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CLASSIC & CONTEMPORARY  
FRENCH FUSION

The newest addition to the Franschhoek scene is a 
restaurant truly designed for Franschhoek. Both in concept 
and in name, the aptly named Le coin Français, the French 
derivative of Franschhoek, embodies the essence of the 
valley in heritage, cuisine, art, and wine. Featuring cutting 
edge methods that meet time-tested French elegance in 
cuisine, Le coin Français offers two structures of fine dining 
tasting menus for dinner – both with excellent pairing 
options – as well as an a la carte menu for lunch which 
enables people that are less adventurous (in mind and in 
pocket) to experience the same caliber and sophistication 
of cuisine in a more casual and approachable setting.  
Bookings are essential at least 2 weeks in advance, and can be 
made online at www.lecoinfrancais.co.za 

C: 074 126 0022     |    E: reservations@lecoinfrancais.co.za    |    A: 17 Huguenot Rd, Franschhoek, 7690
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From the top

W
ishing you a very warm welcome 
aboard today’s flight. As always, 
we are delighted to have you 

with us, and I hope you are enjoying your 
CemAir experience. 

This is the 2nd edition of our 
relaunched Skynews magazine in its 
Covid-19 friendly electronic format.  It is 
also Spring, a time of hope and growth, 
and we look forward to a recovery of 
South Africa’s economy as the country 
emerges from one of the world’s most 
severe lockdowns. 

South Africa’s migration to Level 
2 in mid-August was received with a 
hearty and inviting welcome by the 
airline industry and more generally 
by the entire hospitality sector. The 
relaxation of interprovincial leisure 
travel restrictions offered some 
much-needed relief to thousands 
of business owners and tens of 
thousands of employees involved in 
this vital sector of our economy as 
these businesses welcomed back local 
tourists. After such an extensive and 
severe lockdown, and with still no date 
for the re-opening of SA’s borders to 
foreign travellers, many businesses in 
the sector have been pushed to the 
limit. And whilst we do not make light 
the lives lost as a result of the virus 
and those suffering from Covid-19 
infections, this Country’s only hope of 
recovery is the life borne through an 
expansive and vibrant economy. 

CemAir continues to 
operate international 
repatriation flights bringing 
South Africans home and assisting 
those with permissible reasons for 
international travel to leave. We are 
excited to announce that we are 
implementing working relationships with 
international carriers whose connecting 
flights to our network will assist 
travellers in hubbing through to Europe, 
North America, Asia or other African 
cities. These projects are well underway 
and we will announce their availability 
as they complete. 

 We are also very proud to once 
again include Margate into our domestic 
schedule network with flights to this 
airport from 04 September 2020. CemAir 
has been the sole service provider to 
this airport since the start of its service 
in 2013 and has been part of the 
community ever since. The destination 
has always been one of our favorite 
flights both because of the gorgeous 
KZN South Coast and the wonderful and 
warm people who live in the region. 

 We realise there are diverging 
opinions regarding the extent of the 
Covid-19 pandemic as well as the 
practicality and reasonableness of the 
measures required to limit its spread. 
At CemAir we remain committed to 
compliance and therefore cannot 
allow anything that does not meet 
the minimum requirement of the 

Regulations. We ask for 
your co-operation in achieving 
this and assure you we will do all we can 
to minimize any inconvenience. 

We continually strive to improve our 
service and your feedback is invaluable. 
Please let us know where we got it right 
for you and where we need to try a 
little harder.  Please reach out through 
Twitter, Facebook or Instagram to 
share your experience or share directly 
by email to info@cemair.co.za. As the 
airline industry recovers CemAir aims 
to lead in providing comfort and value 
to South Africa’s regional centers and 
smaller cities. 

I now invite you to sit back, relax and 
enjoy this copy of Skynews and wish you 
a spectacular stay at whichever beautiful 
South African destination you have 
chosen to travel to today.  Thank you for 
flying with CemAir.

 

CEO Cemair

Miles van der Molen
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T
he last few months have been 
harsh. We’ve all had to say 
goodbye to brands that we love, 

but at last, there was light at the end of 
the tunnel. Level Two was a lifesaver for 
hundreds of thousands of businesses 
across the country, and while we aren’t 
entirely out of the dark yet, there is 
reason to hope. 

One of the industries most affected 
by the pandemic was tourism. Our 
national borders remain closed, for the 
time being at least, and businesses that 
cater mostly to international tourists 
find themselves perilously close to the 
red line. I could go further into this 
discussion, but it doesn’t make for the 
lightest reading.

Millions of international tourists 
visit us every year. Clearly, we have 
something they want, and now the 
borders are closed, South Africans have 
the opportunity to turn tourists in their 
own country without having to compete 
for bookings. 

In this edition, we explore Margate in 
KwaZulu-Natal and report on all of the 
happenings in this quaint coastal town. 
From farmers markets to nature walks, 
Margate is a great choice for a sneaky 
week away. CemAir flies direct to Margate 
from OR Tambo, making the journey that 
much easier. 

Everyone has heard of the Oyster Box 
Hotel but did you know that the hotel is 
built on the original plot of the lighthouse 
keeper’s house? Experiencing the Red 
Carnation Hotels style of hospitality is 

a must for any lover of luxury, and their 
beloved Umhlanga property is a great 
start. Relax in the warm Durban sunshine 
on a signature red and white lounger and 
sample one (or many) of their cocktails, 
served poolside. 

For those who fancy a Western Cape 
break, Opstal Estate is nestled in the 
Breede River Valley and offers visitors a 
slice of delicious serenity. Who wouldn’t 
want a break from the hustle and bustle 
of the city after four months in lockdown? 
This seventh-generation family-owned 
enterprise is also a working wine farm, 
producing a selection of delectable 
wines. With five accommodation options, 
Opstal has something for every travelling 
party and the bonus of panoramic views 
of the valley. 

In keeping with our local theme, 
we got to know the names and faces 
behind ROWDY Bags, a leather company 
that works out of Woodstock, Cape 
Town. Each piece is made with love 
and comes with a note explaining who 
made the item, a bit more about them 
and thanking you for supporting a 
local business. Investing in high-quality 
pieces means your items will last longer 
and get better with age, just like a fine 
Opstal wine. 
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Lifestyle

Active Protection from Sexy Socks
Sexy Socks has introduced an Active Snood to their range, a protective 
scarf for face and neck has been specifically designed for exercise 
and can be folded into a double or triple layer to suit your comfort 
and protection requirements. From running, cycling and hiking to 
motor-biking and more, their protective scarf is versatile, gentle on 
your skin and keeps you comfortably protected from the elements. 
The good news is that they’re handmade in Cape Town by a local 
women’s empowerment project. Plus, a portion of proceeds from all 
sales goes towards providing face masks to those most vulnerable 
and less fortunate. If a snood isn’t really for you, Sexy Socks also 
offer double and triple-layered mask options on their website. The 
Active Snoods retail at R99 each, the Double Layered Masks are R55, 
and Triple Layered Filtered Fabric Masks are R89. For more info on 
Sexy Socks and to shop online, visit www.buysexysocks.com.

Choosing the Perfect Hiking Backpack
Thule offers outdoor enthusiasts a range of backpacks that will suit 
every type of adventure. The Thule AllTrail collection is a must for a 
day hike, as it gives you a singular pack for all your hiking needs. An 
adjustable torso fit is built into the back panel and combined with 
breathable shoulder straps, hip belt padding and back panel to make 
even the toughest day hike extra comfortable – and allow you to stay 
cool. For something more lightweight, look no further than the Thule 
Stir range of hiking backpacks. The simple, clean design offers quick 
access via the top zippered mesh pocket and über organisation for all 
your items. For the ultimate in comfort, opt for the Thule Capstone 
collection. The tensioned mesh back panel provides unparalleled 
breathability, keeping you cool on your trail. The high-visibility rain 
cover keeps your gear dry during storms. There’s even a customisable 
hip belt that is compatible with interchangeable VersaClick accessories 
(sold separately). If you’re hiking with young kids, the Thule Sapling 
(and Thule Sapling Elite) is an absolute lifesaver. This child carrier is 
safe and comfortable, plus quick and easy to adjust to fit both parents. 
On-the-go adjustments are made even easier, as you can load your 
child from the top or the side of the carrier. For more information and 
to shop online, visit www.thule.com/en-za.

Skincare from Down Under
Australia has a similar climate to SA. We both experience hot 
summers, the occasional surprisingly cold winter and a high UV 
Ray index. Sun damage is one of the most significant contributors 
to premature ageing, which is where Claire Hill Skincare comes 
in. Claire Hill is a science-based anti-ageing, skincare company 
from Australia, that was born out of the belief that confidence is 
the essence of beauty. With a focus on simplicity, confidence, 
honesty, and transparency, Claire Hill was created as a legacy by 
a Mother for her daughter. With an inherent belief that regardless 
of age, a woman’s beauty is bound to her confidence, Loretta Hill 
sought to develop a formula for ageless skin; a way to embrace the 
richness of life, free from the visible ‘song lines’ of time. Delivering 
a down-to-earth and realistic message to all women, Claire Hill is 
about confidence, feeling comfortable in your skin, and being the 
best possible version of yourself that you can be - at any age. Claire 
Hill products provide transparent skin solutions. Their result-driven 
formulas include the perfect mix of active ingredients in the right 
concentrations and set a new standard in anti-ageing skincare. All 
Claire Hill products are available online at www.menique.co.za.

http://www.buysexysocks.com
http://www.thule.com/en-za
http://www.menique.co.za
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Lifestyle
Reach Your Running Goals  
with Under Armour
Under Armour last month launched their newest innovation - the 
Phantom 2. Billed as the brand’s “most versatile running shoe yet”, the 
Phantom 2 is designed to help you reach your best running times. The 
UA HOVR Phantom 2 follows in the footsteps of previous UA HOVR 
Phantom models with improved design and performance features in 
three core areas: cushioning, fit and feel, and training plans via UA 
MapMyRun. A new, stretchy, sock-like fit; soft, supportive midfoot; 
and durable, flexible outsole make the UA HOVR Phantom 2 the 
fastest, most comfortable update yet. And if you have your sights 
set on running your fastest mile, or running a mile without stopping, 
MapMyRun has personalised Training Plans to help get you there. 
“We wanted the new UA HOVR Phantom 2 to be the most ‘runnable’ 
version yet, so the priority was to lock in on the performance 
solutions. Traction, flexibility and cushioning were the major upgrades 
in creating the new platform, while fit and breathability were crucial 
to designing the upper. Together, these improved features enable you 
to feel ready to go the instant you lace up,” explains Ed Wallace, a 
Footwear Designer at Under Armour. The new UA HOVR Phantom 2 
is available online at www.underarmour.co.za for R2,999.00.

Perfect for a Picnic
One of SA’s leading wineries has just announced some exciting news! 
Spier is now offering three of their most popular wines in convenient, 
recyclable and eco-friendly cans. You’ll be able to sample Sauvignon 
Blanc, Rosé, and Merlot out of 250ml at your next picnic, braai, or 
birthday party. “These cans are where convenience and quality 
converge. They’re terrific for on-the-go adventures and make for 
fantastic everyday fridge-fillers too,” says Cellar Master Frans Smit. 
Indeed, wines in a can offer plenty of perks. Not only are they quick 
to chill – but they’re also light and save space. They’re much easier 
to stack, pack and carry than bottles, with the added benefit of not 
having to worry about broken glass. This makes them ideal for picnics, 
events or after a long hike. There’s no reason for the connoisseurs 
to fear as these cans retain all the aromas and flavours for which 
Spier’s bottled wines are so loved. The fresh Sauvignon Blanc offers 
gooseberries, passion fruit and green fig. The sophisticated Rosé has 
an abundance of strawberry, raspberry and apple blossoms while the 
Merlot is all about red berries, cherries and hints of mint. The 250ml 
cans are an ideal size: like a carafe, they’re small enough to have 
on your own, but they’re big enough to share. These small formats 
are currently available from the Spier tasting room and online at  
www.spier.co.za. from R35 each. 

Flying the Flag for SA
In 2020, acclaimed South African street artist Faith XLVII explores the 
alchemy of the artistic process in a unique global art collaboration for the 
Hennessy Very Special Limited Edition. For the tenth annual Hennessy 
Very Special Limited Edition, the Maison Hennessy is proud to announce 
its global partnership with the street-turned-studio artist Faith XLVII – the 
first South African artist to be part of the series. As the guest artist for the 
tenth annual Hennessy Very Special Limited Edition, Faith XLVII is also the 
first female voice to join the Limited Editions series; a formidable artistic 
lineage that features internationally acclaimed talents such as Felipe 
Pantone, Vhils, JonOne, Shepard Fairey, Os Gemeos, Futura and Kaws. 
Pascal Asin, Managing Director, Moet Hennessy Africa Middle East, says, 
“This marks an exciting new chapter in the Maison’s tradition of fostering 
partnerships with artists who are part of a global movement. Through 
it, Hennessy reaffirms our commitment to supporting emerging talent 
that strives to effect positive change at community level. It has been a 
privilege to work with Faith and to reflect on the artistic synergies between 
our art forms”. Hennessy Very Special has a unique style that makes it a 
reference in the art of blending. Hennessy Very Special by Faith XLVII 
brings together warm-hearted and full-bodied flavours. For this reason, 
among many others, it is a cognac appreciated by tastemakers over the 
world. The limited-edition bottle will be available in retailers nationwide 
from 01 September 2020, retailing from R499.99.

http://www.underarmour.co.za
http://www.spier.co.za


THE AVIS 
SAFETY PLEDGE
The relentless commitment from all 
of us here at Avis to keep every one 
of our customers and employees safe.
• Temperature screening is conducted when entering all our locations
• Clear social distancing floor markings at rental desks  
• Staff are provided with masks and gloves
• We use counter-screens to observe social distancing protocols 
    at all airports and major locations
• Hand sanitisers are available
•• Paperless rental agreements are available at most locations

W E  T R Y  H A R D E R
AVIS .CO.ZA
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Travel

Mother and Daughter Boutique 

Dinner and a View 
Like No Other

The Rise of  
Hybrid Hotels

Lora Muse recently opened its doors in Fourways Mall, 
Johannesburg. The boutique’s competitive edge lies in a 
unique concept to focus on mother and daughter ready-
to-wear dressing. Lora Muse offers sophisticated and 
versatile looks where a daughter draws style influence 
from her mother. The store seeks to be the shopping 
destination of choice for the modern-day and multifaceted 
African woman, who has a killer sense of effortless flair. 
Whether she’s heading to the boardroom or an event, her 
fashion choices are refined and chic. She is the first point 
of stylistic reference for her 7 to 14-year-old daughter. All 
clothing items are 100% designed by brilliant and creative 
local design talent. They are manufactured in South Africa, 
by highly skilled artisans who have a wealth of fashion 
garment production knowledge and experience. 
The finest fabrics are sourced from different 
corners of the world, with a long-term goal 
of developing custom fabrics exclusive 
to Lora Muse. The Lora Muse online 
shop is launching soon, stay tuned to 
their Facebook page (@LORA MUSE) 
for more information!

Renowned as one of Cape Town’s most 
precious hidden gems, Tintswalo Atlantic is a 
five-star boutique lodge situated on a pebbled beach 
at the foot of Table Mountain National Park. The award-
winning property is blessed with panoramic views 
of the picturesque Hout Bay Harbour, dramatic 
Sentinel mountain peak, and the Atlantic Ocean 
beyond. In July 2020, Tintswalo Atlantic, on 
the shores of Hout Bay, opened their new, 
fine-dining restaurant to the public. With 
an experienced, newly appointed kitchen 
team at the helm, the dining concept will 
feature fresh, seasonal cuisine, presented 
as Small Plates. The fixed-price menu of 
R650 per person offers diners their choice 
of 5 items selected from the menu that 
will list a variety of Small Plates, including 
seafood, vegetarian and vegan options, 
as well as desserts. The Tintswalo Kitchen 
experience can be enjoyed in a relaxed seaside 
environment with a choice of cosy fireside dining, 
or outdoor seating on the deck above the crashing 
waves. The menu will be complemented by an award-
winning wine list - pending Covid-19 alcohol restrictions. 
Health and safety protocols will be of the highest standard, 
and during the current Covid-19 restrictions, no more than 
40 diners will be accommodated. Reservations are essential 
and can be made via Dineplan.com.

Since 2008, The Capital Hotel & 
Apartments has been breaking hotel 
norms. They are the fastest-growing 
owner-managed, fully-serviced luxury 
apartment and hotel room, provider.  
Their hybrid hotels include studios, suites, 

flexible one-two and three-bedroom 
apartments that include all the essentials 

any business or leisure traveller would need, 
for long or short stays.  They have a national 

operation with multiple properties in key locations: 
Sandton, Melrose, Menlyn, Rosebank, Cape Town 
and Umhlanga. The Capital Trilogy is directly across 

the road from The Capital Menlyn Maine, and 
features 70 studios and apartments and 

offers more space and better value for 
Pretoria’s growing market. The Capital 

Empire in Sandton is open after a 
R15 million makeover, upgrading 
the property with a modern and 
contemporary look and feel that 
will add to its already significant 
appeal to business and leisure 
travellers. For more information, 
call +27 (0)11 290 0700. 
// www.thecapital.co.za

http://www.thecapital.co.za
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An Icon
of the KwaZulu-Natal Coast

Sitting pretty next to the famed, shining, red-and-white 
lighthouse in Umhlanga, the iconic Oyster Box Hotel, situated 
on the shores of the warm Indian Ocean, has been drawing 
adoring guests for decades. Creating a delightful mix of 
luxury and fun, The Oyster Box, recently voted No 1 ‘Top Resort 
in Africa’ in the 2020 Travel + Leisure World’s Best Awards, 
invites guests to sit by the pool, enjoy their diverse spa menu, 
feast at the morning breakfast buffet, and indulge in a glass 
of bubbles at their remarkable High Tea.

The shores of the Indian Ocean are your oyster 
when you stay at the famed Oyster Box
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K
waZulu-Natal is a bewitching 

province. The landscape 

resembles that of the tropical 

island of Mauritius and boasts 

a very similar climate. Humid summer 

days fade into relaxed balmy evenings, 

and visitors and residents alike flock to 

the seaside to get the most out of their 

favourite season. 

Standing resolute on the KwaZulu-

Natal Indian Ocean coast is the iconic red 

and white of the Umhlanga lighthouse. 

Completed in 1954, the Umhlanga 

Lighthouse is a proud landmark of the area 

and, as warden, The Oyster Box Hotel has 

woven it into the very fabric that makes 

up their beloved establishment. From the 

red-and-white stripes of their poolside 

loungers to the red and white of the salt 

and pepper grinders that adorn the tables 

at The Ocean Terrace, The Oyster Box 

continues to do its utmost to pay homage 

to its famed slice of Umhlanga history. 

The original structure where The Oyster 

Box now sits was built in 1869 as a humble 

beach cottage. While the building has 

changed dramatically, the panoramic views 

of the warm Indian Ocean have remained 

the same since the first stone for that 

quaint cottage was laid all those years ago. 

There is a kind of magic in the knowledge 

that as you sit on your private balcony while 

sipping on a glass of chilled white wine, 

you are soaking up a view that people have 

been enjoying for hundreds of years.

The hotel, owned and operated by 

globally recognised Red Carnation Hotels, 

is known the country over for being a 

bastion of service excellence, and this 

reputation was not easily attained. Every 

member of staff at The Oyster Box greets 

guests with genuine smiles and heartfelt 

offers to do whatever they can to make 

the stay as memorable as possible. 

The rooms at The Oyster Box combine 

old-school glamour with a seaside colour 

palette of soft blues, natural beige, and 

white, with the occasional pop of colour to 

reflect the vibrant personality of the hotel. 

With ten room and suite varieties, The Oyster 

Box caters to every guest’s needs. Step into 

opulence and go for a Sea Facing Deluxe 

Suite, which comes with a private plunge 

pool and puts you right on the ocean’s 

doorstep. Every Classic Sea Facing Room 

leads to a balcony with sensational views of 

the sea and the beloved lighthouse. For those 

travelling with children, the Sea Facing Family 

Rooms are perfect – a master bedroom 

awaits parents, with a second bedroom that 

can accommodate two children. 

The facilities at The Oyster Box are 

second to none. Their in-house spa is 

a haven of serenity in a hotel that more 

closely resembles a tropical oasis, complete 

with orchids blooming beautifully from 

the palm trees in the various courtyards. 

B|Africa, the signature product range at The 

Oyster Box, as well as at Red Carnation’s 

other properties in Africa (The Twelve 

Apostles Hotel and Spa and Bushmans Kloof 

Wilderness Reserve & Wellness Retreat in 

South Africa and Xigera in Botswana), was 

named after the portfolio’s Founder and 

President Bea Tollman. Made using native 
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African plant extracts, B|Africa celebrates 

the floral diversity of South Africa and crafts 

these unique raw materials into world-class 

products. The B|Africa products are not only 

used in the hotel’s spa – but they are also 

used as in-room toiletries, allowing every 

guest to experience the quality of this high-

end, sustainable, completely exclusive range. 

The main pool at The Oyster Box is as 

iconic as the hotel itself. Guests can be 

found relaxing happily on the nautically-

striped poolside loungers, while the attentive 

poolside bar staff supply them with endless 

cocktails from the extensive cocktail menu. 

Nothing goes better with a hot summer’s 

day in Umhlanga than a Strawberry Daiquiri 

or signature Umhlanga Schling, blended to 

perfection and as refreshing as can be. 

Mealtimes at the hotel are a delight, with 

multiple offerings to suit every type of diner. 

From the top-end Grill Room to the relaxed 

menu at The Ocean Terrace, The Oyster Box 

has ensured that its culinary offering is as 

dazzling as its service, views, and location. 

Best-known for its Curries, fresh seafood, 

CemAir is proud  to fly around SA,  book online at  flycemair.co.za
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Text by Charlotte Rogers
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Sushi and tasty pizzas, each dish is a taste 

sensation on its own. 

Straight out of a glamorous bygone-era 

film, The Palm Court features high ceilings, 

authentic Ceylonese fans, and giant palms, 

which lend the space a distinct greenhouse 

feeling. The Oysters Box’s signature High 

Tea experience is served in this central oasis. 

Shining glass jars of sweet treats decorate 

the centrepiece table, while the bespoke 

Miranda Kerr Royal Albert tea service 

displays the elaborate patisserie prepared 

by the culinary team at The Oyster Box. 

Individual tea stands, served table-side, 

include a generous offering of sweet and 

savoury creations – from scones, meringues, 

macarons and cupcakes, to samosas, dainty 

sandwiches, cheese and crackers and 

savoury tarts along with a selection of silken 

tea from Kenya, deliciously complex coffee, 

sparkling wine, and fresh juices. 

In keeping with the authentic and 

welcoming atmosphere of the hotel, jars 

of sweets are dotted around the hotel, 

and guests are invited to help themselves 

whenever they like – nobody is to go hungry 

at The Oyster Box. Make use of the serving 

tongs and rest assured that the highest 

hygiene protocols are being followed. If you 

are lucky, you will even catch a friendly gaze 

from Skabenga, the resident cat who has 

celebrity status and his own Facebook page. 

Somewhat of an unofficial mascot, Skabenga 

can be found basking in the sunshine, 

sleeping in the reception lounge, or greeting 

guests at the Guest Relations desk. 

To stay at The Oyster Box is to 

experience the pinnacle of hospitality, 

in one of the most picturesque settings 

in the country, where you will create 

memories that you will cherish forever. To 

book your stay or to learn more about the 

offerings at The Oyster Box, visit  

www.oysterboxhotel.com.

http://www.oysterboxhotel.com
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ApproachThe Differentiation

How Citiq Prepaid can help you differentiate 
your way to better customer offerings

D
ifferentiation. It’s a word 

that has risen to the surface 

throughout 2020. A word that 

has marked the rapid race of 

sector, company and industry to reinvent 

their offerings and refocus their customer 

markets in the wake of global shutdowns 

and economic uncertainty. Those that have 

succeeded have built new foundations and 

revenue streams and carved opportunities 

out of complexity. However, this is not 

an easy road to travel, particularly for the 

property industry that has faced severe 

downturns thanks to the prohibitions on 

travel, be it business or personal.

“Differentiation for the property sector 

during this period has been challenging,” says 

Michael Franze, CEO of Citiq Prepaid. “The 

market has had to reshape health and safety 

parameters, reinvent offerings, and redefine 

market conversations. Property owners have 

had to ask the hard question – what do 

people want now?”

What people want is to access spaces 

that follow rigorous COVID-19 guidelines, 

that offer minimal contact with other people, 

and that ask minimal time from them. They 

don’t want admin, and they don’t want 

unnecessarily complicated processes. 

For properties in commercial, travel and 

residential spaces, this is an opportunity 

to invest in solutions that offer them an 

all-important edge; solutions that minimise 

contact, manage admin and reduce hassle.

“Citiq Prepaid’s submetering solutions are 

incredibly high-quality, and they immediately 

reduce admin and personal contact,” 

concludes Franze. “Whether a full-time 

tenant, a retail outlet, or a traveller, these 

prepaid sub-meters are pay-as-you-go so 

tenants can recharge their utilities using their 

mobile devices online. No contact with a 

manager or agent is needed.”

Want to differentiate? Set aside traditional 

utility management in favour of solutions 

that make life easier. In a world defined by 

differentiation, Citiq Prepaid’s sub-meters 

remove bill shock and unexpected water 

leaks, and unnecessary human contact. 

Online and easy to use, these sub-metering 

solutions refine offerings and redefine how 

the sector engages with its customers.

For more information, please visit  

www.citiqprepaid.co.za. 

Text & Image © Citiq Prepaid

http://www.citiqprepaid.co.za
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To Keto or
Not to Keto?

Whether your goal is to lose weight, build muscle or run your best 10km time, having a well-balanced diet will 
undoubtedly help you get there. Due to the amount of information on the topic, many people are left wondering 
what precisely a ‘well-balanced diet’ looks like? 

Could the Keto diet be the key to achieving your #bodygoals?

T
he first thing you need to remember 

is that nutrition is very personal 

and needs to be tailored to your 

dietary requirements and goals. 

For this reason, there can never be a ‘one 

size fits all’ approach. A tailored nutrition 

plan is particularly crucial for people who 

are engaging in high-intensity training 

programs, such as functional fitness training 

or High-Intensity Interval Training (HIIT). 

To optimise physical performance, there is 

one diet that seemingly stands out from the 

rest and offers a substantial improvement in 

endurance while simultaneously reducing 

body fat, and that is the Ketogenic Diet. 

Celebrity fans of this diet include basketball 

giant (both figuratively and literally) LeBron 

James, former NFL quarterback Tim Tebow, 

Catwoman herself Halle Berry, and Victoria’s 

Secret Angel Adriana Lima. 

WHAT IS KETO?
The Ketogenic diet, or Keto as it is more 

commonly known, focuses on dramatically 

reducing the amount of carbohydrate in 

your diet while increasing fat intake and 

maintaining moderate levels of protein intake. 

By weaning your body off its dependence 

on carbs, your body shifts to using fat as 

an energy source. The Keto diet thus helps 

you lose body weight, reduce blood sugar 

levels and stabilise insulin production and 

absorption in the body. We know what all of 

you are thinking: how can I cut carbs and 

still compete in high-intensity functional 

training? Firstly, it is essential to note that 

this doesn’t mean cutting carbs out entirely 

but rather making a drastic reduction in the 

amount that you’re consuming. The Keto diet 

is associated with an increase in energy levels 

and has not been found to affect athletic 

performance negatively. Teaching your 

body to use fat as an energy source instead 

of carbohydrates results in higher levels of 

energy because fats contain more calories 

than carbohydrates. On average, each 

gram of fat contains about nine calories, 

whereas one gram of carbohydrates contains 

approximately four calories. So for every 

gram of food you eat, you’ll be getting more 

energy, which will allow you to push even 

harder when you’re doing a workout. 

WHAT ARE THE BENEFITS OF KETO FOR 
FUNCTIONAL TRAINING?

The Keto diet places the body in a state of 

ketosis, which means that due to the limited 

amount of carbs available your body has 

no other choice but to start breaking down 

available fats as a source of energy, resulting 

in the production of molecules called 

ketones. Results from a study conducted by 

The National Institute of Health shows that 

the human brain performs better on ketones 

than glucose, resulting in a brighter, more 

efficient mind throughout the day.

As we’ve already mentioned, Keto 

also promotes fat loss and can get you 

beach-ready in no time. That’s great for 

the majority of dieters, but what does that 

mean in terms of performance for athletes 

and serious fitness competitors? Due to a 

loss in body fat, you will be lighter on your 

feet, and you will be able to perform your 

workouts more efficiently without the loss 

of strength. The energy found in ketones 

may actually provide you with more energy 

per molecule than glucose, allowing you to 

perform better for longer.

28 flycemair.co.zaSkyNews
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WHICH SUPPLEMENTS CAN I USE  
WHILE ON THIS DIET?

Now that we have hopefully 

convinced you of the benefits of a 

Ketogenic diet, you may be conflicted 

about which supplements you can use 

while in ketosis. Fortunately, USN offers 

a wide range of products that are both 

Keto friendly and help you to maximise 

the ketogenic state. To truly get the 

most out of this, USN recommends the 

following products and steps to ensure 

you not only get the most out of your 

diet but also your athletic performance.

STEP 1 

ACTIVATE KETOSIS: KETO Fat Burn

STEP 2

MAXIMISE KETOSIS: KETO BHB Salts

STEP 3 

FUEL KETOSIS: KETO MCT Oil & KETO Meal Shake

STEP 4

SUPPORT KETOSIS: KETO Alkaline Powder

The Ketogenic diet is a sensible diet for 

anyone and everyone. The production of 

ketones facilitates weight loss, increases energy 

and helps in building athletic performance.

All of the products mentioned in this article 

are available online at www.usn.co.za. You can 

also find more information, insider tips, further 

recommendations and the entire range of USN 

products at great prices on the website. Follow 

USN on Instagram @USNKETO, and join the 

conversation on Facebook by joining their USN 

KETO COMMUNITY group.

Health disclaimer: It is essential to always 

consult with your doctor or healthcare 

provider before starting any new diet or 

using supplements. Especially if you have 

a diagnosed health condition or if you use 

chronic medication. Only effective when 

combined with an energy-restricted eating 

plan and regular physical activity.

Text & Images © USN
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Break
With the city of Cape Town, moving further away in the rearview mirror, I happily 
left my stresses behind and carried on towards the Breede Valley. The scenic route 
is more than long enough to feel like a road-trip, although distance-wise 70km is 
pretty relaxed. We headed towards the Huguenot Tunnel, driving around the edges 
of the mountain range that boasted breath-taking views. We had little idea that our 
ultimate destination would put this scenery to shame.

32 flycemair.co.zaSkyNews

Feel at peace in the stunning Slanghoek Valley

Taking A Well-Deserved
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I
t was not long after leaving the tunnel 

that we took a turn towards our 

destination home for the weekend: 

Opstal Stay. A newly-built extension 

of the Opstal Estate, which is home to a 

working wine farm and restaurant, Opstal 

Stay is a slice of heaven. The drive up 

towards the chalet was slow, as we wanted 

to savour the dramatic backdrop of the 

mountains, which seemed to begin their 

steep ascent right at the back door of  

our homestay. 

We were first welcomed onto the 

deck, where we spied the spot we would 

find ourselves in for extended hours over 

the next couple of days: a hot tub which 

overlooks the encompassing valley and 

Slanghoek Mountains in a vista that will 

leave you awestruck. Being in the midst 

of nature, surrounded by trees, grass, 

rocks, and soil, you feel almost part of 

the scenery when you fire up the hot tub, 

which is heated by burning firewood. 

On one end of the deck is a fireplace, 

where having a braai is a fully-encouraged 

decision. Through adjoining glass doors 

there is a spacious, open-plan living 

area. Opstal Stay boasts wooden floors 

and a matching slanted ceiling, which is 

high enough to provide a cool respite in 

summer – it can get warm in this area! The 

lounge has ample, comfortable seating 
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The bed is perfectly situated in front of the 
hot tub on the deck, making your choice of 
where to unwind all the more difficult.

CemAir is proud  to fly around SA,  book online at  flycemair.co.za
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with a Dovre fireplace and coffee table, 

making for the perfect spot to recline 

and relax with a good book or a glass of 

wine. The dining table is alongside, with a 

modern light feature of exposed-filament 

light bulbs draped from a plank of wood 

on chains, which perfectly matches the 

light grey kitchen cabinets and walls. The 

space feels contemporary and minimal, yet 

warm and very much connected to  

the outside. 

The units here are self-catering and 

provide you with all of the utensils and 

equipment needed for a short stay in the 

valley. Come prepared with food and 

snacks that you can whip up. As stated 

previously, having a braai is the obvious 

choice and will perfectly complement the 

freshly-baked bread which is delivered 

upon check-in. 

The bedroom is also open-plan, with 

a bathroom and bed that are orientated 

towards the stunning views, with no 

shortage of light pouring in from all angles. 

There is more than one massive shower 

to step into – one indoors and one in 

the great outdoors. The bed is spacious 

and covered in crisp white linen, and the 

cushions are tempting to dive straight into. 

The bed is perfectly situated in front of the 

hot tub on the deck, making your choice 

of where to unwind all the more difficult. 

There are five units in total, situated 

within close range of each other, yet there 

is still a distinct feeling of privacy and 

seclusion. There are two- and four-sleeper 

options available. Each of the units has 

been inspired by similar designs, all with 

a sense of nature’s colour palette. Adding 

to this are the perfectly placed (and well 

maintained) leafy green plants within. 

All of the furnishings suit the style of a 

sophisticated farm-stay suite, while still 

keeping a familiar sense of relaxed luxury. 

All of the units have views of the 

vineyards, fynbos, and mountains beyond, 

and have been inspired by the history and 

legacy of the estate. Guests can enjoy 

board games, the delicious fare at the 

restaurant and wine tastings on the estate, 

or adventure out on the hiking trails for 

a day of exploring. There are also nearby 

hiking trails and mountain biking routes 

at the Slanghoek Cellar, as well as gin 

pairings at Ou Stokery, cooking classes 

at Picardi Place, bird watching at Bergsig 

Estate and fly-fishing at Dwarsberg  

Trout Hideaway. 

This is a 7th generation family-run Estate, 

with a history dating back to 1847, when 

JC Rossouw acquired the farm De Opstal 

bij de Fonteine. Just over a century later, in 

1950, 4th generation Carl Everson decided 

to continue making his own wine instead 

of joining the local co-operative winery 

like many other producers. Today, the 

family is still what makes Opstal a success, 

and there are currently thirty families who 

permanently live and work at Opstal.

For more info, visit www.opstal.co.za. 

Text by Shannon Correia
Images © Opstal Estate

http://www.opstal.co.za
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Coconut 
Craze

The

“Orange juice for breakfast is over,” an investor interested in creating large, fair trade coconut plantations 
recently joked with me. These days, coconut water is king. For the trendy and the wealthy, including celebrities 
such as Rihanna, Madonna or Matthew McConaughey, rarest coconut water extracted from the aromatic 
varieties of the nut, is the “it” drink and even a source of income. Coconut water is being sold by luxury brands, at 
up to US$7 for 33 cl, about the same basic price as champagne.

It’s all about the 
coconut these days, 
but has our appetite for 
coconut products taken 
the species to near 
extinction? 
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role of these farmers, and to sustain them 

by promoting landscape management 

approaches, such as the Polymotu concept 

(“poly” meaning many, and “Motu” meaning 

island in Polynesian.)

The Polymotu concept capitalises on 

the geographical or reproductive isolation 

of various species for the conservation and 

reproduction of individual varieties of plants, 

trees and even animals.

In a project led by the Pacific Community 

and funded by the Global Crop Diversity 

Trust, two small islands in Samoa have been 

recently replanted with the famous traditional 

Niu afa variety, which produces the largest 

coconut fruits in the world, reaching more 

than 40 cm long.

Sadly, the coconut is endangered. One of 

the main challenges of coconut cultivation 

is the existence of lethal diseases, which 

are rapidly expanding and killing millions of 

palms. These pandemics are known as lethal 

yellowing diseases.

The diseases ravage countries in Africa 

(in Tanzania, Mozambique, Ghana, Nigeria, 

Cameroon, Côte d’Ivoire), and also in 

Asia (India), North America (Mexico, the 

Caribbean, Florida) and the Pacific Region 

(Papua New Guinea, and probably the 

Solomon Islands).

DIVERSITY UNDER THREAT
Many coconut varieties that could be crucial 

for the future of agriculture are disappearing 

because of the loss of traditional knowledge, 

rapid transformations of agricultural landscapes, 

climate change and westernisation.

Due to the fragility of insular ecosystems, 

the Pacific Region is probably the location 

where the losses are highest.

During a recent survey in the Cook Islands, 

we succeeded with considerable difficulty 

in locating a sweet husk palm, known as 

Niu mangaro locally. This is a rare, highly 

threatened form of coconut.

The husk of its unripe fruit, which in other 

species is usually tough and astringent, is 

tender, edible and sweet. It can be chewed 

like sugarcane. Once the fruits are ripe, the 

husk fibres are white and thin.

Our survey was conducted together with 

a government agricultural officer. During the 

work, he took a tender coconut and started 

to chew the husk. Then he stopped, telling 

me, “I do not want people here to see me 

eating Niu mangaro, because they will say I 

am a poor man.”

The consumption of traditional varieties 

is still perceived as socially stigmatising, not 

embracing a “modern” way of life. On the 

other hand, the consumption of imported 

food is considered as a mark of modernity 

and richness.

During another survey conducted in 

2010 in Moorea Island, a Polynesian farmer 

interviewed about sweet husk varieties, known 

as kaipoa there, told me:

I had one kaipoa coconut palm in my 

farm, but I cut it down two years ago. Over 

ten years, I was unable to harvest a single fruit: 

all were stolen and eaten by children from the 

neighbourhood.

So, a traditional variety remains appreciated 

by the next generation of Polynesians, but 

T
here is no doubt that the coconut 

market is exploding. Coconut water 

currently represents an annual 

turnover of US$2 billion. It is expected 

to reach US$4 billion in the next five years.

In 2007, a 25% stake in Vitacoco, the largest 

brand for coconut water, was sold for US$7 

million to Verlinvest company. Seven years later, 

another 25% stake in Vitacoco was again sold to 

Red Bull China for about US$166 million.

Other large players in the coconut water 

business include Coca-Cola and PepsiCo, but 

more than 200 brands are now marketing 

coconut water.

AN ESSENTIAL CROP
However, there is another side to the story. 

The coconut is one of 35 food crops listed in 

Annex 1 of the International Treaty on Plant 

Genetic Resources for Food and Agriculture 

and considered crucial to global food 

security. In 2014, the Food and Agriculture 

Organization estimated global production to 

be 61.5 million tonnes.

It is an important livelihood crop for more 

than 11 million farmers, most of whom are 

smallholders, cultivating coconut palms on 

around 12 million hectares of land in at least 

94 countries worldwide. The coconut palm is 

popularly known as the “Tree of Life” as all its 

parts are useful.

The main products are copra – the dried 

inner meat of the nut, used for oil – and the 

husk, which provides a vital source of fibre. 

More recently, as we’ve seen, there is also a 

high demand for tender coconut water and 

virgin coconut oil.

Whole mature nuts are exported and sold 

to factories that produce desiccated coconut 

and coconut cream. At least half of the 

coconuts are consumed locally.

GENETIC DIVERSITY
Over millennia, humans have slowly 

selected and maintained numerous coconut 

varieties, used for many purposes.

This has resulted in an extraordinary 

morphological diversity, which is expressed 

in the range of colours, shapes and sizes of 

the fruits. But the extent of this diversity is 

largely unknown at the global level. The huge 

amount of work that has gone into coconut 

breeding by farmers over millennia, and by 

scientists during the 20th century, remains 

greatly undervalued.

The rarest coconut varieties, for instance, 

the horned coconut, grown and conserved 

on the Tetiaroa Atoll and in India, are not even 

recognised as coconuts by most people.

COCONUT CONSERVATION
The genetic diversity found in coconut 

populations and varieties, known by scientists 

as “germplasm”, is conserved by millions of 

small farmers.

A number of initiatives have been 

launched to recognise and support the 
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Text by Roland Bourdeix, Senior Researcher at Cirad |  
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the farmer is not aware of the rarity and the 

cultural value of the resource.

The social and economic factors 

affecting coconut conservation were the 

subject of discussion at two international 

meetings organised in 2016 by the Asia and 

Pacific Coconut Community in Indonesia 

and the Central Plantation Crop Research 

Institute in India.

Discussions included the constraints 

and advantages related to coconut biology; 

links with conservation in institutional field 

gene banks; farmer’s knowledge regarding 

the reproductive biology of their crop; 

socioeconomic dynamics; and policy measures.

BIG BUSINESS,  
NO MONEY FOR RESEARCH

The International Coconut Genetic 

Resources Network (COGENT) now comprises 

41 coconut-producing countries, representing 

more than 98% of global production. Its 

activities are focused on conservation and 

breeding of coconut varieties.

Coconut germplasm is represented by 

about 400 varieties and 1,600 accessions in 

24 genebanks. Accessions are the basic units 

of genebanks.

In the case of the coconut palm, each 

accession is generally constituted of 45 to 

150 palms, all collected at the same location. 

They are documented in a Coconut Genetic 

Resources Database and a global catalogue.

COGENT also works on sequencing the 

coconut genome, in the framework of a 

collaboration between research organisations 

in Côte d’Ivoire, France and China.

Despite the upturn in the global market, 

many coconut farmers remain insufficiently 

organised, and investment in coconut 

research is incredibly scarce.

A yearly investment of about US$3 to 

US$5 million in public international research 

would be enough to address most of the 

challenges of coconut agriculture. But 

private companies benefiting from the 

market boom are still scarcely involved in 

research funding.

The coconut is a perennial crop, 

producing fruit year-round, but it takes a long 

time to grow. Investors, more interested in 

rapid profits, remain reluctant to fund the 

ten-year research programmes that are often 

needed to address the challenges of coconut 

research efficiently.

In coconut-producing countries, under-

resourced genebanks and laboratories lack 

the necessary budget, labour, equipment and 

technical training to conduct the controlled 

hand-pollinations required for regenerating 

the germplasm and to implement other 

activities such as collecting, characterisation 

and breeding.

Coconut water brands will only make 

billions as long as coconuts are plentiful and 

diverse. More importantly, people all over 

the world rely on the security of this vital 

crop. Securing its future must be a priority 

for everyone who farms, eats and profits 

from the coconut.
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Quality
Compromise on Price, not 

Local business does good with 
COVID discount 
After such a lengthy lockdown, people are hungry for a slice of normality. The owners, 
hairstylists and barbers of Groomed Men & Ladies are offering a discount with a 
difference. The salon is offering patrons the opportunity to “pay what you can, and 
enjoy up to a 50% discount on services and receive the same standard of treatment 
for which the brand is so well-known. 
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T
he economic effects of 

lockdown are starting 

to pinch the majority 

of South Africans. A 

higher rate of unemployment and lower 

earnings for those who are employed 

has seen a marked decrease in general 

spending, and with that, more and more 

businesses are being forced to shut their 

doors. Some local companies are doing 

their utmost to make the best of a bad 

situation. One such a business is Groomed 

Men & Ladies, based in the Western Cape.

Lockdown was tough for business 

owners. Forced to pause all operations 

in April, most have come through 

the worst and are actively looking for 

ways to entice customers back to their 

storefronts. Eric Way Lovemore, owner of 

Groomed Men & Ladies Salon in Somerset 

West, Stellenbosch and Riebeek Kasteel 

explained that when the salon reopened, 

they realised just how many of their 

patrons had been affected by salary cuts. 

In light of this, they have introduced a 

“pay what you can” initiative. In an attempt 

to drive patrons back to their stylish 

locations, the salon will discount your 

treatment by up to 50%, if you’ve been 

affected by salary cuts. 

In a move that will set them apart from 

their competitors, the salon is also offering 

vouchers for those patrons who opt to 

pay full price. As an example, those who 

elect to pay the total amount of R290 for a 

gent’s haircut will receive a R145 voucher 

for their next haircut. Patrons can also 

choose to give their voucher to a friend 

or family member. The idea applies to all 

in-store treatments: pay full price and get 

a 50% off voucher for your next visit. This 

money will help supplement treatments 

of individuals that have had their income 

drastically reduced by the pandemic. “We 

want people to know that even though 

they might still be affected financially, 

we are prepared to also compromise on 

our earnings so that our loyal and faithful 

clients can still enjoy being groomed to 

perfection by us,” explains Eric Way.

The national lockdown was 

unprecedented, and we are still only starting 

to understand the effects it has had on the 

public’s mental health. Experts agree that if 

you look good, you feel good which carves 

a unique niche for salons like Groomed 

Men & Ladies. Treating yourself to a spot 

of pampering in this peculiar time in our 

nation’s history is a great way to support local 

businesses and give your self-esteem a boost. 

Groomed Men & Ladies offer patrons 

a long list of pampering options. Ladies 

can choose from a range of treatments, 

including highlighting, tinting, and 

bleaching, as well as repairing masques, 

Brazillian blowouts and relaxers. Gentlemen 

can enjoy a variety of styling options, as well 

as beard treatments, facial waxing services, 

hot towel shaves and facial hair tinting. 

To book your appointment, please visit 

www.groomedmenthesalon.com. 
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Groomed Locations
Groomed Men & Ladies – Somerset West

14 Gardner Williams Avenue,
Paardevlei, Somerset West, 7130

Tel: 072 537 0941
Email: groomedmenthesalon@gmail.com

Groomed Men & Ladies - Stellenbosch
Unit G03 The Neelsie Centre,

7 De Beer Street, Stellenbosch, 7600
Tel: 021 886 6869

Email: groomedtheneelsie@gmail.com

Groomed Men & Ladies – Riebeek Kasteel 
Riebeek Valley Garden Centre

52 Voortrekker Street, Riebeek Kasteel, 7306
Tel: 071 352 3202

Email: groomedmenthesalon@gmail.com

Treating yourself to a spot of pampering in 
this peculiar time in our nation’s history is a 
great way to support local businesses and 
give your self-esteem a boost.

http://www.groomedmenthesalon.com
mailto:groomedmenthesalon%40gmail.com?subject=
mailto:groomedtheneelsie%40gmail.com?subject=
mailto:groomedmenthesalon%40gmail.com?subject=
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Mother
City

Made with Care in the

ROWDY offers the 
highest quality 
leather products that 
get better with age
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W
hat started as an operation 

made to create leather 

rucksacks for local students has 

since turned into a company 

which is determined to design leather 

bags that fit into a society underpinned by 

thoughtful consumption and sustainable 

living. This is why every item comes with 

the ROWDY Promise – a product lifetime 

guarantee that their creations will stand the 

test of time and can be replaced if they fall 

short. If customers have any other issues with 

their ROWDY orders, they will be repaired 

free of charge, and the sender will only have 

to pay for postage.

ROWDY cites their primary mission as 

being “embracing basic goodness by making 

genuine leather bags that empower through 

creativity”. That empowerment refers to their 

close-knit team of machinists. Every ROWDY 

bag comes with a tag, letting the customer 

know which of the machinists made their 

bag and that it was stitched with love. The 

well-being of the ROWDY staff is of vital 

importance to business owner Adam Young. 

“Their well-being is of key importance to us, 

as we are a close-knit family. This is why we 

take strides in ensuring we pay fair wages, 

we are proud members of the South African 

Footwear and Leather Export Council, 

and we provide daily lunch for our staff to 

encourage camaraderie, a sense of sharing 

and a healthy break during a busy workday,” 

he explains.

One of the essential calling cards of any 

leather accessory producer is the quality 

of their raw materials. ROWDY only uses 

premium grade, natural and full-grain 

aniline and nubuck leather cowhide which 

is sourced from their specialist tannery. 

Their leather may sport wrinkles, scars and 

scratches but these marks are all part of the 

Ethical fashion is here to stay. 
Businesses all across the globe are 
waking up to the impact that their 
operations have on our planet, 
and most are actively working to 
minimise their footprints. One brand 
created in the height of the ethical 
fashion awareness movement in 
2012 is ROWDY. Crafting authentic 
leather products in their Cape Town 
workshop, ROWDY make products 
that last and even improve with 
age. Like a fine wine, a good-
quality leather bag improves and 
matures as time passes. Every mark 
is a sign of character. Every crease 
is an indication of loving use.

Mother
City
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ROWDY appeal. The journey from start to 

finish is celebrated in every blemish, mark 

and crease.

ROWDY offers ten different leather 

colours in their Classic Range with two 

limited edition seasonal shades, Boulder 

and Root, and every item can be ordered 

in your chosen colour. Charcoal is a deep 

and luscious black leather. Ash is a moody 

grey hue which is accented by the grain of 

the leather. Boulder is the ideal shade for 

lightening up an outfit as it’s an earthier take 

on the classic light grey. Root and Maple 

are the darkest browns that ROWDY offers. 

Then we come to the lighter brown leathers: 

Copper, Mountain, Cedar, Amber and Desert.

In a move that most fashion brands will 

have to consider eventually, ROWDY have 

come out ahead of the curve and decided 

to eliminate gender from their products. The 

entire ROWDY range is unisex and should 

be enjoyed by all who see, own and use 

them. Their range is extensive. From humble 

rucksack beginnings, ROWDY now offers 11 

different products. The ROWDY Sling, Tote, 

Rucksack and Duffel can all be ordered in 

two sizes – either regular and large or small 

and large. 

The ROWDY Daily Bag is perfect for 

make-up, travel items and toiletries and 

is named after the frequency in which 

you’ll use it. The Sling is the get-up-and-

go bag that everyone needs and comes 

with an adjustable strap. The Tote is ideal 

for everyday use and can fit all of those 

essential items, plus it goes with every outfit! 

The Shopper is a dream. It’s big enough 

to fit your laptop, diary, wallet, toiletry bag 

and a few items you pick up at the shop, 

plus The Shopper is made of buttery soft 

leather. The original ROWDY Rucksack is 

where it all started and remains one of their 

best-sellers. For those looking to up their 

workwear game, both the ROWDY Briefcase 

and the ROWDY Laptop Bag are ideal. The 

Laptop Bag can fit a 15’’ laptop with ease and 

sports a layer of inner foam to protect your 

precious cargo. The ROWDY Duffel is an 

investment piece and will act as your travel 

buddy for countless weekends away. Throw 

your essentials into the ROWDY Duffel and 

head off for an adventure with absolute 

confidence that your stuff is riding in luxury.

Taking care of your leather products 

is key to keeping them in mint condition. 

ROWDY recommends treating your leather 

with leather conditioner occasionally 

and avoiding extreme heat. When water 

comes into contact with your bag, avoid 

permanent marks by letting the bag 

dry naturally and slowly in an average 

temperature room. To remove stains, use 

a damp cloth and wipe lightly. If the stain 

persists, rub gently with an old toothbrush 

to disperse. Remember that oily marks are 

almost impossible to remove altogether, so 

handle your bag with clean hands.

To find your dream bag, please visit  

www.rowdybags.com. 

Text by Charlotte Rogers 
Images © ROWDY Bags

Every ROWDY bag comes with a tag, letting the 
customer know which of the machinists made 
their bag and that it was stitched with love.

http://www.rowdybags.com
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Nature
Back to

Researchers allege that South Africa is the birthplace of humankind. There 
is a closeness to Mother Nature and Africans have, since the beginning 
of time, heralded earth as a healer, teacher and all-in-all. While many 
flock to Margate, a seaside resort town in KwaZulu-Natal for its booming 
nightlife, entertainment and infrastructural developments; there is more 
disguised in the modest form of “less”. Margate’s greener side is rising and 
rightfully attracting locals and tourists to its farm stalls, country crafts and 
fresh produce avenues. 

The greener side of Margate
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CemAir is proud  to fly to Margate,  book online at  flycemair.co.za
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W
hile the world copes with an 

international pandemic, many 

have turned to nature to find 

solace. After lockdowns and 

quarantines across the globe, a significant 

number of tourists are opting for attractions 

found in nature. There is a renewed urge 

to promote greener spaces and dine in the 

rawness of our natural surroundings. It is 

against this backdrop that Margate can be 

praised for answering this call with ease – 

proving once again that the call to nature, 

green spaces and pro-earth interactions 

are vital. 

 

FARM STALLS
True to the name KwaZulu, which means 

“Place of the Zulu” or “Place of the Heavens,” 

Margate offers farm stalls that showcase 

some of the province’s best offerings. What 

sets these farm stalls apart is that they have 

a multicultural undertone, offering not just 

fresh farm produce but the most extensive 

selection of produce grown in the area. The 

stalls serve as cultural melting pots, often 

filled with tasty nibbles and samples, local 

music and a wholesome environment. These 

stalls are also pit stops where consumers can 

interact with sellers to get the story behind 

the produce while supporting job creation 

and the local economy. 

When visiting a farm stall, do your best 

to support the growers of local produce, 

and if applicable, respect any farm animals 

or plantations in the vicinity. From generally 

moving around Margate’s farm stalls, I am 

convinced that at times they not only match 

the quality found at large chain stores but 

go beyond that service offering to exhibit an 

intimate, personal touch. Whether you are 

buying locally grown bananas, homemade 

baked goods or beaded traditional souvenir 

dolls; there’s a face with a name behind the 

merchandise. At times, some traders will 

even invite you to see how it’s made or fill 

you in on their unique touches without giving 

away safely guarded family recipes. 

Visit Buck’s Farm Stall at Marina Beach, 

Margate for an unforgettable, locally-infused 

authentic Margate farm stall experience. For 

more information, call +27 39 313 0009.

 

COUNTRY CRAFTS
Art and crafts are crucial to stirring 

creativity and serve as a form of expression 

in many societies. Being creative is an 

outlet to vent, educate, entertain and 

share unspoken stories that no words 

can ever narrate. Margate does not fall 

short of country crafts and creative forms 

of expressions. There are country crafts 

throughout the town and its vicinity. A trip 

around the region reinforces how art and 

crafts help to transmit culture from one 

generation to the other. At times, you can 

see traditional grannies threading beads, 
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other times, communities host tourists for 

fun art classes to transfer skills.

One such place where local country 

crafts, heritage and art is upheld is the 

Margate Art Museum. Since it opened in 

1994, this space has covered ground in 

exhibiting work predominantly by local 

artists – without sidelining artists outside 

the district. What sets this hub apart is that 

it does not just offer work by adults and 

“known” artists, but has a school corner 

that features work created by local school 

learners. Entrance is free. People assemble 

here for guided tours, informative workshops 

and exhibitions.

Visit the Margate Art Museum in Margate 

or call +27 39 312 8392 for more information.

 

FRESH PRODUCE
The province of KwaZulu-Natal beams 

with warmth – from the people to the 

climate – and this shows in its abundant 

fresh produce. In addition to being a lively 

seaside town, Margate is a food lover’s 

paradise filled with both big and quaint little 

stands to buy earth’s bountiful nourishments 

and supplies. It is not just the ocean that 

shows off with its spectacular sardine run 

at the appointed season, but the ground is 

fertile and giving.

When it comes to fresh produce, you will 

be spoilt for choice. One of the places to 

pop in when in the area is Kumnandi Farm 

Shop at Sebenza Village in Margate. It excels 

in wholesome organic vegetables, and they 
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SCUBA DIVING IS AWESOME!

Professional Scuba Services 
076 400 2316

Russ Opland

Always wanted to dive? Love nature? Surprise your loved ones with a 
new and exciting family activity for holidays at the coast! 

With over 25 years’ experience, I provide bespoke one-on-one scuba programmes 
for busy professionals, couples, and your families (ages 10+) to learn to dive or     

advance your diving qualifications all the way up to Instructor level. 
Academics online in your own time, one weekend in your pool at home, and one 

further weekend for qualification dives, either in the Gauteng region or at the 
coast* (*additional cost). 

As a business executive, former paramedic, clinical hyperbaric technician, and 
DAN SA Industry Partner, your and your loved ones’ safety is my primary concern! 

facebook.com/russoplandscuba

go the extra mile in making it a pleasant 

shopping experience by sharing recipes if 

you ask nicely and find the right foodie. Food 

Lover’s Market on Izotsha Road in Margate 

is another hotspot for those who appreciate 

the value of finding crisp, lush edible gifts 

from Mother Nature. Locals also swear by 

Veg-i-Land, a wholesale and retail fresh 

produce business located at the Margate Taxi 

Rank. The list of fresh produce places worth 

visiting in Margate goes on and on. 

When safe to do so, visit the informal 

traders selling fresh produce in buckets, 

wheelbarrows and handmade stalls at the 

side of the road across Margate.

All elements come together to present 

Margate as a touristy place with unmatched 

green offerings. Don’t think it is just the land 

and sea that shows off; the sky also entices 

with picturesque sunsets, not to forget the 

much-loved annual airshow at The Margate 

Airport. It is still in many ways a resort 

town, with tranquil off-peak seasons and 

busier peak seasons. However, whichever 

time of year you are in Margate, you will 

undoubtedly be filled with memories of a 

lifetime. Don’t delay, add Margate to your 

bucket list now.
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Electrifying!
It’s

More than 120 years ago, a young Ferdinand Porsche gifted the world a concept vehicle that, decades later, 
would see the Porsche brand finally return to its electric car roots. The Taycan may be Porsche’s first foray 

into the realm of the electric vehicle, but it is not the first electric vehicle to be developed under the 
Porsche name. That distinction goes to the very first Porsche, the P1, otherwise known as the 

Egger-Lohner electric vehicle, C.2 Phaeton model, which made its world debut in the 
Austrian capital, Vienna, on 26 June 1898.

Meet the Taycan Turbo S,  
Porsche’s first modern all-electric offering
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T
he P1, which today takes pride 

of place in the Porsche Museum 

Stuttgart, as a shining example 

of Ferdinand Porsche’s vision 

for human mobility, was powered by the 

“octagon” electric motor, which took 

its name from the eight-sided design of 

the motor housing. The electric motor 

produces (it is functional to this day) an 

output of 2.2 kW and, for short periods up 

to 3.7 kW, with a top speed of 35 km/h.

Porsche even participated in the Berlin 

Road Race in 1899 with the car, winning 

the gold medal and beating the next 

competitor by an incredible 18-minutes. 

The car disappeared for 112 years and 

only recently was found in a warehouse in 

Austria, where it had remained untouched 

since the start of the 20th century. Although 

the car’s batteries and seats have gone 

missing, it has been partially restored by the 

museum’s experts.

NOT FIRST, BUT FANTASTIC
Although the four-seater P1 was not 

the world’s first electric car, its direct 

descendant, the dazzling new Taycan, is 

now in the 21st century, the first modern 

electric Porsche, and one of the most 

inspiring electric vehicles I have driven.

It may be a four-seater sedan by the usual 

standards, yet there’s nothing typical about it. 

At its heart, the thrum of internal combustion 

may have been transplanted by two electric 

motors that are capable of creating up to 

560 kW of magic, and 1,050 Nm of thrust (in 

Turbo S guise), but its soul is well and truly 

that of any other pedigreed Porsche.

What truly makes these figures 

exceptional, is the fact that (like other pure 

electric cars), every kilowatt, and every 

Newton meter, is 100% yours to command 

from standstill, bringing the Taycan’s 

explosive zero to 100 km/h acceleration 

time of 2.8 seconds within phenomenally 

easy reach. So easy, in fact, and so fierce, 

that Porsche had to warn journalists who 

attended the launch, that the experience 

would be unlike anything we had 

experienced before. And they were right.

IN THE CABIN AND UNDER THE SKIN
It has become du jour to compare any 

new electric car to an equivalent Tesla, 

and the Porsche Taycan is no exception. 

Electric car enthusiasts will take to 

spreadsheets and spec sheets to prove why 

this car, or that, is better at that element 
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It is safe to say that nothing can prepare 
one for the experience of launching the 
Taycan Turbo S at full tilt for the first time.
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or this than an available Tesla model. This 

practice, in my opinion, does a disservice 

to both brands, and the Taycan, being a 

Porsche, commands respect both inside 

and out, despite some technicalities that 

fall outside the scope of the established 

Tesla “norm”.

The Taycan shifts boundaries provokes 

dreams and inspires feelings that few 

other cars ever will, and it does so most 

gracefully. Inside the cabin, for example, 

the Taycan bristles with up-to-the-

minute Porsche technology, yet gains 

a sustainability edge through the use of 

recycled materials, all the while retaining 

Porsche’s luxuriously functional interior 

feel. Porsche has even developed a new 

type of faux leather for the Taycan, adding 

to its appeal as a new generation tourer 

with minimal ecological impact.

THE LOWDOWN
A curiosity that the more motoring fans 

would notice is that Porsche has retained 

their standard nomenclature in the Taycan 

range – ‘4S’ denotes the entry-model, while 

Turbo and Turbo S are reserved for the 

crazy and the ludicrous versions.

It is safe to say that nothing can prepare 

you for the experience of launching the Taycan 

Turbo S at full tilt for the first time. Even the 

most seasoned drivers will be surprised by the 

silent effortlessness of the Taycan at take-off. 

With two “gears” guiding the aforementioned 

available 1,050 Nm of torque in the Turbo S to 

the road, and all-wheel-drive ensuring that the 

tarmac itself doesn’t roll up behind the Taycan 

as it propels forward, this sleeper supercar 

will leave you breathless and questioning 

everything you know about pushing the 

boundaries of the humble automobile.

From a practical point of 

view, though, the Taycan faces 

similar challenges to any other electrical 

car available in South Africa. Without a 

clear, coherent infrastructure strategy 

and network in place, even the most 

thrilling electrical beast will be confined 

to driving the highways and byways of 

the city, seldom venturing beyond half of 

its approximate 450 km range. While it is 

technically possible to drive from Joburg 

to Cape Town with a Taycan, the trip will 

take careful planning and some extra time 

compared to that of a standard ICE vehicle.

Naturally, Porsche has installed charging 

stations at their dealerships across the 

Helping our 
government 

shape our
future

The aim of the project is to retire the current disparate systems and develop a single
interoperable, transactional system, into which government regulation departments are
able to integrate data. This central platform will not only make the enterprise-wide data
easy to access and searchable, but also will ensure that data is up-to-the-minute and so
vastly more reliable.

The project includes the development of special features that allow users to share data
and create aggregated views of all branch data.

Furthermore, Aspire Solutions is involved in the transition management of the project,
which has been a crucial part of a successful system rollout and effective user adoption.

“Leading a red tape project such as this has proved to be challenging yet exciting. We have
taken a hard “go-live” approach to upgrading the systems from archaic dos interfaces to a
contemporary, interlinked platform with open architecture.”

For the past three years, business director 
Mushfiqoh Samodien and the rest of the 
Aspire Solutions’ team have been working 
hand in hand with local government on a 
project to update the Public Transport 
Regulation legacy information systems.

Aspire Solutions is a specialist information technology 
company which helps organisations take high-impact 
steps towards solving business problems.

www.aspiresolutions.co.za
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country, and additional, high-capacity units 

are also planned for the near future. With 

these charging stations – and others along 

some national routes and at several shopping 

malls – can charge your Taycan for a 100 km 

distance in a mere five minutes.

That said, during the recent launch 

drive, we completed a 250 km round trip in 

the Taycan (stopping a couple of times to 

engage the car’s launch control function), 

and generally not sparing the horses. Yet, the 

Taycan returned us safely – and with ample 

range – to Porsche’s Johannesburg dealership. 

Range anxiety? What range anxiety?

Almost to the day of our Porsche 

Taycan launch drive in Gauteng, the last 

production unit of the ancestor to the 

Porsche 911 – the classic Volkswagen 

Beetle – rolled off the assembly line in 

2003. Few would have predicted that, 

when the ‘Car of the Century’ first began 

production during WWII, it would become 

such a powerful symbol of mobility, of 

innovation, and motoring accessibility. 

Although the Taycan is more closely related 

to the P1 of the 19th century, I believe that 

this car will have an equally profound effect 

on the Porsche brand into the future.

Text by Bernie Hellberg Jr
Images © Porsche South Africa

Porsche Taycan Models
 4S

R2,586,000
 

Turbo 
R3,426,000

 
Turbo S 

R4,027,000

Travelling 
with your 
clothes?

BOOK ONLINE
www.flycemair.co.za 
Email: tickets@cemair.co.za 
Call Centre: 0861 CemAir / 
0861 236247

Bag  
Included
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De Havilland Dash-8 Q400/Q300

CemAir fleet

Mitsubishi CRJ-100/200

Mitsubishi CRJ-900

De Havilland Dash-8 100

Beechcraft 1900D

Manufacturer: Mitsubishi

Model: CRJ-900

No. of aircraft: 1

Maximum cruising speed: 

Mach 0.82 / 871 km/h

Engines: General Electric CF34-8C5

Range: 1,350nm / 2,956km

Maximum altitude: 41,000’

Seating capacity: 90 Passengers 

Crew: 4 Crew

Wing span: 81’ 7” / 24.9 meters

Overall length: 119’ 4” / 36.4 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 1,778 meters

Manufacturer: Mitsubishi

Model: CRJ-100/200

No. of aircraft: 12

Maximum cruising speed: 

Mach 0.81 / 860 km/h

Engines: General Electric CF34-3A1

Range: 1,946nm / 3,620km

Maximum altitude: 41,000’

Seating capacity: 50 Passengers 

Crew: 3 Crew

Wing span: 69’ 7” / 21.2 meters

Overall length: 87’ 10” / 26.8 meters

Overall height: 24’ 5” / 6.2 meters

Minimum runway length: 1,918 meters

Manufacturer: De Havilland

Model: Dash-8 Q400

No. of aircraft: 1

Maximum cruising speed: 

360 knots / 667 km/h

Engines: PW150A

Range: 1,360nm / 2,520km

Maximum altitude: 25,000’

Seating capacity: 78 Passengers 

Crew: 4 Crew

Wing span: 93’ 3” / 28.4 meters

Overall length: 107’ 9” / 32.8 meters

Overall height: 27’ 5” / 8.4 meters

Minimum runway length: 1,425 meters

Manufacturer: De Havilland

Model: Dash-8 Q300

No. of aircraft: 2

Maximum cruising speed: 

295 knots / 545 km/h

Engines: PW123A

Range: 1,107nm / 2,050km

Maximum altitude: 25,000’

Seating capacity: 50 Passengers 

Crew: 3 Crew

Wing span: 90’ / 27.4 meters

Overall length: 84’ 3” / 25.7 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 1,150 meters

Manufacturer: De Havilland

Model: Dash-8 100

No. of aircraft: 1

Maximum cruising speed: 

269 knots / 497 km/h

Engines: PW120A

Range: 1,000nm / 1,800km

Maximum altitude: 25,000’

Seating capacity: 37 Passengers 

Crew: 3 Crew

Wing span: 84’ 11” / 25.9 meters

Overall length: 73’ / 22.3 meters

Overall height: 24’ 7” / 7.5 meters

Minimum runway length: 800 meters

Manufacturer: Beechcraft

Model: 1900D

No. of aircraft: 9

Maximum cruising speed: 

284 knots / 525 km/h

Engines: PT6A-67D

Range: 1,400nm / 2,500km

Maximum altitude: 25,000’

Seating capacity: 19 Passengers 

Crew: 2 Crew

Wing span: 57’ 11” / 17.6 meters

Overall length: 57’ 10” / 17.6 meters

Overall height: 14’ 10” / 4.6 meters

Minimum runway length: 1,000 meters

Airline Information
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Outdoor and Indoor Sculpture 

FOR MORE INFORMATION PLEASE CONTACT

KERYN DALEY          BRUCE LITTLE
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