website, app, social media, and digital 

communication. Unlike their analogue 

counterparts, digital journeys allow 

organisations to build lasting relationships 

with their entire customer base, creating 

regular engagement, vital to good CX. 

BREAKING DOWN THE DIGITAL JOURNEY   

But digital journeys don’t just happen on 

their own. Organisations must ensure that 

the communication driving those journeys 

happens across the proper channels, 

includes the right content, and is made up of 

the right processes. 

But it breaks down further than that too. 

Take channels, for example. Whatever digital 

channels an organisation uses to build 

relationships with its customers, it has to 

meet certain attributes. 

RIGHT CHANNEL,  
RIGHT CUSTOMER, RIGHT TIME 

It should, for instance, align with 

a customer’s life, slotting in without 

disrupting their routine. An excellent 

example of this is Discovery’s rewards 

programme, which recognised that specific 

segments of its customer base were already 

living healthy lives and rewarded them for 

it. Others later wanted to be a part of this 

and change their lives for the better only 

validated the point. Customers aligned their 

lives with the programme because they 

wanted to, not because Discovery forced 

them to. 

Similarly, organisations need to meet 

customers where they are. Let’s say a 

customer is in their email inbox and wants 

a statement. They should be able to search 

for and find that statement as easily in 

their inbox as they can on the bank’s app 

or website.

That said, organisations shouldn’t 

introduce elements to a digital channel that 

don’t make sense. If everyone else sends out 

digital documentation using email and apps, 

don’t try and reinvent the wheel. 

RELEVANT,  
HYPER-PERSONALISED CONTENT

However, no matter how hard you work on 

your channels, they have to be supported by 

good content. Any content an organisation 

sends out to its customers should be relevant 

to their wants and needs. 

But it should also be hyper-personalised 

and contextual, showing that the organisation 

is thinking about the customer and their 

needs at that point. Importantly, it should 

also be feature-rich, using the available 

technology to provide value to customers. 

EMBRACE PROCESS
Finally, the processes used to drive this 

communication need to be as simple and 

frictionless as possible: customers shouldn’t 

have to jump through hoops to interact with 

your brand. 

It’s also vital that your communication 

is consistent. As is the case in real-life 

relationships, digital ones take time, and 

because you’re the one trying to build the 

relationship, you have to make an effort. 

Equally important to building a relationship 

is trust. Therefore, your communications 

must be as secure as possible, ensuring that 

your customers feel comfortable interacting 

with them.    

Getting an organisation’s digital 

communication to the point where it’s a 

powerful driver of customer experience is 

by no means easy. Redefining journeys and 

building excellent customer experience takes 

time and is more complex than it looks. 

However, get it right, and your customers 

will do more for you than any marketing 

campaign or new product line ever will.

Text: Brent Haumann, Managing Director, Striata
Images © Unsplash.com
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Toys!
Toys, Toys, 

With children spending more time at home, parents 
spending more time with children, and the fact that 
imports have been drastically affected, toy trends 
have shifted. However, there is still lots to choose 
from in toy stores, and online from the quirkiest 
games and construction battleships to colour 
reveal dolls and dinosaurs. 

Our Top Toy Trends for 
the Festive Season
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Two lucky readers can each win a toy hamper worth 
R1,000 courtesy of Solarpop! To stand a chance to win, 
SMS the words SKYNEWS and SOLARPOP along with your 
NAME and EMAIL to 35161. SMS costs R1.50. Ts and Cs 
apply. Free and bundled SMS do not apply. Competition 
closes on 30 November 2021.
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T
his December, the bearded man in red 

will have his hands full with deliveries, 

and so will parents who are deciding 

what to put under the tree and inside 

stockings. According to those in the know, if 

it’s a STEM toy, a card game with a twist, or 

a toy that features the element of surprise, it 

should be all smiles on Christmas morning.

Philip Galliford of toy distributor Solarpop 

explains that this year has seen a significant 

rise in the popularity of traditional toys and 

games and card games that include a funny 

or slapstick element. “Families are spending 

more time at home together, and traditional 

toys can be enjoyed by everyone aged two 

and over. Sales of construction toys like 

Magformers have also risen, and we predict 

that this will continue over the festive period. 

Collectables are going strong, so too are 

plush toys and card games. Games that all 

ages can play, and those that can be taken 

along on a road trip or holiday, such as 

Qwirkle, Pencil Nose, Happy Salmon, and 

Taco Cat Goat Cheese Pizza, are also in 

demand,” says Galliford.

For parenting and lifestyle blogger Lisa 

Trollip of Forts and Fairies, games also get 

the nod and will have a place under the 

Christmas tree. “I’ve always been a board 

gamer, so that’s not new to me, but I think 

a lot more people have been experimenting 

with board games over the past year, which is 

great. I don’t think South African culture has 

latched on to board games before now, but 

I’ve seen many more people experiment with 

board games besides the traditional ones. I’ve 

personally bought more games in the past 

year. When lockdown hit, I ordered a whole 

lot online. Spot It is one of my favourites 

because it’s really easy for little kids to play. 

They don’t even need to be able to read 

because it’s picture recognition. It’s very easy 

to understand even for grandparents who 

don’t know how to explain rules to kids. I 

even take it with me in my bag when we go 

on holiday,” muses Trollip.

Other trending toys are those that feature 

a surprise element such as colour change. 

“Barbie colour reveal is predicted to be 

popular, and anything dinosaur themed, be 

it LEGO or a robotic toy, is also going to be 

big,” says Trollip.

Another factor that Trollip considers when 

choosing toys for her children is longevity. 

“My kids are very environmentally aware, so 

we tend to choose toys that will last for years. 

I’m happy to spend more on these toys as 

they’re an investment.”

For Fit like Mummy blogger Natasha 

Kisten, construction toys are top of the list. 

“Toys like Snap Ships are amazing because 

they take kids away from screen time and 

electronic time and encourage them in 

the STEM field – toys that feature and 

develop the skills of science, technology, 

engineering and mathematics. STEM toys 

are quite big at the moment, as they’re 

fun to play with and help kids get back to 

basics. With Snap Ships, you get to create a 

custom ship every time you play, so the toy 

evolves as the child learns to manipulate 

it. Because there’s an extensive range, you 

can always add to it. That way, a child gets 

maximum use out of it.”

Terence Mentor, the creator of the 

Afrodaddy blog, is also a fan of STEM toys. 

“Construction toys are great because if 

your younger kids aren’t getting that input 

from school, it ensures that they’re getting 

that logical thinking and fine motor training 

while playing. We are fans of any building 

sets that kids can sit quietly in their room 

with. Construction toys don’t run out. I 

don’t need to worry about batteries or dog 

hair getting stuck in the wheels. They can 

play with it for years and then pass it down 

to a younger cousin.” 

Text: Abbygale Zwane
Images © Solarpop

World renowned local chef and restaurateur, Darren Badenhorst, now extends his culinary 
brilliance to Tuk Tuk Microbrewery in Franschhoek. Chef Darren invites you to “park off 

for a pint” and indulge in an exciting and fresh offering to what has become a landmark in 
Franschhoek, South Africa’s Capital of Cuisine.

+27 21 492 2207  •  reservations@tuktuk.co.za  •  14 Huguenot Rd, Franschhoek, 7690
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https://tuktuk.co.za/
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FureverLove
As anyone who has ever lived with a dog will know, it often feels like 
we don’t get enough time with our furry friends. Here are just a few 
ways that you might help your dog live a longer, healthier life.

Ways to Help Your Dog Live 
a Longer, Healthier Life
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M
ost dogs only live around ten to  

14 years on average – though 

some may naturally live longer, 

while others may be predisposed to certain 

diseases that can limit their lifespan. But 

what many people don’t know is that 

humans and dogs share many genetic 

similarities – including a predisposition 

to age-related cancer. This means that many 

things humans can do to be healthier with 

longer lives may also work for dogs.

WATCH THEIR WAISTLINE
One factor repeatedly linked with longevity 

across a range of species is maintaining a 

healthy body weight. That means ensuring 

dogs aren’t carrying excess weight and 

managing their calorie intake carefully. Not 

only will a lean, healthy body weight be 

better for your dog in the long term, it can 

also help to limit the impact of certain health 

conditions, such as osteoarthritis.

Carefully monitor and manage your dog’s 

body weight through regular weighing or body 

condition scoring – where you look at your 

dog’s physical shape and “score” them on a 

scale to check whether they’re overweight 

or at a healthy weight. Using these methods 

together will allow you to identify weight 

changes and alter their diet as needed.

Use feeding guidelines as a starting point for 

how much to feed your dog, but you might 

need to change food type or the amount you 

feed to maintain a healthy weight as your dog 

gets older, or depending on how much activity 

they get. Knowing exactly how much you 

are feeding your dog is also a crucial weight-

management tool – so weigh their food rather 

than scooping it in by eye.

More generally, good nutrition can be linked 

to a healthy ageing process, suggesting that 

what you feed your dog can be as important as 

how much you feed them. “Good” nutrition will 

vary for each dog, but be sure to look for foods 

that are safe, tasty and provide all the nutrients 

your dog needs.
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PLENTY OF WALKS
Exercise has many physiological and 

psychological benefits, both for our dogs 

(and us). Physical activity can help manage 

a dog’s body weight and is also associated 

with anti-ageing effects in other genetically 

similar species.

While exercise alone won’t increase your 

dog’s lifespan, it might help protect you 

both from carrying excess body weight. And 

indeed, research suggests that “happy” dog 

walks lead to both happy dogs and people.

TEACH THEM NEW TRICKS
Ageing isn’t just physical. Keeping your 

dog’s mind active is also helpful. Contrary to 

the popular adage, you can teach old dogs 

new tricks – and you might just keep their 

brain and body younger as a result.

Even when physical activity might be limited, 

explore alternative low-impact games and 

pursuits, such as scent work that you and your 

dog can do together. Using their nose is an 

inherently rewarding and fun thing for dogs to 

do, so training dogs to find items by scent will 

exercise them both mentally and physically.

Other exercises such as hydrotherapy – 

a type of swimming exercise – might be 

a good option – especially for dogs who 

have conditions that affect their ability to 

exercise as usual.

BONDING
Like many companion animals, 

dogs develop a clear attachment to 

their caregivers. The human-dog bond 

likely provides companionship – and often, 

dog lovers describe them as family members.

A stable caregiver-dog bond can help 

maintain a happy and mutually beneficial 

partnership between you and your dog. It 

can also help you recognise subtle changes 

in your dog’s behaviour or movement that 

might signal potential concerns.

Where the caregiver and dog are 

compatible, this leads to a better 

relationship – and even benefits owners, 

including stress relief and exercise. Sharing 

positive, fun experiences with your dog, 

including playing with them, is excellent for 

cementing your bond.

DON’T SKIP VET VISITS
Modern veterinary medicine has seen 

substantial improvements in preventing 

and managing health concerns in dogs. 

Successful vaccination and parasite 

management programmes have 

effectively reduced the incidence of 

disease in dogs and humans, including 

toxocariasis, which can be transmitted 

from dog faeces to humans, and rabies, 

which can be transmitted dog-to-dog or 

dog-to-human.

Having a good relationship with your 

vet will allow you to tailor treatments and 

discuss your dog’s needs. Regular health 

checks can also help identify any potential 

problems at a treatable stage – such 

as dental issues or osteoarthritis – which 

can cause pain and negatively impact the 

dog’s wellbeing.

At the end of the day, it’s a combination 

of our dog’s genetics and the environment 

they live in that impacts their longevity. So 

while we can’t change their genetics, there 

are many things we can do to improve their 

health that may just help them live a longer, 

healthier life.

Text: Jacqueline Boyd: Senior Lecturer in Animal Science, Not-
tingham Trent University / www.theconversation.com  
Images © ArthurHidden, master1305, drobotdean & boryanam 
/ www.freepik.com

We Love Pets !
Did you know that CemAir offers 

a unique pet-friendly way for your 
furry friends to travel with you? 

Under certain terms and conditions, 
you may travel with your pet inside 

the cabin. We care about your 
pet’s travel experience as much 

as we care about yours. For more 
information on our pet travel policy, 

visit www.flycemair.co.za.

https://www.jjcycling.co.za
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Skin
Gamein the

The Science Behind Sun 
Damage and SPF Protection
Sunscreen is the single best thing you can do for your 
skin every day, and understanding sun damage and the 
role of SPF protection is key to great skin health on those 
scorching summer days. 

60 flycemair.co.zaSkyNews
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A
ccording to skincare specialists 

around the world, up to 80% of 

signs of photoaging – including 

brown spots and wrinkles – occur due to 

the sun’s UV rays. SPF helps protect our 

skin from this UV damage, which can also 

cause more severe conditions such as skin 

cancer. SPF, or Sun Protection Factor, is 

a scale applied to sunscreen products, to 

determine how well, and for how long, 

sunscreen can shield your skin against 

harmful UV rays.

Contrary to some beliefs, a powerful SPF 

should be applied to the skin anytime you step 

outside, regardless of the season. Sun damage 

does not only occur in the sunny seasons. 

Your skin can absorb harmful UV rays even 

during Winter. Knowing what damages your 

skin, and why applying an SPF is so important, 

all comes down to “skintelligence” (skin 

intelligence) and understanding the science 

behind it all.

Kevin Khosa, Customer Service Manager 

at SKIN functional, warns that you need 

to protect your skin against three types of 

harmful rays:

 •  UVA rays can penetrate your skin more 

deeply and cause your skin cells to age 

prematurely and worsen pigmentation. 

About 95% of UV rays that reach the 

ground are UVA rays, while the other  

5% are UVB;

 •  UVB rays are the most dangerous for 

the skin. They have higher energy 

levels than UVA rays, and typically 

damage the outermost layers of your 

skin, causing sunburn; 

 •  Infrared rays are what makes the 

sun warm, and forms part of the 

electromagnetic spectrum. People 

encounter Infrared waves every day; the 

human eye cannot see them, but we are 

able to detect them as heat. 

Once you are aware of the types of 

harmful rays, the question remains, “how do 

you choose the correct sunscreen/SPF to use 

to ensure your skin is protected?” 

There are two types of sunscreens that you 

need to be aware of:

 • Mineral, or inorganic filters;

 • Chemical, or organic filters.

Mineral sunscreen works by reflecting solar 

energy away from your skin, while chemical 

sunscreen absorbs solar energy. 

Also, to achieve lasting protection from 

the sun, you need to know what the SPF 

strength in your sunscreen means for the 

amount of time you could safely spend in 

the sun. The SPF number is expressed as 

a ratio, meaning that all SPF (whether 15, 
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20, 30, or even 50) have the same physical 

protection within the “burn time”, or the 

time it takes before you experience cell 

damage. Since every skin has a different 

burn time, the higher the SPF, the longer 

protection time you will enjoy.

NEW BROAD-SPECTRUM SPF
Finding the right SPF product that helps 

protect the skin against all three harmful rays, 

which isn’t too thick and oily, and doesn’t 

leave a white cast on the skin, can be difficult. 

SKIN functional has created a brand new 

SPF 50 sunscreen that is a chemical, broad-

spectrum SPF that protects against UVA 

and UVB, while giving you anti-ageing and 

anti-oxidant benefits. SKIN Functional’s SPF 

50 is a lightweight sunscreen that is not oily 

and doesn’t leave you with unsightly visible 

sunscreen residue.

This UVA + UVB protection Sunscreen SPF 

50 is independently tested and approved for 

an SPF rating of 50, is fragrance and cruelty 

free, and is suitable for all skin types. 

Bid farewell to sunburn, red, dry, and 

pigmented skin, and step outside with peace 

of mind knowing that your skin has its shield of 

armour protecting it wherever you go. Protect 

your skin today to reap the benefits when you 

are older. Sun damage occurs over time, so 

it’s never too late to start incorporating an SPF 

into your daily skincare routine. 

For more info on SKIN Functional’s SPF 

50 sunscreen, visit www.skinfunctional.com. 

Alternatively, follow them on Instagram  

(@skin_functional) or Facebook  

(@skinfunctional).

Text: Supplied
Images © SKIN functional / Unsplash.com

One lucky SkyNews reader can win a R1,000 gift 
voucher from SKIN Functional. To enter, follow SKIN 
Functional on Instagram @skin_functional, then SMS 
the words SKYNEWS and SKIN along with your NAME 
and EMAIL to 35161. SMS costs R1.50. Ts & Cs apply. 
Free and bundled SMS do not apply. Competition 
closes 30 November 2021.
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De Havilland Dash-8 Q400/Q300

CemAir fleet

Bombardier CRJ100/200 

Bombardier CRJ-900

De Havilland Dash-8 100

Beechcraft 1900D

Manufacturer: Bombardier

Model: CRJ-900

No. of aircraft: 1

Maximum cruising speed: 

Mach 0.82 / 871 km/h

Engines: General Electric CF34-8C5

Range: 1,350nm / 2,956km

Maximum altitude: 41,000’

Seating capacity: 90 Passengers 

Crew: 4 Crew

Wing span: 81’ 7” / 24.9 meters

Overall length: 119’ 4” / 36.4 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 1,778 meters

Manufacturer: Bombardier 

Model: CRJ100/200 

No. of aircraft: 12

Maximum cruising speed: 

Mach 0.81 / 860 km/h

Engines: General Electric CF34-3A1

Range: 1,946nm / 3,620km

Maximum altitude: 41,000’

Seating capacity: 50 Passengers 

Crew: 3 Crew

Wing span: 69’ 7” / 21.2 meters

Overall length: 87’ 10” / 26.8 meters

Overall height: 24’ 5” / 6.2 meters

Minimum runway length: 1,918 meters

Manufacturer: De Havilland

Model: Dash-8 Q400

No. of aircraft: 1

Maximum cruising speed: 

360 knots / 667 km/h

Engines: PW150A

Range: 1,360nm / 2,520km

Maximum altitude: 25,000’

Seating capacity: 78 Passengers 

Crew: 4 Crew

Wing span: 93’ 3” / 28.4 meters

Overall length: 107’ 9” / 32.8 meters

Overall height: 27’ 5” / 8.4 meters

Minimum runway length: 1,425 meters

Manufacturer: De Havilland

Model: Dash-8 Q300

No. of aircraft: 2

Maximum cruising speed: 

295 knots / 545 km/h

Engines: PW123A

Range: 1,107nm / 2,050km

Maximum altitude: 25,000’

Seating capacity: 50 Passengers 

Crew: 3 Crew

Wing span: 90’ / 27.4 meters

Overall length: 84’ 3” / 25.7 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 1,150 meters

Manufacturer: De Havilland

Model: Dash-8 100

No. of aircraft: 1

Maximum cruising speed: 

269 knots / 497 km/h

Engines: PW120A

Range: 1,000nm / 1,800km

Maximum altitude: 25,000’

Seating capacity: 37 Passengers 

Crew: 3 Crew

Wing span: 84’ 11” / 25.9 meters

Overall length: 73’ / 22.3 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 800 meters

Manufacturer: Beechcraft

Model: 1900D

No. of aircraft: 9

Maximum cruising speed: 

284 knots / 525 km/h

Engines: PT6A-67D

Range: 1,400nm / 2,500km

Maximum altitude: 25,000’

Seating capacity: 19 Passengers 

Crew: 2 Crew

Wing span: 57’ 11” / 17.6 meters

Overall length: 57’ 10” / 17.6 meters

Overall height: 14’ 10” / 4.6 meters

Minimum runway length: 1,000 meters

Airline Information
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https://www.gerart.co.za/


CLASSIC & CONTEMPORARY FRENCH FUSION

Elegantly appointed and located in the quaint village of Franschhoek, Le coin Francais, both in concept and name, pays 
homage to the essence of this breathtaking valley as expressed in its cuisine, heritage, ar t and some of the finest 
wines in the country. Featuring state-of-the-art culinary techniques embodied in elegant time-tested French cuisine,  
Le coin Francais offers two fine-dining menu options for lunch and dinner, coupled with outstanding pairing options. 
An a la car te menu complements the two fine-dining menu options for lunch, served inside the restaurant or on the 

terrace, with the same caliber and sophistication of cuisine.

C: 074 126 0022     |    E: reservations@lecoinfrancais.co.za    |    A: 17 Huguenot Rd, Franschhoek, 7690

https://lecoinfrancais.co.za/

